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testimonials or endorsements of busi-
ness firms, commercial products or
services, either by 4-H Clubs, other 4-H
organizations and affiliated groups, 4-H
youth participants, volunteer 4-H lead-
ers, the Cooperative Extension Serv-
ices, the land-grant institutions,
USDA, or by any employees associated
with any of the foregoing. Statements
that a product is used or preferred to
the exclusion of similar products are
not permitted.

(c) The granting of an authorization
to a non-Extension affiliated agency,
organization or individual, for produc-
tion of films, visual and audio-visual
materials, books, publications in any
form, etc., is contingent upon approval
of the initial proposal and subject to
review of the script of the visual or
audio-visual or draft of the publication
when the draft is in the final working
form.

§8.9 Use in 4-H fund raising.

(a) Fund-raising programs using the
4-H Name or Emblem may be carried
out for specific educational purposes.
Such fund-raising programs and use of
the 4-H name and emblem on, or associ-
ated with, products, and services for
such purposes must have the approval
of appropriate Cooperative Extension
office, as follows:

(1) Approval of the County Coopera-
tive Extension Service, or the appro-
priate land-grant institution, if the
fund-raising program is confined to the
area served by the County Cooperative
Extension Service.

(2) Approval of the State Cooperative
Extension Service, or the appropriate
land-grant institution, if the fund-rais-
ing program is multi-county or State-
wide.

(3) Approval of the Director of the
National Institute of Food and Agri-
culture, United States Department of
Agriculture, or a designee, if the fund-
raising program is multi-State or Na-
tionwide.

(b) When used to promote 4-H edu-
cational programs, the 4-H Club name
and emblem, subject to obtaining au-
thorization as provided in these regula-
tions, may be used on or associated
with products and services sold in con-
nection with 4-H fund-raising programs
so long as no endorsement or the ap-
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pearance of an endorsement of a com-
mercial firm, product or service is ei-
ther intended or effected. Tributes to 4-
H contained on or associated with com-
mercial products or services, when
such products or services are used for
the fund-raising activities, are subject
to the requirements of this paragraph.
All moneys received from 4-H fund-
raising programs, except those nec-
essary to pay reasonable expenses,
must be expended to further the 4-H
educational programs.

[62 FR 8432, Mar. 17, 1987, as amended at 60
FR 52293, Oct. 6, 1995; 76 FR 4803, Jan. 27,
2011]
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SOURCE: Redesignated at 85 FR 59384, Sept.
22, 2020, unless otherwise noted.

§9.1 Applicability and administration.

(a) This part specifies the eligibility
requirements and payment calcula-
tions for the Coronavirus Food Assist-
ance Program (CFAP). CFAP will pro-
vide payments with respect to com-
modities that have been significantly
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§9.2

impacted by the effects of the COVID-
19 outbreak. CFAP is being imple-
mented through two rounds of pay-
ments, with the first round (CFAP 1)
determined as specified in subpart B of
this part, and the second round (CFAP
2) determined as specified in subpart C
of this part. To be eligible for CFAP
payments, participants must comply
with all provisions under this subpart
and the relevant particular subpart for
CFAP 1 or CFAP 2. Payments will be
made with respect to only commodities
produced in the United States; com-
modities other than livestock that are
imported into the United States may
not be used to determine any payment
made under this part. For livestock,
“produced in the United States’ means

physically located in the TUnited
States:
(1) For assistance under subpart B of

this part:

(i) On January 15, 2020, and remaining
in the United States until sold, for
livestock sold between January 15,
2020, and April 15, 2020; or

(i) On the applicable date selected
for livestock in inventory between
April 16, 2020, and May 14, 2020; and

(2) For assistance under subpart C of
this part, on the applicable date se-
lected for livestock in inventory be-
tween April 16, 2020, and August 31,
2020.

(b) The program is administered
under the general supervision and di-
rection of the Administrator, Farm
Service Agency (FSA) with the assist-
ance of the Agricultural Marketing
Service (AMS).

(c) The FSA State committee will
take any action required by this part
that an FSA county committee has not
taken. The FSA State committee will
also:

(1) Correct, or require an FSA county
committee to correct, any action taken
by such county FSA committee that is
not in accordance with the regulations
of this part; or

(2) Require an FSA county com-
mittee to withhold taking any action
that is not in accordance with this
part.

(d) No provision or delegation to an
FSA State or county committee will
preclude the FSA Administrator, the
Deputy Administrator, or a designee or

7 CFR Subtitle A (1-1-23 Edition)

other such person, from determining
any question arising under the pro-
grams of this part, or from reversing or
modifying any determination made by
an FSA State or county committee.

[85 FR 30830, May 21, 2020, as amended at 85
FR 59174, Sept. 21, 2020; 85 FR 59384, Sept. 22,
2020; 86 FR 4881, Jan. 19, 2021]

§9.2 Definitions.

The following definitions apply to
this part. The definitions in parts 718
and 1400 of this title apply, except
where they conflict with the defini-
tions in this section.

AMS means USDA’s
Marketing Service.

Application means the CFAP applica-
tion form.

Cattle means commercially raised or
maintained bovine animals, excluding
beefalo, bison, and animals used for
dairy production or intended for dairy
production.

Commodity means an agricultural
commodity produced in the TUnited
States and intended to be marketed for
commercial production that has been
designated as eligible for payments
under CFAP.

Controlled environment means an envi-
ronment in which everything that can
practicably be controlled by the pro-
ducer with structures, facilities, and
growing media (including but not lim-
ited to water, soil, or nutrients), is in
fact controlled by the producer, as de-
termined by industry standards.

Foreign entity means a corporation,
trust, estate, or other similar organiza-
tion that has more than 10 percent of
its beneficial interest held by individ-
uals who are not:

(1) Citizens of the United States; or

(2) Lawful aliens possessing a valid
Alien Registration Receipt Card.

Foreign person means any person who
is not a citizen or national of the
United States or who is admitted into
the United States for permanent resi-
dence under the Immigration and Na-
tionality Act and possesses a valid
Alien Registration Receipt Card issued
by the United States Citizenship and
Immigration Services, Department of
Homeland Security.

Hogs means any swine 120 pounds or
more.

Agricultural
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