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shared her expertise with numerous po-
litical campaigns and ballot initia-
tives. Joan volunteered for nonprofit 
environmental organizations, libraries, 
schools, the Democratic Party and the 
League of Women Voters. For decades, 
Joan was a fixture in Montana politics, 
fighting for progressive causes across 
the State. If there was an opportunity 
to advocate for change or improve her 
community, Joan always showed up. 

Throughout my 8 years in Montana 
Senate, it was not unusual to glance up 
to the senate gallery and see Joan sit-
ting in the front row. She usually had 
a grandchild or two in tow, as she al-
ways went to great lengths to teach 
her grandchildren the importance of 
public service and significance of al-
ways showing up. She would beam as 
her grandchildren took in the scene 
and processed the importance of being 
involved. She knew that her last call-
ing in life was to pass her experiences, 
stories, and wisdom onto the next gen-
eration. 

Even in her last few years, as it grew 
increasingly difficult for her to get 
around, I saw Joan at most of the 
events I held in Helena. She would give 
me a hug and thank me for my work 
before venturing off to find who she 
really came to see: my wife, Sharla. 

A year later, we still miss Joan every 
time we pass through Helena. Montana 
lost an incredible leader and an irre-
placeable voice. As we move forward 
and aim to tackle the challenges facing 
our Nation, we must remember the les-
sons we learned from Joan. We must 
ask ourselves how we can step up and 
serve our country, like Joan did in her 
letter to Eleanor Roosevelt. We must 
take action to advocate for our beliefs, 
like Joan did when she founded the 
Montana chapter of the League of 
Women Voters. Finally, we must al-
ways show up, like Joan did until the 
last days of her life.∑ 

f 

RECOGNIZING HOLLY CLEGG 

∑ Mr. VITTER. Mr. President, small 
businesses come in many different 
shapes and sizes. No matter their shape 
or size, one thing remains the same: 
small businesses are the brainchild of 
passionate individuals who seek to 
make their life and the lives of those in 
their community a better place. In this 
spirit, I would like to recognize Holly 
Clegg of Baton Rouge, LA, who took 
her passion for cooking and healthy 
eating and turned it into a business 
that has grown over the past 20-plus 
years. 

From an early age, Holly had a keen 
interest in cooking. Her passion and 
entrepreneurial spirit drove her to 
start her own catering company while 
she was still in high school. As a stu-
dent at Tulane University in New Orle-
ans, Holly continued to perfect her pas-
sion through various cooking classes at 
the university. Upon graduation, she 
attended the Cordon Bleu Cooking 
School in London and then Cordon 
Bleu in Paris. Following this formal 

training, Holly would marry unique 
Louisiana cuisine to the benefits of 
healthy eating in order to help people 
dealing with prevalent diseases and 
also launched and self-published a line 
of cookbooks. In 1993, after a local re-
tail shop decided to stop selling cook-
books, Holly trailblazed her own road 
to success by promoting her first cook-
book of the ‘‘trim&TERRIFIC’’ book 
series. Shortly after, she partnered 
with various organizations to develop 
cookbooks for heart patients, cancer 
patients, and arthritis patients. Having 
sold over 1 million cookbooks, her suc-
cess has helped her gain notoriety, and 
she has appeared on various national 
media outlets to share her message of 
healthy eating. 

During the month of October, in 
which we recognize and celebrate 
women-owned small businesses, I find 
it fitting to honor a female entre-
preneur like Holly Clegg for capturing 
her God-given talent and building a 
business that has benefited so many. 
Her entrepreneurial spirit and a com-
mitment to her passion has helped 
Holly share tasty recipes all across the 
country and help everyday Americans 
struggling with crippling diseases to 
eat better while still enjoying the 
many flavors of Louisiana cuisine. 

Congratulations, Holly, and thank 
you for harnessing your talent and 
being a role model for all women entre-
preneurs. Holly is just one of the many 
examples of female entrepreneurs tak-
ing their interests and talents and cul-
tivating them into successful business 
opportunities, and for this, we honor 
her as Small Business of the Week.∑ 

f 

RECOGNIZING GENUSA’S ITALIAN 
RESTAURANT 

∑ Mr. VITTER. Mr. President, one of 
Louisiana’s best kept secrets is that 
our cuisine encompasses far more than 
oysters, gumbo, and boudin balls. In 
fact, Louisiana is home to a wide vari-
ety of culinary perspectives, often 
passed down from generation to gen-
eration, including this Small Business 
of the Week, the family-owned and op-
erated Genusa’s Italian Restaurant in 
Monroe, LA. 

