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for 1 minute and to revise and extend 
her remarks.) 

Ms. JACKSON LEE. Mr. Speaker, I 
am glad to be an adherent of the Con-
stitution, as I know that my colleagues 
are. We believe in the separation of the 
three branches of government. 

That is why it was so noteworthy and 
so outrageous that the leader of the 
free world and Commander in Chief 
issued a patently irrational email or 
Twitter on Saturday morning this past 
Saturday regarding a personal and di-
rect attack on the past President of 
the United States of America regarding 
that President having wiretapped this 
individual in an outrageous manner. 

Let me cite for you headlines in the 
Houston Chronicle: FBI chief seeks 
Trump rebuke of that horrible state-
ment. 

I ask the Department of Justice to 
immediately respond to Director 
Comey’s request that you rebuke this 
outrageous statement that would ac-
cuse the President of any wiretapping 
that require either a Title III court, 
DEA, FBI, or require a FISA court. 

Mr. President, explain yourself. 
Justice Department, respond to this 

untruth now. 
The Constitution requires it, and the 

separation of the three branches of 
government, out of respect, requires it. 

The SPEAKER pro tempore. The 
Chair would remind Members to direct 
their remarks to the Chair. 

f 

CONGRATULATING SPECIALIST 
SUSAN TANUI 

(Mr. MARSHALL asked and was 
given permission to address the House 
for 1 minute.) 

Mr. MARSHALL. Mr. Speaker, I am 
proud to rise today to recognize and 
congratulate Specialist Susan Tanui, 
the 2016 Army Soldier-Athlete of the 
Year. 

Specialist Tanui currently serves the 
soldiers at Fort Riley, Kansas, as a 
dental assistant. 

During her time in service, she has 
exemplified the Army’s seven core val-
ues—loyalty, duty, respect, selfless 
service, honor, integrity, and personal 
courage—through her dedicated serv-
ice, which is exemplified by her numer-
ous decorations and awards. 

In addition to serving the U.S. Army, 
Specialist Tanui is currently pursuing 
a degree at Liberty University, rep-
resents the Fort Riley Division run-
ning team, the All Army team, and the 
U.S. Armed Forces as an Army athlete. 

She has also represented the U.S. 
Army in the U.S. Track and Field Na-
tional Cross Country Championships in 
2015 and 2016 and hopes, one day, to 
compete in the Olympics. 

I commend Specialist Tanui’s accom-
plishments, her outstanding character, 
and look forward to witnessing what 
she will do in the near future. 

Mr. Speaker, we are so proud of Spe-
cialist Tanui, the soldiers of Fort 
Riley, the home of the Big Red One. 

HONORING DR. NEHEMIAH DAVIS 

(Mr. VEASEY asked and was given 
permission to address the House for 1 
minute.) 

Mr. VEASEY. Mr. Speaker, I rise 
today with a heavy heart to honor the 
life of a dedicated civil rights leader 
and pastor, Dr. Nehemiah Davis. 

Pastor Davis faithfully served the 
Mount Pisgah Baptist Church on Evans 
Avenue in Fort Worth, Texas, on the 
south side, for over 50 years. Along 
with serving as a spiritual leader in my 
hometown, Mr. Davis served as the 
president of the National Missionary 
Baptist Convention of America, where 
he supported churches nationwide. 

Pastor Davis’ dedication to the com-
munity eventually led to his induction 
into the Religious Hall of Fame and 
the recognition by the Boy Scouts of 
America with a Distinguished Service 
Award. 

Dr. Davis not only believed in nur-
turing spiritual growth, but fought for 
the equality of all Americans. He 
fought fearlessly on behalf of the Afri-
can-American community and led the 
local NAACP chapter for over 20 years. 

I ask my colleagues to join me in 
honoring Dr. Nehemiah Davis’ life of 
service. 

f 

PRESIDENT TRUMP’S FAMILY 
BUSINESS 

(Ms. KAPTUR asked and was given 
permission to address the House for 1 
minute and to revise and extend her re-
marks.) 

Ms. KAPTUR. Mr. Speaker, President 
Trump is a master at diverting atten-
tion, even the media’s. His diversions 
are a perfect foil from the constitu-
tional questions that his and his fam-
ily’s behavior have raised since he took 
the oath of office. 

With hotels and property develop-
ments all over America and the world, 
the Trump empire is dramatically ex-
panding its domestic business, raising 
vital questions as to the Trumps’ prof-
iting from public service, including 
from foreign entanglements that vio-
late the Constitution. 

