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been added nonbeverage natural fla-
vors, wine, or nonalcoholic natural fla-
voring materials, with or without the
addition of sugar, and bottled at not
less than 30 percent alcohol by volume
(60° proof). The flavored spirits must be
specifically designated by the single
base spirit and one or more of the most
predominant flavors (for example,
“Pineapple Flavored Tequila” or
“Cherry Vanilla Flavored Bourbon
Whisky’’). The base spirit must con-
form to the standard of identity for
that spirit before the flavoring is
added. Base spirits that are a distinc-
tive product of a particular place must
be manufactured in accordance with
the laws and regulations of the country
as designated in the base spirit’s stand-
ard of identity. If the finished product
contains more than 2.5 percent by vol-
ume of wine, the kinds and percentages
by volume of wine must be stated as a
part of the designation (whether the
wine is added directly to the product or
whether it is first mixed into an inter-
mediate product), except that a fla-
vored brandy may contain an addi-
tional 12.5 percent by volume of wine,
without label disclosure, if the addi-
tional wine is derived from the par-
ticular fruit corresponding to the la-
beled flavor of the product.
(b) [Reserved]

§5.152 Imitations.

(a) Imitations must bear, as a part of
the designation thereof, the word
“imitation” and include the following:

(1) Any class or type of distilled spir-
its to which has been added coloring or
flavoring material of such nature as to
cause the resultant product to simu-
late any other class or type of distilled
spirits;

(2) Any class or type of distilled spir-
its (other than distilled spirits spe-
cialty products as defined in §5.156) to
which has been added flavors consid-
ered to be artificial or imitation.

(3) Any class or type of distilled spir-
its (except cordials, liqueurs and spe-
cialties marketed under labels which
do not indicate or imply that a par-
ticular class or type of distilled spirits
was used in the manufacture thereof)
to which has been added any whisky es-
sence, brandy essence, rum essence, or
similar essence or extract which simu-
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lates or enhances, or is used by the
trade or in the particular product to
simulate or enhance, the characteris-
tics of any class or type of distilled
spirits;

(4) Any type of whisky to which bead-
ing oil has been added;

(6) Any rum to which neutral spirits
or distilled spirits other than rum have
been added;

(6) Any brandy made from distilling
material to which has been added any
amount of sugar other than the kind
and amount of sugar expressly author-
ized in the production of standard
wine; and

(7) Any brandy to which neutral spir-
its or distilled spirits other than bran-
dy have been added, except that this
provision shall not apply to any prod-
uct conforming to the standard of iden-
tity for blended applejack.

(b) If any of the standards set forth
in paragraphs (a)(1) through (7) of this
section apply, the ‘“Imitation’ class
designation must be used in front of
the appropriate class as part of the des-
ignation (for example, Imitation Whis-
ky).

§5.153 [Reserved]

§5.154 Rules for geographical designa-
tions.

(a) Geographical designations. (1) Geo-
graphical names for distinctive types
of distilled spirits (other than names
found by the appropriate TTB officer
under paragraph (a)(2) of this section
to have become generic) may not be ap-
plied to distilled spirits produced in
any other place than the particular re-
gion indicated by the name, unless:

(i) There appears the word ‘“‘type’ or
the word ‘‘American’ or some other
adjective indicating the true place of
production, in lettering substantially
as conspicuous as such name; and

(ii) The distilled spirits to which the
name is applied conform to the dis-
tilled spirits of that particular region.
The following are examples of distinc-
tive types of distilled spirits with geo-
graphical names that have not become
generic: Eau de Vie de Dantzig
(Danziger Goldwasser), Ojen, Swedish
punch. Geographical names for distinc-
tive types of distilled spirits may be
used to designate only distilled spirits
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conforming to the standard of identity,
if any, for such type specified in this
section, or if no such standard is so
specified, then in accordance with the
trade understanding of that distinctive
type.

(2) Only such geographical names for
distilled spirits as the appropriate TTB
officer finds have by usage and com-
mon knowledge lost their geographical
significance to such extent that they
have become generic shall be deemed
to have become generic. Examples are
London dry gin, Geneva (Hollands) gin.

(3) Geographical names that are not
names for distinctive types of distilled
spirits, and that have not become ge-
neric, shall not be applied to distilled
spirits produced in any other place
than the particular place or region in-
dicated in the name. Examples are Ar-
magnac, Greek brandy, Jamaica rum,
Puerto Rico rum, Demerara rum and
Andong Soju.

(b) Products without geographical des-
ignations but distinctive of a particular
place. (1) The whiskies of the types
specified in paragraphs (c)(2) through
(6) and (10) through (14) of §5.143 are
distinctive products of the TUnited
States and if produced in a foreign
country shall be designated by the ap-
plicable designation prescribed in such
paragraphs, together with the words
“American type’” or the words ‘‘pro-
duced (distilled, blended) in ___ ”’, the
blank to be filled in with the name of
the foreign country: Provided, That the
word ‘‘bourbon’ shall not be used to
describe any whisky or whisky-based
distilled spirits not produced in the
United States. If whisky of any of
these types is composed in part of
whisky or whiskies produced in a for-
eign country there shall be stated, on
the brand label, the percentage of such
whisky and the country of origin there-
of.

(2) The name for other distilled spir-
its which are distinctive products of a
particular place or country (such as
Habanero), may not be given to the
product of any other place or country
unless the designation for such product
includes the word ‘“‘type’” or an adjec-
tive such as ‘‘American’, or the like,
clearly indicating the true place of pro-
duction. The provision for place of pro-
duction shall not apply to designations
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which by usage and common knowledge
have lost their geographical signifi-
cance to such an extent that the appro-
priate T'TB officer finds they have be-
come generic. Examples of generic des-
ignations are Slivovitz, Zubrovka, Aq-
uavit, Arrack, and Kirschwasser.

§5.155 Alteration of class and type.

(a) Definitions—(1) Coloring, flavoring,
or blending material. For the purposes of
this section, the term ‘‘coloring, fla-
voring, or blending material’”’ means a
harmless substance that is an essential
component of the class or type of dis-
tilled spirits to which it is added; or a
harmless substance, such as caramel,
straight malt or straight rye malt
whiskies, fruit juices, sugar, infusion of
oak chips when approved by the Ad-
ministrator, or wine, that is not an es-
sential component part of the distilled
spirits product to which it is added but
which is customarily employed in the
product in accordance with established
trade usage.

(2) Certified color. For purposes of this
section, the term ‘‘certified color”
means a color additive that is required
to undergo batch certification in ac-
cordance with part 74 or part 82 of the
Food and Drug Administration regula-
tions (21 CFR parts 74 and 82). An ex-
ample of a certified color is FD&C Blue
No. 2.

(b) Allowable additions. Except as pro-
vided in paragraph (c) of this section,
the following may be added to distilled
spirits without changing the class or
type designation:

(1) Coloring, flavoring, and blending
materials that are essential compo-
nents of the class or type of distilled
spirits to which added;

(2) Coloring, flavoring, and blending
materials that are not essential compo-
nent parts of the distilled spirits to
which added, provided that such color-
ing, flavoring, or blending materials do
not total more than 2.5 percent by vol-
ume of the finished product; and

(3) Wine, when added to Canadian
whisky in Canada in accordance with
the laws and regulations of Canada
governing the manufacture of Canadian
whisky.

(c) Special rules. The addition of the
following will require a redesignation
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