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replace Congress’s library, which was
burnt by the British Army the previous
year.

I would like to take a few moments
to recognize this anniversary and to
focus on the good work one small Li-
brary of Congress program does today.

Though the Library of Congress was
established in 1800, for the first 15
years of its existence it was mainly a
law library. It was not until the acqui-
sition of Jefferson’s personal library
that the Library became the broad re-
pository of knowledge that it is today.
Some Members of Congress opposed the
idea of buying Jefferson’s entire 1li-
brary, which included books in many
languages, and on a variety of topics,
including science, math, philosophy,
and religion. However, Thomas Jeffer-
son famously replied, ‘I do not know
that it contains any branch of science
which Congress would wish to exclude
from their collection; there is, in fact,
no subject to which a Member of Con-
gress may not have occasion to refer.”
Fortunately, this view won the day,
and today the Library contains an un-
paralleled number of items from every
branch of knowledge, making it the
largest library in the world.

Forever growing, the Library of Con-
gress receives 20,000 new items every
day. However, only about half are kept
for the Library’s permanent collection.
It is the program designed to bridge
that divide which has grown to touch
so many Oregonians, as well as regular
folks around the country.

The Library of Congress’s Surplus
Books Program takes the books not
needed for the Library’s collections
and provides them to schools, libraries,
and nonprofit institutions around the
country. Each week, staff from my of-
fice are able to select books, box them
up, and send them to Oregon.

One recipient in Oregon has been the
new library in Halsey, OR. Halsey is a
small town, but the community has
come together to build a fantastic new
library. I have been able to send them
several hundred new books to help
them grow and diversify their collec-
tion. I expect to be able to send them
hundreds more, thanks to the Library
of Congress’s Surplus Books Program.

I would be remiss if I failed to recog-
nize Joseph Maher, acquisitions spe-
cialist and librarian for the Surplus
Books Program. Mr. Maher almost sin-
glehandedly runs the program and
often goes above and beyond to identify
books for particular organizations. Mr.
Maher works to find a good home for
each of the books, while simulta-
neously balancing the needs of the
many congressional offices, schools,
universities, and Federal agencies that
select books from the program. He
works tirelessly knowing that the
books they send around the country
are going to make a positive impact on
many lives.

Reading sparks creativity, learning,
passion, and imagination, and the Li-
brary of Congress continues to help ig-
nite it. I could not be more pleased to
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see communities in Oregon benefitting
from this program.

CONGRATULATING KATIE ROTH

Mr. GRASSLEY. Mr. President, I
come to the floor today to congratu-
late a constituent and a great friend of
mine, Katie Roth of West Des Moines.
This summer Katie was named the 2015
Woman Business Owner of the Year,
presented by the Business Record.

In the spring of 2005, Katie, who is
never shy to take on a challenge,
opened her own staffing agency and has
built it from the ground up. Ten years
later, Portico Staffing has thrived
under her exceptional leadership, busi-
ness savvy, and highly regarded reputa-
tion as a people person. Katie knows
how to build relationships and find op-
portunities needed to grow a business.
Along the way, she has helped count-
less Iowa employers and job-seekers
find one another. You might say she is
a perfect matchmaker. For the last
decade, Katie has worked hard to carve
out a slice of the American dream by
owning and growing her own business.
She knows it comes with sacrifice and
risk. And she has worked hard to make
her dream come true. Katie is a great
mentor and role model for the next
generation. She shows that persever-
ance and persistence pay off. Always on
the job, whether networking in the
community or listening to her clients,
Katie makes good connections happen.
And that is a good thing for job seekers
and employers looking to hire and
grow their business.

Katie was nominated by her peers for
consideration of this prestigious award.
It is no surprise to me that my fellow
Iowans would sing her praises. Without
hesitation, I endorse Katie’s selection
as the 2015 Business Owner of the Year.
I have had the pleasure of knowing
Katie Roth since 1980 when she joined
my first campaign for the U.S. Senate.
Always a tireless worker, I have en-
joyed watching Katie thrive and suc-
ceed throughout the years. A loving
wife and mother, Katie is fiercely loyal
and Barbara and I hold her in our high-
est regard.

Barbara and I extend our congratula-
tions to Katie Roth for this well-de-
served honor. We wish her the very
best as she blazes the trail for many
years to come.

———————

ADDITIONAL STATEMENTS

RECOGNIZING THE GREATER
KANSAS CITY CRIME STOPPERS

e Mr. BLUNT. Mr. President, as co-
chair of the Senate Law Enforcement
Caucus, I call to the attention of my
colleagues an effective public-private
partnership that was pioneered by the
Greater Kansas City Crime Stoppers.
This partnership, which empowers
citizens to assist law enforcement on
behalf of public safety, has been a
model for the Nation, and beyond.
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Crime Stoppers is separate from the
police emergency phone system or
other standard methods of contacting
police, as it allows a member of the
community to provide anonymous in-
formation about criminal activity. In
1982, the Kansas City Crime Commis-
sion launched a hotline for anonymous
tips—Crime Stoppers. That first year,
30 tips came in, clearing 8 cases.

