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1023, supra; which was ordered to lie on the
table.

SA 1357. Mr. LIEBERMAN (for himself and
Ms. COLLINS) submitted an amendment in-
tended to be proposed by him to the bill S.
1023, supra; which was ordered to lie on the
table.

SA 1358. Mr. LIEBERMAN submitted an
amendment intended to be proposed by him
to the bill S. 1023, supra; which was ordered
to lie on the table.

SA 1359. Mrs. FEINSTEIN (for herself and
Mr. LIEBERMAN) submitted an amendment
intended to be proposed by her to the bill S.
1023, supra; which was ordered to lie on the
table.

SA 1360. Mrs. FEINSTEIN (for herself and
Mr. LIEBERMAN) submitted an amendment
intended to be proposed to amendment SA
1347 proposed by Mr. DORGAN (for himself and
Mr. ROCKEFELLER) to the bill S. 1023, supra;
which was ordered to lie on the table.

SA 1361. Mr. LIEBERMAN submitted an
amendment intended to be proposed to
amendment SA 1347 proposed by Mr. DORGAN
(for himself and Mr. ROCKEFELLER) to the
bill S. 1023, supra; which was ordered to lie
on the table.

SA 1362. Mr. HATCH (for himself, Mrs. LIN-
COLN, and Mr. CORKER) submitted an amend-
ment intended to be proposed by him to the
bill S. 1023, supra; which was ordered to lie
on the table.

SA 1363. Mr. ENSIGN submitted an amend-
ment intended to be proposed to amendment
SA 1347 proposed by Mr. DORGAN (for himself
and Mr. ROCKEFELLER) to the bill S. 1023,
supra; which was ordered to lie on the table.

————
TEXT OF AMENDMENTS

SA 1354. Mr. MARTINEZ (for himself
and Mr. NELSON of Florida) submitted
an amendment intended to be proposed
by him to the bill S. 1023, to establish
a non-profit corporation to commu-
nicate United States entry policies and
otherwise promote leisure, business,
and scholarly travel to the United
States; which was ordered to lie on the
table; as follows:

At the end, add the following:

SEC. 9. TRUSTED PASSENGER/REGISTERED TRAV-
ELER PROGRAM.

(a) ASSESSMENTS AND
CHECKS.—

(1) IN GENERAL.—Subject to paragraph (2)
and not later than 120 days after the date of
enactment of this Act, to enhance aviation
security through risk management at air-
port checkpoints through use of a trusted
passenger program (referred to in this sec-
tion as the ‘‘Registered Traveler program’’),
established pursuant to section 109(a)(3) of
the Aviation and Transportation Security
Act (Public Law 107-71; 49 U.S.C. 114 note),
the Assistant Secretary of Homeland Secu-
rity for the Transportation Security Admin-
istration shall—

(A) reinstate an initial and continuous se-
curity threat assessment program as part of
the enrollment process for the Registered
Traveler program; and

(B) allow appropriate providers to perform
private sector background checks as part of
the Registered Traveler program enrollment
process with assurance that the program
shall be undertaken in a manner consistent
with constitutional privacy and civil lib-
erties protections and be subject to approval
and oversight by the Assistant Secretary.

(2) REQUIREMENTS.—The Assistant Sec-
retary shall not reinstate the threat assess-
ment component of the Registered Traveler
program or allow certain background checks
unless the Assistant Secretary—
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(A) determines that the Registered Trav-
eler program, as carried out in accordance
with this subsection, is integrated into risk-
based aviation security operations; and

(B) expedites airport checkpoint screening
for members of the Registered Traveler pro-
gram who have been subjected to a security
threat assessment and the private sector
background check under this subsection.

(b) TREATMENT OF INDIVIDUALS WITH TOP
SECRET SECURITY CLEARANCES.—Not later
than 180 days after the date of enactment of
this Act, the Assistant Secretary shall estab-
lish protocols to—

(1) verify the identity of United States citi-
zens who—

(A) participate in the Registered Traveler
program; and

(B) possess a valid top secret security
clearance granted by the Federal Govern-
ment; and

(2) allow alternative screening procedures
for individuals described in paragraph (1), in-
cluding random, risk-based screening deter-
mined necessary to respond to a specific
threat to security identified pursuant to a
security threat assessment.

(c) REPORT.—Not later than 180 days after
the date of enactment of this Act and if the
Assistant Secretary determines that the
Registered Traveler program, as carried out
in accordance with subsection (a), may be in-
tegrated into risk-based aviation security
operations under subsection (a), the Assist-
ant Secretary shall submit to the Committee
on Commerce, Science, and Transportation
of the Senate and the Committee on Home-
land Security of the House of Representa-
tives a report on—

(1) the level of risk reduction provided by
carrying out section (a);

(2) the manner in which the Registered
Traveler program has been integrated into
risk-based aviation security operations; and

(3) the changes to the Registered Traveler
program, including screening protocols, that
have been implemented to realize the full po-
tential of the Registered Traveler program.

(d) RULE OF CONSTRUCTION.—Nothing in
this section shall be construed to authorize
any nongovernmental entity to perform vet-
ting against the terrorist screening database
maintained by the Government of the United
States.

SA 1355. Mr. KERRY (for himself, Mr.
HATCH, and Mr. SCHUMER) submitted an
amendment intended to be proposed by
him to the bill S. 1023, to establish a
non-profit corporation to communicate
United States entry policies and other-
wise promote leisure, business, and
scholarly travel to the United States;
which was ordered to lie on the table;
as follows:

At the end of the bill, add the following:
SEC. 9. EXPEDITED ADJUDICATION OF EM-

PLOYER PETITIONS FOR ALIENS
WITH EXTRAORDINARY ARTISTIC
ABILITY.

(a) SHORT TITLE.—This section may be
cited as the ‘““Arts Require Timely Service
Act” or the “ARTS Act”.

(b) EXPEDITED ADJUDICATION OF EMPLOYER
PETITIONS FOR ALIENS WITH EXTRAORDINARY
ARTISTIC ABILITY.—Section 214(c) of the Im-
migration and Nationality Act (8 U.S.C.
1184(c)) is amended—

(1) by striking ‘‘Attorney General’” each
place it appears and inserting ‘‘Secretary of
Homeland Security’’; and

(2) in paragraph (6)(D)—

(A) by striking ““(D) Any person” and in-
serting the following:

“(D)(1) Except as provided under clause (ii),
any person’’; and
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(B) by adding at the end the following:

‘‘(ii) The Secretary of Homeland Security
shall adjudicate each petition for an alien
who has extraordinary ability in the arts (as
described in section 101(a)(15)(0)(i)), an alien
accompanying such an alien (as described in
clauses (ii) and (iii) of section 101(a)(15)(0)),
or an alien described in section 101(a)(15)(P)
not later than 30 days after—

‘() the date on which the petitioner sub-
mits the petition with a written advisory
opinion, letter of no objection, or request for
a waiver; or

‘(IT) the date on which the 15-day period
described in clause (i) has expired, if the pe-
titioner has had an appropriate opportunity
to supply rebuttal evidence.

‘“(iii) If a petition described in clause (ii) is
not adjudicated before the end of the 30-day
period described in clause (ii) and the peti-
tioner is an arts organization described in
paragraph (3), (5), or (6) of section 501(c) of
the Internal Revenue Code of 1986 and ex-
empt from tax under section 501(a) of such
Code for the taxable year preceding the cal-
endar year in which the petition is sub-
mitted, or an individual or entity petitioning
primarily on behalf of such an organization,
the Secretary of Homeland Security shall
provide the petitioner with the premium
processing services referred to in section
286(u), without a fee.”.

SA 1356. Mr. LIEBERMAN (for him-
self and Ms. COLLINS) submitted an
amendment intended to be proposed by
him to the bill S. 1023, to establish a
non-profit corporation to communicate
United States entry policies and other-
wise promote leisure, business, and
scholarly travel to the United States;
which was ordered to lie on the table;
as follows:

On page 9, strike line 20 and all that fol-
lows through page 23, line 6, and insert the
following:

(4) REVIEW OF INFORMATION.—

(A) SUBMISSION.—The Corporation shall
submit all information relating to United
States Government travel and visa require-
ments proposed to be disseminated to foreign
travelers under paragraphs (1)(A) and (3) to
the Secretary of State and Secretary of
Homeland Security for review in order to en-
sure that the travel promotion campaigns
funded through the Travel Promotion Fund
are factually accurate.

(B) REVIEW AND FEEDBACK.—Not later than
10 business days after receiving information
from the Corporation under subparagraph
(A), the Secretary of State and the Secretary
of Homeland Security shall each—

(i) complete a review of the factual content
of the information submitted by the Cor-
poration under subparagraph (A); and

(ii) correct any factual errors discovered in
such information.

(C) LIMITATION.—The Secretary of State
and the Secretary of Homeland Security
shall limit their review under this paragraph
to the factual content of the information
that the Corporation is proposing to dissemi-
nate.

(D) CHANGES.—The Corporation shall make
all reasonable changes to the factual content
of the information it proposes to disseminate
to foreign travelers based on the feedback re-
ceived from the Secretary of State and the
Secretary of Homeland Security to ensure
that such information is accurate.

(E) EFFECT OF FAILURE TO RESPOND.—If the
Corporation does not receive a response from
the Secretary of State or the Secretary of
Homeland Security within 10 business days
after the receipt of the information sub-
mitted under subparagraph (A), the factual
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content of the proposed information cam-
paign shall be deemed to have been author-
ized by the Secretary of State and the Sec-
retary of Homeland Security.

(f) OPEN MEETINGS.—Meetings of the board
of directors of the Corporation, including
any committee of the board, shall be open to
the public. The board may, by majority vote,
close any such meeting only for the time
necessary to preserve the confidentiality of
commercial or financial information that is
privileged or confidential, to discuss per-
sonnel matters, or to discuss legal matters
affecting the Corporation, including pending
or potential litigation.

(g) MAJOR CAMPAIGNS.—The board may not
authorize the Corporation to obligate or ex-
pend more than $25,000,000 on any advertising
campaign, promotion, or related effort un-
less—

(1) the obligation or expenditure is ap-
proved by an affirmative vote of at least 25 of
the members of the board present at the
meeting;

(2) at least 6 members of the board are
present at the meeting at which it is ap-
proved; and

(3) each member of the board has been
given at least 3 days advance notice of the
meeting at which the vote is to be taken and
the matters to be voted upon at that meet-
ing.

(h) FISCAL ACCOUNTABILITY.—

(1) F1scAL YEAR.—The Corporation shall es-
tablish as its fiscal year the 12-month period
beginning on October 1.

(2) BUDGET.—The Corporation shall adopt a
budget for each fiscal year.

