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effectiveness of its processing, transportation, TION.—Not later than 90 days after first receiv-
and distribution networks while preserving the ing the performance targets under subsection
tlmely delivery of postal services, including over- (a)(1), the Postal Regulatory Commission shall
all estimated costs and cost savings; provide to the Postal Service—

‘(ii) an account of actions taken to identify any
excess capacity within its processing, transpor-
tation, and distribution networks and implement
savings through realignment or consolidation of
facilities including overall estimated costs and
cost savings;

‘(iii) an estimate of how postal decisions re-
lated to mail changes, security, automation ini-
tiatives, worksharing, information technology
systems, excess capacity, consolidating and clos-
ing facilities, and other areas will impact ration-
alization plans;

‘“(iv) identification of any statutory or regu-
latory obstacles that prevented or will prevent or
hinder the Postal Service from taking action to
realign or consolidate facilities; and

‘“(v) such additional topics and recommenda-
tions as the Postal Service considers appropriate.

‘/(5) EXISTING EFFORTS.—Effective on the date of en-
actment of this Act [Dec. 20, 2006], the Postal Service
may not close or consolidate any processing or logis-
tics facilities without using procedures for public no-
tice and input consistent with those described under
paragraph (3)(D).

“(d) ALTERNATE RETAIL OPTIONS.—The Postal Service
plan shall include plans to expand and market retail
access to postal services, in addition to post offices, in-
cluding—

‘(1) vending machines;

‘(2) the Internet;

‘(3) postage meters;

‘“(4) Stamps by Mail;

‘“(5) Postal Service employees on delivery routes;

‘(6) retail facilities in which overhead costs are
shared with private businesses and other government
agencies;

“(7) postal kiosks; or

‘“(8) any other nonpost office access channel pro-
viding market retail access to postal services.

‘‘(e) REEMPLOYMENT ASSISTANCE AND RETIREMENT
BENEFITS.—The Postal Service plan shall include—

‘(1) a comprehensive plan under which reemploy-
ment assistance shall be afforded to employees dis-
placed as a result of automation of any of its func-
tions, the closing and consolidation of any of its fa-
cilities, or such other reasons as the Postal Service
may determine; and

‘“(2) a plan, developed in consultation with the Of-
fice of Personnel Management, to offer early retire-
ment benefits.

‘(f) CONTINUED AUTHORITY.—Nothing in this section
shall be construed to prohibit the Postal Service from
implementing any change to its processing, transpor-
tation, delivery, and retail networks under any author-
ity granted to the Postal Service for those purposes.’”’

§3692. Performance targets and transparency

(a) PERFORMANCE TARGETS.—Each year, to en-
sure that mail service for postal customers
meets the service standards for market-domi-
nant products, established under section 3691,
the Postal Service shall—

(1) not later than 60 days after the beginning
of the fiscal year in which they will apply, es-
tablish and provide to the Postal Regulatory
Commission reasonable targets for perform-
ance for each product; and

(2) provide the previous fiscal year’s per-
formance targets in its Annual Compliance
Report to the Postal Regulatory Commission
for evaluation of compliance for each product.

(b) POSTAL REGULATORY COMMISSION DETER-
MINATION OF CERTAIN PERFORMANCE INFORMA-

(1) requirements for the Postal Service to
publish nationwide, regional, and local deliv-
ery area performance information in accord-
ance with subsection (¢)(2) that—

(A) are consistent with the organizational
structure of the delivery network of the
Postal Service (including at the District and
Area organizational levels, or the functional
equivalents, and, to the extent practicable,
at the U.S. ZIP Code Area level);

(B) reflect the most granular geographic
level of performance information appro-
priate for the Postal Service to publish; and

(C) includes time period segments for the
published geographic levels to satisfy the
publishing requirements of subparagraphs
(A) and (C) of subsection (¢)(2); and

(2) recommendations for any modifications
to the Postal Service’s measurement systems
necessary to measure and publish the perform-
ance information under subsection (c¢)(2) that
the Postal Regulatory Commission deems rel-
evant.

(¢) PUBLIC PERFORMANCE DASHBOARD.—

(1) IN GENERAL.—The Postal Service shall de-
velop and maintain a publicly available
Website with an interactive web-tool that pro-
vides performance information for market-
dominant products that is updated on a week-
ly basis.

(2) PERFORMANCE INFORMATION.—The per-
formance information provided for a market-
dominant product on the Website shall in-
clude—

(A) the type of market-dominant product;

(B) performance information for different
geographic areas, consistent with subsection
(o),

(C) performance information for different
time periods, including annual, quarterly,
monthly, and weekly segments;

(D) comparisons of performance informa-
tion for market-dominant products to per-
formance information for previous time peri-
ods to facilitate identification of perform-
ance trends; and

(E) the performance targets then in effect,
and the performance targets for the previous
fiscal year, as established under subsection

(a)(@).

(3) COMPREHENSIBILITY.—The Website shall
include plain language descriptions of the ele-
ments required under paragraph (2) and infor-
mation on the collection process, measure-
ment methodology, completeness, accuracy,
and validity of the performance information
provided on the Website.

