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Service located at 522 North Central 
Avenue in Phoenix, Arizona, as the ‘‘Ed 
Pastor Post Office,’’ was ordered to a 
third reading, was read the third time, 
and passed. 

f 

EUGENE J. MCCARTHY POST 
OFFICE 

The bill (H.R. 4425) to designate the 
facility of the United States Postal 
Service located at 110 East Powerhouse 
Road in Collegeville, Minnesota, as the 
‘‘Eugene J. McCarthy Post Office,’’ was 
ordered to a third reading, was read the 
third time, and passed. 

f 

MAJOR GREGORY E. BARNEY POST 
OFFICE BUILDING 

The bill (H.R. 4747) to designate the 
facility of the United States Postal 
Service located at 6691 Church Street 
in Riverdale, Georgia, as the ‘‘Major 
Gregory E. Barney Post Office Build-
ing,’’ was ordered to a third reading, 
was read the third time, and passed. 

f 

LOUIS VAN IERSEL POST OFFICE 
The bill (H.R. 4761) to designate the 

facility of the United States Postal 
Service located at 61 South Baldwin 
Avenue in Sierra Madre, California, as 
the ‘‘Louis Van Iersel Post Office,’’ was 
ordered to a third reading, was read the 
third time, and passed. 

f 

AMELIA BOYNTON ROBINSON POST 
OFFICE BUILDING 

The bill (H.R. 4777) to designate the 
facility of the United States Postal 
Service located at 1301 Alabama Ave-
nue in Selma, Alabama as the ‘‘Amelia 
Boynton Robinson Post Office Build-
ing,’’ was ordered to a third reading, 
was read the third time, and passed. 

f 

LCPL GARRETT W. GAMBLE, USMC 
POST OFFICE BUILDING 

The bill (H.R. 4877) to designate the 
facility of the United States Postal 
Service located at 3130 Grants Lake 
Boulevard in Sugar Land, Texas, as the 
‘‘LCpl Garrett W. Gamble, USMC Post 
Office Building,’’ was ordered to a third 
reading, was read the third time, and 
passed. 

f 

MICHAEL GARVER OXLEY MEMO-
RIAL POST OFFICE BUILDING 

The bill (H.R. 4925) to designate the 
facility of the United States Postal 
Service located at 229 West Main Cross 
Street, in Findlay, Ohio, as the ‘‘Mi-
chael Garver Oxley Memorial Post Of-
fice Building,’’ was ordered to a third 
reading, was read the third time, and 
passed. 

f 

PETTY OFFICER 1ST CLASS CALEB 
A. NELSON POST OFFICE BUILD-
ING 
The bill (H.R. 4975) to designate the 

facility of the United States Postal 
Service located at 5720 South 142nd 
Street in Omaha, Nebraska, as the 

‘‘Petty Officer 1st Class Caleb A. Nel-
son Post Office Building,’’ was ordered 
to a third reading, was read the third 
time, and passed. 

f 

SERGEANT FIRST CLASS WILLIAM 
‘‘KELLY’’ LACEY POST OFFICE 

The bill (H.R. 4987) to designate the 
facility of the United States Postal 
Service located at 3957 2nd Avenue in 
Laurel Hill, Florida, as the ‘‘Sergeant 
First Class William ‘Kelly’ Lacey Post 
Office,’’ was ordered to a third reading, 
was read the third time, and passed. 

f 

MARY E. MCCOY POST OFFICE 
BUILDING 

The bill (H.R. 5028) to designate the 
facility of the United States Postal 
Service located at 10721 E Jefferson 
Ave in Detroit, Michigan, as the ‘‘Mary 
E. McCoy Post Office Building,’’ was 
ordered to a third reading, was read the 
third time, and passed. 

f 

RESOLUTIONS SUBMITTED TODAY 
Ms. MURKOWSKI. Mr. President, I 

ask unanimous consent that the Sen-
ate now proceed to the en bloc consid-
eration of the following Senate resolu-
tions, which were submitted earlier 
today: S. Res. 538, S. Res. 539, S. Res. 
540, S. Res. 541, S. Res. 542, S. Res. 543, 
S. Res. 544, S. Res. 545, S. Res. 546, S. 
Res. 547, and S. Res. 548. 