After spending years dreaming of 
sharing their Italian family recipes 
with friends and neighbors, Cherry and 
Francis Genusa took the entrepre-
neurial leap and opened their name-
sake restaurant in 1967. Using the 
original recipes passed down from 
Francis’s mother and aunt, the couple 
offered up authentic Italian dishes to 
the Monroe community. For several 
years, Genusa’s Italian Restaurant re-
mained a hidden gem as Cherry and 
Francis did all the cooking, cleaning, 
table-waiting, and general manage-
ment. This was in addition to raising 
their three children—Rachel, Ann, and 
Francis—who initially helped by roll-
ing out meatballs and eventually were 
entrusted with more responsibilities. 

Over the years, Genusa’s Italian Res-
taurant became a Monroe favorite and 

has enjoyed such success that it out-
grew the original small kitchen and 
single dining room. Today Genusa’s 
Italian Restaurant has grown to em-
ploy several Monroe locals who serve a 
dedicated clientele and also host 
celebratory occasions in their 
multiroom establishment. And Rachel, 
Ann, and Francis, who now run the res-
taurant continue with their family’s 
tradition of growing their own herbs 
and tomatoes for their signature red 
sauce. 

Congratulations to the Genusa fam-
ily for nearly 50 years of small business 
success, and with that, I would like to 
formally recognize Genusa’s Italian 
Restaurant as Small Business of the 
Week.∑ 

f 

RECOGNIZING HEALTHY IMAGE 

∑ Mr. VITTER. Mr. President, the path 
to small business success is different 
for each person, and every so often, one 
will stumble across an idea that fulfills 
a niche, which then benefits both the 
entrepreneur and the surrounding com-
munity. As we continue to celebrate 
National Women’s Small Business 
Month, I would like to recognize 
Healthy Image of Lake Charles, LA, as 
Small Business of the Week for its im-
pressive work in helping neighboring 
businesses grow and succeed. 

As a marketing director for a 
healthcare organization in the Lake 
Charles area, Kristy Armand recog-
nized the demand for a local marketing 
agency that catered to medical groups. 
An entrepreneur at heart, Kristy 
jumped at the opportunity to utilize 
her experience in health care and mar-
keting to develop her own small busi-
ness. Kristy enlisted the help of Chris-
tine Fisher, an intern with whom she 
had worked nearly a decade before, and 
together the women behind Healthy 
Image landed their first client in 2002. 
Five years later, Barbara VanGossen 
joined the growing business as a part-
ner and the creative director, and with-
in 1 year, Healthy Image outgrew its 
original location, moved to a new of-
fice, and hired several more employees. 

During this period, the Healthy 
Image team worked closely with the 
Louisiana Small Business Development 
Center, SBDC, at McNeese State Uni-
versity to provide marketing tips, fi-
nancial consulting, and business advice 
with local entrepreneurs. Today, 
Healthy Image is made up of a team of 
specialists who provide an array of 
business services, including adver-
tising, event planning, graphic design, 
social media, and branding to over 100 
clients. 

The success of Healthy Image has 
earned Kristy, Christine, and Barbara 
recognition on the national level. In 
2013, the U.S. Chamber of Commerce se-
lected Healthy Image as one of its dis-
tinguished Blue Ribbon Award winners 
with the title of being one of the ‘‘Top 
100 Small Businesses in the Country.’’ 

I would like to congratulate the in-
spiring team at Healthy Image and 
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wish them the best in their continued 
growth and success.∑ 

f 

RECOGNIZING THE PAPER 
MARKET 

∑ Mr. VITTER. Mr. President, Lou-
isianians have a long history of em-
bracing life and celebrating when the 
occasion calls for it. In particular, the 
city of Monroe is home to a paper and 
party supply store that provides all 
celebratory essentials. As the holiday 
season quickly approaches, I would like 
to recognize The Paper Market of Mon-
roe, LA, as this week’s Small Business 
of the Week. 

