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extra time once her daughter was old
enough to go to school. With the neigh-
borhood snowball stand recently va-
cated, Kristi and her husband, Colby,
decided to buy the stand in 2014 and
share their family’s 50-year-old snow-
ball recipes with the local community,
including the popular Cheesecake
Stuffed Snowball. Kristi and Colby
bought a bright orange trailer and
parked it on West Main Street and,
since its opening, has attracted a loyal
clientele that grows each year.

Today Brain Freeze Snowballs is in
the process of expanding to a new port-
able building, which will allow cus-
tomers to try their snowballs without
waiting in line on the side of a major
road. The new building will com-
plement the original bright orange
trailer that is still used for local fairs
and festivals.

Congratulations again to Brain
Freeze Snowballs for being selected as
Small Business of the Week, and I look
forward to your continued growth and
success.®

——————

RECOGNIZING CELTIC MEDIA
CENTRE

e Mr. VITTER. Mr. President, the peo-
ple and businesses of Louisiana have
continued to display remarkable
strength, perseverance, and selfless
service throughout the ongoing flood-
ing and fallout in the State. Celtic
Media Centre is certainly no exception
to this outpouring of help and deter-
mination in its efforts to aid the com-
munity, and for this reason, I would
like to recognize this fine company as
Small Business of the Week. Without
its willingness to accommodate any
and all victims at a moment’s notice,
over 2,000 people would have been left
to weather the catastrophe alone and
with no roof over their heads.

Celtic Media Centre, CMC, was found-
ed by Brendan O’Connor in 2005 and has
become the largest film and television
production studio in the State of Lou-
isiana. A Baton Rouge-based company,
CMC originally catered exclusively to
the smaller independent film industry.
However, after continued success and
expansion, the company now boasts an
impressive resume, including major
productions such as ‘“True Blood” and
“Twilight Saga: Breaking Dawn Parts
1 and 2.” Brendan’s son Michael took
over as president and CEO after his fa-
ther’s unfortunate passing in 2009, and
Patrick Mulhearn was brought on as
the executive director of studio oper-
ations. Under their leadership, the stu-
dio has blossomed into what it is
today.

The recent flooding in Louisiana is
not the first time that Michael and
Patrick teamed up to help the commu-
nity. In 2012, after signing an agree-
ment to aid the Red Cross during disas-
ters, CMC provided shelter to over 500
Red Cross volunteers in the aftermath
of Hurricane Isaac. This experience be-
came vital for the much bigger task
they had to face during the recent

CONGRESSIONAL RECORD — SENATE

floods. Although no State or Federal
contract was in place in advance, Mr.
O’Connor gave Patrick the green light
when a phone call came through from
the Office of Emergency Preparedness
at 3:06 a.m. August 14 to do whatever
was necessary to help the increasing
number of victims seeking shelter. De-
spite no time to prepare, CMC opened
all its facilities and the buses of evac-
uees began to arrive at 5 a.m. Not only
did Celtic take in over 4,000 evacuees at
high water mark the first day and shel-
tered over 2,500 at night, they also wel-
comed all pets due to their long-
standing pet-friendly policy. Although
at first a struggle to provide anything
but a roof and water, the operation ul-
timately expanded to include countless
generous individuals and other compa-
nies throughout the area. Guests were
able to enjoy a wide range of free des-
serts, gourmet coffee, moon bounces
for the kids, live music, and even a spe-
cial visit from the LSU football team.
In addition, CMC was not only willing
to host these thousands of victims and
families, but the last evacuees did not
leave until 12 days later. During one of
the most trying times in Louisiana his-
tory, Celtic Media Centre not only
showed its resolute dedication to the
Louisiana community but did so for
nearly 2 weeks straight. CMC is a re-
markable example of true community
spirit and selfless service.

I would like to extend my humble
gratitude to Celtic Media Centre for its
tremendous efforts in service to the
Louisiana families and communities
affected by the horrific flooding. Ac-
tions like theirs truly embodies the
American spirit of unity and service
that is required in such times of need.
I wish them the best in their ongoing
recovery efforts and continued growth
and success in the business world.e

————

RECOGNIZING CENTRAL CRUDE OF
LAKE CHARLES, LOUISIANA

e Mr. VITTER. Mr. President, Lou-
isiana plays a major role in keeping
our Nation powered up and running,
and our natural resources industry pro-
vides many crucial jobs to residents of
the Bayou State. This week, I would
like to recognize Central Crude of Lake
Charles, LA, as Small Business of the
Week.

Central Crude was founded in 1974
with the goal of safely transporting
crude oil while minimizing the envi-
ronmental impact. Over the next two
decades, Central Crude added numerous
oil pipelines and terminals in order to
expand their transportation capabili-
ties and customer base in southwest
Louisiana. In 2000, Central Crude ex-
panded again by adding a state-of-the-
art gas gathering system, which al-
lowed them to provide full service ca-
pabilities to the natural gas market for
the first time.