(4) ADDRESS SEARCH FUNCTIONALITY.—The
Website shall include functionality to enable a
user to search for performance information by
street address, ZIP Code, or post office box.

(5) FORMAT.—The Postal Service shall make
the performance information provided on the
Website available—

(A) in a manner that—

(i) presents the information required
under paragraph (2) on an interactive dash-
board;
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(ii) is searchable and may be sorted and
filtered by the elements described in para-
graph (2); and

(iii) to the extent practicable, enables
any person or entity to download in bulk—

(I) such performance information; and
(IT) the results of a search by the ele-
ments described in paragraph (2);

(B) under an ‘‘open license’ which has the
meaning given that term in section 3502 of
title 44; and

(C) as an ‘“‘open Government data asset’
and in a ‘“‘machine-readable” format which
have the meaning given those terms in sec-
tion 3502 of title 44.

(6) CONSULTATION.—The Postal Service shall
regularly consult with the Postal Regulatory
Commission on appropriate features and infor-
mation to be included on the Website.

(7) PuBLIC INPUT.—The Postal Service shall—

(A) solicit public input on the design and
implementation of the Website; and

(B) maintain a public feedback tool to en-
sure each feature of, and the information on,
the Website is usable and understandable.

(8) DEADLINE.—The Postal Service shall im-
plement and make available to the public (and
make any subsequent changes in accordance
with subsection (b)) the Website not later than
60 days from the date on which the Postal
Service receives the requirements and rec-
ommendations from the Postal Regulatory
Commission under subsection (b), and shall
continuously update such information on the
Website as required by subsection (b).

(9) AVAILABILITY.—A link and plain language
description of the Website shall be made avail-
able on any webpage where performance tar-
gets and measurements established under sub-
section (a)(1) are made available to the public.

(10) REPORTING.—The Postal Service, the
Postmaster General, or the Board, as applica-
ble, shall reference the dashboard described in
paragraph (5)(A)(i) in the Annual Performance
Plan under section 2803, the Annual Perform-
ance Report under section 2804, and the An-
nual Report under section 2402.

(11) DEFINITIONS.—In this subsection—

(A) PERFORMANCE INFORMATION.—The term
“performance information’ means the objec-
tive external performance measurements es-
tablished under section 3691(b)(1)(D).

(B) WEBSITE.—The term ‘‘Website’’ means
the website described in paragraph (1).

(Added Pub. L. 117-108, title II, §201(a), Apr. 6,
2022, 136 Stat. 1144.)
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§3701. Purpose

The purpose of this chapter is to enable the
Postal Service to increase its net revenues
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through specific nonpostal products and services
that are expressly authorized by this chapter.

(Added Pub. L. 117-108, title I, §103(a)(1), Apr. 6,
2022, 136 Stat. 1140.)

§ 3702. Definitions

In this chapter—

(1) the term ‘‘nonpostal services’ is limited
to services offered by the Postal Service that
are expressly authorized by this chapter and
are not postal products or services;

(2) the term ‘‘costs attributable” has the
meaning given such term in section 3631;

(3) the term ‘‘year’” means a fiscal year;

(4) the term ‘‘local government’” means a
county, municipality, city, town, township,
local public authority, school district, special
district, intrastate district, council of govern-
ments, or regional or interstate government
entity;

(5) the term ‘‘State government’” includes
the government of the District of Columbia,
the Commonwealth of Puerto Rico, the United
States Virgin Islands, Guam, American
Samoa, the Commonwealth of the Northern
Mariana Islands, and any other territory or
possession of the United States;

(6) the term ‘‘tribal government’’ means the
government of an Indian tribe, as that term is
defined in section 4 of the Indian Self-Deter-
mination and Education Assistance Act (26
U.S.C. 5304); and

(7) the term ‘“‘United States’, when used in a
geographical sense, means the States, the Dis-
trict of Columbia, the Commonwealth of Puer-
to Rico, the United States Virgin Islands,
Guam, American Samoa, the Commonwealth
of the Northern Mariana Islands, and any
other territory or possession of the United
States.

(Added Pub. L. 117-108, title I, §103(a)(1), Apr. 6,
2022, 136 Stat. 1140.)

§3703. Postal Service program for State govern-
ments

(a) IN GENERAL.—Notwithstanding any other
provision of this title, the Postal Service may
establish a program to enter into agreements
with an agency of any State government, local
government, or tribal government to provide
property or nonpostal services to the public on
behalf of such agencies for non-commercial pur-
poses, but only if—

(1) such property or nonpostal services—

(A) provide enhanced value to the public,
such as by lowering the cost or raising the
quality of such services or by making such
services more accessible;

(B) do not interfere with or detract from
the value of postal services, including by—

(i) harming the cost and efficiency of
postal services; and

(ii) unreasonably restricting access to
postal retail service, such as customer
waiting time and access to parking; and

(2) such agreements provide a net contribu-
tion to the Postal Service, defined as reim-
bursement that covers at least 100 percent of
the costs attributable to all property and non-
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