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Mr. BISHOP of Utah. Mr. Speaker,
today, I rise to recognize the 100th an-
niversary of the Logan Regional Hos-
pital, which serves the citizens of the
Cache Valley of northern Utah.

In 1914, a new hospital with 60 beds
was established that boasted modern
patient conveniences, such as an X-ray
machine. From 1948-75, the LLDS church
assumed responsibility for the hospital.
In 1975, Intermountain Healthcare, a
not-for-profit community service, was
organized, which became a model for
health care excellence.

In 1980, the hospital was expanded
and moved to its present location,
thanks to the help of $2 million from
private donors. Today, the hospital has
148 beds and offers a full range of hos-
pital services.

The 100 years of continued health
care service has been possible thanks
to the professionals who have donated
so much of their lives to provide excel-
lence in health care to their patients.

Logan Regional Hospital fulfills the
dreams of its original founders. Its not-
for-profit community governance from
committed board members continues
to excel in providing for quality health
care services.

———

THE COST OF A COLLEGE
EDUCATION

(Mrs. DAVIS of California asked and
was given permission to address the
House for 1 minute.)

Mrs. DAVIS of California. Mr. Speak-
er, as the cost of a college education
continues to rise, Americans have be-
come increasingly dependent on Fed-
eral student loans for access. Families
are watching tuition creep up year
after year, while their incomes and
their savings have not kept pace.

To make matters worse, there have
been widespread reports of abusive
practices in the student loan servicing
industry, and that makes it harder for
borrowers to repay their loans. These
trends jeopardize the promise of higher
education as the great equalizer, a
place of opportunity for all. Parents
are worried that their children won’t
ever get a shot at the American Dream
because they are drowning in debt.

And this week, the majority will
bring up legislation that would under-
mine the Consumer Financial Protec-
tion Bureau’s independence and their
rulemaking authority; and this bill
would weaken essential consumer pro-
tections and make it all but impossible
to fight abuse in the student loan in-
dustry.

Mr. Speaker, I urge my colleagues to
vote ‘“‘no” on H.R. 3193 and stand up for
students and families who deserve fair
treatment.

———
PRODUCTION TAX CREDIT

(Ms. HANABUSA asked and was
given permission to address the House
for 1 minute.)

Ms. HANABUSA. Mr. Speaker, my
home State of Hawaii is fortunate to
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have some of the most abundant renew-
able energy resources in the world, and
yvet we still spend $4.5 billion every
year to import fossil fuels to power our
State.

This is not sustainable, and that is
why Hawaii is aggressively working to-
wards a goal of being 70 percent alter-
native energy source by the year 2030.
But in order to succeed, we need
strong, responsible policies that sup-
port and invest in clean energy devel-
opment; and all alternative energy op-
tions are necessary.

We must renew the production tax
credit for wind energy. Due to the PTC,
the U.S. now leads the world in wind
energy production, and the industry
supports more than 80,000 domestic
jobs. It is in the best interest of our en-
vironment, our economy, and future
generations that we renew the PTC to
ensure that our Nation continues to be
a world leader in clean energy.

—————
END THE WAR IN AFGHANISTAN

(Mr. NOLAN asked and was given
permission to address the House for 1
minute and to revise and extend his re-
marks.)

Mr. NOLAN. Mr. Speaker and Mem-
bers of the House, I rise in support of
the President, the Republicans, and the
Democrats in this institution and
across this country who want an end to
the war in Afghanistan. It has cost us
trillions of dollars that we can ill-af-
ford.

There has been $100 billion spent on
infrastructure, yet the inspector gen-
eral cannot find where the money has
gone nor where the projects have been
completed. There is $30 billion in the
pipeline now. We need to end that.

We need to bring all the troops home.
Bring them home now. Save that
money. Put it toward deficit reduction
and investing in America—our roads,
our bridges, our schools, our health
care system. Our priorities demand it
and require it.