Outlined in Article II of the Constitu-
tion, the clause prohibits the President 
from receiving, other than his salary, 
any compensation, gift, or other form 
of profit from the United States, a 
State government, or their instrumen-
talities. 

Congress reserves its ability to con-
sent to foreign emoluments but not to 
domestic emoluments. Our Founding 
Fathers were clear—no exceptions. 

It has been heavily reported in the 
papers that the Trump sons have now 
signed at least 17 new letters of intent 
with potential developers, even listing 
specific cities. They don’t have to tell 
their father about all this. The news-
papers cover it in abundance. And the 
American people should never have to 
wonder whose interests the President 
serves. 

Today those doubts abound. America, 
the scales of justice need tending. 

[From The Washington Post, Mar. 4, 2017] 
TRUMP SONS, PLANNING EXPANSION OF FAMILY 

BUSINESS, LOOK TO LEVERAGE CAMPAIGN 
EXPERIENCE 

(By Jonathan O’Connell, David A. 
Fahrenthold and Matea Gold) 

NEW YORK.—Donald Trump’s adult sons, 
who are overseeing a nationwide expansion 
of the family business during their father’s 
presidency, are envisioning ways that their 
experiences from the campaign trail can help 
them establish a footing in dozens of new 
markets. 

The idea is to move beyond a focus on lux-
ury hotels in big metropolises and build bou-
tique properties in a broader mix of cities, 
including some the Trump brothers came to 
know well during more than a year of inten-
sive travel, fundraising and grass-roots net-
working on the road to The White House. 

‘‘I got to see a lot of those markets on the 
campaign,’’ Donald Trump Jr., the presi-
dent’s eldest son, told The Washington Post 
in a recent interview from his office on the 
25th floor of Trump Tower. ‘‘I think I’ve 
probably been in all of them over the last 18 
months.’’ 

The initial plan is tied to the Trumps’ pre-
viously announced new chain, Scion, which 
is being designed as a less-corporate feeling 
brand of high-end hotels with a more afford-
able per-room price point than the Trumps’ 
five-star properties. 

As with many existing Trump-branded 
property deals, the developers would own the 
hotels while the Trumps would be paid li-
censing and management fees. 

The company says it has signed at least 17 
letters of intent with potential developers. It 
is targeting an array of cities such as Austin, 
Dallas, St. Louis, Nashville and Seattle—and 
Trump Jr. said the campaign proved useful 
in forging relationships with potential new 
connections. 

‘‘I met people along the way that would be 
awesome partners,’’ he said. 

The expansion plan illustrates how Presi-
dent Trump’s political rise has the potential 
to affect his business even as he and his sons 
promise to adhere to a strict ethical bound-
ary between the company’s moves and the 
Trump administration. And it shows the in-
herent challenge in separating the family’s 
political work from its corporate interests, 
with upsides and potential problems. 

Extending the Trump business into a 
greater cluster of American cities could 
bring political benefits for a president who 
has vowed to bring jobs and economic pros-
perity to struggling communities. But it also 
comes as Trump has faced criticism from 
Democrats and ethics officials for his deci-
sion to retain his ownership stake in the 
company, a decision that means he stands to 
personally benefit from its growth. 

Building new hotels, for example, could 
create issues—tax disputes, allegations of 
labor violations or environmental viola-
tions—that require federal departments to 
consider cases that could directly impact the 
president’s finances. And while the Trumps 
have vowed to sign no new foreign deals, pur-
suing a raft of new domestic contracts from 
coast to coast means the Trumps are likely 
to engage in negotiations with private devel-
opers, banks and investors who see addi-
tional benefits in doing business with the 
president’s company. 

‘‘It’s just going to add fuel to the fire that 
is already burning . . . with him having still 
a foot in both the boardroom and one in the 
Oval Office,’’ said Scott Amey, the general 
counsel of the nonpartisan watchdog group 
Project on Government Oversight. 

The White House did not respond to a re-
quest for comment. The president in January 
added a team of ethics lawyers to the White 
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House Counsel’s Office, while the company 
hired a longtime Republican attorney tasked 
with ensuring the Trump Organization mini-
mizes conflicts of interest. 

In interviews, the Trump sons waved off 
the idea that their plans created any poten-
tial ethical problems. 

‘‘There are lines that we would never cross, 
and that’s mixing business with anything 
government,’’ Eric Trump said. 

Donald Trump Jr. said that since the inau-
guration, he has spoken with his father twice 
on the phone and once in person—when he 
and his brother attended the announcement 
of their father’s Supreme Court nominee, 
Neil Gorsuch. Eric Trump said he may ask 
his father how things are in the White House 
but would never discuss government or busi-
ness affairs. 