(3) ANNUAL AUDITS.—The Corporation shall
engage an independent accounting firm to
conduct an annual financial audit of the Cor-
poration’s operations and shall publish the
results of the audit. The Comptroller Gen-
eral of the United States may review any
audit of a financial statement conducted
under this subsection by an independent ac-
counting firm and may audit the Corpora-
tion’s operations at the discretion of the
Comptroller General. The Comptroller Gen-
eral and the Congress shall have full and
complete access to the books and records of
the Corporation.

(4) PROGRAM AUDITS.—Not later than 2
years after the date of enactment of this
Act, the Comptroller General shall conduct a
review of the programmatic activities of the
Corporation for Travel Promotion. This re-
port shall be provided to appropriate con-
gressional committees.

SEC. 3. ACCOUNTABILITY MEASURES.

(a) OBJECTIVES.—The Board shall establish
annual objectives for the Corporation for
each fiscal year subject to approval by the
Secretary of Commerce (after consultation
with the Secretary of Homeland Security
and the Secretary of State). The Corporation
shall establish a marketing plan for each fis-
cal year not less than 60 days before the be-
ginning of that year and provide a copy of
the plan, and any revisions thereof, to the
Secretary.

(b) BUDGET.—The board shall transmit a
copy of the Corporation’s budget for the
forthcoming fiscal year to the Secretary not
less than 60 days before the beginning of
each fiscal year, together with an expla-
nation of any expenditure provided for by
the budget in excess of $5,000,000 for the fis-
cal year. The Corporation shall make a copy
of the budget and the explanation available
to the public and shall provide public access
to the budget and explanation on the Cor-
poration’s website.

(c) ANNUAL REPORT TO CONGRESS.—The
Corporation shall submit an annual report
for the preceding fiscal year to the Secretary
of Commerce for transmittal to the Congress
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on or before the 15th day of May of each
year. The report shall include—

(1) a comprehensive and detailed report of
the Corporation’s operations, activities, fi-
nancial condition, and accomplishments
under this Act;

(2) a comprehensive and detailed inventory
of amounts obligated or expended by the Cor-
poration during the preceding fiscal year;

(3) a detailed description of each in-kind
contribution, its fair market value, the indi-
vidual or organization responsible for con-
tributing, its specific use, and a justification
for its use within the context of the Corpora-
tion’s mission;

(4) an objective and quantifiable measure-
ment of its progress, on an objective-by-ob-
jective basis, in meeting the objectives es-
tablished by the board;

(5) an explanation of the reason for any
failure to achieve an objective established by
the board and any revisions or alterations to
the Corporation’s objectives under sub-
section (a);

(6) a comprehensive and detailed report of
the Corporation’s operations and activities
to promote tourism in rural and urban areas;
and

(7) such recommendations as the Corpora-
tion deems appropriate.

(d) LIMITATION ON USE OF FUNDS.—Amounts
deposited in the Fund may not be used for
any purpose inconsistent with carrying out
the objectives, budget, and report described
in this section.

SEC. 4. MATCHING PUBLIC AND PRIVATE FUND-
ING.

(a) ESTABLISHMENT OF TRAVEL PROMOTION
FuND.—There is hereby established in the
Treasury a fund which shall be known as the
Travel Promotion Fund.

(b) FUNDING.—

(1) START-UP EXPENSES.—For fiscal year
2010, the Secretary of the Treasury shall
make available to the Corporation such sums
as may be necessary, but not to exceed
$10,000,000, from amounts deposited in the
general fund of the Treasury from fees under
section 217(h)(3)(B)(i)(I) of the Immigration
and Nationality Act (8 U.Ss.C.
1187(h)(3)(B)(i)(I)) to cover the Corporation’s
initial expenses and activities under this
Act. Transfers shall be made at least quar-
terly, beginning on October 1, 2009, on the
basis of estimates by the Secretary, and
proper adjustments shall be made in
amounts subsequently transferred to the ex-
tent prior estimates were in excess or less
than the amounts required to be transferred.

(2) SUBSEQUENT YEARS.—For each of fiscal
years 2011 through 2014, from amounts depos-
ited in the general fund of the Treasury dur-
ing the preceding fiscal year from fees under
section 217(h)(3)(B)(i)(I) of the Immigration
and Nationality Act (8 U.Ss.C.
1187(h)(B)(1)(I)), the Secretary of the Treas-
ury shall transfer not more than $100,000,000
to the Fund, which shall be made available
to the Corporation, subject to subsection (c),
to carry out its functions under this Act.
Transfers shall be made at least quarterly on
the basis of estimates by the Secretary, and
proper adjustments shall be made in
amounts subsequently transferred to the ex-
tent prior estimates were in excess or less
than the amounts required to be transferred.

(¢) MATCHING REQUIREMENT.—

(1) IN GENERAL.—No amounts may be made
available to the Corporation under this sec-
tion after fiscal year 2010, except to the ex-
tent that—

(A) for fiscal year 2011, the Corporation
provides matching amounts from non-Fed-
eral sources equal in the aggregate to 50 per-
cent or more of the amount transferred to
the Fund under subsection (b); and

(B) for any fiscal year after fiscal year 2011,
the Corporation provides matching amounts
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from non-Federal sources equal in the aggre-
gate to 100 percent of the amount transferred
to the Fund under subsection (b) for the fis-
cal year.

(2) GOODS AND SERVICES.—For the purpose
of determining the amount received from
non-Federal sources by the Corporation,
other than money—

(A) the fair market value of goods and
services (including advertising) contributed
to the Corporation for use under this Act
may be included in the determination; but

(B) the fair market value of such goods and
services may not account for more than 80
percent of the matching requirement under
paragraph (1) for the Corporation in any fis-
cal year.

(3) RIGHT OF REFUSAL.—The Corporation
may decline to accept any contribution in-
kind that it determines to be inappropriate,
not useful, or commercially worthless.

(4) LIMITATION.—The Corporation may not
obligate or expend funds in excess of the
total amount received by the Corporation for
a fiscal year from Federal and non-Federal
sources.

(d) CARRYFORWARD.—

(1) FEDERAL FUNDS.—Amounts transferred
to the Fund under subsection (b)(2) shall re-
main available until expended.

(2) MATCHING FUNDS.—Any amount received
by the Corporation from non-Federal sources
in fiscal year 2010, 2011, 2012, 2013, or 2014 that
cannot be used to meet the matching re-
quirement under subsection (¢)(1) for the fis-
cal year in which amount was collected may
be carried forward and treated as having
been received in the succeeding fiscal year
for purposes of meeting the matching re-
quirement of subsection (c)(1) in such suc-
ceeding fiscal year.

SEC. 5. ELECTRONIC SYSTEM FOR TRAVEL AU-
THORIZATION.

(a) TRAVEL PROMOTION FUND FEES.—Sec-
tion 217(h)(3)(B) of the Immigration and Na-
tionality Act (8 U.S.C. 1187(h)(3)(B)) is
amended to read as follows:

“(B) FEES.—

‘(i) IN GENERAL.—No later than September
30, 2009, the Secretary of Homeland Security
shall establish a fee for the use of the Sys-
tem and begin assessment and collection of
that fee. The initial fee shall be the sum of—

‘(D) $10 per travel authorization; and

“(IT) an amount that will at least ensure
recovery of the full costs of providing and
administering the System, as determined by
the Secretary.

¢“(ii) DISPOSITION OF AMOUNTS COLLECTED.—
Amounts collected under clause (i)(I) shall
be credited to the Travel Promotion Fund es-
tablished by section 4 of the Travel Pro-
motion Act of 2009. Amounts collected under
clause (i)(IT) shall be transferred to the gen-
eral fund of the Treasury and made available
to pay the costs incurred to administer the
System.

“(iii) SUNSET OF TRAVEL PROMOTION FUND
FEE.—The Secretary may not collect the fee
authorized by clause (i)(I) for fiscal years be-
ginning after September 30, 2014.”".

SEC. 6. ASSESSMENT AUTHORITY.

(a) IN GENERAL.—Except as otherwise pro-
vided in this section, the Corporation may
impose an annual assessment on United
States members of the international travel
and tourism industry (other than those de-
scribed in section 2(b)(1)(C) or (H)) rep-
resented on the Board in proportion to their
share of the aggregate international travel
and tourism revenue of the industry. The
Corporation shall be responsible for
verifying, implementing, and collecting the
assessment authorized by this section.

(b) INITIAL ASSESSMENT LIMITED.—The Cor-
poration may establish the initial assess-
ment after the date of enactment of the
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Travel and Tourism Promotion Act at no
greater, in the aggregate, than $20,000,000.

(¢) REFERENDA.—

(1) IN GENERAL.—The Corporation may not
impose an annual assessment unless—

(A) the Corporation submits the proposed
annual assessment to members of the indus-
try in a referendum; and

(B) the assessment is approved by a major-
ity of those voting in the referendum.

(2) PROCEDURAL REQUIREMENTS.—In con-
ducting a referendum under this subsection,
the Corporation shall—

(A) provide written or electronic notice not
less than 60 days before the date of the ref-
erendum;

(B) describe the proposed assessment or in-
crease and explain the reasons for the ref-
erendum in the notice; and

(C) determine the results of the referendum
on the basis of weighted voting apportioned
according to each business entity’s relative
share of the aggregate annual United States
international travel and tourism revenue for
the industry per business entity, treating all
related entities as a single entity.

(d) COLLECTION.—

(1) IN GENERAL.—The Corporation shall es-
tablish a means of collecting the assessment
that it finds to be efficient and effective. The
Corporation may establish a late payment
charge and rate of interest to be imposed on
any person who fails to remit or pay to the
Corporation any amount assessed by the Cor-
poration under this Act.

(2) ENFORCEMENT.—The Corporation may
bring suit in Federal court to compel compli-
ance with an assessment levied by the Cor-
poration under this Act.

(e) INVESTMENT OF FUNDS.—Pending dis-
bursement pursuant to a program, plan, or
project, the Corporation may invest funds
collected through assessments, and any
other funds received by the Corporation,
only in obligations of the United States or
any agency thereof, in general obligations of
any State or any political subdivision there-
of, in any interest-bearing account or certifi-
cate of deposit of a bank that is a member of
the Federal Reserve System, or in obliga-
tions fully guaranteed as to principal and in-
terest by the United States.

SEC. 7. OFFICE OF TRAVEL PROMOTION.

Title IT of the International Travel Act of
1961 (22 U.S.C. 2121 et seq.) is amended by in-
serting after section 201 the following:

“SEC. 202. OFFICE OF TRAVEL PROMOTION.

‘‘(a) OFFICE ESTABLISHED.—There is estab-
lished within the Department of Commerce
an office to be known as the Office of Travel
Promotion.

*“(b) DIRECTOR.—

‘(1) APPOINTMENT.—The Office shall be
headed by a Director who shall be appointed
by the Secretary.

‘(2) QUALIFICATIONS.—The Director shall
be a citizen of the United States and have ex-
perience in a field directly related to the
promotion of travel to and within the United
States.