There being no objection, the Senate 
proceeded to consider the resolutions 
en bloc. 

S. RES. 541 
Ms. HIRONO. Thank you, Mr. Presi-

dent. 
I rise today to introduce a resolution 

to commemorate Hawaii Volcanoes Na-
tional Park and Haleakala National 
Park on their 100th anniversary. 

On August 1, 1916, 3 weeks prior to 
the founding of the National Park 
Service, Congress established Hawaii 
National Park, comprised of two sec-
tions located on the island of Maui and 
the island of Hawaii. The two sections 
of the park were subsequently sepa-
rated and redesignated as Haleakala 
National Park and Hawaii Volcanoes 
National Park. 

The two parks were set aside in per-
petuity for the benefit and enjoyment 
of the people of Hawaii and the people 
of the United States. In the last 100 
years, they have served their purpose 
well. Last year, over 1.2 million people 
visited Haleakala National Park, while 
over 1.8 million people visited Hawaii 
Volcanoes National Park. 

The parks have also proven to be an 
economic boon to the State of Hawaii. 
In 2015, visitors to Haleakala National 
Park spent over $76 million in sur-
rounding communities, supporting 
nearly 1,000 jobs. 

Visitors to Hawaii Volcanoes Na-
tional Park spent over $151 million in 
areas around the park and supported 
nearly 2,000 local jobs. However, the 
importance of Haleakala National 
Park and Hawaii Volcanoes National 
Park to the people of the State of Ha-

waii, to the Nation, and globally is 
much more than economic benefit. The 
parks serve as invaluable scientific and 
cultural assets and have been instru-
mental in preserving some of the most 
ecologically diverse ecosystems in the 
world. 

For example, Hawaii Volcanoes Na-
tional Park is home to two of the 
world’s most active volcanoes, pro-
viding visitors the ability to gain a 
greater understanding of volcanic and 
geologic processes. Hawaii’s isolation 
and the substantial number of plant 
and animal species that are native to 
Hawaii and found nowhere else in the 
world have contributed greatly to our 
understanding of evolutionary biology. 

The scientific significance of both 
Hawaii Volcanoes National Park and 
Haleakala National Park was high-
lighted when the United Nations Edu-
cational, Scientific and Cultural Orga-
nization designated both parks as bio-
sphere reserves in 1980. 

Hawaii Volcanoes and Haleakala also 
provide access to substantial cultural 
and historic resources. Hawaii Volca-
noes National Park is home to a num-
ber of precontact archaeological sites, 
including Puu Loa, which contains 
over 23,000 petroglyphs. 

However, Hawaii’s national parks are 
not places where culture is discussed in 
the past tense. Even today, Native Ha-
waiians come to these parks to renew 
ties to ancestors, conduct cultural 
gatherings and rituals, and pass tradi-
tions down to the next generation. 

Both parks also serve as a refuge for 
hundreds of native plants and animals, 
many of which are endangered and 
threatened. Indeed, Haleakala National 
Park is home to more endangered spe-
cies than any other site in the National 
Park System, including the Hawaiian 
Silversword, and dozens of endangered 
Native Hawaiian birds. 

For the last century, residents of Ha-
waii, the United States, and the world 
have visited Haleakala National Park 
and Hawaii Volcanoes National Park 
and gained a greater appreciation for 
the natural environment, the history 
of Hawaii, and Native Hawaiian cul-
ture. As we celebrate the 100th anniver-
sary of the establishment of these 
parks, I hope my colleagues will join 
me in recognizing August 1, 2016, as 
‘‘Hawaii Volcanoes and Haleakala Na-
tional Parks Day’’ and encourage as 
many people as possible from across 
the Nation to come to Hawaii to visit 
these national treasures. 