Greater Kansas City Crime Stoppers
emerged as a top program, earning
global recognition. In 1999, Sergeant
Craig Sarver of the Kansas City Police
Department was named International—
Crime Stoppers—Coordinator of the
Year.

An innovator, Sergeant Sarver nur-
tured an idea that has evolved into a
common tool for law enforcement.

In the summer of 2002, 19-year-old Ali
Kemp was murdered in the pump house
at a community swimming pool near
Kansas City. Her father, Roger Kemp,
suggested to police and the local office
of Lamar Advertising Company that
billboards could help find the killer.

Eventually, a tip generated by do-
nated billboards helped resolve this
case. A suspect was arrested in Con-
necticut, tried, and convicted.

Since then, ‘“‘wanted’ billboards have
led to arrests in more than 20 murder
cases in the Kansas City area. Sarver,
who retired in 2008 after 33 years on the
force, cites two reasons why billboards
help generate solid tips for police.

First, he says, is the frequency of the
message. Tipsters have said they had
seen ‘‘wanted’ billboards multiple
times before they shared tips. Second
is the emphasis on anonymity, impor-
tant to those who fear retribution, ac-
cording to Sergeant Sarver.

Now this tactic—to feature a tip line
number on billboards along with a sus-
pect’s photo—is a common tool for law
enforcement. In 2007 in Philadelphia,
the FBI starting using donated elec-
tronic ‘‘digital” billboards to help find
fugitives. The FBI calls these high-tech
signs ‘‘force multipliers.”” Tips gen-
erated by digital billboards have re-
solved 53 FBI cases.

State and local police also rely on
billboards to communicate with the
public. After two inmates escaped pris-
on in upstate New York in early June,
New York State Police activated 50
digital billboards in four states.

Near St. Louis, a motorist opened
fire on an Illinois State trooper during
a traffic stop on June 23. The trooper
was not injured, but the shooter fled.
In southern Illinois, the District 11
State Police office is located near Mid
America Outdoor Advertising in Col-
linsville, IL. Shortly after police asked
Mid America for help, the suspect’s
photo appeared on a digital billboard
along a high-traffic interstate en route
to St. Louis. The suspect was arrested
by the end of the week.

In Elyria, OH, the sheriff says 12 fugi-
tives have been arrested thanks to tips
prompted by digital billboards. Lorain
County Sheriff Phil R. Stammitti de-
scribes these long-sought individuals as
“‘very hard to locate.”
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Neil Mahan, the retired police chief
from Janesville, WI, says billboards
help police apprehend suspected crimi-
nals and deliver other information to
the public. “For example,” he wrote in
The Police Chief magazine, ‘‘an elderly
female suffering from Alzheimer’s dis-
ease wandered away from family at a
local shopping mall and was found by a
citizen using the digital billboard in-
formation. When spring floods along
the Rock River posed significant dan-
ger to the public, billboards were used
to post warnings about the danger.”

In conclusion, we know that public
safety is enhanced when citizens are
empowered to help law enforcement. I
commend the Kansas City Crime Com-
mission and Greater Kansas City Crime
Stoppers for their contributions in ad-
vancing a new communications tool
that aides the cause of safety.e

———

RECOGNIZING THE JOHN R. EL-
LIOTT HERO CAMPAIGN FOR
DESIGNATED DRIVERS

e Mr. MENENDEZ. Mr. President,
today I am honored to recognize the
John R. Elliott HERO Campaign for
Designated Drivers on the occasion of
their 15th anniversary.

The John R. Elliott HERO Campaign
for Designated Drivers was created in
2000 following the tragic death of Navy
ENS John R. Elliott in a drunk-driving
related crash.

The campaign’s mission is to prevent
drunk driving-related crashes and
deaths through the use of designated
drivers. That mission has been a sig-
nificant success across New Jersey,
with many drivers citing the John R.
Elliott HERO Campaign as a reason
why they choose to serve as designated
drivers.

Over the last 15 years, the organiza-
tion has grown from a small group
from Southern New Jersey, to an orga-
nization nationally recognized by the
National Highway Traffic Safety Ad-
ministration and the National Commis-
sion Against Drunk Driving for its ef-
forts.

The effects of the John R. Elliott
HERO Campaign have gone beyond the
Southern New Jersey region. Seven
States across our Nation have adopted
the HERO Campaign as their des-
ignated driver model in an effort to de-
crease drunk driving fatalities. The
HERO Campaign has also partnered
with the New York Giants, the Phila-
delphia Phillies, and other professional
sports franchises in their mission to
promote the use of designated drivers.
These partnerships do not include the
thousands of individuals across our Na-
tion who have also registered as des-
ignated drivers at concerts and sport-
ing events as a pledge to the HERO
campaign.