Amy Robinson has always been a 
celebration enthusiast, and from Mardi 
Gras to Christmas to crawfish season, 
she has found several reasons to cele-
brate every season in Louisiana. In 
2010, Amy had an off-the-wall idea to 
track down the owner of her favorite 
local paper product shop to see if they 
would be interested in selling their 
profitable small business. After months 
of negotiating, Amy and her husband, 
Brian, became the proud owners of the 
popular local stationery store and set 
out with a new vision to create within 
the space a place in which members of 
the Monroe and West Monroe commu-
nities could come to plan their celebra-
tions. 

Today, The Paper Market embodies 
Amy’s personal motto to ‘‘celebrate ev-
erything’’ and is regionally renowned 
for providing specialized party supplies 
for all occasions, in addition to car-
rying a wide variety of home decor and 
gift lines with a Louisiana flair. Amy 
has also employed an in-house graphic 
designer to provide a one-stop-shop for 
her customers’ celebration-planning 
needs. 

As we continue to celebrate National 
Women’s Small Business Month, it is 
my honor to recognize Amy Robinson, 
her entrepreneurial efforts, and The 
Paper Market of Monroe for being se-
lected as Small Business of the Week. 
Congratulations, Amy, Brian, and the 
entire Paper Market team. Thank you 
for your commitment to serving your 
community, and I look forward to see-
ing your continued growth and suc-
cess.∑ 

f 

RECOGNIZING SOPHI P CUPCAKES 

∑ Mr. VITTER. Mr. President, Lou-
isiana is known for many great things, 
not least of which is our unique and de-
licious cuisine. Whether it is a crawfish 
boil in the spring or the first fall 
gumbo pot, our family traditions often 
center around food. In that spirit, I 
would like to recognize Sophi P Cup-
cakes LLC in Lafayette, LA, for shar-
ing a unique take on a traditional des-
sert in the Acadiana region. 

Jennifer Melancon studied the art of 
pastry for several years before she and 
her husband, Dustin, decided to open 
Lafayette’s first cupcake-centered bak-
ery, otherwise known as a cupcakery. 
Combining Jennifer’s skill and Dustin’s 

business sense, the Lafayette natives 
launched Sophi P Cupcakes in 2010. Al-
most immediately, Sophi P Cupcakes 
became a community favorite and later 
that year was recognized as the 2010 
‘‘Best New Business’’ by the Better 
Business Bureau of Acadiana. One year 
later, Jennifer and Dustin were award-
ed the 2011 ‘‘Rising Young Business 
Leader’’ by the Junior Achievement of 
Acadiana. Over the next few years, 
Sophi P Cupcakes continued to grow 
and succeed and in 2015 expanded their 
operation to launch multiple Sophi P 
Express coolers across the campus of 
the couple’s alma mater, the Univer-
sity of Louisiana at Lafayette. Jen-
nifer and Dustin are now focused on 
the future of Sophi P’s and have their 
eyes set on expanding their business 
across Louisiana and the Nation. 

While hard work and thoughtful 
planning have played a major role in 
their success, there is no doubt that 
Jennifer’s leadership as the head pas-
try chef and owner has helped cement 
Sophi P’s as a local favorite in 
Acadiana. Catchy cupcake names such 
as ‘‘the Dude’’ and ‘‘Chocolate Thun-
der’’ match the ‘‘sophisticated to 
punk’’ theme that is the inspiration be-
hind the cupcakery. With treats made 
daily with fresh ingredients and a mis-
sion revolving around customer service 
and appreciation, it is no wonder that 
Sophi P’s is a great success as part of 
the cupcake craze sweeping the Nation. 

During the month of October, when 
we celebrate women-owned small busi-
nesses, I want to especially congratu-
late Jennifer for her role in making 
Sophi P Cupcakes the resounding suc-
cess that it is today. Her exceptional 
culinary skill and artistic mind has 
helped Sophi P Cupcakes become one of 
Acadiana’s favorite places for sweet 
treats. Her passion is an example to all 
aspiring female entrepreneurs, and I 
applaud her for tapping into her talent 
and embarking on the endeavor of own-
ing a small business with her husband. 