*(3) DuTIES.—The Director shall—

““(A) report to the Secretary;

‘“(B) ensure that the Office is effectively
carrying out its functions; and

“(C) perform a purely advisory role relat-
ing to any responsibilities described in sub-
section (c) that are related to functions car-
ried out by the Department of Homeland Se-
curity or the Department of State.

‘(4) RULE OF CONSTRUCTION.—Nothing in
this section may be construed to override
the preeminent role of the Secretary of
Homeland Security in setting policies relat-
ing to the Nation’s ports of entry and the
processes through which individuals are ad-
mitted into the United States.

‘‘(c) FuNcTIONS.—The Office shall—
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‘(1) serve as liaison to the Corporation for
Travel Promotion established by section 2 of
the Travel Promotion Act of 2009 and sup-
port and encourage the development of pro-
grams to increase the number of inter-
national visitors to the United States for
business, leisure, educational, medical, ex-
change, and other purposes;

‘(2) work with the Corporation, the Sec-
retary of State and the Secretary of Home-
land Security—

‘“(A) to disseminate information more ef-
fectively to potential international visitors
about documentation and procedures re-
quired for admission to the United States as
a visitor;

‘(B) to advise the Secretary of Homeland
Security on ways to improve the experience
of incoming international passengers and to
provide these passengers with more accurate
information;

“(C) to collect accurate data on the total
number of international visitors that visit
each State; and

‘(D) to advise the Secretary of Homeland
Security on ways to enhance the entry and
departure experience for international visi-
tors through the use of advertising, signage,
and customer service; and

‘“(3) support State, regional, and private
sector initiatives to promote travel to and
within the United States.

“(d) REPORTS TO CONGRESS.—Not later than
1 year after the date of the enactment of the
Travel Promotion Act of 2009, and periodi-
cally thereafter, as appropriate, the Sec-
retary shall submit a report to the Com-
mittee on Commerce, Science, and Transpor-
tation of the Senate, the Committee on
Homeland Security and Governmental Af-
fairs of the Senate, the Committee on For-
eign Relations of the Senate, the Committee
on Energy and Commerce of the House of
Representatives, the Committee on Home-
land Security of the House of Representa-
tives, and the Committee on Foreign Affairs
of the House of Representatives, which de-
scribes the Office’s work with the Corpora-
tion, the Secretary of State, and the Sec-
retary of Homeland Security to carry out
subsection (c)(2).”.

SA 1357. Mr. LIEBERMAN (for him-
self and Ms. COLLINS) submitted an
amendment intended to be proposed by
him to the bill S. 1023, to establish a
non-profit corporation to communicate
United States entry policies and other-
wise promote leisure, business, and
scholarly travel to the United States;
which was ordered to lie on the table;
as follows:

On page 10, strike line 11 and all that fol-
lows through page 25, line 10, and insert the
following:

(4) REVIEW OF INFORMATION.—

(A) SuBMISSION.—The Corporation shall
submit all information relating to United
States Government travel and visa require-
ments proposed to be disseminated to foreign
travelers under paragraphs (1)(A) and (3) to
the Secretary of State and Secretary of
Homeland Security for review in order to en-
sure that the travel promotion campaigns
funded through the Travel Promotion Fund
are factually accurate.

(B) REVIEW AND FEEDBACK.—Not later than
10 business days after receiving information
from the Corporation under subparagraph
(A), the Secretary of State and the Secretary
of Homeland Security shall each—

(i) complete a review of the factual content
of the information submitted by the Cor-
poration under subparagraph (A); and

(ii) correct any factual errors discovered in
such information.
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(C) LIMITATION.—The Secretary of State
and the Secretary of Homeland Security
shall limit their review under this paragraph
to the factual content of the information
that the Corporation is proposing to dissemi-
nate.

(D) CHANGES.—The Corporation shall make
all reasonable changes to the factual content
of the information it proposes to disseminate
to foreign travelers based on the feedback re-
ceived from the Secretary of State and the
Secretary of Homeland Security to ensure
that such information is accurate.

(E) EFFECT OF FAILURE TO RESPOND.—If the
Corporation does not receive a response from
the Secretary of State or the Secretary of
Homeland Security within 10 business days
after the receipt of the information sub-
mitted under subparagraph (A), the factual
content of the proposed information cam-
paign shall be deemed to have been author-
ized by the Secretary of State and the Sec-
retary of Homeland Security.

(f) OPEN MEETINGS.—Meetings of the board
of directors of the Corporation, including
any committee of the board, shall be open to
the public. The board may, by majority vote,
close any such meeting only for the time
necessary to preserve the confidentiality of
commercial or financial information that is
privileged or confidential, to discuss per-
sonnel matters, or to discuss legal matters
affecting the Corporation, including pending
or potential litigation.

(g) MAJOR CAMPAIGNS.—The board may not
authorize the Corporation to obligate or ex-
pend more than $25,000,000 on any advertising
campaign, promotion, or related effort un-
less—

(1) the obligation or expenditure is ap-
proved by an affirmative vote of at least 25 of
the members of the board present at the
meeting;

(2) at least 6 members of the board are
present at the meeting at which it is ap-
proved; and

(3) each member of the board has been
given at least 3 days advance notice of the
meeting at which the vote is to be taken and
the matters to be voted upon at that meet-
ing.
(h) FISCAL ACCOUNTABILITY.—

(1) F1SCAL YEAR.—The Corporation shall es-
tablish as its fiscal year the 12-month period
beginning on October 1.

(2) BUDGET.—The Corporation shall adopt a
budget for each fiscal year.

(3) ANNUAL AUDITS.—The Corporation shall
engage an independent accounting firm to
conduct an annual financial audit of the Cor-
poration’s operations and shall publish the
results of the audit. The Comptroller Gen-
eral of the United States may review any
audit of a financial statement conducted
under this subsection by an independent ac-
counting firm and may audit the Corpora-
tion’s operations at the discretion of the
Comptroller General. The Comptroller Gen-
eral and the Congress shall have full and
complete access to the books and records of
the Corporation.

(4) PROGRAM AUDITS.—Not later than 2
years after the date of enactment of this
Act, the Comptroller General shall conduct a
review of the programmatic activities of the
Corporation for Travel Promotion. This re-
port shall be provided to appropriate con-
gressional committees.

SEC. 3. ACCOUNTABILITY MEASURES.

(a) OBJECTIVES.—The Board shall establish
annual objectives for the Corporation for
each fiscal year subject to approval by the
Secretary of Commerce (after consultation
with the Secretary of Homeland Security
and the Secretary of State). The Corporation
shall establish a marketing plan for each fis-
cal year not less than 60 days before the be-
ginning of that year and provide a copy of
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the plan, and any revisions thereof, to the
Secretary.

(b) BUDGET.—The board shall transmit a
copy of the Corporation’s budget for the
forthcoming fiscal year to the Secretary not
less than 60 days before the beginning of
each fiscal year, together with an expla-
nation of any expenditure provided for by
the budget in excess of $5,000,000 for the fis-
cal year. The Corporation shall make a copy
of the budget and the explanation available
to the public and shall provide public access
to the budget and explanation on the Cor-
poration’s website.

(c) ANNUAL REPORT TO CONGRESS.—The
Corporation shall submit an annual report
for the preceding fiscal year to the Secretary
of Commerce for transmittal to the Congress
on or before the 15th day of May of each
year. The report shall include—

(1) a comprehensive and detailed report of
the Corporation’s operations, activities, fi-
nancial condition, and accomplishments
under this Act;

(2) a comprehensive and detailed inventory
of amounts obligated or expended by the Cor-
poration during the preceding fiscal year;

(3) a detailed description of each in-kind
contribution, its fair market value, the indi-
vidual or organization responsible for con-
tributing, its specific use, and a justification
for its use within the context of the Corpora-
tion’s mission;

(4) an objective and quantifiable measure-
ment of its progress, on an objective-by-ob-
jective basis, in meeting the objectives es-
tablished by the board;

(5) an explanation of the reason for any
failure to achieve an objective established by
the board and any revisions or alterations to
the Corporation’s objectives under sub-
section (a);

(6) a comprehensive and detailed report of
the Corporation’s operations and activities
to promote tourism in rural and urban areas;
and

(7) such recommendations as the Corpora-
tion deems appropriate.

(d) LIMITATION ON USE OF FUNDS.—Amounts
deposited in the Fund may not be used for
any purpose inconsistent with carrying out
the objectives, budget, and report described
in this section.

SEC. 4. MATCHING PUBLIC AND PRIVATE FUND-

(a) ESTABLISHMENT OF TRAVEL PROMOTION
FUND.—There is hereby established in the
Treasury a fund which shall be known as the
Travel Promotion Fund.

(b) FUNDING.—

(1) START-UP EXPENSES.—For fiscal year
2010, the Secretary of the Treasury shall
make available to the Corporation such sums
as may be necessary, but not to exceed
$10,000,000, from amounts deposited in the
general fund of the Treasury from fees under
section 217(h)(3)(B)(i)(I) of the Immigration
and Nationality Act (8 U.S.C.
1187(h)(3)(B)(i)(I)) to cover the Corporation’s
initial expenses and activities under this
Act. Transfers shall be made at least quar-
terly, beginning on October 1, 2009, on the
basis of estimates by the Secretary, and
proper adjustments shall be made in
amounts subsequently transferred to the ex-
tent prior estimates were in excess or less
than the amounts required to be transferred.

(2) SUBSEQUENT YEARS.—For each of fiscal
years 2011 through 2014, from amounts depos-
ited in the general fund of the Treasury dur-
ing the preceding fiscal year from fees under
section 217(h)(3)(B)(i)(I) of the Immigration
and Nationality Act (8 U.S.C.
1187(h)(B)(i)(I)), the Secretary of the Treas-
ury shall transfer not more than $100,000,000
to the Fund, which shall be made available
to the Corporation, subject to subsection (c),
to carry out its functions under this Act.
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Transfers shall be made at least quarterly on
the basis of estimates by the Secretary, and
proper adjustments shall be made in
amounts subsequently transferred to the ex-
tent prior estimates were in excess or less
than the amounts required to be transferred.

(c) MATCHING REQUIREMENT.—

(1) IN GENERAL.—NoO amounts may be made
available to the Corporation under this sec-
tion after fiscal year 2010, except to the ex-
tent that—

(A) for fiscal year 2011, the Corporation
provides matching amounts from non-Fed-
eral sources equal in the aggregate to 50 per-
cent or more of the amount transferred to
the Fund under subsection (b); and

(B) for any fiscal year after fiscal year 2011,
the Corporation provides matching amounts
from non-Federal sources equal in the aggre-
gate to 100 percent of the amount transferred
to the Fund under subsection (b) for the fis-
cal year.