Afghanistan is now the most corrupt
nation in the world. Afghanistan sup-
plies more illegal drugs to the rest of
the world than all of the rest of the na-
tions combined. It is time to end our
involvement and stop this shameful
waste of America’s taxpayer treasure
and our patriots’ blood.

————
CLIMATE CHANGE

(Mr. MORAN asked and was given
permission to address the House for 1
minute and to revise and extend his re-
marks.)

Mr. MORAN. Mr. Speaker, if you lis-
ten to the other side, you would think
that the costs of the Environmental
Protection Agency’s efforts to reduce
global warming and to protect our en-
vironment are breaking the back of our
economy, but that is hardly the case.

What is really beginning to break the
back of our economy is the costs asso-
ciated with extreme weather events.
From Hurricane Sandy to the droughts

H1947

in the Midwest and the West, it is cost-
ing tens of billions of dollars every
year, and it is getting worse.

In fact, 10 years ago, the insurance
industry estimated what the costs
would be, and it was way less than it is
today; and they acknowledge it is be-
cause of the effects of climate change.
This applies to the Hartford Financial
Services Group, AIG Prudential, and
the Reinsurance Association of Amer-
ica. They all say that this is the foot-
print of climate change and that ex-
treme weather conditions are going to
get worse.

So you have to ask yourself: If the
insurance industry is acknowledging
the presence of climate change, why
can’t the Congress? Will the majority
of this House stay in denial that the
climate is changing, that human ac-
tivities are contributing to this
change? Are they going to continue to
play an obstructionist role, or are they
going to act responsibly for the benefit
of future generations? I hope it is the
latter.

———

ANNOUNCEMENT BY THE SPEAKER
PRO TEMPORE

The SPEAKER pro tempore (Mr.
HASTINGS of Washington). Pursuant to
clause 8 of rule XX, the Chair will post-
pone further proceedings today on the
motion to suspend the rules on which a
recorded vote or the yeas and nays are
ordered, or on which the vote incurs
objection under clause 6 of rule XX.

Any record vote on the postponed
question will be taken later.

————

TAXPAYER TRANSPARENCY ACT
OF 2014

Mr. FARENTHOLD. Mr. Speaker, 1
move to suspend the rules and pass the
bill (H.R. 3308) to require a Federal
agency to include language in certain
educational and advertising materials
indicating that such materials are pro-
duced and disseminated at taxpayer ex-
pense, as amended.

The Clerk read the title of the bill.

The text of the bill is as follows:

H.R. 3308

Be it enacted by the Senate and House of Rep-
resentatives of the United States of America in
Congress assembled,

SECTION 1. SHORT TITLE.

This Act may be cited as the ‘‘Taxpayer
Transparency Act of 2014”.

SEC. 2. REQUIREMENTS FOR PRINTED MATE-
RIALS AND ADVERTISEMENTS BY
FEDERAL AGENCIES.

(a) REQUIREMENT TO IDENTIFY FUNDING
SOURCE FOR COMMUNICATION FUNDED BY FED-
ERAL AGENCY.—Each communication funded
by a Federal agency that is an advertise-
ment, or that provides information about
any Federal Government program, benefit,
or service, shall clearly state—

(1) in the case of a printed communication,
including mass mailings, signs, and bill-
boards, that the communication is printed or
published at taxpayer expense; and

(2) in the case of a communication trans-
mitted through radio, television, the Inter-
net, or any means other than the means re-
ferred to in paragraph (1), that the commu-
nication is produced or disseminated at tax-
payer expense.
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(b) ADDITIONAL REQUIREMENTS.—

(1) PRINTED COMMUNICATION.—ANy printed
communication described in subsection (a)(1)
shall—

(A) be of sufficient type size to be clearly
readable by the recipient of the communica-
tion;

(B) to the extent feasible, be contained in
a printed box set apart from the other con-
tents of the communication; and

(C) to the extent feasible, be printed with
a reasonable degree of color contrast be-
tween the background and the printed state-
ment.