Congratulations to Jennifer, Dustin, 
and the entire team at Sophi P Cup-
cakes on being named Small Business 
of the Week. I look forward to your 
continued confectionary success.∑ 

f 

MESSAGES FROM THE HOUSE 

ENROLLED BILLS SIGNED 

At 10:34 a.m., a message from the 
House of Representatives, delivered by 
Mrs. Cole, one of its reading clerks, an-
nounced that the Speaker has signed 
the following enrolled bill: 

H.R. 4511. An act to amend the Veterans’ 
Oral History Project Act to allow the collec-
tion of video and audio recordings of bio-
graphical histories by immediate family 
members of members of the Armed Forces 
who died as a result of their service during a 
period of war. 

The enrolled bill was subsequently 
signed by the President pro tempore 
(Mr. HATCH). 

At 2:56 p.m., a message from the 
House of Representatives, delivered by 

Mrs. Cole, one of its reading clerks, an-
nounced that the Speaker has signed 
the following enrolled bills: 

H.R. 845. An act to direct the Secretary of 
Agriculture to publish in the Federal Reg-
ister a strategy to significantly increase the 
role of volunteers and partners in National 
Forest System trail maintenance, and for 
other purposes. 

H.R. 5392. An act to direct the Secretary of 
Veterans Affairs to improve the Veterans 
Crisis Line. 

H.R. 6007. An act to amend title 49, United 
States Code, to include consideration of cer-
tain impacts on commercial space launch 
and reentry activities in a navigable air-
space analysis, and for other purposes. 

The enrolled bills were subsequently 
signed by the President pro tempore 
(Mr. HATCH). 

f 

EXECUTIVE AND OTHER 
COMMUNICATIONS 

The following communications were 
laid before the Senate, together with 
accompanying papers, reports, and doc-
uments, and were referred as indicated: 

EC–7530. A communication from the Sec-
retary of Commerce, transmitting, pursuant 
to law, a report relative to the export to the 
People’s Republic of China of items not det-
rimental to the U.S. space launch industry; 
to the Committee on Banking, Housing, and 
Urban Affairs. 

EC–7531. A communication from the Chief, 
International Bureau, Federal Communica-
tions Commission, transmitting, pursuant to 
law, the report of a rule entitled ‘‘In the 
Matter of Review of Foreign Ownership Poli-
cies for Broadcast, Common Carrier and 
Aeronautical Radio Licensees under Section 
310(b) (4) of the Communication Act of 1934, 
as Amended’’ ((FCC 16–128) (GN Docket No. 
15–236)) received during adjournment of the 
Senate in the Office of the President of the 
Senate on October 14, 2016; to the Committee 
on Commerce, Science, and Transportation. 

EC–7532. A communication from the Sec-
retary of the Commission, Bureau of Con-
sumer Protection, Federal Trade Commis-
sion, transmitting, pursuant to law, the re-
port of a rule entitled ‘‘Telemarketing Sales 
Rule Fees’’ (RIN3084–AA98) received during 
adjournment of the Senate in the Office of 
the President of the Senate on October 6, 
2016; to the Committee on Commerce, 
Science, and Transportation. 

EC–7533. A communication from the Chief 
Counsel, National Telecommunications and 
Information Administration, Department of 
Commerce, transmitting, pursuant to law, 
the report of a rule entitled ‘‘Revision to the 
Manual of Regulations and Procedures for 
Federal Radio Frequency Management’’ 
(RIN0660–AA32) received during adjournment 
of the Senate in the Office of the President 
of the Senate on October 13, 2016; to the Com-
mittee on Commerce, Science, and Transpor-
tation. 

EC–7534. A communication from the Chair-
man of the Office of Proceedings, Surface 
Transportation Board, Department of Trans-
portation, transmitting, pursuant to law, the 
report of a rule entitled ‘‘Revisions to Arbi-
tration Procedures’’ (RIN2140–AB24) received 
during adjournment of the Senate in the Of-
fice of the President of the Senate on Octo-
ber 21, 2016; to the Committee on Commerce, 
Science, and Transportation. 

EC–7535. A communication from the Assist-
ant Chief Counsel for Regulatory Affairs, 
Pipeline and Hazardous Materials Safety Ad-
ministration, Department of Transportation, 
transmitting, pursuant to law, the report of 
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