(2) GOODS AND SERVICES.—For the purpose
of determining the amount received from
non-Federal sources by the Corporation,
other than money—

(A) the fair market value of goods and
services (including advertising) contributed
to the Corporation for use under this Act
may be included in the determination; but

(B) the fair market value of such goods and
services may not account for more than 80
percent of the matching requirement under
paragraph (1) for the Corporation in any fis-
cal year.

(3) RIGHT OF REFUSAL.—The Corporation
may decline to accept any contribution in-
kind that it determines to be inappropriate,
not useful, or commercially worthless.

(4) LIMITATION.—The Corporation may not
obligate or expend funds in excess of the
total amount received by the Corporation for
a fiscal year from Federal and non-Federal
sources.

(d) CARRYFORWARD.—

(1) FEDERAL FUNDS.—Amounts transferred
to the Fund under subsection (b)(2) shall re-
main available until expended.

(2) MATCHING FUNDS.—AnNy amount received
by the Corporation from non-Federal sources
in fiscal year 2010, 2011, 2012, 2013, or 2014 that
cannot be used to meet the matching re-
quirement under subsection (c)(1) for the fis-
cal year in which amount was collected may
be carried forward and treated as having
been received in the succeeding fiscal year
for purposes of meeting the matching re-
quirement of subsection (c)(1) in such suc-
ceeding fiscal year.

SEC. 5. ELECTRONIC SYSTEM FOR TRAVEL AU-
THORIZATION.

(a) TRAVEL PROMOTION FUND FEES.—Sec-
tion 217(h)(3)(B) of the Immigration and Na-
tionality Act (8 TU.S.C. 1187(h)(3)(B)) is
amended to read as follows:

“(B) FEES.—

‘(i) IN GENERAL.—No later than September
30, 2009, the Secretary of Homeland Security
shall establish a fee for the use of the Sys-
tem and begin assessment and collection of
that fee. The initial fee shall be the sum of—

““(I) $10 per travel authorization; and

‘“(IT) an amount that will at least ensure
recovery of the full costs of providing and
administering the System, as determined by
the Secretary.

¢‘(i1) DISPOSITION OF AMOUNTS COLLECTED.—
Amounts collected under clause (i)(I) shall
be credited to the Travel Promotion Fund es-
tablished by section 4 of the Travel Pro-
motion Act of 2009. Amounts collected under
clause (i)(IT) shall be transferred to the gen-
eral fund of the Treasury and made available
to pay the costs incurred to administer the
System.

¢‘(iii) SUNSET OF TRAVEL PROMOTION FUND
FEE.—The Secretary may not collect the fee
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authorized by clause (i)(I) for fiscal years be-
ginning after September 30, 2014.”’.
SEC. 6. ASSESSMENT AUTHORITY.

(a) IN GENERAL.—Except as otherwise pro-
vided in this section, the Corporation may
impose an annual assessment on United
States members of the international travel
and tourism industry (other than those de-
scribed in section 2(b)(1)(C) or (H)) rep-
resented on the Board in proportion to their
share of the aggregate international travel
and tourism revenue of the industry. The
Corporation shall be responsible for
verifying, implementing, and collecting the
assessment authorized by this section.

(b) INITIAL ASSESSMENT LIMITED.—The Cor-
poration may establish the initial assess-
ment after the date of enactment of the
Travel and Tourism Promotion Act at no
greater, in the aggregate, than $20,000,000.

(¢) REFERENDA.—

(1) IN GENERAL.—The Corporation may not
impose an annual assessment unless—

(A) the Corporation submits the proposed
annual assessment to members of the indus-
try in a referendum; and

(B) the assessment is approved by a major-
ity of those voting in the referendum.

(2) PROCEDURAL REQUIREMENTS.—In con-
ducting a referendum under this subsection,
the Corporation shall—

(A) provide written or electronic notice not
less than 60 days before the date of the ref-
erendum;

(B) describe the proposed assessment or in-
crease and explain the reasons for the ref-
erendum in the notice; and

(C) determine the results of the referendum
on the basis of weighted voting apportioned
according to each business entity’s relative
share of the aggregate annual United States
international travel and tourism revenue for
the industry per business entity, treating all
related entities as a single entity.

(d) COLLECTION.—

(1) IN GENERAL.—The Corporation shall es-
tablish a means of collecting the assessment
that it finds to be efficient and effective. The
Corporation may establish a late payment
charge and rate of interest to be imposed on
any person who fails to remit or pay to the
Corporation any amount assessed by the Cor-
poration under this Act.

(2) ENFORCEMENT.—The Corporation may
bring suit in Federal court to compel compli-
ance with an assessment levied by the Cor-
poration under this Act.

(e) INVESTMENT OF FUNDS.—Pending dis-
bursement pursuant to a program, plan, or
project, the Corporation may invest funds
collected through assessments, and any
other funds received by the Corporation,
only in obligations of the United States or
any agency thereof, in general obligations of
any State or any political subdivision there-
of, in any interest-bearing account or certifi-
cate of deposit of a bank that is a member of
the Federal Reserve System, or in obliga-
tions fully guaranteed as to principal and in-
terest by the United States.

SEC. 7. OFFICE OF TRAVEL PROMOTION.

Title II of the International Travel Act of
1961 (22 U.S.C. 2121 et seq.) is amended by in-
serting after section 201 the following:

“SEC. 202. OFFICE OF TRAVEL PROMOTION.

‘‘(a) OFFICE ESTABLISHED.—There is estab-
lished within the Department of Commerce
an office to be known as the Office of Travel
Promotion.

*“(b) DIRECTOR.—

‘(1) APPOINTMENT.—The Office shall be
headed by a Director who shall be appointed
by the Secretary.

‘(2) QUALIFICATIONS.—The Director shall
be a citizen of the United States and have ex-
perience in a field directly related to the
promotion of travel to and within the United
States.
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*(3) DUTIES.—The Director shall—

‘“(A) report to the Secretary;

‘“(B) ensure that the Office is effectively
carrying out its functions; and

“(C) perform a purely advisory role relat-
ing to any responsibilities described in sub-
section (c) that are related to functions car-
ried out by the Department of Homeland Se-
curity or the Department of State.

‘“(4) RULE OF CONSTRUCTION.—Nothing in
this section may be construed to override
the preeminent role of the Secretary of
Homeland Security in setting policies relat-
ing to the Nation’s ports of entry and the
processes through which individuals are ad-
mitted into the United States.

‘‘(c) FuNcTIONS.—The Office shall—

‘(1) serve as liaison to the Corporation for
Travel Promotion established by section 2 of
the Travel Promotion Act of 2009 and sup-
port and encourage the development of pro-
grams to increase the number of inter-
national visitors to the United States for
business, leisure, educational, medical, ex-
change, and other purposes;

‘(2) work with the Corporation, the Sec-
retary of State and the Secretary of Home-
land Security—

““(A) to disseminate information more ef-
fectively to potential international visitors
about documentation and procedures re-
quired for admission to the United States as
a visitor;

‘“(B) to advise the Secretary of Homeland
Security on ways to improve the experience
of incoming international passengers and to
provide these passengers with more accurate
information;

‘(C) to collect accurate data on the total
number of international visitors that visit
each State; and

‘(D) to advise the Secretary of Homeland
Security on ways to enhance the entry and
departure experience for international visi-
tors through the use of advertising, signage,
and customer service; and

“(3) support State, regional, and private
sector initiatives to promote travel to and
within the United States.

“(d) REPORTS TO CONGRESS.—Not later than
1 year after the date of the enactment of the
Travel Promotion Act of 2009, and periodi-
cally thereafter, as appropriate, the Sec-
retary shall submit a report to the Com-
mittee on Commerce, Science, and Transpor-
tation of the Senate, the Committee on
Homeland Security and Governmental Af-
fairs of the Senate, the Committee on For-
eign Relations of the Senate, the Committee
on Energy and Commerce of the House of
Representatives, the Committee on Home-
land Security of the House of Representa-
tives, and the Committee on Foreign Affairs
of the House of Representatives, which de-
scribes the Office’s work with the Corpora-
tion, the Secretary of State, and the Sec-
retary of Homeland Security to carry out
subsection (¢)(2).”.

SA 1358. Mr. LIEBERMAN submitted
an amendment intended to be proposed
by him to the bill S. 1023, to establish
a non-profit corporation to commu-
nicate United States entry policies and
otherwise promote leisure, business,
and scholarly travel to the United
States; which was ordered to lie on the
table; as follows:

On page 10, strike line 11 and all that fol-
lows through page 25, line 10, and insert the
following:

(4) REVIEW OF INFORMATION.—

(A) SUBMISSION.—The Corporation shall
submit all information relating to United
States Government travel and visa require-
ments proposed to be disseminated to foreign
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travelers under paragraphs (1)(A) and (3) to
the Secretary of State and Secretary of
Homeland Security for review in order to en-
sure that the travel promotion campaigns
funded through the Travel Promotion Fund
are factually accurate.

(B) REVIEW AND FEEDBACK.—Not later than
10 business days after receiving information
from the Corporation under subparagraph
(A), the Secretary of State and the Secretary
of Homeland Security shall each—

(i) complete a review of the factual content
of the information submitted by the Cor-
poration under subparagraph (A); and

(ii) correct any factual errors discovered in
such information.

(C) LIMITATION.—The Secretary of State
and the Secretary of Homeland Security
shall limit their review under this paragraph
to the factual content of the information
that the Corporation is proposing to dissemi-
nate.

(D) CHANGES.—The Corporation shall make
all reasonable changes to the factual content
of the information it proposes to disseminate
to foreign travelers based on the feedback re-
ceived from the Secretary of State and the
Secretary of Homeland Security to ensure
that such information is accurate.

(E) EFFECT OF FAILURE TO RESPOND.—If the
Corporation does not receive a response from
the Secretary of State or the Secretary of
Homeland Security within 10 business days
after the receipt of the information sub-
mitted under subparagraph (A), the factual
content of the proposed information cam-
paign shall be deemed to have been author-
ized by the Secretary of State and the Sec-
retary of Homeland Security.

(f) OPEN MEETINGS.—Meetings of the board
of directors of the Corporation, including
any committee of the board, shall be open to
the public. The board may, by majority vote,
close any such meeting only for the time
necessary to preserve the confidentiality of
commercial or financial information that is
privileged or confidential, to discuss per-
sonnel matters, or to discuss legal matters
affecting the Corporation, including pending
or potential litigation.

(g) MAJOR CAMPAIGNS.—The board may not
authorize the Corporation to obligate or ex-
pend more than $25,000,000 on any advertising
campaign, promotion, or related effort un-
less—

(1) the obligation or expenditure is ap-
proved by an affirmative vote of at least 25 of
the members of the board present at the
meeting;

(2) at least 6 members of the board are
present at the meeting at which it is ap-
proved; and

(3) each member of the board has been
given at least 3 days advance notice of the
meeting at which the vote is to be taken and
the matters to be voted upon at that meet-
ing.

(h) FISCAL ACCOUNTABILITY.—

(1) F1SCAL YEAR.—The Corporation shall es-
tablish as its fiscal year the 12-month period
beginning on October 1.