(2) RADIO, TELEVISION, AND INTERNET COM-
MUNICATION.—

(A) AUDIO COMMUNICATION.—Any audio
communication described in subsection (a)(2)
shall include an audio statement that com-
municates the information required under
that subsection in a clearly spoken manner.

(B) VIDEO COMMUNICATION.—Any video com-
munication described in subsection (a)(2)
shall include a statement with the informa-
tion referred to under that subsection—

(i) that is conveyed in a clearly spoken
manner;

(ii) that is conveyed by a voice-over or
screen view of the person making the state-
ment; and

(iii) to the extent feasible, that also ap-
pears in writing at the end of the commu-
nication in a clearly readable manner with a
reasonable degree of color contrast between
the background and the printed statement,
for a period of at least 4 seconds.

(C) E-MAIL COMMUNICATION.—ANy e-mail
communication described in subsection (a)(2)
shall include the information required under
that subsection, displayed in a manner
that—

(i) is of sufficient type size to be clearly
readable by the recipient of the communica-
tion;

(ii) is set apart from the other contents of
the communication; and

(iii) includes a reasonable degree of color
contrast between the background and the
printed statement.

(c) IDENTIFICATION OF OTHER FUNDING
SOURCE FOR CERTAIN COMMUNICATIONS.—In
the case of a communication funded entirely
by user fees, by any other source that does
not include Federal funds, or by a combina-
tion of such fees or other source, a Federal
agency may apply the requirements of sub-
sections (a) and (b) by substituting ‘‘by the
United States Government” for ‘‘at taxpayer
expense’’.

(d) DEFINITIONS.—In this Act:

(1) FEDERAL AGENCY.—The term ‘‘Federal
agency’” has the meaning given the term
‘“Executive agency’ in section 133 of title 41,
United States Code.

(2) MASS MAILING.—The term ‘‘mass mail-
ing” means any mailing or distribution of
499 or more newsletters, pamphlets, or other
printed matter with substantially identical
content, whether such matter is deposited
singly or in bulk, or at the same time or dif-
ferent times, except that such term does not
include any mailing—

(A) in direct response to a communication
from a person to whom the matter is mailed;
or

(B) of a news release to the communica-
tions media.

(e) SOURCE OF FUNDS.—The funds used by a
Federal agency to carry out this Act shall be
derived from amounts made available to the
agency for advertising, or for providing in-
formation about any Federal Government
program, benefit, or service.

(f) EFFECTIVE DATE.—This section shall
apply only to communications printed or
otherwise produced after the date of the en-
actment of this Act.
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SEC. 3. GUIDANCE FOR IMPLEMENTATION.
Not later than 6 months after the date of

the enactment of this Act, the Director of

the Office of Management and Budget shall

develop and issue guidance on implementing

the requirements of this Act.

SEC. 4. JUDICIAL REVIEW AND ENFORCEABILITY.

(a) JUDICIAL REVIEW.—There shall be no ju-
dicial review of compliance or noncompli-
ance with any provision of this Act.

(b) ENFORCEABILITY.—No provision of this
Act shall be construed to create any right or
benefit, substantive or procedural, enforce-
able by any administrative or judicial ac-
tion.

The SPEAKER pro tempore. Pursu-
ant to the rule, the gentleman from
Texas (Mr. FARENTHOLD) and the gen-
tleman from Virginia (Mr. CONNOLLY)
each will control 20 minutes.

The Chair recognizes the gentleman
from Texas.

GENERAL LEAVE

Mr. FARENTHOLD. Mr. Speaker, 1
ask unanimous consent that all Mem-
bers may have 5 legislative days in
which to revise and extend their re-
marks and include extraneous material
on the bill under consideration.

The SPEAKER pro tempore. Is there
objection to the request of the gen-
tleman from Texas?

There was no objection.