S. RES. 542 

Mr. GRASSLEY. Mr. President, as a 
member of the Congressional Trade-
mark Caucus, I have made it a goal to 
increase awareness and spark a dia-
logue about the importance of trade-
marks. Because this year constitutes 
the 70th anniversary of the Lanham 
Act, I would like to join my colleague, 
Senator COONS, in introducing a resolu-
tion 
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to recognize the Lanham Act and des-
ignate July as National Anti-Counter-
feiting Consumer Education and 
Awareness Month. 

Seventy years ago, the Lanham Act 
was signed by President Harry Truman 
to establish remedies for brand owners 
suffering from trademark infringement 
and to protect consumers from coun-
terfeit products. It is this very law 
that has laid the foundation for mod-
ern trademark protection and led to a 
tremendous increase in the use of 
trademarks. 

According to the World Intellectual 
Property Organization, in 2012, ap-
proximately 24 million trademarks 
were in force around the world. Fur-
ther, the U.S. Department of Com-
merce reports that 31 percent of all 
jobs in the United States are in intel-
lectual property-intensive industries. 

Despite the legal framework cur-
rently in place to protect against coun-
terfeiting, trademark-related crimes 
are one of the fastest growing eco-
nomic problems worldwide. According 
to the Organization for Economic Co-
operation and Development, manufac-
turing, trade, and consumption of 
counterfeit products continues to in-
crease, escalating from $250 billion in 
2008 to $461 billion in 2013. 

Other counterfeiting trends were re-
cently highlighted in a study released 
by the U.S. Chamber of Commerce 
Global Intellectual Property Center, 
GIPC. The study found that China and 
Hong Kong alone represent 86 percent 
of the global physical counterfeiting. 
This translates into $396.5 billion worth 
of counterfeit goods each year. This 
level of counterfeiting activity bears 
serious economic and health and safety 
implications, both locally and inter-
nationally. 

The GIPC also found that the value 
of seized counterfeit goods by customs 
in 38 sampled economies totals less 
than 2.5 percent of the global measure 
of physical counterfeiting. This sug-
gests that although the efforts of cus-
toms authorities yield results, the ex-
tent of their success is still ‘‘a drop in 
the bucket.’’ 

Not only are trademark-related 
crimes growing rapidly, the dev-
astating effects are also far-reaching. 
Trademark-related crimes impact not 
only whole industries, but economies 
as well. The most direct impact of 
counterfeiting is revenue loss. The 
GIPC estimates losses to be in the bil-
lions for any given industry. 

Brand owners are actively responding 
to this problem. According to a GIPC 
report, some companies spend as much 
as $20 million annually in an attempt 
to fight counterfeiting of their prod-
ucts. This is money that could have 
been spent on research and develop-
ment, business expansion, and innova-
tion. 

There are also indirect effects stem-
ming from counterfeit products that 
cause economic disruption. For exam-
ple, the presence of counterfeits leads 
to lowered incentives for innovation, 

spiking unemployment rates, and slow-
er economic growth. This is a serious 
issue for the United States, considering 
the U.S. Department of Commerce re-
ports intellectual property generates 34 
percent of U.S. GDP, two-thirds of U.S. 
exports, and $5.8 trillion in U.S. output. 

Counterfeits have devastating effects 
on the health and safety of consumers. 
For example, there has been a spike in 
production of fakes that have an im-
mense impact on everyday life—such as 
airbags, smoke detectors, computer 
chips, and prescription drugs. 

With increased counterfeiting of so 
many everyday products, the presump-
tion of quality and effectiveness is be-
coming less certain. Unfortunately, 
there is an increased possibility of last-
ing and potentially fatal consequences 
for consumers’ health and safety. 

In April, the Senate Judiciary Com-
mittee held a hearing entitled, ‘‘Coun-
terfeits and Their Impact on Consumer 
Health and Safety.’’ This hearing spe-
cifically explored how hazardous coun-
terfeit products—like medicines, elec-
tronics, automotive, and military 
parts—can harm consumers. 

The hearing panel warned that con-
sumers unknowingly purchase counter-
feits. In fact, consumers often pay the 
same as they would for legitimate 
goods, but receive potentially unsafe 
products. For example, consumers are 
purchasing fake chargers that may ex-
plode or medicines that may be manu-
factured with dangerous or contami-
nated substances. These types of coun-
terfeits can result in severe injuries, 
including death. 