(2) BUDGET.—The Corporation shall adopt a
budget for each fiscal year.

(3) ANNUAL AUDITS.—The Corporation shall
engage an independent accounting firm to
conduct an annual financial audit of the Cor-
poration’s operations and shall publish the
results of the audit. The Comptroller Gen-
eral of the United States may review any
audit of a financial statement conducted
under this subsection by an independent ac-
counting firm and may audit the Corpora-
tion’s operations at the discretion of the
Comptroller General. The Comptroller Gen-
eral and the Congress shall have full and
complete access to the books and records of
the Corporation.
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(4) PROGRAM AUDITS.—Not later than 2
yvears after the date of enactment of this
Act, the Comptroller General shall conduct a
review of the programmatic activities of the
Corporation for Travel Promotion. This re-
port shall be provided to appropriate con-
gressional committees.

SEC. 3. ACCOUNTABILITY MEASURES.

(a) OBJECTIVES.—The Board shall establish
annual objectives for the Corporation for
each fiscal year subject to approval by the
Secretary of Commerce (after consultation
with the Secretary of Homeland Security
and the Secretary of State). The Corporation
shall establish a marketing plan for each fis-
cal year not less than 60 days before the be-
ginning of that year and provide a copy of
the plan, and any revisions thereof, to the
Secretary.

(b) BUDGET.—The board shall transmit a
copy of the Corporation’s budget for the
forthcoming fiscal year to the Secretary not
less than 60 days before the beginning of
each fiscal year, together with an expla-
nation of any expenditure provided for by
the budget in excess of $5,000,000 for the fis-
cal year. The Corporation shall make a copy
of the budget and the explanation available
to the public and shall provide public access
to the budget and explanation on the Cor-
poration’s website.

(c) ANNUAL REPORT TO CONGRESS.—The
Corporation shall submit an annual report
for the preceding fiscal year to the Secretary
of Commerce for transmittal to the Congress
on or before the 15th day of May of each
year. The report shall include—

(1) a comprehensive and detailed report of
the Corporation’s operations, activities, fi-
nancial condition, and accomplishments
under this Act;

(2) a comprehensive and detailed inventory
of amounts obligated or expended by the Cor-
poration during the preceding fiscal year;

(3) a detailed description of each in-kind
contribution, its fair market value, the indi-
vidual or organization responsible for con-
tributing, its specific use, and a justification
for its use within the context of the Corpora-
tion’s mission;

(4) an objective and quantifiable measure-
ment of its progress, on an objective-by-ob-
jective basis, in meeting the objectives es-
tablished by the board;

(5) an explanation of the reason for any
failure to achieve an objective established by
the board and any revisions or alterations to
the Corporation’s objectives under sub-
section (a);

(6) a comprehensive and detailed report of
the Corporation’s operations and activities
to promote tourism in rural and urban areas;
and

(7) such recommendations as the Corpora-
tion deems appropriate.

(d) LIMITATION ON USE OF FUNDS.—Amounts
deposited in the Fund may not be used for
any purpose inconsistent with carrying out
the objectives, budget, and report described
in this section.

SEC. 4. MATCHING PUBLIC AND PRIVATE FUND-
ING.

(a) ESTABLISHMENT OF TRAVEL PROMOTION
FuUND.—There is hereby established in the
Treasury a fund which shall be known as the
Travel Promotion Fund.

(b) FUNDING.—

(1) START-UP EXPENSES.—For fiscal year
2010, the Secretary of the Treasury shall
make available to the Corporation such sums
as may be necessary, but not to exceed
$10,000,000, from amounts deposited in the
general fund of the Treasury from fees under
section 217(h)(3)(B)(i)(I) of the Immigration
and Nationality Act (8 U.S.C.
1187(h)(3)(B)(i)(I)) to cover the Corporation’s
initial expenses and activities under this
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Act. Transfers shall be made at least quar-
terly, beginning on October 1, 2009, on the
basis of estimates by the Secretary, and
proper adjustments shall be made in
amounts subsequently transferred to the ex-
tent prior estimates were in excess or less
than the amounts required to be transferred.

(2) SUBSEQUENT YEARS.—For each of fiscal
years 2011 through 2014, from amounts depos-
ited in the general fund of the Treasury dur-
ing the preceding fiscal year from fees under
section 217(h)(3)(B)(1)(I) of the Immigration
and Nationality Act 8 U.S.C.
1187(h)(B)(i)(I)), the Secretary of the Treas-
ury shall transfer not more than $100,000,000
to the Fund, which shall be made available
to the Corporation, subject to subsection (c),
to carry out its functions under this Act.
Transfers shall be made at least quarterly on
the basis of estimates by the Secretary, and
proper adjustments shall be made in
amounts subsequently transferred to the ex-
tent prior estimates were in excess or less
than the amounts required to be transferred.

(¢) MATCHING REQUIREMENT.—

(1) IN GENERAL.—No amounts may be made
available to the Corporation under this sec-
tion after fiscal year 2010, except to the ex-
tent that—

(A) for fiscal year 2011, the Corporation
provides matching amounts from non-Fed-
eral sources equal in the aggregate to 50 per-
cent or more of the amount transferred to
the Fund under subsection (b); and

(B) for any fiscal year after fiscal year 2011,
the Corporation provides matching amounts
from non-Federal sources equal in the aggre-
gate to 100 percent of the amount transferred
to the Fund under subsection (b) for the fis-
cal year.

(2) GOODS AND SERVICES.—For the purpose
of determining the amount received from
non-Federal sources by the Corporation,
other than money—

(A) the fair market value of goods and
services (including advertising) contributed
to the Corporation for use under this Act
may be included in the determination; but

(B) the fair market value of such goods and
services may not account for more than 80
percent of the matching requirement under
paragraph (1) for the Corporation in any fis-
cal year.

(3) RIGHT OF REFUSAL.—The Corporation
may decline to accept any contribution in-
kind that it determines to be inappropriate,
not useful, or commercially worthless.

(4) LIMITATION.—The Corporation may not
obligate or expend funds in excess of the
total amount received by the Corporation for
a fiscal year from Federal and non-Federal
sources.

(d) CARRYFORWARD.—

(1) FEDERAL FUNDS.—Amounts transferred
to the Fund under subsection (b)(2) shall re-
main available until expended.

(2) MATCHING FUNDS.—Any amount received
by the Corporation from non-Federal sources
in fiscal year 2010, 2011, 2012, 2013, or 2014 that
cannot be used to meet the matching re-
quirement under subsection (c)(1) for the fis-
cal year in which amount was collected may
be carried forward and treated as having
been received in the succeeding fiscal year
for purposes of meeting the matching re-
quirement of subsection (c)(1) in such suc-
ceeding fiscal year.

SEC. 5. ELECTRONIC SYSTEM FOR TRAVEL AU-
THORIZATION.

(a) TRAVEL PROMOTION FUND FEES.—Sec-
tion 217(h)(3)(B) of the Immigration and Na-
tionality Act (8 TU.S.C. 1187(h)(3)(B)) is
amended to read as follows:

“(B) FEES.—

‘(i) IN GENERAL.—No later than September
30, 2009, the Secretary of Homeland Security
shall establish a fee for the use of the Sys-
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tem and begin assessment and collection of
that fee. The initial fee shall be the sum of—

“(I) $10 per travel authorization; and

“(II) an amount that will at least ensure
recovery of the full costs of providing and
administering the System, as determined by
the Secretary.

“‘(ii) DISPOSITION OF AMOUNTS COLLECTED.—
From the amounts collected under clause
(i)(T), $100,000,000 shall be deposited into the
Treasury and credited to the Travel Pro-
motion Fund established under section 4 of
the Travel Promotion Act of 2009, and any
additional amounts shall be deposited into
the Treasury as an offsetting collection, sub-
ject to appropriation for use by the Sec-
retary of Homeland Security for the elec-
tronic travel authorization system author-
ized under section 217(h)(3) of the Immigra-
tion and Nationality Act (8 U.S.C. 1187(h)(3).
Amounts collected under clause (i)(II) shall
be transferred to the general fund of the
Treasury and made available to pay the
costs incurred to administer the System.

¢‘(iii) SUNSET OF TRAVEL PROMOTION FUND
FEE.—The Secretary may not collect the fee
authorized by clause (i)(I) for fiscal years be-
ginning after September 30, 2014.”".

SEC. 6. ASSESSMENT AUTHORITY.

(a) IN GENERAL.—Except as otherwise pro-
vided in this section, the Corporation may
impose an annual assessment on United
States members of the international travel
and tourism industry (other than those de-
scribed in section 2(b)(1)(C) or (H)) rep-
resented on the Board in proportion to their
share of the aggregate international travel
and tourism revenue of the industry. The
Corporation shall be responsible for
verifying, implementing, and collecting the
assessment authorized by this section.

(b) INITIAL ASSESSMENT LIMITED.—The Cor-
poration may establish the initial assess-
ment after the date of enactment of the
Travel and Tourism Promotion Act at no
greater, in the aggregate, than $20,000,000.

(c) REFERENDA.—

(1) IN GENERAL.—The Corporation may not
impose an annual assessment unless—

(A) the Corporation submits the proposed
annual assessment to members of the indus-
try in a referendum; and

(B) the assessment is approved by a major-
ity of those voting in the referendum.

(2) PROCEDURAL REQUIREMENTS.—In con-
ducting a referendum under this subsection,
the Corporation shall—

(A) provide written or electronic notice not
less than 60 days before the date of the ref-
erendum;

(B) describe the proposed assessment or in-
crease and explain the reasons for the ref-
erendum in the notice; and

(C) determine the results of the referendum
on the basis of weighted voting apportioned
according to each business entity’s relative
share of the aggregate annual United States
international travel and tourism revenue for
the industry per business entity, treating all
related entities as a single entity.

(d) COLLECTION.—

(1) IN GENERAL.—The Corporation shall es-
tablish a means of collecting the assessment
that it finds to be efficient and effective. The
Corporation may establish a late payment
charge and rate of interest to be imposed on
any person who fails to remit or pay to the
Corporation any amount assessed by the Cor-
poration under this Act.

(2) ENFORCEMENT.—The Corporation may
bring suit in Federal court to compel compli-
ance with an assessment levied by the Cor-
poration under this Act.

(e) INVESTMENT OF FUNDS.—Pending dis-
bursement pursuant to a program, plan, or
project, the Corporation may invest funds
collected through assessments, and any
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other funds received by the Corporation,
only in obligations of the United States or
any agency thereof, in general obligations of
any State or any political subdivision there-
of, in any interest-bearing account or certifi-
cate of deposit of a bank that is a member of
the Federal Reserve System, or in obliga-
tions fully guaranteed as to principal and in-
terest by the United States.

SEC. 7. OFFICE OF TRAVEL PROMOTION.