Mr. FARENTHOLD. Mr. Speaker, 1
yvield myself such time as I may con-
sume.

I am here today to speak on H.R.
3308, which requires the Federal Gov-
ernment to disclose that advertise-
ments and information on government
programs and services are paid for by
the taxpayer.

Advertisements provide information,
but in many instances, they are de-
signed to induce people to buy or use a
product or service. While we can debate
whether individual Federal advertising
campaigns are overly promotional,
surely we can agree that the public
should know that they, themselves, are
sponsoring a government marketing
piece.

Americans deserve to know how their
tax dollars are being spent, and H.R.
3308 adds needed transparency to the
business of government by requiring
disclosures when taxpayer dollars are
spent on advertising and educational
materials.

This bill is designed to help people
know what is going on. It is not in-
tended to be a burden on local broad-
casters, their advertisers, or any of the
work that they do in local commu-
nities.

As a former broadcaster, I under-
stand the important role that adver-
tising plays, but it is also important
that the people know what is an adver-
tisement being paid for with govern-
ment money, what is a public service
announcement, and what is being paid
for by private individuals.

This bill adds a disclaimer to ads in
printed material very similar to what
all of us in this Chamber are familiar
with. There are advertising rules for
Members’ campaigns, where you have
to indicate, This was paid for by so-
and-so.
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This would just require government
agencies who purchase advertising or
produce written material to add a dis-
claimer saying something to the effect
of, Produced and aired at taxpayer ex-
pense.

I will reserve the balance of my time
at this point, Mr. Speaker.

Mr. CONNOLLY. Mr. Speaker, I yield
myself such time as I may consume.

Under this legislation, Mr. Speaker,
any communication an agency makes
that is an advertisement or that pro-
vides information about a Federal Gov-
ernment program, benefit, or service
would have to say that it is printed or
published at taxpayer expense. Emails,
radio, and television ads would have to
say that they are produced and dis-
seminated at taxpayer expense.

Some agencies already identify the
agencies that print them. For example,
the Army prints, ‘“‘Paid for by the
United States Army’’ on its recruiting
posters. This bill would require the
Army to change its wording and say,
“Printed at taxpayer expense.” I have
not heard any explanation, either at
the committee or here on the floor, for
why such a change is so necessary.

The gentlewoman from Illinois, Con-
gresswoman DUCKWORTH, the former
Assistant Secretary of Veterans Af-
fairs, raised an important point during
our committee’s consideration of this
bill. She pointed out that some mate-
rials printed by the Department of Vet-
erans Affairs state that the VA pro-
duced the materials. This is important
because veterans need to be able to
trust the source of the information,
and seeing ‘‘Department of Veterans
Affairs’ engenders just that trust.

Four years ago, this body passed a
law, cosponsored by Chairman ISSA,
the chairman of our committee, that
prohibited nongovernment parties from
sending mailings marked ‘‘census”’
without a clear disclaimer with the
name of the party sending the mailing.

That law was passed after the Repub-
lican National Committee sent a mail-
ing that led recipients to think it was
an official census document when it
was not.
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We passed that law because we want-
ed to protect consumers from being
misled into believing a communication
from a nongovernmental source was, in
fact, an official government document.
We should use that same logic and cau-
tion with this bill. I think it is impor-
tant that this bill is interpreted to
allow agencies to continue to say that
a communication is paid for by that
agency rather than being required to
say that the document is printed or
published at taxpayer expense.

During the committee’s consider-
ation of this legislation, Chairman ISSA
and my friend, Chairman FARENTHOLD,
made commitments to Representative
DUCKWORTH to work with her in finding
mutually agreeable language. Rep-
resentative DUCKWORTH suggested lan-
guage that would address the issues we
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raised with the military and the Vet-
erans Administration. Unfortunately,
Mr. Speaker, that language is not—
not—included in this bill, and no
changes were made at all since the
committee considered it, despite the
assurances given to Representative
DUCKWORTH.

