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Street, SW., Washington, DC or via 
Internet at Cathy.Williams@fcc.gov or 
PRA@fcc.gov. To view a copy of this 
information collection request (ICR) 
submitted to OMB: (1) Go to the Web 
page http://www.reginfo.gov/public/do/ 
PRAMain, (2) look for the section of the 
Web page called ‘‘Currently Under 
Review,’’ (3) click on the downward- 
pointing arrow in the ‘‘Select Agency’’ 
box below the ‘‘Currently Under 
Review’’ heading, (4) select ‘‘Federal 
Communications Commission’’ from the 
list of agencies presented in the ‘‘Select 
Agency’’ box, (5) click the ‘‘Submit’’ 
button to the right of the ‘‘Select 
Agency’’ box, (6) when the list of FCC 
ICRs currently under review appears, 
look for the title of this ICR (or its OMB 
control number, if there is one) and then 
click on the ICR Reference Number to 
view detailed information about this 
ICR. 
FOR FURTHER INFORMATION CONTACT: For 
additional information or copies of the 
information collection(s), contact Cathy 
Williams at (202) 418–2918, or via 
Internet at Cathy.Williams@fcc.gov. 
SUPPLEMENTARY INFORMATION: 

OMB Control Number: 3060–0095. 
Title: Multi-Channel Video 

Programming Distributors Annual 
Employment Report. 

Form Number: FCC Form 395–A. 
Type of Review: Revision of a 

currently approved collection. 
Respondents: Business or other for- 

profit entities; not-for-profit institutions. 
Number of Respondents: 2,500. 
Estimated Time per Response: 53 

minutes. 
Frequency of Response: 

Recordkeeping requirement; annual 
reporting requirement; once every five 
year reporting requirement. 

Total Annual Burden: 2,200 hours. 
Total Annual Cost: None. 
Nature of Response: Required to 

obtain or retain benefits. 
Confidentiality: Whether the Form is 

confidential will be determined in a 
pending Commission rulemaking. 

Privacy Impact Assessment: No 
impact. 

Needs and Uses: FCC Form 395–A, 
‘‘The Multi-Channel Video 
Programming Distributor Annual 
Employment Report,’’ is a data 
collection device used by the 
Commission to assess industry 
employment trends and provide reports 
to Congress. By the Report, 
multichannel video programming 
distributors (‘‘MVPDs’’) identify 
employees by gender and race/ethnicity 
in fifteen specified job categories. 

OMB Control Number: 3060–0390. 
Title: Broadcast Station Annual 

Employment Report. 

Form Number: FCC Form 395–B. 
Type of Review: Extension of a 

currently approved collection. 
Respondents: Business or other for- 

profit entities; not-for-profit institutions. 
Number of Respondents: 14,000. 
Estimated Time per Response: 53 

minutes. 
Frequency of Response: Annual 

reporting requirement. 
Total Annual Burden: 12,320 hours. 
Total Annual Cost: None. 
Nature of Response: Required to 

obtain or retain benefits. 
Confidentiality: Whether the Form is 

confidential will be determined in a 
pending Commission rulemaking. 

Privacy Impact Assessment: No 
impact. 

Needs and Uses: FCC Form 395–B, 
‘‘The Broadcast Station Annual 
Employment Report,’’ is a data 
collection device used by the 
Commission to assess industry 
employment trends and provide reports 
to Congress. By the Report, broadcast 
licensees and permittees identify 
employees by gender and race/ethnicity 
in nine specified job categories. 
Federal Communications Commission. 
Ruth A. Dancey, 
Associate Secretary. 
[FR Doc. E8–2563 Filed 2–11–08; 8:45 am] 
BILLING CODE 6712–01–P 

FEDERAL RESERVE SYSTEM 

Sunshine Act Meeting Notice 

AGENCY HOLDING THE MEETING: Board of 
Governors of the Federal Reserve 
System. 
TIME AND DATE: 11:30 a.m., Tuesday, 
February 19, 2008. 
PLACE: Marriner S. Eccles Federal 
Reserve Board Building, 20th and C 
Streets, NW., Washington, DC 20551. 
STATUS: Closed. 
MATTERS TO BE CONSIDERED: 
1. Personnel actions (appointments, 
promotions, assignments, 
reassignments, and salary actions) 
involving individual Federal Reserve 
System employees. 