The hearing panel also discussed the 
exploitation by counterfeits of e-com-
merce platforms with a business direct 
to consumer business model. Cyber 
commerce, for-profit streaming, and 
ever-changing technologies have con-
tinued to present new challenges in 
combating counterfeiting activity. 
They also discussed the changing tac-
tics of counterfeiters, including small 
package delivery through the mail, 
which make it difficult for law enforce-
ment to go after these criminals. 

Counterfeit products have been found 
to have ties to terrorism, trafficking, 
and organized crime groups around the 
world. According to the GIPC report, 
Interpol and FBI seizure records sug-
gest that proceeds from counterfeit 
brake pads and cigarettes have been 
earmarked for terrorist groups like 
Hezbollah and al-Qaeda. As the scope of 
counterfeit products increases, so does 
the ability of criminal and hostile or-
ganizations to fund their illicit and 
harmful operations. 

Increased education and awareness 
efforts are critical to helping to put a 
stop to ar counterfeit activity. That is 
why we are honoring the Lanham Act 
and designating July as National Anti- 
Counterfeiting Consumer Education 
and Awareness Month. Educating mem-
bers of Congress, the media, and the 
public about the dangers of counter-
feits and the vital role trademarks play 
will help protect consumers from con-

fusion and deception in the market-
place. In addition, Congress, Federal 
agencies and law enforcement, the 
business community, and consumer 
groups must all work together so we 
can keep consumers safe. 

As chairman of the Senate Judiciary 
Committee, as well as in my capacity 
as a cochair of the Congressional 
Trademark Caucus, I will continue to 
work aggressively to facilitate dia-
logue, inform consumers, and collabo-
rate with government agencies on 
trademark-related issues. And I am 
pleased to work my colleague Senator 
COONS on this resolution. 

Mr. COONS. Mr. President, with Sen-
ator CHUCK GRASSLEY, I am proud to 
cosponsor a resolution designating 
July 2016 as the ‘‘National Anti-Coun-
terfeiting Consumer Education and 
Awareness’’ Month in celebration of 
the 70th anniversary of the Lanham 
Act, which provided the foundation for 
our modern Federal trademark reg-
istration system. Not only are trade-
marks a source of significant value for 
companies, but they also play an im-
portant role in communicating the au-
thenticity and integrity of products 
and services to customers, thereby pro-
moting consumer safety. For example, 
counterfeit batteries, sometimes fea-
turing fake trademarks, have been 
linked to increased risks of sponta-
neous fires—a clear safety hazard if 
that battery is in a consumer product 
such as a children’s toy. According to 
the U.S. Customs and Border Protec-
tion Agency, seizures related to coun-
terfeit intellectual property increased 
almost 25 percent between 2014 and 
2015. While the government must con-
tinue its interception of fake goods at 
our borders, these numbers and the ap-
parent rise of this problem also call for 
greater consumer awareness of the 
risks of buying counterfeit products. 
By designating this month the ‘‘Na-
tional Anti-Counterfeiting Consumer 
Education and Awareness’’ Month, I 
hope to foster such an awareness and 
the role that intellectual property— 
here, the trademark system—plays in 
helping to protect consumers. 

Ms. MURKOWSKI. Mr. President, I 
ask unanimous consent that the reso-
lutions be agreed to, the preambles be 
agreed to, and the motions to recon-
sider be considered made and laid upon 
the table en bloc. 

The PRESIDING OFFICER. Without 
objection, it is so ordered. 

The resolutions were agreed to. 
The preambles were agreed to. 
(The resolutions, with their pre-

ambles, are printed in today’s RECORD 
under ‘‘Submitted Resolutions.’’) 

f 

PROVIDING FOR AN ADJOURN-
MENT OF THE HOUSE OF REP-
RESENTATIVES 

Ms. MURKOWSKI. Mr. President, I 
ask unanimous consent that the Sen-
ate proceed to the consideration of S. 
Con. Res. 50. 
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