I will not vote against the bill, but I
certainly hope that, if this bill or a
similar bill moves through the Senate,
the majority in the House will keep the
commitments made to Representative
DUCKWORTH and the Democrats on our
committee to find a satisfactory reso-
lution to the legitimate concerns that
were raised.

Mr. Speaker, I reserve the balance of
my time.

Mr. FARENTHOLD. Mr. Speaker, I
yield myself such time as I may con-
sume.

I would like to take a moment to ad-
dress the concerns raised by the gen-
tleman from Virginia before yielding
to the author of the bill, Mr. LONG.

During the markup, Representative
DUCKWORTH was concerned about cer-
tain agencies like the VA and the De-
partment of Defense; and during the
markup, we did add a provision, at the
minority’s request, that allowed the
Office of Management and Budget to
implement regulations in exactly how
this is going to be done. It certainly
does not prohibit ‘‘paid for by the
Army” or ‘“‘paid for by the Veterans
Administration.” It would simply add,
“paid for by the Army at taxpayer ex-
pense,” which would clearly be compli-
ant with this law, the idea being to de-
termine what the taxpayers are paying
for and what is being donated for time,
for instance, by a broadcast facility for
public service announcements or to dif-
ferentiate ads that are not paid for by
the government. There is no dis-
claimer. We know it is not paid for
with taxpayer dollars.

What we are after here is to let the
taxpayer know when they see some-
thing on the television, hear something
on the radio, or see a printed material
that their tax dollars funded it and it
is something they can either be proud
of or they can pick up the phone and
call us up here in Washington, D.C. and
say, What the heck are you doing wast-
ing our money on these types of ads?

It empowers the public to know. We
are not trying to limit Federal agen-
cies. We are not trying to detract from
the fine work that the VA does or to
detract from the recruiting efforts that
our Armed Forces are in.

Mr. CONNOLLY. Will
yield?

Mr. FARENTHOLD. I yield to the
gentleman from Virginia.

Mr. CONNOLLY. I thank my friend.

Is there any doubt, do you think, in
a taxpayer’s mind that if the current
situation that identifies something as
paid for by the U.S. Army, then cer-
tainly we all understand that it is also
paid for by the U.S. taxpayer?

Mr. FARENTHOLD. Reclaiming my
time, we have got an alphabet soup of

my friend
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government agencies. As I review docu-
ments for the budget, I sometimes have
to Google what some of the agencies in
the Federal Government do. Obviously,
almost everybody knows what the
Army is, but if you are not in the fi-
nancial services, do you know what the
CFPB is? Or do you know what some of
the smaller subagencies are? And I
think that is what we are getting at.

At this point, I will, however, yield
as much time as he may consume to
the gentleman from Missouri, Mr.
BILLY LONG, the author of this bill, my
good friend and a fellow broadcaster, I
might add.

Mr. LONG. Mr. Speaker, I thank my
colleague from Texas for yielding to
me.

Every day, Federal agencies spend
money advertising various programs
without mentioning where the funding
for these programs or their ads are
coming from. Supreme Court Justice
Louis Brandeis famously said that sun-
light is said to be the best of disinfect-
ants. The Taxpayer Transparency Act
is about shining a light on how tax-
payer dollars are spent by requiring ex-
ecutive branch agencies to disclose
that these advertisements are paid for
at taxpayer expense. Simply, this bill
extends similar requirements already
imposed on the House and the Senate
to the executive branch.

It is time for government to start
working for the people again. By pro-
viding more transparency in their
spending, executive branch agencies
will have to answer to the people.
Americans have every right to know
exactly how their tax dollars are being
spent. As Members of Congress, we
should all support an open and honest
government, and this legislation does
that by requiring executive branch
agencies to be transparent with spend-
ing taxpayer dollars which promote
Federal programs.

I urge the House to support this bill
and look forward to further action by
our colleagues in the Senate.