The John R. Elliott HERO Campaign
for Designated Drivers was instru-
mental in the passage of John’s Law,
enacted in 2005, which gave States $145
million in highway grant incentives for
establishing car impoundment laws for
drivers suspected of drunk driving.
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The tragic circumstances sur-
rounding Navy ENS John R. Elliott’s
crash have turned into a long history
of meaningful accomplishments across
not only New Jersey, but across our
Nation. It is my hope that the legacy
of John R. Elliott will live on and ex-
pand across our country.

I applaud the efforts of the John R.
Elliott HERO Campaign for Designated
Drivers and thank them for their ef-
forts in making our roads safer across
our country by promoting the use of
designated drivers.e

———

50TH ANNIVERSARY OF L. MASON
CAPITANI

e Mr. PETERS. Mr. President, I wish
to recognize the 50th Anniversary of L.
Mason Capitani CORFAC Inter-
national. It is a pleasure to commemo-
rate this wonderful milestone in the
history of a family-owned Michigan
business.

Founded by L. Mason Capitani in
1965, L. Mason Capitani was a one-man
operation until his son, Mason E.
Capitani, joined the company. Mason
displayed an affinity for industry,
which helped the company blossom
into the full-service brokerage and
property management firm it is today.
Mason E. still serves as the company’s
chairman, but a third generation of the
Capitani family—Jason Capitani and
Mason L. Capitani—are now managing
most of the day-to-day operations of L.
Mason Capitani.

Mason E. Capitani credits tenacity
and careful planning as two of the keys
to L. Mason Capitani’s success over the
past five decades. From its modest be-
ginning, the company has grown into a
global organization, with a reach that
extends far beyond the State of Michi-
gan. The company has followed a care-
ful path of natural growth, where an
honest understanding of its strengths
and weaknesses, as well as the dynam-
ics of a global market, have allowed L.
Mason Capitani to thrive in a volatile
industry.

The success of L. Mason Capitani is
rooted in more than diligent planning.
It is a reflection of the company’s dedi-
cation to customer service, as well as
its commitment to supporting a knowl-
edgeable and talented workforce. The
brokers, agents, and support staff at L.
Mason Capitani are encouraged to pro-
vide high-quality customer service
without jeopardizing their ethics, in-
tegrity, or dignity. An emphasis on in-
tegrity has allowed L. Mason Capitani
to build relationships based on trust
and experience. As a family business,
its employees understand the com-
pany’s success and the family’s reputa-
tion are inseparable.

I applaud the employees of L.. Mason
Capitani for demonstrating the hard
work and dedication to service required
for 50 years of success. Family busi-
nesses like L. Mason Capitani are the
main drivers of the economy in Michi-
gan and across the United States. L.
Mason Capitani is well aware of its role
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in supporting economic opportunity
and quality of life in communities
across the State of Michigan, including
Detroit, where the company embraces
the opportunity for it to grow while
contributing to efforts to rebuild one of
America’s great cities.

Again, 1 congratulate L. Mason
Capitani CORFAC International on the
occasion of its 50th Anniversary. I ap-
preciate its contributions to quality of
life and economic vitality throughout
the State of Michigan and wish it and
its employees many more decades of
success.®

————
REMEMBERING JOSEPH SCANLON

e Mr. WHITEHOUSE. Mr. President,
Rhode Island recently lost a good man
and dedicated public servant. Joseph
Scanlon, from Tiverton, passed away
on August 24 with his family at his
side. For all of us who knew him, this
was very sad news.

Joe wore many hats during the
course of his life. He served in the U.S.
Army in the Korean war. He rep-
resented his hometown of Tiverton in
the Rhode Island General Assembly. He
worked for Blue Cross Blue Shield of
Rhode Island for 10 years and was a
member of the board of directors of
Home Loan Investment Bank. He was
active in local civic and charitable or-
ganizations, like the Fogarty Founda-
tion, the Catholic Charity Fund, the
Cystic Fibrosis Foundation, and the
Rhode Island Heart Association, just to
name a few. These items alone make
for quite an impressive résumeé.

But Joe will always be remembered
for his service as administrative aide
to the late U.S. Congressman Fernand
St. Germain. For nearly three decades,
Joe ran the Congressman’s office in
Rhode Island. During that time, Joe
created an office which focused on
helping constituents in their dealings
with the Federal Government. Joe’s
work was and remains the gold stand-
ard for congressional offices and re-
flects Joe’s deep-seated commitment to
the people of Rhode Island.

In this time of partisanship and ran-
cor, it is good to honor Joe’s dedication
to a simple goal: helping people. Joe
seemed to like everyone he met, and he
went out of his way to steer power of
government to helping people, one by
one, as he learned of their difficulties.
He was a master of his craft.

Although it might not get as much
attention as other aspects of the job,
helping constituents navigate through
their government is one of the most
important roles we play as Members of
Congress. Federal bureaucracy can be
difficult, overwhelming, and frus-
trating. We can’t seek special treat-
ment, but we can ask questions and de-
mand accountability, helping to cut
the redtape that often stands in a con-
stituent’s way.

Joe knew the questions to ask and
the people to call. He worked tirelessly
with his staff. He returned calls and
wrote letters promptly and exhausted
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