Today, Central Crude operates 7 pipe-
lines, a 260,000-barrel tank farm, a rail
and barge terminal, and a trucking di-
vision. With the addition of these as-
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sets, Central Crude has been able to
grow their business considerably, cre-
ating even more Louisiana jobs. The
company now participates in the mar-
keting and transportation of natural
gas along with crude. Under the leader-
ship of CEO Steve Jordan, this small
business’s consistent growth and ex-
pansion has made the company the
largest privately owned crude oil pur-
chaser in Louisiana.

In addition to the excellent services
they provide to the oil industry, I
would also like to recognize Central
Crude for their commitment to the
highest 1level of customer service
through their honesty, integrity, and
reliability and for their consideration
to all aspects of the community in
which they serve. Congratulations
again to Central Crude for being se-
lected as Small Business of the Week,
and I look forward to your continued
growth and success.®

———

RECOGNIZING CLEGG’S NURSERY
AND NAYLOR’S HARDWARE AND
GARDEN CENTER

e Mr. VITTER. Mr. President, in the
ongoing fight to rebuild much of south
Louisiana after the devastating losses
we experienced from widespread flood-
ing, I am proud of the perseverance, re-
silience, and spirit of service clearly
present amidst the efforts to restore
and rejuvenate our great State. As
such, I would like to recognize Clegg’s
Nursery and Naylor’s Hardware and
Garden Center of Baton Rouge, LA, as
Small Business of the Week.

Following the deadly, unprecedented
flooding in south Louisiana this Au-
gust, Clegg’s Nursery has permanently
merged businesses with Naylor’s Hard-
ware and Garden Center, whose facility
was severely damaged. Their joint de-
termination and commitment to help-
ing other local businesses has inspired
the Baton Rouge community to main-
tain a positive and selfless attitude and
continue to lend helping hands to
friends and neighbors during this time
of loss and recovery.

In 1955, Sam and Effie Clegg founded
Clegg’s Nursery in Baton Rouge, LA.
They began by selling just a few plants
from an empty lot on Florida Boule-
vard, but this quickly led to the open-
ing of a small garden center on North
Donmoor in Baton Rouge’s Lobdell-
Woodale neighborhood. In 1981, Sam
Clegg sold the business to his son Mar-
shall, who then expanded the family
business to two other locations in
Baton Rouge. In 1999, Clegg’s was again
sold to current managers, Scott Ricca
and Tom Fennell, who dedicated them-
selves and the company to the same
values, mission, and passion for gar-
dening that both Sam and Effie Clegg
envisioned over 40 years before. What
started out as a plant stand in an
empty lot has now developed into a
wholesale growing operation with sev-
eral locations throughout the Baton
Rouge area.

Today Clegg’s owns over 40,000 square
feet of commercial greenhouse space,
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with a dedicated staff committed to
providing customers with the best lo-
cally grown plants in Baton Rouge.
Amidst the devastating thousand-year
flood disaster that has plagued our
State in recent weeks, Clegg’s has led
by example and embodied the true spir-
it of service, specifically through its
aid to Naylor’s Hardware and Garden
Center, another local hardware and
garden store in the area. Following the
storm, Naylor’s was left completely
and irreparably destroyed. Clegg’s of-
fered immediate help to its fellow com-
pany by giving jobs to several of
Naylor’s employees, including its
owner, Johnny Naylor, and now is
merging with the successful Naylor es-
tablishment to continue to supply the
Baton Rouge community with the
same great products and customer
service all under one roof. Despite the
tragic circumstances, Naylor’s has
found new life through Clegg’s, which
is a prime example of service, unity,
and true community support.

I would like to extend my deepest
condolences to the friends and families
of Naylor’s for the loss of their busi-
ness, while expressing profound admi-
ration toward Clegg’s for its remark-
able display of true Louisiana strength
and helping others in the community
during this time of need. I am honored
to name Clegg’s Nursery and Naylor’s
Hardware and Garden Center as Small
Business of the Week. I wish them all
the best during this time of recovery
and look forward to seeing their new
growth and success as they embark on
a new business venture together.e

RECOGNIZING GREAT RAFT
BREWING CO.

e Mr. VITTER. Mr. President, over the
past several years, small locally owned
breweries have exploded in popularity
across the country, and Louisiana is no
exception to this trend and is home to
a number of small breweries that have
gained regional and national success.
As such, I would like to recognize
Great Raft Brewing Co. of Shreveport,
LA, as this week’s Small Business of
the Week.

In 2013, Andrew and Lindsay Nations
opened Great Raft Brewing in Shreve-
port’s historic Highland neighborhood
with the mission of creating fresh craft
beer that complemented the lifestyle
and cultures of northwest Louisiana.
Having fallen in love with craft beer
while living in Washington, DC, the
Nations set out to share their passion
with their native northern Louisiana.
In October 2013, Great Raft Brewing Co.
made history by selling the first lo-
cally made beer in Shreveport since
Prohibition and quickly cemented
themselves as a new pillar of their
community.