Title II of the International Travel Act of
1961 (22 U.S.C. 2121 et seq.) is amended by in-
serting after section 201 the following:

“SEC. 202. OFFICE OF TRAVEL PROMOTION.

‘‘(a) OFFICE ESTABLISHED.—There is estab-
lished within the Department of Commerce
an office to be known as the Office of Travel
Promotion.

*“(b) DIRECTOR.—

‘(1) APPOINTMENT.—The Office shall be
headed by a Director who shall be appointed
by the Secretary.

‘(2) QUALIFICATIONS.—The Director shall
be a citizen of the United States and have ex-
perience in a field directly related to the
promotion of travel to and within the United
States.

“(3) DUuTIES.—The Director shall—

““(A) report to the Secretary;

‘“(B) ensure that the Office is effectively
carrying out its functions; and

¢“(C) perform a purely advisory role relat-
ing to any responsibilities described in sub-
section (c¢) that are related to functions car-
ried out by the Department of Homeland Se-
curity or the Department of State.

‘(4) RULE OF CONSTRUCTION.—Nothing in
this section may be construed to override
the preeminent role of the Secretary of
Homeland Security in setting policies relat-
ing to the Nation’s ports of entry and the
processes through which individuals are ad-
mitted into the United States.

““(¢) FuncTIONS.—The Office shall—

‘(1) serve as liaison to the Corporation for
Travel Promotion established by section 2 of
the Travel Promotion Act of 2009 and sup-
port and encourage the development of pro-
grams to increase the number of inter-
national visitors to the United States for
business, leisure, educational, medical, ex-
change, and other purposes;

‘(2) work with the Corporation, the Sec-
retary of State and the Secretary of Home-
land Security—

““(A) to disseminate information more ef-
fectively to potential international visitors
about documentation and procedures re-
quired for admission to the United States as
a visitor;

‘“(B) to advise the Secretary of Homeland
Security on ways to improve the experience
of incoming international passengers and to
provide these passengers with more accurate
information;

“(C) to collect accurate data on the total
number of international visitors that visit
each State; and

‘(D) to advise the Secretary of Homeland
Security on ways to enhance the entry and
departure experience for international visi-
tors through the use of advertising, signage,
and customer service; and

‘(3) support State, regional, and private
sector initiatives to promote travel to and
within the United States.

‘(d) REPORTS TO CONGRESS.—Not later than
1 year after the date of the enactment of the
Travel Promotion Act of 2009, and periodi-
cally thereafter, as appropriate, the Sec-
retary shall submit a report to the Com-
mittee on Commerce, Science, and Transpor-
tation of the Senate, the Committee on
Homeland Security and Governmental Af-
fairs of the Senate, the Committee on For-
eign Relations of the Senate, the Committee
on Energy and Commerce of the House of
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Representatives, the Committee on Home-
land Security of the House of Representa-
tives, and the Committee on Foreign Affairs
of the House of Representatives, which de-
scribes the Office’s work with the Corpora-
tion, the Secretary of State, and the Sec-
retary of Homeland Security to carry out
subsection (¢)(2).”.

SA 1359. Mrs. FEINSTEIN (for herself
and Mr. LIEBERMAN) submitted an
amendment intended to be proposed by
her to the bill S. 1023, to establish a
non-profit corporation to communicate
United States entry policies and other-
wise promote leisure, business, and
scholarly travel to the United States;
which was ordered to lie on the table;
as follows:

Beginning on page 19, strike line 17 and all
that follows through page 20, line 10, and in-
sert the following:

‘“(B) FEES.—

‘(i) IN GENERAL.—Not later than Sep-
tember 30, 2009, the Secretary of Homeland
Security shall establish a fee for the use of
the System and begin assessment and collec-
tion of that fee. Such fee shall be not less
than $20 per travel authorization and distrib-
uted as follows:

“(I) $10 of each fee shall be deposited in the
general fund of the Treasury for transfer to
the Travel Promotion Fund established by
section 4(a) of the Travel Promotion Act of
2009, consistent with section 4(b) of such Act.

“(II) The amount of each fee not trans-
ferred under subclause (I) shall be deposited
into the Treasury as an offsetting collection
subject to appropriation for the Secretary of
Homeland Security—

‘‘(aa) to carry out the exit system required
by section 217(i) and similar programs at sea
and land ports of entry; and

““(bb) to ensure recovery of the full costs of
providing and administering the System.

‘‘(ii) EXCEPTION.—Any amount collected for
distribution under clause (i)(I) for a fiscal
year that exceeds the maximum amount that
may be transferred to the Travel Promotion
Fund under subsections (b), (¢), and (d) of
section 4 of the Travel Promotion Act of 2009
for such fiscal year shall be made available
to the Secretary of Homeland Security under
clause (i)(II).

SA 1360. Mrs. FEINSTEIN (for herself
and Mr. LIEBERMAN) submitted an
amendment intended to be proposed to
amendment SA 1347 proposed by Mr.
DORGAN (for himself and Mr. ROCKE-
FELLER) to the bill S. 1023, to establish
a non-profit corporation to commu-
nicate United States entry policies and
otherwise promote leisure, business,
and scholarly travel to the United
States; which was ordered to lie on the
table; as follows:

Beginning on page 17, strike line 7 and all
that follows through page 18, line 4, and in-
sert the following:

‘“(B) FEES.—

‘(i) IN GENERAL.—Not later than Sep-
tember 30, 2009, the Secretary of Homeland
Security shall establish a fee for the use of
the System and begin assessment and collec-
tion of that fee. Such fee shall be not less
than $20 per travel authorization and distrib-
uted as follows:

“(I) $10 of each fee shall be deposited in the
general fund of the Treasury for transfer to
the Travel Promotion Fund established by
section 4(a) of the Travel Promotion Act of
2009, consistent with section 4(b) of such Act.

““(II) The amount of each fee not trans-
ferred under subclause (I) shall be deposited
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into the Treasury as an offsetting collection
subject to appropriation for the Secretary of
Homeland Security—

‘‘(aa) to carry out the exit system required
by section 217(i) and similar programs at sea
and land ports of entry; and

‘“(bb) to ensure recovery of the full costs of
providing and administering the System.

‘(ii) EXCEPTION.—Any amount collected for
distribution under clause (i)(I) for a fiscal
year that exceeds the maximum amount that
may be transferred to the Travel Promotion
Fund under subsections (b), (¢c), and (d) of
section 4 of the Travel Promotion Act of 2009
for such fiscal year shall be made available
to the Secretary of Homeland Security under
clause (1)(II).

SA 1361. Mr. LIEBERMAN submitted
an amendment intended to be proposed
to amendment SA 1347 proposed by Mr.
DORGAN (for himself and Mr. ROCKE-
FELLER) to the bill S. 1023, to establish
a non-profit corporation to commu-
nicate United States entry policies and
otherwise promote leisure, business,
and scholarly travel to the United
States; which was ordered to lie on the
table; as follows:

On page 9, strike line 20 and all that fol-
lows through page 23, line 6, and insert the
following:

(4) REVIEW OF INFORMATION.—

(A) SUBMISSION.—The Corporation shall
submit all information relating to United
States Government travel and visa require-
ments proposed to be disseminated to foreign
travelers under paragraphs (1)(A) and (3) to
the Secretary of State and Secretary of
Homeland Security for review in order to en-
sure that the travel promotion campaigns
funded through the Travel Promotion Fund
are factually accurate.

(B) REVIEW AND FEEDBACK.—Not later than
10 business days after receiving information
from the Corporation under subparagraph
(A), the Secretary of State and the Secretary
of Homeland Security shall each—

(i) complete a review of the factual content
of the information submitted by the Cor-
poration under subparagraph (A); and

(ii) correct any factual errors discovered in
such information.

(C) LIMITATION.—The Secretary of State
and the Secretary of Homeland Security
shall limit their review under this paragraph
to the factual content of the information
that the Corporation is proposing to dissemi-
nate.

(D) CHANGES.—The Corporation shall make
all reasonable changes to the factual content
of the information it proposes to disseminate
to foreign travelers based on the feedback re-
ceived from the Secretary of State and the
Secretary of Homeland Security to ensure
that such information is accurate.

(E) EFFECT OF FAILURE TO RESPOND.—If the
Corporation does not receive a response from
the Secretary of State or the Secretary of
Homeland Security within 10 business days
after the receipt of the information sub-
mitted under subparagraph (A), the factual
content of the proposed information cam-
paign shall be deemed to have been author-
ized by the Secretary of State and the Sec-
retary of Homeland Security.

(f) OPEN MEETINGS.—Meetings of the board
of directors of the Corporation, including
any committee of the board, shall be open to
the public. The board may, by majority vote,
close any such meeting only for the time
necessary to preserve the confidentiality of
commercial or financial information that is
privileged or confidential, to discuss per-
sonnel matters, or to discuss legal matters
affecting the Corporation, including pending
or potential litigation.

June 22, 2009

(g) MAJOR CAMPAIGNS.—The board may not
authorize the Corporation to obligate or ex-
pend more than $25,000,000 on any advertising
campaign, promotion, or related effort un-
less—

(1) the obligation or expenditure is ap-
proved by an affirmative vote of at least 25 of
the members of the board present at the
meeting;

(2) at least 6 members of the board are
present at the meeting at which it is ap-
proved; and

(3) each member of the board has been
given at least 3 days advance notice of the
meeting at which the vote is to be taken and
the matters to be voted upon at that meet-
ing.

(h) FISCAL ACCOUNTABILITY.—

(1) F1scAL YEAR.—The Corporation shall es-
tablish as its fiscal year the 12-month period
beginning on October 1.

(2) BUDGET.—The Corporation shall adopt a
budget for each fiscal year.

(3) ANNUAL AUDITS.—The Corporation shall
engage an independent accounting firm to
conduct an annual financial audit of the Cor-
poration’s operations and shall publish the
results of the audit. The Comptroller Gen-
eral of the United States may review any
audit of a financial statement conducted
under this subsection by an independent ac-
counting firm and may audit the Corpora-
tion’s operations at the discretion of the
Comptroller General. The Comptroller Gen-
eral and the Congress shall have full and
complete access to the books and records of
the Corporation.

(4) PROGRAM AUDITS.—Not later than 2
years after the date of enactment of this
Act, the Comptroller General shall conduct a
review of the programmatic activities of the
Corporation for Travel Promotion. This re-
port shall be provided to appropriate con-
gressional committees.

SEC. 3. ACCOUNTABILITY MEASURES.

(a) OBJECTIVES.—The Board shall establish
annual objectives for the Corporation for
each fiscal year subject to approval by the
Secretary of Commerce (after consultation
with the Secretary of Homeland Security
and the Secretary of State). The Corporation
shall establish a marketing plan for each fis-
cal year not less than 60 days before the be-
ginning of that year and provide a copy of
the plan, and any revisions thereof, to the
Secretary.