Mr. CONNOLLY. Could I inquire of
the Speaker how much time remains
on both sides?

The SPEAKER pro tempore. The gen-
tleman from Virginia has 17% minutes
remaining. The gentleman from Texas
has 14%2 minutes remaining.

Mr. CONNOLLY. Mr. Speaker, I have
no other speakers on this side. Does
the gentleman have others on his side?

Mr. FARENTHOLD. I don’t have any
further speakers, and I am prepared to
close.

Mr. CONNOLLY. I yield myself such
time as I may consume.

In closing, Mr. Speaker, I certainly
laud the intent of the bill. I sometimes
wish, however, that we applied this
same rubric to ourselves here in Con-
gress. Wouldn’t it be interesting for the
taxpayers to know, for example, that a
dead-end kind of inquiry on the IRS
being pursued by the majority in this
body just in our committee alone has
already cost the taxpayers of the
United States $14 million producing
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virtually nothing? And it would be
very interesting to know how much it
has cost the taxpayers of this country
when we had 46 or 47 repeal of the Af-
fordable Care Act amendments in bills
in this Congress and in the previous
Congress.

Having said that, I certainly am not
going to vote against the bill, but I am
concerned that some of the concerns
raised by my colleagues, particularly
Congresswoman DUCKWORTH, were not,
in fact, addressed in the final bill
brought before this floor. It is my hope
we could continue to work together to
try to resolve that with some com-
promise language as we work with our
colleagues in the other body.

With that, Mr. Speaker, I yield back
the balance of my time.

Mr. FARENTHOLD. Mr. Speaker, I
yield myself such time as I may con-
sume.

Without getting into the pros and
cons of the various investigations that
this body does, I will say that it is our
constitutional obligation to provide
oversight to the various Federal agen-
cies. One of the ways we do that is
through the investigation that our
committee does bring up.

I do want to say we did visit with
Representative DUCKWORTH, and we do
feel as if her concerns have been ad-
dressed. We could not agree on specific
language with Ms. DUCKWORTH, but we
were able to come up with these provi-
sions that the minority requested at
the markup that allowed the OMB to
come up with the implementing regula-
tions. It also includes a provision sug-
gested by the minority to make clear
that communications funded entirely
by user fees or by sources other than
that that do not include Federal funds
may indicate how it is funded through
the United States Government.

But this is a bill all designed to pro-
vide transparency, let taxpayers see
the fruits of the spending of taxpayer
dollars on advertisements, and to make
a judgment about that on their own
and know what is going on and know
how their money is being spent.

As my colleague from Missouri point-
ed out, sunshine is the best disinfect-
ant. It is what we are about in the
Oversight and Government Reform
Committee. It is what this bill does,
again, designed as a regulation on gov-
ernment agencies, not as an attempt to
go after broadcasters, print shops, or
anything like that. This is just to get
the government agencies to tell the
taxpayers what they bought with the
disclaimer on there.

It is commonsense legislation. I urge
all my colleagues to stand behind it. It
is something that I think will be a
huge step forward towards trans-
parency, and I look forward to this
bill’s passage.

I yield back the balance of my time.

Mr. WESTMORELAND. Mr. Speaker, last
fall we learned that the Department of Health
and Human Services spent nearly $12 million
dollars of taxpayer money for airtime cam-
paigns to promote Obamacare. While this was
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a gross misuse of taxpayer dollars allocated to
specifically target states that have opted out of
Medicaid expansion, it was not an isolated
event.

For this reason, | joined my colleague from
Missouri as the original cosponsor of H.R.
3308, the Taxpayer Transparency Act.

This bill does just what it says—provides
transparency when spending tax dollars
earned by hard working Americans.

My colleague’s bill would require agencies
in the executive branch to disclose any and all
advertisements funded by taxpayers. This in-
cludes all mailers, brochures, tv and radio ads,
emails, billboards, and posters.

