AUTHENTICATED
U.S. GOVERNMENT
INFORMATION

GPO

Federal Trade Commission

dispose of material, specifically identi-
fied as consumer information, in a
manner consistent with this rule. In
this context, due diligence could in-
clude reviewing an independent audit
of the disposal company’s operations
and/or its compliance with this rule,
obtaining information about the dis-
posal company from several references
or other reliable sources, requiring
that the disposal company be certified
by a recognized trade association or
similar third party, reviewing and eval-
uating the disposal company’s informa-
tion security policies or procedures, or
taking other appropriate measures to
determine the competency and integ-
rity of the potential disposal company.

(4) For persons or entities who main-
tain or otherwise possess consumer in-
formation through their provision of
services directly to a person subject to
this part, implementing and moni-
toring compliance with policies and
procedures that protect against unau-
thorized or unintentional disposal of
consumer information, and disposing of
such information in accordance with
examples (b)(1) and (2) of this section.

(6) For persons subject to the
Gramm-Leach-Bliley Act, 15 U.S.C. 6081
et seq., and the Federal Trade Commis-
sion’s Standards for Safeguarding Cus-
tomer Information, 16 CFR part 314
(‘““‘Safeguards Rule’’), incorporating the
proper disposal of consumer informa-
tion as required by this rule into the
information security program required
by the Safeguards Rule.

§682.4 Relation to other laws.

Nothing in the rule in this part shall
be construed:

(a) To require a person to maintain
or destroy any record pertaining to a
consumer that is not imposed under
other law; or

(b) To alter or affect any requirement
imposed under any other provision of
law to maintain or destroy such a
record.

§682.5 Effective date.

The rule in this part is effective on
June 1, 2005.

§698.2

PART 698—MODEL FORMS AND
DISCLOSURES

Sec.

698.1 Authority and purpose.

698.2 Legal effect.

698.3 Definitions.

APPENDIX A TO PART 698—MODEL FORMS FOR
RISK-BASED PRICING AND CREDIT SCORE
DISCLOSURE EXCEPTION NOTICES

APPENDIX B TO PART 698—MODEL FORMS FOR
AFFILIATE MARKETING OPT-OUT NOTICES

APPENDIX C TO PART 698—MODEL PRESCREEN
OPT-OUT NOTICES

AUTHORITY: 12 U.S.C. 5519; 15 TU.S.C.
1681m(h); 15 U.S.C. 1681s-3; 15 U.S.C. 1681s-3
note.

SOURCE: 69 FR 35500, June 24, 2004, unless
otherwise noted.

§698.1 Authority and purpose.

(a) Authority. This part is issued by
the Commission pursuant to the provi-
sions of the Fair Credit Reporting Act
(156 U.S.C. 1681 et seq.), as amended by
the Consumer Credit Reporting Reform
Act of 1996 (Title II, Subtitle D, Chap-
ter 1, of the Omnibus Consolidated Ap-
propriations Act for Fiscal Year 1997),
Public Law 104-208, 110 Stat. 3009-426
(Sept. 30, 1996), the Fair and Accurate
Credit Transactions Act of 2003, Public
Law 108-159, 117 Stat. 1952 (Dec. 4, 2003),
and the Dodd-Frank Wall Street Re-
form and Consumer Protection Act,
Public Law 111-203, 124 Stat. 1376-2223
(July 21, 2010).

(b) Purpose. The purpose of this part
is to comply with sections 615(h) and
624 of the Fair Credit Reporting Act, as
amended by the Fair and Accurate
Credit Transactions Act of 2003, and
section 214(b) of the Fair and Accurate
Credit Transactions Act of 2003.

[84 FR 23473, May 22, 2019]

§698.2 Legal effect.

The model forms and disclosures pre-
scribed by the FTC in this part do not
constitute a trade regulation rule. The
issuance of the model forms and disclo-
sures set forth in appendices A, B, and
C of this part carry out the directive in
the statute that the FTC prescribe
these forms and disclosures. Use or dis-
tribution of the model forms and dis-
closures in this part will constitute
compliance with any section or sub-
section of the FCRA requiring that
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§698.3

such forms and disclosures be used by
any motor vehicle dealer subject to the
FTC’s rulemaking authority.

[86 FR 50850, Sept. 13, 2021]

§698.3 Definitions.

As used in this part, unless otherwise
provided:

(a) Substantially similar means that
all information in the Commission’s

[69 FR 69784, Nov. 30, 2004]
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prescribed model is included in the doc-
ument that is distributed, and that the
document distributed is formatted in a
way consistent with the format pre-
scribed by the Commission. The docu-
ment that is distributed shall not in-
clude anything that interferes with, de-
tracts from, or otherwise undermines
the information contained in the Com-
mission’s prescribed model.