(b) BUDGET.—The board shall transmit a
copy of the Corporation’s budget for the
forthcoming fiscal year to the Secretary not
less than 60 days before the beginning of
each fiscal year, together with an expla-
nation of any expenditure provided for by
the budget in excess of $5,000,000 for the fis-
cal year. The Corporation shall make a copy
of the budget and the explanation available
to the public and shall provide public access
to the budget and explanation on the Cor-
poration’s website.

(c) ANNUAL REPORT TO CONGRESS.—The
Corporation shall submit an annual report
for the preceding fiscal year to the Secretary
of Commerce for transmittal to the Congress
on or before the 15th day of May of each
year. The report shall include—

(1) a comprehensive and detailed report of
the Corporation’s operations, activities, fi-
nancial condition, and accomplishments
under this Act;

(2) a comprehensive and detailed inventory
of amounts obligated or expended by the Cor-
poration during the preceding fiscal year;

(3) a detailed description of each in-kind
contribution, its fair market value, the indi-
vidual or organization responsible for con-
tributing, its specific use, and a justification
for its use within the context of the Corpora-
tion’s mission;
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(4) an objective and quantifiable measure-
ment of its progress, on an objective-by-ob-
jective basis, in meeting the objectives es-
tablished by the board;

(5) an explanation of the reason for any
failure to achieve an objective established by
the board and any revisions or alterations to
the Corporation’s objectives under sub-
section (a);

(6) a comprehensive and detailed report of
the Corporation’s operations and activities
to promote tourism in rural and urban areas;
and

(7) such recommendations as the Corpora-
tion deems appropriate.

(d) LIMITATION ON USE OF FUNDS.—Amounts
deposited in the Fund may not be used for
any purpose inconsistent with carrying out
the objectives, budget, and report described
in this section.

SEC. 4. MATCHING PUBLIC AND PRIVATE FUND-
ING.

(a) ESTABLISHMENT OF TRAVEL PROMOTION
FUND.—There is hereby established in the
Treasury a fund which shall be known as the
Travel Promotion Fund.

(b) FUNDING.—

(1) START-UP EXPENSES.—For fiscal year
2010, the Secretary of the Treasury shall
make available to the Corporation such sums
as may be necessary, but not to exceed
$10,000,000, from amounts deposited in the
general fund of the Treasury from fees under
section 217(h)(3)(B)(i)(I) of the Immigration
and Nationality Act (8 U.s.C.
1187(h)(3)(B)(i)(I)) to cover the Corporation’s
initial expenses and activities under this
Act. Transfers shall be made at least quar-
terly, beginning on October 1, 2009, on the
basis of estimates by the Secretary, and
proper adjustments shall be made in
amounts subsequently transferred to the ex-
tent prior estimates were in excess or less
than the amounts required to be transferred.

(2) SUBSEQUENT YEARS.—For each of fiscal
years 2011 through 2014, from amounts depos-
ited in the general fund of the Treasury dur-
ing the preceding fiscal year from fees under
section 217(h)(3)(B)(i)(I) of the Immigration
and Nationality Act (8 U.s.C.
1187(h)(B)(1)(I)), the Secretary of the Treas-
ury shall transfer not more than $100,000,000
to the Fund, which shall be made available
to the Corporation, subject to subsection (c),
to carry out its functions under this Act.
Transfers shall be made at least quarterly on
the basis of estimates by the Secretary, and
proper adjustments shall be made in
amounts subsequently transferred to the ex-
tent prior estimates were in excess or less
than the amounts required to be transferred.

(¢) MATCHING REQUIREMENT.—

(1) IN GENERAL.—No amounts may be made
available to the Corporation under this sec-
tion after fiscal year 2010, except to the ex-
tent that—

(A) for fiscal year 2011, the Corporation
provides matching amounts from non-Fed-
eral sources equal in the aggregate to 50 per-
cent or more of the amount transferred to
the Fund under subsection (b); and

(B) for any fiscal year after fiscal year 2011,
the Corporation provides matching amounts
from non-Federal sources equal in the aggre-
gate to 100 percent of the amount transferred
to the Fund under subsection (b) for the fis-
cal year.

(2) GOODS AND SERVICES.—For the purpose
of determining the amount received from
non-Federal sources by the Corporation,
other than money—

(A) the fair market value of goods and
services (including advertising) contributed
to the Corporation for use under this Act
may be included in the determination; but

(B) the fair market value of such goods and
services may not account for more than 80
percent of the matching requirement under

CONGRESSIONAL RECORD — SENATE

paragraph (1) for the Corporation in any fis-
cal year.

(3) RIGHT OF REFUSAL.—The Corporation
may decline to accept any contribution in-
kind that it determines to be inappropriate,
not useful, or commercially worthless.

(4) LIMITATION.—The Corporation may not
obligate or expend funds in excess of the
total amount received by the Corporation for
a fiscal year from Federal and non-Federal
sources.

(d) CARRYFORWARD.—

(1) FEDERAL FUNDS.—Amounts transferred
to the Fund under subsection (b)(2) shall re-
main available until expended.

(2) MATCHING FUNDS.—ANy amount received
by the Corporation from non-Federal sources
in fiscal year 2010, 2011, 2012, 2013, or 2014 that
cannot be used to meet the matching re-
quirement under subsection (c)(1) for the fis-
cal year in which amount was collected may
be carried forward and treated as having
been received in the succeeding fiscal year
for purposes of meeting the matching re-
quirement of subsection (c)(1) in such suc-
ceeding fiscal year.

SEC. 5. ELECTRONIC SYSTEM FOR TRAVEL AU-
THORIZATION.

(a) TRAVEL PROMOTION FUND FEES.—Sec-
tion 217(h)(3)(B) of the Immigration and Na-
tionality Act (8 TU.S.C. 1187(h)(3)(B)) is
amended to read as follows:

“(B) FEES.—

‘(i) IN GENERAL.—No later than September
30, 2009, the Secretary of Homeland Security
shall establish a fee for the use of the Sys-
tem and begin assessment and collection of
that fee. The initial fee shall be the sum of—

““(I) $10 per travel authorization; and

‘“(IT) an amount that will at least ensure
recovery of the full costs of providing and
administering the System, as determined by
the Secretary.

¢‘(i1) DISPOSITION OF AMOUNTS COLLECTED.—
From the amounts collected under clause
(i)(I), $100,000,000 shall be deposited into the
Treasury and credited to the Travel Pro-
motion Fund established under section 4 of
the Travel Promotion Act of 2009, and any
additional amounts shall be deposited into
the Treasury as an offsetting collection, sub-
ject to appropriation for use by the Sec-
retary of Homeland Security for the elec-
tronic travel authorization system author-
ized under section 217(h)(3) of the Immigra-
tion and Nationality Act (8 U.S.C. 1187(h)(3).
Amounts collected under clause (i)(II) shall
be transferred to the general fund of the
Treasury and made available to pay the
costs incurred to administer the System.

¢‘(iii) SUNSET OF TRAVEL PROMOTION FUND
FEE.—The Secretary may not collect the fee
authorized by clause (i)(I) for fiscal years be-
ginning after September 30, 2014.”".

SEC. 6. ASSESSMENT AUTHORITY.

(a) IN GENERAL.—Except as otherwise pro-
vided in this section, the Corporation may
impose an annual assessment on United
States members of the international travel
and tourism industry (other than those de-
scribed in section 2(b)(1)(C) or (H)) rep-
resented on the Board in proportion to their
share of the aggregate international travel
and tourism revenue of the industry. The
Corporation shall be responsible for
verifying, implementing, and collecting the
assessment authorized by this section.

(b) INITIAL ASSESSMENT LIMITED.—The Cor-
poration may establish the initial assess-
ment after the date of enactment of the
Travel and Tourism Promotion Act at no
greater, in the aggregate, than $20,000,000.

(c) REFERENDA.—

(1) IN GENERAL.—The Corporation may not
impose an annual assessment unless—

(A) the Corporation submits the proposed
annual assessment to members of the indus-
try in a referendum; and
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(B) the assessment is approved by a major-
ity of those voting in the referendum.

(2) PROCEDURAL REQUIREMENTS.—In con-
ducting a referendum under this subsection,
the Corporation shall—

(A) provide written or electronic notice not
less than 60 days before the date of the ref-
erendum;

(B) describe the proposed assessment or in-
crease and explain the reasons for the ref-
erendum in the notice; and

(C) determine the results of the referendum
on the basis of weighted voting apportioned
according to each business entity’s relative
share of the aggregate annual United States
international travel and tourism revenue for
the industry per business entity, treating all
related entities as a single entity.

(d) COLLECTION.—

(1) IN GENERAL.—The Corporation shall es-
tablish a means of collecting the assessment
that it finds to be efficient and effective. The
Corporation may establish a late payment
charge and rate of interest to be imposed on
any person who fails to remit or pay to the
Corporation any amount assessed by the Cor-
poration under this Act.

(2) ENFORCEMENT.—The Corporation may
bring suit in Federal court to compel compli-
ance with an assessment levied by the Cor-
poration under this Act.

(e) INVESTMENT OF FUNDS.—Pending dis-
bursement pursuant to a program, plan, or
project, the Corporation may invest funds
collected through assessments, and any
other funds received by the Corporation,
only in obligations of the United States or
any agency thereof, in general obligations of
any State or any political subdivision there-
of, in any interest-bearing account or certifi-
cate of deposit of a bank that is a member of
the Federal Reserve System, or in obliga-
tions fully guaranteed as to principal and in-
terest by the United States.

SEC. 7. OFFICE OF TRAVEL PROMOTION.

Title II of the International Travel Act of
1961 (22 U.S.C. 2121 et seq.) is amended by in-
serting after section 201 the following:

“SEC. 202. OFFICE OF TRAVEL PROMOTION.

‘‘(a) OFFICE ESTABLISHED.—There is estab-
lished within the Department of Commerce
an office to be known as the Office of Travel
Promotion.

““(b) DIRECTOR.—

‘(1) APPOINTMENT.—The Office shall be
headed by a Director who shall be appointed
by the Secretary.

‘“(2) QUALIFICATIONS.—The Director shall
be a citizen of the United States and have ex-
perience in a field directly related to the
promotion of travel to and within the United
States.

¢“(3) DuTIES.—The Director shall—

““(A) report to the Secretary;

‘“(B) ensure that the Office is effectively
carrying out its functions; and

‘(C) perform a purely advisory role relat-
ing to any responsibilities described in sub-
section (c) that are related to functions car-
ried out by the Department of Homeland Se-
curity or the Department of State.

‘(4) RULE OF CONSTRUCTION.—Nothing in
this section may be construed to override
the preeminent role of the Secretary of
Homeland Security in setting policies relat-
ing to the Nation’s ports of entry and the
processes through which individuals are ad-
mitted into the United States.