2. Staff resource and work product 
planning. 

3. Any items carried forward from a 
previously announced meeting. 
FOR FURTHER INFORMATION CONTACT: 
Michelle Smith, Director, or Dave 
Skidmore, Assistant to the Board, Office 
of Board Members at 202–452–2955. 
SUPPLEMENTARY INFORMATION: You may 
call 202–452–3206 beginning at 
approximately 5 p.m. two business days 
before the meeting for a recorded 

announcement of bank and bank 
holding company applications 
scheduled for the meeting; or you may 
contact the Board’s Web site at http:// 
www.federalreserve.gov for an electronic 
announcement that not only lists 
applications, but also indicates 
procedural and other information about 
the meeting. 

Dated: February 8, 2008. 
Robert deV. Frierson, 
Deputy Secretary of the Board. 
[FR Doc. 08–655 Filed 2–8–08; 1:43 pm] 
BILLING CODE 6210–01–M 

DEPARTMENT OF HEALTH AND 
HUMAN SERVICES 

Centers for Disease Control and 
Prevention 

[60Day–08–08AP] 

Proposed Data Collections Submitted 
for Public Comment and 
Recommendations 

In compliance with the requirement 
of section 3506(c)(2)(A) of the 
Paperwork Reduction Act of 1995 for 
opportunity for public comment on 
proposed data collection projects, the 
Centers for Disease Control and 
Prevention (CDC) will publish periodic 
summaries of proposed projects. To 
request more information on the 
proposed projects or to obtain a copy of 
the data collection plans and 
instruments, call 404–639–5960 and 
send comments to Maryam I. Daneshvar, 
CDC Acting Reports Clearance Officer, 
1600 Clifton Road, MS–D74, Atlanta, 
GA 30333 or send an e-mail to 
omb@cdc.gov. 

Comments are invited on: (a) Whether 
the proposed collection of information 
is necessary for the proper performance 
of the functions of the agency, including 
whether the information shall have 
practical utility; (b) the accuracy of the 
agency’s estimate of the burden of the 
proposed collection of information; (c) 
ways to enhance the quality, utility, and 
clarity of the information to be 
collected; and (d) ways to minimize the 
burden of the collection of information 
on respondents, including through the 
use of automated collection techniques 
or other forms of information 
technology. Written comments should 
be received within 60 days of this 
notice. 

Proposed Project 

Youth Advice and Feedback to Inform 
Choose Respect Implementation 
(New)—National Center for Injury 
Prevention and Control (NCIPC), 
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Centers for Disease Control and 
Prevention (CDC). 

Background and Brief Description 
NCIPC seeks to obtain, over a five year 

period, advice and feedback from 
tweens/teens (aged 11–14) regarding 
message development/placement, 
creative executions, appropriate 
partners, and other similar issues, to 
inform ongoing implementation and 
evaluation of the Choose Respect 
campaign (OMB#0920–0687 Expired 5/ 
31/2006), an initiative intended to 
promote youth awareness of and 
participation in healthy peer 
relationships. Communication research 
indicates that campaign planning 
implementation must employ a 

consumer-oriented approach to ensure 
that program messages/materials, and 
their placement, can successfully gain 
the attention of and resonate with the 
intended audience. To that end, the 
NCIPC proposes conducting further 
planning, implementation, and 
evaluation research that enlists the 
involvement and support of youth, 
parents and other influencers and 
measures the effect of the campaign on 
the target audiences. The evaluation 
will provide interim and ongoing 
feedback to campaign planners 
regarding the implementation and 
progress of the campaign. 

The proposed data collection will 
enlist geographically, culturally/ 

racially/ethnically, and socio- 
economically diverse groups of young 
people to complete: (1) Ten minute 
online surveys, with 30 respondents, six 
times per year; and (2) 12 in-person 
focus groups, with 12 participants each, 
twice per year. Online surveys will 
reduce the potential burden for young 
people as web-based formats are 
convenient and consistent with the way 
they communicate and spend their 
leisure time and will involve a different 
group of 30 tweens/teens. In-person 
focus groups will involve different 
groups of young people and will be 
segmented by age and gender. 