Named for the ‘“‘Great Raft’” logjam
that once prevented travel along the
Red River, Great Raft Brewing remains
committed to their community,
hosting numerous charity and festival
events each year and representing
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northwest Louisiana culture at events
around the county. In late 2013, Great
Raft Brewing Co. opened their tasting
room, originally serving their three
flagship brews before expanding to
offer a number of limited release and
seasonal beers. In a span of 3 years,
Great Raft Brewing Co. has been able
to expand to a level that allows them
to distribute their beer all around the
State of Louisiana, as well as gar-
nering regional and national success,
including being recognized as one of
the South’s Best Breweries by South-
ern Living Magazine, a Best American
Lager by Food & Wine Magazine, a
Best Coffee Beers in the World by
Men’s Journal, and numerous other
recognitions in State, local, and na-
tional publications.

Congratulations to Great Raft Brew-
ing for being named this week’s Small
Business of the Week. I have no doubt
that this local brewery will continue to
thrive and provide great beer for the
people of Louisiana in the years to
come.®

———

RECOGNIZING HAIR FACTORY

e Mr. VITTER. Mr. President, in Lou-
isiana, football is a way of life, with
the players often competing to be seen
as role models to the young folks in
our community. The Louisiana State
University Fighting Tigers, arguably
one of the best college football teams
in the country, is a prime example of
this and boasts many outstanding play-
ers that influence and inspire their
community, State, and Nation. This
week, I would like to recognize the
ventures of one such student athlete as
Small Business of the Week. For his
commitment to serving the Baton
Rouge community and inspiring entre-
preneurship among young folks across
Louisiana, I am very proud to honor
Lewis Neal and Hair Factory of Baton
Rouge, LA, as the Senate Small Busi-
ness of the Week.

North Carolina native Lewis Neal
isn’t your typical entrepreneur. A sen-
ior at LSU this year, Neal began his
entrepreneurial endeavors in high
school when he participated in day
trading on the Foreign Exchange mar-
ket, something he continues to do.
Neal’s entrepreneurial talent led to
him and a friend creating a smartphone
app, and his love for the city of Baton
Rouge inspired him to recently become
co-owner of Hair Factory, joining Joan
Campbell, whose family opened the
local salon in 1986. After the police
shooting in July rocked the Baton
Rouge community, Neal and Campbell
showed their commitment to their
community by offering free Hair Fac-
tory haircuts to local members of the
military, along with first responders
and their families.

Congratulations to Lewis Neal, Joan
Campbell, and the entire Hair Factory
team for being selected as the Small
Business of the Week, and I thank
them for their commitment to the
Baton Rouge community and providing
for those who serve us daily.e
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RECOGNIZING HAYES
MANUFACTURING

e Mr. VITTER. Mr. President, for over
60 years, one small business based out
of Pineville, LA, has played a major
role in building central Louisiana and
creating hundreds of jobs along the
way. This week, I would like to recog-
nize Hayes Manufacturing as Small
Business of the Week.

In the early 1950s, James Hayes, Sr.,
worked in a local fabrication shop and
quickly realized that he could produce
a better product on his own. Working
out of his garage with a welding ma-
chine mounted on a Model-T Ford,
Hayes, Sr., established his namesake
manufacturing small business in 1954.
Over the next two decades, Hayes, Sr.,
acquired a small machine shop and suc-
cessfully provided steel manufacturing
products for central Louisiana. In 1972,
his son James Hayes, Jr., joined the
family business, and was shortly fol-
lowed by his brother Cliff. Under their
combined leadership and vision, Hayes
Manufacturing has grown to become
one of the highest regarded steel fab-
rication shops in the south.

Today Hayes Manufacturing is one of
three divisions under the Hayes Com-
panies, which is operated out of a 13-
acre property in Pineville. Hayes Man-
ufacturing regularly partners with the
local community to give back. Fol-
lowing the deadly, historic flooding in
south Louisiana this August, Hayes
Manufacturing organized volunteers to
help Baton Rouge families repair their
flooded homes. Hayes Manufacturing
has also worked with the State and
local governments in public-private
partnerships that build Louisiana’s in-
frastructure and grow hundreds of di-
rect and indirect jobs. In 2011, as the
CEO of the Hayes Companies, James
Hayes, Jr., was awarded Small Busi-
ness Person of the Year by the Central
Louisiana Chamber of Commerce.

Congratulations to the entire team
at Hayes Manufacturing for being se-
lected as Small Business of the Week,
and I look forward to your continued
growth and success.®

———

RECOGNIZING HOOK & BOIL

e Mr. VITTER. Mr. President, with the
recovery of the south Louisiana com-
munity underway, I would like to rec-
ognize Hook & Boil of Broussard, LA,
as Senate Small Business of the Week.
The folks at Hook & Boil played a sig-
nificant role in serving its neighbors
during the recent devastating floods
and its selfless action in the midst of
such widespread devastation is a shin-
ing example of the commitment to
community and service among all Lou-
isianians.

Mark Alleman, a third-generation
crawfish famer and chef, began his cul-
inary career by starting his own cater-
ing company, Cravin’ Cajun Seafood.
His skillful combination of Cajun flair
with a wide range of local ingredients
caught on quickly, and its tremendous
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