‘“(¢c) FuncTIiONS.—The Office shall—

‘(1) serve as liaison to the Corporation for
Travel Promotion established by section 2 of
the Travel Promotion Act of 2009 and sup-
port and encourage the development of pro-
grams to increase the number of inter-
national visitors to the United States for
business, leisure, educational, medical, ex-
change, and other purposes;
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‘(2) work with the Corporation, the Sec-
retary of State and the Secretary of Home-
land Security—

““(A) to disseminate information more ef-
fectively to potential international visitors
about documentation and procedures re-
quired for admission to the United States as
a visitor;

‘(B) to advise the Secretary of Homeland
Security on ways to improve the experience
of incoming international passengers and to
provide these passengers with more accurate
information;

“(C) to collect accurate data on the total
number of international visitors that visit
each State; and

‘(D) to advise the Secretary of Homeland
Security on ways to enhance the entry and
departure experience for international visi-
tors through the use of advertising, signage,
and customer service; and

‘“(3) support State, regional, and private
sector initiatives to promote travel to and
within the United States.

“(d) REPORTS TO CONGRESS.—Not later than
1 year after the date of the enactment of the
Travel Promotion Act of 2009, and periodi-
cally thereafter, as appropriate, the Sec-
retary shall submit a report to the Com-
mittee on Commerce, Science, and Transpor-
tation of the Senate, the Committee on
Homeland Security and Governmental Af-
fairs of the Senate, the Committee on For-
eign Relations of the Senate, the Committee
on Energy and Commerce of the House of
Representatives, the Committee on Home-
land Security of the House of Representa-
tives, and the Committee on Foreign Affairs
of the House of Representatives, which de-
scribes the Office’s work with the Corpora-
tion, the Secretary of State, and the Sec-
retary of Homeland Security to carry out
subsection (¢)(2).”.

SA 1362. Mr. HATCH (for himself,
Mrs. LINCOLN, and Mr. CORKER) sub-
mitted an amendment intended to be
proposed by him to the bill S. 1023, to
establish a non-profit corporation to
communicate United States entry poli-
cies and otherwise promote leisure,
business, and scholarly travel to the
United States; which was ordered to lie
on the table; as follows:

At the end, add the following:

SEC. 9. DEPOSIT OF TARP REPAYMENTS AND
PROCEEDS INTO TREASURY TO RE-
DUCE THE PUBLIC DEBT.

(a) SHORT TITLE.—This section may be
cited as the ‘“‘Stop Tarp Asset Recycling Act
of 2009 or the *“STAR Act of 2009”".

(b) AMENDMENT TO TARP AUTHORIZATION.—
Section 115(a)(3) of the Emergency Economic
Stabilization Act of 2008 (12 U.S.C. 5225(a)(3))
is amended by striking ‘‘outstanding at any
one time’ and inserting ‘‘, in the aggregate
(or such higher amount, in the aggregate, as
has been obligated or expended under this
Act as of the date of enactment of the STAR
Act of 2009).

(¢) DEPOSIT OF FUNDS INTO TREASURY.—

(1) IN GENERAL.—On and after the date of
enactment of this Act, all repayments of ob-
ligations arising under the Emergency Eco-
nomic Stabilization Act of 2008 (Public Law
110-343), and all proceeds from the sale of as-
sets acquired by the Federal Government
under that Act, shall be paid into the general
fund of the Treasury for reduction of the
public debt, in accordance with section 106(d)
of that Act (12 U.S.C. 5216(d)), as amended by
this section.

2) CONFORMING AMENDMENT.—Section
106(d) of the Emergency Economic Stabiliza-
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tion Act of 2008 (12 U.S.C. 5216(d)) is amended
by inserting ¢, and repayments of obliga-
tions arising under this Act,” after ‘‘section
113”.

SA 1363. Mr. ENSIGN submitted an
amendment intended to be proposed to
amendment SA 1347 proposed by Mr.
DORGAN (for himself and Mr. ROCKE-
FELLER) to the bill S. 1023, to establish
a non-profit corporation to commu-
nicate United States entry policies and
otherwise promote leisure, business,
and scholarly travel to the United
States; which was ordered to lie on the
table; as follows:

On page 17, strike lines 22 through 24 and
insert the following: ““(i)(I) shall be trans-
ferred to the general fund of the Treasury
and made available for the purposes provided
for in section 4 of the Travel Promotion Act
of 2009.”.

——————

NOTICE OF HEARING
COMMITTEE ON INDIAN AFFAIRS

Mr. DORGAN. Mr. President, I would
like to announce that the Committee
on Indian Affairs will meet on Thurs-
day, June 25, 2009 at 2:15 p.m. in room
628 of the Dirksen Senate Office Build-
ing to conduct a hearing to examine S.
797, the Tribal Law and Order Act of
2009.

Those wishing additional information
may contact the Indian Affairs Com-
mittee at 202-224-2251.

———

AUTHORITY FOR COMMITTEES TO
MEET
COMMITTEE ON BANKING, HOUSING, AND URBAN
AFFAIRS

Mr. KAUFMAN. Mr. President, I ask
unanimous consent that the Com-
mittee on Banking, Housing, and
Urban Affairs be authorized to meet
during the session of the Senate on
June 22, 2009 at 3 p.m., to conduct a
hearing entitled ‘‘Over-the-Counter De-
rivatives: Modernizing Oversight To In-
crease Transparency and Reduce
Risks.”

The PRESIDING OFFICER. Without
objection, it is so ordered.

COMMITTEE ON HEALTH, EDUCATION, LABOR,

AND PENSIONS

Mr. KAUFMAN. Mr. President, I ask
unanimous consent that the Com-
mittee on Health, Education, Labor,
and Pensions be authorized to meet
during the session of the Senate on
Monday, June 22, 2009 at 3 p.m. in room
325 of the Russell Senate Office Build-
ing.

The PRESIDING OFFICER. Without
objection, it is so ordered.

———

ORDERS FOR TUESDAY, JUNE 23,
2009

Mr. MERKLEY. Madam President, I
ask unanimous consent that when the
Senate completes its business today, it
adjourn until 10 a.m. on Tuesday, June
23; that following the prayer and
pledge, the Journal of proceedings be
approved to date, the morning hour be
deemed expired, the time for the two
leaders be reserved for their use later
in the day, and there be a period of
morning business with Senators per-
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mitted to speak for up to 10 minutes
each, with the Republicans controlling
the first 30 minutes and the majority
controlling the next 30 minutes; fur-
ther, that the Senate recess from 12:30
until 2:15 p.m. to allow for the weekly
caucus luncheons.
The PRESIDING OFFICER. Without
objection, it is so ordered.
————

PROGRAM

Mr. MERKLEY. Madam President,
tomorrow we will work on an agree-
ment to consider the Legislative
Branch appropriations bill. If we are
able to reach an agreement, we could
have votes in relation to the bill.

Earlier today, the majority leader
filed cloture on the nomination of Har-
old Koh to be legal adviser of the State
Department. If we are unable to reach
an agreement to consider the nomina-
tion, that cloture vote would occur
Wednesday morning.

———

ADJOURNMENT UNTIL 10 A.M.
TOMORROW

Mr. MERKLEY. Madam President, if
there is no further business to come be-
fore the Senate, I ask unanimous con-
sent that it adjourn under the previous
order.

There being no objection, the Senate,
at 7:02 p.m., adjourned until Tuesday,
June 23, 2009, at 10 a.m.

———

NOMINATIONS
Executive nominations received by
the Senate:

NATIONAL AERONAUTICS AND SPACE
ADMINISTRATION

CHARLES F. BOLDEN, JR., OF TEXAS, TO BE ADMINIS-
TRATOR OF THE NATIONAL AERONAUTICS AND SPACE
ADMINISTRATION, VICE MICHAEL D. GRIFFIN, RESIGNED.

LORI GARVER, OF VIRGINIA, TO BE DEPUTY ADMINIS-
TRATOR OF THE NATIONAL AERONAUTICS AND SPACE
ADMINISTRATION, VICE SHANA L. DALE, RESIGNED.

DEPARTMENT OF ENERGY

WARREN F. MILLER, JR., OF NEW MEXICO, TO BE DIREC-
TOR OF THE OFFICE OF CIVILIAN RADIOACTIVE WASTE
MANAGEMENT, DEPARTMENT OF ENERGY, VICE EDWARD
F. SPROAT III, RESIGNED.

DEPARTMENT OF STATE

JOHN R. BASS, OF NEW YORK, A CAREER MEMBER OF
THE SENIOR FOREIGN SERVICE, CLASS OF COUNSELOR,
TO BE AMBASSADOR EXTRAORDINARY AND PLENI-
POTENTIARY OF THE UNITED STATES OF AMERICA TO
GEORGIA.

ERTHARIN COUSIN, OF ILLINOIS, FOR THE RANK OF AM-
BASSADOR DURING HER TENURE OF SERVICE AS U. S.
REPRESENTATIVE TO THE UNITED NATIONS AGENCIES
FOR FOOD AND AGRICULTURE.

JAMES B. FOLEY, OF NEW YORK, A CAREER MEMBER OF
THE SENIOR FOREIGN SERVICE, CLASS OF MINISTER-
COUNSELOR, TO BE AMBASSADOR EXTRAORDINARY AND
PLENIPOTENTIARY OF THE UNITED STATES OF AMERICA
TO THE REPUBLIC OF CROATIA.

KENNETH E. GROSS, JR., OF VIRGINIA, A CAREER MEM-
BER OF THE SENIOR FOREIGN SERVICE, CLASS OF COUN-
SELOR, TO BE AMBASSADOR EXTRAORDINARY AND
PLENIPOTENTIARY OF THE UNITED STATES OF AMERICA
TO THE REPUBLIC OF TAJIKISTAN.

JERRY P. LANIER, OF NORTH CAROLINA, A CAREER
MEMBER OF THE SENIOR FOREIGN SERVICE, CLASS OF
COUNSELOR, TO BE AMBASSADOR EXTRAORDINARY AND
PLENIPOTENTIARY OF THE UNITED STATES OF AMERICA
TO THE REPUBLIC OF UGANDA.

TEDDY BERNARD TAYLOR, OF MARYLAND, A CAREER
MEMBER OF THE SENIOR FOREIGN SERVICE, CLASS OF
MINISTER-COUNSELOR, TO BE AMBASSADOR EXTRAOR-
DINARY AND PLENIPOTENTIARY OF THE UNITED STATES
OF AMERICA TO PAPUA NEW GUINEA, AND TO SERVE
CONCURRENTLY AND WITHOUT ADDITIONAL COMPENSA-
TION AS AMBASSADOR EXTRAORDINARY AND PLENI-
POTENTIARY OF THE UNITED STATES OF AMERICA TO
THE SOLOMON ISLANDS AND AMBASSADOR EXTRAOR-
DINARY AND PLENIPOTENTIARY OF THE UNITED STATES
OF AMERICA TO THE REPUBLIC OF VANUATU.
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