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SUBCHAPTER B—ACQUISITION PLANNING 

PART 5—PUBLICIZING CONTRACT 
ACTIONS 

Sec. 
5.000 Scope of part. 
5.001 Definition. 
5.002 Policy. 
5.003 Governmentwide point of entry. 

Subpart 5.1—Dissemination of Information 

5.101 Methods of disseminating information. 
5.102 Availability of solicitations. 

Subpart 5.2—Synopses of Proposed 
Contract Actions 

5.201 General. 
5.202 Exceptions. 
5.203 Publicizing and response time. 
5.204 Presolicitation notices. 
5.205 Special situations. 
5.206 Notice of subcontracting opportuni-

ties. 
5.207 Preparation and transmittal of syn-

opses. 

Subpart 5.3—Synopses of Contract Awards 

5.301 General. 
5.302 Preparation and transmittal of syn-

opses of awards. 
5.303 Announcement of contract awards. 

Subpart 5.4—Release of Information 

5.401 General. 
5.402 General public. 
5.403 Requests from Members of Congress. 
5.404 Release of long-range acquisition esti-

mates. 
5.404–1 Release procedures. 
5.404–2 Announcements of long-range acqui-

sition estimates. 
5.405 Exchange of acquisition information. 
5.406 Public disclosure of justification docu-

ments for certain contract actions. 

Subpart 5.5—Paid Advertisements 

5.501 Definitions. 
5.502 Authority. 
5.503 Procedures. 
5.504 Use of advertising agencies. 

Subpart 5.6—Publicizing Multi-Agency Use 
Contracts 

5.601 Governmentwide database of con-
tracts. 

Subpart 5.7—Publicizing Requirements 
under the American Recovery and Re-
investment Act of 2009 

5.701 Scope. 
5.702 Applicability. 
5.703 Definitions. 
5.704 Publicizing preaward. 
5.705 Publicizing postaward. 

AUTHORITY: 40 U.S.C. 121(c); 10 U.S.C. chap-
ter 4 and 10 U.S.C. chapter 137 legacy provi-
sions (see 10 U.S.C. 3016); and 51 U.S.C. 20113. 

SOURCE: 48 FR 42119, Sept. 19, 1983, unless 
otherwise noted. 

5.000 Scope of part. 

This part prescribes policies and pro-
cedures for publicizing contract oppor-
tunities and award information. 

5.001 Definition. 

Contract action, as used in this part, 
means an action resulting in a con-
tract, as defined in subpart 2.1, includ-
ing actions for additional supplies or 
services outside the existing contract 
scope, but not including actions that 
are within the scope and under the 
terms of the existing contract, such as 
contract modifications issued pursuant 
to the Changes clause, or funding and 
other administrative changes. 

[67 FR 13053, Mar. 20, 2002] 

5.002 Policy. 

Contracting officers must publicize 
contract actions in order to— 

(a) Increase competition; 
(b) Broaden industry participation in 

meeting Government requirements; 
and 

(c) Assist small business concerns, 
veteran-owned small business concerns, 
service-disabled veteran-owned small 
business concerns, HUBZone small 
business concerns, small disadvantaged 
business concerns, and women-owned 
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