‘‘Will we ever talk about tax policy? Will I 
ever ask for anything that could otherwise 
benefit the business? Absolutely, emphati-
cally not,’’ Eric Trump said. ‘‘He has no need 
to know what we’re doing, and I certainly 
don’t need to know what they’re doing, and 
I don’t want to.’’ 

The Trumps’ point man on the expansion is 
Eric Danziger, an experienced executive who 
was hired in 2015 after previously overseeing 
expansions at Carlson Hotels Worldwide, 
Starwood Hotels and the former Wyndham 
International. 

One of the first Scion projects is slated to 
open in Dallas, where a Turkish-born devel-
oper aims to open a sleek glass six-story 
hotel as part of a $50 million mixed-use 
downtown development. The Austin, Cin-
cinnati, Denver, Detroit, Nashville, Seattle 
and St. Louis areas are also possible targets, 
according to reports by Bloomberg News and 
business trade publications. 

The Trumps declined to say what other cit-
ies they were exploring for projects but said 
they were actively seeking contracts in 
many places. Danziger, speaking last month 
to Skift, an industry publication, called 
Scion a ‘‘four-star lifestyle brand’’ with wide 
geographic appeal. 

‘‘That kind of brand can be in every city— 
tertiary, secondary,’’ he said. ‘‘So, how many 
is that? The opportunity is for hundreds.’’ 

Because of the prohibition on foreign deals, 
Danziger said the company is ‘‘going to have 
full focus—instead of some focus—on growth 
domestically of both Trump and Scion.’’ 

The expansion will not be easy, according 
to analysts. The Trumps will be entering a 
crowded marketplace of new hotel lines from 
Marriott, Hilton and Hyatt designed to ap-
peal to a broad cross-section of customers, 
said Michael J. Bellisario, a senior research 
analyst with the firm Robert W. Baird & Co. 

‘‘There are so many more competitors out 
there today,’’ Bellisario said. 

For the Trumps to distinguish their 
projects from their competitors, they will 
need to be choosy about locations, Bellisario 
said. ‘‘You’ve got to be on the right street 
comer in the right market. You can’t open 
these hotels in Topeka, Kansas,’’ he said. 
‘‘So when you think about that, how big can 
the new line get?’’ 

The plan is a big test for the younger 
Trumps. 

Just as Donald Trump stepped out from his 
father’s shadow in the 1970s to build the fam-
ily real estate business into today’s world-
wide collection of golf courses, hotels, condo 
towers, branded merchandise and other com-
mercial holdings, now Donald Trump Jr., 39, 
and Eric Trump, 33, have a chance to make 
their mark. 

Along with their sister, Ivanka, who de-
parted the company when their father en-
tered office, the brothers have long served as 
executive vice presidents. 

Before their father ran for president, the 
three siblings helped expand the firm from 

focusing on New York to including the man-
agement of luxury hotels in top U.S. cities 
and seven countries, plus more than a dozen 
golf courses. 

The fruits of that work are still coming, as 
last month the company opened a new golf 
club in Dubai and, last week held a grand 
opening for a new hotel-condominium tower 
in Vancouver, B.C. 

A major transition for the sons is taking 
over a company in which the force behind 
every Trump company offering—whether it 
was selling hotel rooms, office buildings, golf 
outings, ties or raw steaks—was Donald 
Trump himself. 

In interviews, Trump Jr. and Eric Trump 
said they consider themselves protectors of 
the Trump brand, an effort they said is 
sometimes misunderstood. Critics viewed the 
announcement of Scion during the campaign 
as a move away from the Trump name. The 
family’s intent was the opposite; since they 
view the name Trump has a standard for lux-
ury that ought to be insulated, they will use 
other brands for less pricey products. 

‘‘We would never want to dilute the real 
estate brand by going into tertiary markets 
that can’t sustain the [luxury] properties as 
we build them,’’ Eric Trump said, ‘‘A lot of 
hotel companies have gotten this wrong.’’ 

Both sons worked for their father starting 
at young ages, doing landscaping and other 
labor on his projects. 

A University of Pennsylvania graduate, 
Trump Jr.’s first assignment at the company 
was to work with executives at New York 
City real estate projects. 

Eric Trump joined after graduating from 
Georgetown in 2006. He has overseen the 
Trump Winery near Charlottesville and 
worked on the Trump hotel in Las Vegas, 
where he developed a reputation as a hands- 
on executive. 