There are no costs to respondents 
other than their time. 

ESTIMATE OF ANNUALIZED BURDEN HOURS 

Respondents Number of 
respondents 

Number of 
responses per 

respondent 

Average 
burden per 
response 
(In hrs) 

Total 
burden 
hours 

Online survey: Boys and girls, aged 11–14 .................................................... 30 6 10/60 30 
Focus group: Boys, aged 11–12, urban .......................................................... 12 2 1.5 36 
Focus group: Boys, aged 11–12, suburban .................................................... 12 2 1.5 36 
Focus group: Girls, aged 11–12, urban .......................................................... 12 2 1.5 36 
Focus group: Girls, aged 11–12, suburban ..................................................... 12 2 1.5 36 
Focus group: Boys, aged 12–13, urban .......................................................... 12 2 1.5 36 
Focus group: Girls, aged 12–13, suburban ..................................................... 12 2 1.5 36 
Focus group: Boys, aged 12–13, suburban .................................................... 12 2 1.5 36 
Focus group: Girls, aged 12–13, urban .......................................................... 12 2 1.5 36 
Focus group: Boys, aged 13–14, urban .......................................................... 12 2 1.5 36 
Focus group: Boys, aged 13–14, suburban .................................................... 12 2 1.5 36 
Focus group: Girls, aged 13–14, urban .......................................................... 12 2 1.5 36 
Focus group: Girls, aged 13–14, suburban ..................................................... 12 2 1.5 36 

Totals ............................................................................................................... 174 ........................ ........................ 462 

Dated: February 5, 2008. 
Maryam I. Daneshvar, 
Acting Reports Clearance Officer, Centers for 
Disease Control and Prevention. 
[FR Doc. E8–2508 Filed 2–11–08; 8:45 am] 
BILLING CODE 4163–18–P 

DEPARTMENT OF HEALTH AND 
HUMAN SERVICES 

Centers for Disease Control and 
Prevention 

Task Force on Community Preventive 
Services 

In accordance with section 10(a)(2) of 
the Federal Advisory Committee Act 
(Pub. L. 92–463), the Centers for Disease 
Control and Prevention (CDC) 
announces the following meeting: 

Name: Task Force on Community 
Preventive Services. 

Times and Dates: 8 a.m.–6 p.m. EST, 
February 27, 2008. 8 a.m.–1 p.m EST, 
February 28, 2008. 

Place: Centers for Disease Control and 
Prevention, 2500 Century Parkway, 
Atlanta, GA 30345. 

Status: Open to the public, limited 
only by the space available. 

Purpose: The mission of the Task 
Force is to develop and publish the 
Guide to Community Preventive 
Services (Community Guide), which 
consists of systematic reviews of the 
best available scientific evidence and 
associated recommendations regarding 
what works in the delivery of essential 
public health services. 

Topics include: Reducing depression 
in older adults; increasing cancer 
screening; reducing sexual risk behavior 
(among adolescents); controlling 
obesity; and updating the Community 
Guide’s vaccine-preventable diseases 
review. 

Agenda items are subject to change as 
priorities dictate. 

Persons interested in reserving a 
space for this meeting should call Tony 
Pearson-Clarke at 404. 498.0972 by close 
of business on February 19, 2008. 

Contact person for additional 
information: Tony Pearson-Clarke, 
Community Guide Branch, Coordinating 
Center for Health Information and 
Service, National Center for Health 
Marking, Division of Health 
Communication and Marketing, Centers 
for Disease Control and Prevention, 
1600 Clifton Road, M/S E–69, Atlanta, 
GA 30333, telephone: 404.498.0972. 

Dated: January 31, 2008. 

James D. Seligman, 
Chief Information Officer, Centers for Disease 
Control and Prevention. 
[FR Doc. E8–2548 Filed 2–11–08; 8:45 am] 

BILLING CODE 4163–18–P 
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