Both the House and Senate are required to
disclose this information in franked mailing—
so why are executive branch agencies not
held to the same standard of transparency?
Our constituents deserve better.

To my colleagues, | urge you to pass this
bill to hold the federal government account-
able for waste and abuse of taxpayer money.

Mr. CUMMINGS. Madam Chairman, | rise in
opposition to this legislation.

For the last three years, House Republicans
have repeatedly attacked critical public health,
safety, and environmental protections.

This package of anti-regulatory bills is just
another such attack on agency rulemakings—
one that is falsely advertised as an effort to
improve transparency.

Title one of this bill, which was reported by
the Oversight and Government Reform Com-
mittee, would prevent a rule from taking effect
until certain information is posted online for at
least six months.

The only exception to this requirement
would be for the agency to forgo a notice and
comment period or for the President to issue
an Executive Order.

This delay is completely unnecessary and is
effectively a six-month moratorium on rules. It
also could give agencies a perverse incentive
to avoid a public comment period altogether if
a statutory or court-ordered deadline could be
missed.

Just one example of a rule that could be af-
fected by this bill is the Food and Drug Admin-
istration’s proposed rule on electronic pre-
scribing information, which would ensure that
doctors have the most current safety informa-
tion on prescription drugs.

Under this bill, this drug safety rule could
not be finalized untii OMB posts information
about the rule on its web site for six months.

FDA, like other agencies, already details the
status of its rulemakings on its website, and
extensive information about proposed rules is
also available on the website Regulations.gov.

Yet under this bill, if OMB failed to post a
required piece of information, FDA could not
finalize the rule unless the President stepped
in and issued an Executive Order. It should
not be that hard for doctors to have the most
up-to-date safety information about prescrip-
tion drugs.

That is just title one of this Frankenstein bill.
The other three titles of this bill are even
worse. One title would add 60 additional re-
quirements to the rulemaking process.

We should be making the regulatory proc-
ess more efficient and effective. Adding 60
new requirements will do exactly the opposite
and make it needlessly complex.

Madam Chairman, this is a package of bad
bills that would do nothing to improve our rule-
making process. | urge every Member to op-
pose it.
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The SPEAKER pro tempore. The
question is on the motion offered by
the gentleman from Texas (Mr.
FARENTHOLD) that the House suspend
the rules and pass the bill, H.R. 3308, as
amended.

The question was taken; and (two-
thirds being in the affirmative) the
rules were suspended and the bill, as
amended, was passed.

A motion to reconsider was laid on
the table.

———

PROVIDING FOR CONSIDERATION
OF H.R. 3865, STOP TARGETING
OF POLITICAL BELIEFS BY THE
IRS ACT OF 2014; PROVIDING FOR
CONSIDERATION OF H.R. 2804,
ALL ECONOMIC REGULATIONS
ARE TRANSPARENT ACT OF 2014;
AND PROVIDING FOR CONSIDER-
ATION OF MOTIONS TO SUSPEND
THE RULES

Mr. WOODALL. Mr. Speaker, by di-
rection of the Committee on Rules, I
call up House Resolution 487 and ask
for its immediate consideration.

The Clerk read the resolution, as fol-
lows:

H. RES. 487

Resolved, That upon adoption of this reso-
lution it shall be in order to consider in the
House the bill (H.R. 3865) to prohibit the In-
ternal Revenue Service from modifying the
standard for determining whether an organi-
zation is operated exclusively for the pro-
motion of social welfare for purposes of sec-
tion 501(c)(4) of the Internal Revenue Code of
1986. All points of order against consider-
ation of the bill are waived. The amendment
in the nature of a substitute recommended
by the Committee on Ways and Means now
printed in the bill shall be considered as
adopted. The bill, as amended, shall be con-
sidered as read. All points of order against
provisions in the bill, as amended, are
waived. The previous question shall be con-
sidered as ordered on the bill, as amended,
and on any amendment thereto to final pas-
sage without intervening motion except: (1)
one hour of debate equally divided and con-
trolled by the chair and ranking minority
member of the Committee on Ways and
Means; and (2) one motion to recommit with
or without instructions.

