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Table 2. End-to-end service standard day ranges for mail originating and/or destinating in
non-contiguous states and territories.

TABLE 2—END-TO-END SERVICE TO AND/OR FROM NON-CONTIGUOUS STATES AND TERRITORIES

End-to-end range (days)
Mail class
Intra-state/territory Inter-state/territory
First-Class Mail 0-5 2-5
Periodicals 3-6 3-27
USPS Marketing Mail .... 4-7 4-28
Package Services *4-7 4-29

* Excluding bypass mail.

Table 3. Destination-entry service standard day ranges for mail to the contiguous 48 states
and the District of Columbia.

TABLE 3—DESTINATION ENTRY SERVICE TO CONTIGUOUS STATES

Contiguous states
Mail class Destination entry (at appropriate facility) range (days)
*DDU *DLPC *DRPDC
PeriodiCalS .....ccceeeiiiiieeiiee e 1 1 2
USPS Marketing Mail ... 2 3-4 5
Package Services 1 2 3

*DDU = Destination Delivery Unit; DLPC = Destination Local Processing Center; DRPDC = Destination Re-
gional Processing and Distribution Center or Campus.

Table 4. Destination entry service standard day ranges for mail to non-contiguous states
and territories.

TABLE 4—DESTINATION ENTRY SERVICE TO NON-CONTIGUOUS STATES AND TERRITORIES

Destination entry (at appropriate facility)
*DLPC range (days) *DRPDC range (days)
Mail class :En%g ** Hawai, N Hawai,
(days) Alaska G,\LIJGT’ UPSF\{”& Alaska G,\TQT' Eg\lgi
& AS & AS
Periodicals ........cccceue.. 1 1-3 1-4 1-3 10-11 10 8-10
USPS Marketing Mail .. 2 3-4 3-5 3-5 14 13 12
Package Services ........ 1 2 2-3 2-3 12 11 11

*DDU = Destination Delivery Unit; DLPC = Destination Local Processing Center; DRPDC = Destination Re-
glonal Processmg and Distribution Center or Campus.
*AS = American Samoa; NMI = Northern Mariana Islands; PR = Puerto Rico; USVI = United States Virgin
Islands.

PART 122—SERVICE STANDARDS SOURQE: 72 FR 172228, Dec. 19, 2007, unless
FOR MARKET-DOMINANT SPE- Ctherwise noted.
CIAL SERVICES PRODUCTS §122.1 Ancillary special services.

(a) For the market-dominant mail
products identified above in part 121,
mailers may purchase various ancil-
lary special services products, which

AUTHORITY: 39 U.S.C. 101, 401, 403, 404, 1001, are designed to provide electronic ac-
3691. cess to information regarding delivery-
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§122.2

related events or forwarding addresses
for individual mailpieces.

(1) For the following special services,
the service standard for the electronic
provision of delivery-related informa-
tion is that it be made available to the
sender no later than 24 hours after the
time of the recorded delivery-related
scan performed by the Postal Service
on mail for which the following special
services have been purchased: Domes-
tic Certified MailT™ gservice, domestic
Delivery Confirmation™ gervice, do-
mestic and inbound international Reg-
istered Mail™ sgservice, domestic Col-
lect On Delivery, domestic electronic
Return Receipt, and domestic Signa-
ture Confirmation T™ scans.

(2) For domestic electronic Address
Correction Service, the service stand-
ard for the electronic provision of ad-
dress change information is that it be
made available to the sender no later
than 24 hours after the time of the scan
of the mailpiece by the Postal Auto-
mated Redirection System.

(b) For the market-dominant mail
products identified above in part 121,
mailers may purchase insurance from
the Postal Service ™ to provide indem-
nity against loss or damage to the con-
tents of a mailpiece. The service stand-
ard for the administrative resolution of
domestic insurance claims is that a
final agency decision must be trans-
mitted to the claimant no later than 30
calendar days after the date on which
the Postal Service has received all in-
formation from the claimant necessary
for analysis of the claim.

§122.2 Stand-alone special services.

(a) The service standard for P. O.
Box ™ gervice is that mail be available
for pickup at the box each delivery day
no later than the daily ‘‘up-time’ pub-
licly posted at the Post Office ™ loca-
tion that includes the box section.

(b) The service standard for comple-
tion of Address List Services (change-
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of-address information for election
boards and registration commissions,
correction and ZIP Code placement of
mailing lists, and address sequencing)
is transmission of the corrected ad-
dresses within 15 business days of re-
ceipt to the requester, except for the
period from November 16 through Jan-
uary 1.

(¢c) For the domestic market-domi-
nant mail products identified above in
part 121, CONFIRM® service allows
subscribing customers to obtain elec-
tronic information regarding when and
where mailpieces undergo barcode
scans in mail processing operations.
The service standard for the electronic
provision of CONFIRM service scan in-
formation is that it be made available
to the sender no later than 24 hours
after the recorded time of the CON-
FIRM scan performed by the Postal
Service.

(d) The service standard for Postal
Money Order Inquiry service is trans-
mission of a response to the customer’s
completed inquiry within 15 business
days of receipt of the inquiry by the
Postal Service, excluding designated
postal holidays.

(e) The service standards for Stamp
Fulfillment Services order fulfillment
service is shipment of orders within the
following timeframes, based from the
time of order receipt within SFS sys-
tems, excluding designated postal holi-
days.

STAMP FULFILLMENT SERVICES—SERVICE
STANDARDS FOR FULFILLMENT PROCESS

Customer order Service standard !

Internet  Orders: Non-Philatelic/Non-
Custom.

Business Level Orders

Philatelic/Custom and All Other Order

Sources.

<2 Business Days.

<5 Business Days.
<10 Business Days.

[72 FR 72228, Dec. 19, 2007, as amended at 76
FR 61053, Oct. 3, 2011]
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