‘‘If there’s a property tax issue or any liti-
gation, he flies into Las Vegas and takes 
care of it,’’ said Phil Ruffin, a casino mogul 
who is the Trumps’ partner in the Las Vegas 
project. ‘‘He hires the lawyer. If there are 
any capital improvements, he approves 
them. He is very energetic like his father— 
he will just work night and day.’’ 

With their father in charge, there was an 
informal division of labor among his three 
eldest children, governing which projects 
each swooped in to help. 

Ivanka Trump created her own brands of 
shoes, jewelry, handbags and coats. She took 
the lead on some of the Trump Organiza-
tion’s mast prominent recent projects, such 
as the $212 million D.C. hotel, which had its 
soft opening in September. 

‘‘I’m probably the most obviously like 
[Trump Sr.],’’ Ivanka Trump said in a 2011 
company video titled ‘‘Trump: The Next 
Generation.’’ 

‘‘In certain ways,’’ she added, ‘‘Eric is very 
similar to him in terms of his love of con-
struction and building. And Don has his 
sense of humor.’’ 

The Trumps’ planned corporate expansion 
comes as the president has faced intense 
criticism from Democrats and ethics experts 
for his continued ownership interest. 

A liberal watchdog organization, Citizens 
for Responsibility and Ethics in Washington 
(CREW), has sued Trump, arguing that his 
hotel operations violate a constitutional pro-
vision barring the president from accepting 
gifts or payments from a foreign govern-
ment. Some Democrats have argued that 
Trump’s international trademarks, including 
one long-sought registration granted in Feb-
ruary by China, also violate the Constitu-
tion’s emoluments clause. 

Trump has called the CREW lawsuit ‘‘to-
tally without merit.’’ 

Amey, of the Project on Government Over-
sight, said there were ways for the Trumps 

to avoid potential domestic conflicts related 
to the hotel expansion. He said they could 
put the hotel business under another cor-
porate structure, which does not involve a 
trust directly owned by the president him-
self. 

‘‘There are solutions to solving this, [hut] 
there doesn’t seem to be a will and a desire 
to do that within the White House,’’ Amey 
said. 

The Trump brothers say they are taking 
ethics concerns seriously and are doing ev-
erything necessary to avoid distracting from 
their father’s work as president. 

‘‘Have I used him as a sounding board in 
the past? One hundred percent,’’ Trump Jr. 
said. ‘‘Have I learned a lot from him? 
Couldn’t have had a better mentor. But he’s 
got real stuff he’s got to deal with. These are 
real people’s lives . . . . So this notion that 
he is still running the business from the 
White House is just insane.’’ 

Trump Jr. scoffed at the idea that his fa-
ther might have somehow viewed running for 
president—spending millions of dollars of his 
own money to run against more than a dozen 
Republican challengers and Democratic 
nominee Hillary Clinton when few pundits 
gave him a chance to win—as a money-
making endeavor. 

‘‘That’s not a get-rich-quick scheme,’’ he 
said. ‘‘That doesn’t make any sense whatso-
ever.’’ 

f 

FLOOR SPEECH ON ANTI-SEMITISM 

(Mr. GOTTHEIMER asked and was 
given permission to address the House 
for 1 minute.) 

Mr. GOTTHEIMER. Mr. Speaker, I 
rise today to speak out against the ris-
ing wave of desecration, threats, and 
harassment targeting Jewish ceme-
teries, Jewish community centers, and 
religious institutions in northern New 
Jersey and across our country. 

JCCs and synagogues are bedrocks of 
religious and civic life for Jewish com-
munities, housing preschools for chil-
dren and a range of religious, edu-
cational, and social programs for fami-
lies and seniors. Yet the safety and 
well-being of these communal spaces 
are the scope of extremism and anti- 
Semitism. 

Recently, there have been eight bomb 
threats targeting six Jewish commu-
nity centers in New Jersey and more 
than 100 across our country. Parents 
are pulling their children from reli-
gious schools. Others are afraid to at-
tend religious services. It is unaccept-
able. 

In the last 24 hours alone, officials in 
my district have uncovered multiple 
swastikas defacing our public spaces. 
These are not cases of random hatred. 
They are part of a deeply disturbing 
national trend that requires immediate 
and decisive action from law enforce-
ment and community leaders at all lev-
els. 

As Elie Wiesel said: ‘‘Indifference, 
after all, is more dangerous than anger 
or hatred.’’ Leaders must stand up now 
against the rising trend of hate-driven 
terrorism against any ethnic or reli-
gious group, including Jews, Chris-
tians, Muslims, and others. 

Hate and intolerance have no place in 
the greatest democracy in the world. 
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