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cational broadcasting station or system’ and ‘‘edu-
cational television or radio broadcasting’, respec-
tively, and added subsecs. (b) and (c).

1967—Pub. L. 90-129, §§103(g), 201(5), inserted ‘‘or
radio” and ‘‘, or over the Corporation or any of its
grantees or contractors, or over the charter or bylaws
of the Corporation,” before and after ‘‘broadcasting’’,
where first appearing, respectively.

Statutory Notes and Related Subsidiaries
EFFECTIVE DATE OF 1978 AMENDMENT

Amendment by Pub. L. 95-567 effective Nov. 2, 1978,
see section 403 of Pub. L. 95-567, set out as a note under
section 390 of this title.

§399. Support of political candidates prohibited

No noncommercial educational broadcasting
station may support or oppose any candidate for
political office.

(June 19, 1934, ch. 652, title III, §399, as added
Pub. L. 90-129, title II, §201(8), Nov. 7, 1967, 81
Stat. 368; amended Pub. L. 93-84, §2, Aug. 6, 1973,
87 Stat. 219; Pub. L. 94-309, §7, June 5, 1976, 90
Stat. 685; Pub. L. 97-35, title XII, §1229, Aug. 13,
1981, 95 Stat. 730; Pub. L. 100-626, §10, Nov. 7,
1988, 102 Stat. 3211.)

Editorial Notes

AMENDMENTS

1988—Pub. L. 100-626, in section catchline, substituted
“Support of”’ for ‘‘Editorializing and support of”’, and
in text, struck out provisions which prohibited edito-
rializing by noncommercial educational broadcasting
station which receives grant from Corporation under
subpart C of this part.

1981—Pub. L. 97-35 revised subsec. (a) into existing
provisions and, as so revised, added requirement re-
specting grant under subpart C of this part, and struck
out subsec. (b), which related to program recording of
broadcasts where issues of public importance are dis-
cussed.

1976—Subsec. (b)(5). Pub. L. 94-309 added par. (5).

1973—Pub. L. 93-84 designated existing provisions as
subsec. (a) and added subsec. (b).

§399a. Use of business or institutional logograms

(a) “Business or institutional logogram” defined

For purposes of this section, the term ‘‘busi-
ness or institutional logogram’ means any
aural or visual letters or words, or any symbol
or sign, which is used for the exclusive purpose
of identifying any corporation, company, or
other organization, and which is not used for the
purpose of promoting the products, services, or
facilities of such corporation, company, or other
organization.

(b) Permitted uses

Each public television station and each public
radio station shall be authorized to broadcast
announcements which include the use of any
business or institutional logogram and which in-
clude a reference to the location of the corpora-
tion, company, or other organization involved,
except that such announcements may not inter-
rupt regular programming.

(¢) Authority of Commission not limited

The provisions of this section shall not be con-
strued to limit the authority of the Commission
to prescribe regulations relating to the manner
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in which logograms may be used to identify cor-
porations, companies, or other organizations.

(June 19, 1934, ch. 652, title III, §399A, as added
Pub. L. 97-35, title XII, §1230, Aug. 13, 1981, 95
Stat. 730.)

§399b. Offering of certain services, facilities, or
products by public broadcast station

(a) “Advertisement” defined

For purposes of this section, the term ‘‘adver-
tisement’” means any message or other program-
ming material which is broadcast or otherwise
transmitted in exchange for any remuneration,
and which is intended—

(1) to promote any service, facility, or prod-
uct offered by any person who is engaged in
such offering for profit;

(2) to express the views of any person with
respect to any matter of public importance or
interest; or

(3) to support or oppose any candidate for
political office.

(b) Offering of services, facilities, or products
permitted; advertisements prohibited

(1) Except as provided in paragraph (2), each
public broadcast station shall be authorized to
engage in the offering of services, facilities, or
products in exchange for remuneration.

(2) No public broadcast station may make its
facilities available to any person for the broad-
casting of any advertisement.

(c) Use of funds from offering services, etc.

Any public broadcast station which engages in
any offering specified in subsection (b)(1) may
not use any funds distributed by the Corporation
under section 396(k) of this title to defray any
costs associated with such offering. Any such of-
fering by a public broadcast station shall not
interfere with the provision of public tele-
communications services by such station.

(d) Development of accounting system

Each public broadcast station which engages
in the activity specified in subsection (b)(1)
shall, in consultation with the Corporation, de-
velop an accounting system which is designed to
identify any amounts received as remuneration
for, or costs related to, such activities under
this section, and to account for such amounts
separately from any other amounts received by
such station from any source.

(June 19, 1934, ch. 652, title III, §399B, as added
Pub. L. 97-35, title XII, §1231, Aug. 13, 1981, 95
Stat. 731.)

SUBCHAPTER IV—PROCEDURAL AND
ADMINISTRATIVE PROVISIONS

§401. Enforcement provisions

(a) Jurisdiction

The district courts of the United States shall
have jurisdiction, upon application of the Attor-
ney General of the United States at the request
of the Commission, alleging a failure to comply
with or a violation of any of the provisions of
this chapter by any person, to issue a writ or
writs of mandamus commanding such person to
comply with the provisions of this chapter.
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