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130 contiguous square kilometers (50 
contiguous square miles). The licensee 
must seek prior approval (using FCC 
Form 601) regarding any transmitters 
to be added under this section that 
would cause an expansion of the CGSA, 
or an SAB extension of 130 contiguous 
square kilometers (50 contiguous 
square miles) or more, into Unserved 
Area. See §§ 22.912, 22.953. 

(f) Air-ground Radiotelephone Service. 
Ground stations may be added to Com-
mercial Aviation air-ground systems at 
previously established ground station 
locations, pursuant to § 22.859, subject 
to compliance with the applicable tech-
nical rules. This section does not apply 
to General Aviation air-ground sta-
tions. 

(g) Rural Radiotelephone Service. A 
‘‘service area’’ and ‘‘interfering con-
tours’’ must be determined using the 
same method as for stations in the 
Paging and Radiotelephone Service. 
The service area and interfering con-
tours so determined for the additional 
transmitter(s) must be totally encom-
passed by the similarly determined 
composite service area contour and 
predicted interfering contour, respec-
tively, of the existing station on the 
same channel. This section does not 
apply to Basic Exchange Telecommuni-
cations Radio Systems. 

(h) Offshore Radiotelephone Service. 
This section does not apply to stations 
in the Offshore Radiotelephone Serv-
ice. 

(i) Provision of information upon re-
quest. Upon request by the FCC, licens-
ees must supply administrative or 
technical information concerning the 
additional transmitters. At the time 
transmitters are added pursuant to 
this section, licensees must make a 
record of the pertinent technical and 
administrative information so that 
such information is readily available. 
See § 22.303. 

[59 FR 59507, Nov. 17, 1994; 59 FR 64856, Dec. 
16, 1994, as amended at 62 FR 11629, Mar. 12, 
1997; 63 FR 68944, Dec. 14, 1998; 64 FR 53240, 
Oct. 1, 1999; 67 FR 77190, Dec. 17, 2002; 78 FR 
25174, Apr. 29, 2013; 79 FR 72151, Dec. 5, 2014] 

§ 22.169 International coordination. 

Operation of systems and channel as-
signments under this part are subject 
to the applicable provisions and re-

quirements of treaties and other inter-

national agreements between the 

United States government and the gov-

ernments of Canada and Mexico. 

[82 FR 17582, Apr. 12, 2017] 

COMPETITIVE BIDDING PROCEDURES 

SOURCE: 62 FR 11629, Mar. 12, 1997, unless 

otherwise noted. 

§ 22.201 Paging geographic area au-
thorizations are subject to competi-
tive bidding. 

Mutually exclusive initial applica-

tions for paging geographic area li-

censes are subject to competitive bid-

ding. The general competitive bidding 

procedures set forth in part 1, subpart 

Q of this chapter will apply unless oth-

erwise provided in this subpart and 

part 90 of this chapter. 

[67 FR 45366, July 9, 2002] 

§§ 22.203–22.211 [Reserved] 

§ 22.213 Filing of long-form applica-
tions. 

After an auction, the Commission 

will not accept long form applications 

for paging geographic authorizations 

from anyone other than the auction 

winners and parties seeking parti-

tioned authorizations pursuant to 

agreements with auction winners under 

§ 22.221. 

[67 FR 45366, July 9, 2002] 

§ 22.215 [Reserved] 

§ 22.217 Bidding credit for small busi-
nesses. 

A winning bidder that qualifies as a 

small business, as defined in 

§ 22.223(b)(1), or a consortium of small 

businesses may use a bidding credit of 

thirty-five (35) percent to lower the 

cost of its winning bid. A winning bid-

der that qualifies as a small business, 

as defined in § 22.223(b)(2), or consor-

tium of small businesses may use a bid-

ding credit of twenty-five (25) percent 

to lower the cost of its winning bid. 

[68 FR 42998, July 21, 2003] 
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