SEC. 2. At any time after adoption of this
resolution the Speaker may, pursuant to
clause 2(b) of rule XVIII, declare the House
resolved into the Committee of the Whole
House on the state of the Union for consider-
ation of the bill (H.R. 2804) to amend title 5,
United States Code, to require the Adminis-
trator of the Office of Information and Regu-
latory Affairs to publish information about
rules on the Internet, and for other purposes.
The first reading of the bill shall be dis-
pensed with. All points of order against con-
sideration of the bill are waived. General de-
bate shall be confined to the bill and amend-
ments specified in this section and shall not
exceed one hour equally divided and con-
trolled by the chair and ranking minority
member of the Committee on the Judiciary.
After general debate the bill shall be consid-
ered for amendment under the five-minute
rule. In lieu of the amendment in the nature
of a substitute recommended by the Com-
mittee on Oversight and Government Reform
now printed in the bill, it shall be in order to
consider as an original bill for the purpose of
amendment under the five-minute rule an
amendment in the nature of a substitute
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consisting of the text of Rules Committee
Print 113-38. That amendment in the nature
of a substitute shall be considered as read.
All points of order against that amendment
in the nature of a substitute are waived. No
amendment to that amendment in the na-
ture of a substitute shall be in order except
those printed in the report of the Committee
on Rules accompanying this resolution. Each
such amendment may be offered only in the
order printed in the report, may be offered
only by a Member designated in the report,
shall be considered as read, shall be debat-
able for the time specified in the report
equally divided and controlled by the pro-
ponent and an opponent, shall not be subject
to amendment, and shall not be subject to a
demand for division of the question in the
House or in the Committee of the Whole. All
points of order against such amendments are
waived. At the conclusion of consideration of
the bill for amendment the Committee shall
rise and report the bill to the House with
such amendments as may have been adopted.
Any Member may demand a separate vote in
the House on any amendment adopted in the
Committee of the Whole to the bill or to the
amendment in the nature of a substitute
made in order as original text. The previous
question shall be considered as ordered on
the bill and amendments thereto to final
passage without intervening motion except
one motion to recommit with or without in-
structions.

SEC. 3. It shall be in order at any time on
the legislative day of February 27, 2014, for
the Speaker to entertain motions that the
House suspend the rules, as though under
clause 1 of rule XV, relating to the bill (H.R.
3370) to delay the implementation of certain
provisions of the Biggert-Waters Flood In-
surance Reform Act of 2012, and for other
purposes.

The SPEAKER pro tempore. The gen-
tleman from Georgia is recognized for 1
hour.

Mr. WOODALL. Mr. Speaker, for the
purpose of debate only, I yield the cus-
tomary 30 minutes to my friend from
Colorado (Mr. PoLris), pending which I
yield myself such time as I may con-
sume. During consideration of this res-
olution, all time yielded is for the pur-
pose of debate only.

GENERAL LEAVE

Mr. WOODALL. Mr. Speaker, I ask
unanimous consent that all Members
have b legislative days to revise and ex-
tend their comments.

The SPEAKER pro tempore. Is there
objection to the request of the gen-
tleman from Georgia?

There was no objection.
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Mr. WOODALL. Mr. Speaker, you
have heard me say it before, it makes
me so happy to be a member of the
Rules Committee because our entire
resolution gets read down here. The en-
tire Rules resolution gets read, and by
golly, Mr. Speaker, if you are not
proud of what you are doing in your
committee, you better not sign up for a
committee where every word of the
work that you do gets read each and
every time, but I am proud of the work
we are doing in the Rules Committee.

The rule that we have on the floor
today, Mr. Speaker, is going to make
two bills in order. Both, I would argue,
are incredibly important for providing
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