APPENDIX A TO PART 698—MODEL FORMS FOR RISK-BASED PRICING AND CREDIT
SCORE DISCLOSURE EXCEPTION NOTICES

1. This appendix contains four model forms
for risk-based pricing notices and three
model forms for use in connection with the
credit score disclosure exceptions. Each of
the model forms is designated for use in a
particular set of circumstances as indicated
by the title of that model form.

2. Model form A-1 is for use in complying
with the general risk-based pricing notice re-
quirements in §640.3 if a credit score is not
used in setting the material terms of credit.
Model form A-2 is for risk-based pricing no-
tices given in connection with account re-
view if a credit score is not used in increas-
ing the annual percentage rate. Model form
A-3 is for use in connection with the credit
score disclosure exception for loans secured
by residential real property. Model form A-4
is for use in connection with the credit score
disclosure exception for loans not secured by
residential real property. Model form A-5 is
for use in connection with the credit score
disclosure exception when no credit score is
available for a consumer. Model form A-6 is
for use in complying with the general risk-
based pricing notice requirements in §640.3 if
a credit score is used in setting the material
terms of credit. Model form A-7 is for risk-
based pricing notices given in connection
with account review if a credit score is used
in increasing the annual percentage rate. All
forms contained in this appendix are models;
their use is optional.

3. A person may change the forms by rear-
ranging the format or by making technical
modifications to the language of the forms,
in each case without modifying the sub-
stance of the disclosures. Any such rear-
rangement or modification of the language
of the model forms may not be so extensive
as to materially affect the substance, clar-
ity, comprehensibility, or meaningful se-
quence of the forms. Persons making revi-
sions with that effect will lose the benefit of
the safe harbor for appropriate use of the
model forms in this appendix. A person is not

required to conduct consumer testing when
rearranging the format of the model forms.

a. Acceptable changes include, for exam-
ple:

i. Corrections or updates to telephone
numbers, mailing addresses, or website ad-
dresses that may change over time.

ii. The addition of graphics or icons, such
as the person’s corporate logo.

iii. Alteration of the shading or color con-
tained in the model forms.

iv. Use of a different form of graphical
presentation to depict the distribution of
credit scores.

v. Substitution of the words ‘‘credit” and
“‘creditor’” or ‘“‘finance” and ‘‘finance com-
pany’’ for the terms ‘‘loan’ and ‘‘lender.”

vi. Including pre-printed lists of the
sources of consumer reports or consumer re-
porting agencies in a ‘‘check-the-box’ for-
mat.

vii. Including the name of the consumer,
transaction identification numbers, a date,
and other information that will assist in
identifying the transaction to which the
form pertains.

viii. Including the name of an agent, such
as an motor vehicle dealer or other party,
when providing the ‘‘Name of the Entity
Providing the Notice.”

b. Unacceptable changes include, for exam-
ple:

i. Providing model forms on register re-
ceipts or interspersed with other disclosures.

ii. Eliminating empty lines and extra
spaces between sentences within the same
section.

4. Optional language in model forms A-6
and A-7 may be used to direct the consumer
to the entity (which may be a consumer re-
porting agency or the creditor itself, for a
proprietary score that meets the definition
of a credit score) that provided the credit
score for any questions about the credit
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score, along with the entity’s contact infor-
mation. Creditors may use or not use the ad-
ditional language without losing the safe
harbor, since the language is optional.

A-1 Model form for risk-based pricing no-
tice.

A-2 Model form for account review risk-
based pricing notice.

A-3 Model form for credit score disclosure
exception for loans secured by one to four
units of residential real property.

A-1. Model form for risk-based pricing notice

Pt. 698, App. A

A-4 Model form for credit score disclosure
exception for loans not secured by residen-
tial real property.

A-5 Model form for credit score disclosure
exception for loans where credit score is not
available.

A-6 Model form for risk-based pricing no-
tice with credit score information.

A-7 Model form for account review risk-
based pricing notice with credit score infor-
mation.

[Name of Entity Providing the Notice]

Your Credit Report[s] and the Price You Pay for Credit

A credit report is a record of your credit history. It includes information about

What i redit r 7 . . R
Atls A ciecl teport whether you pay your bills on time and how much you owe to creditors.

How did we use your credit
report[s]?

We used information from your credit report[s] to set the terms of the credit
we are offering you, such as the [Annual Percentage Rate/down payment].

The terms offered to you may be less favorable than the terms offered to
consumers who have better credit histories.

What if there are mistakes in
your credit report[s]?

You have the right to dispute any inaccurate information in your credit
report[s].

If you find mistakes on your credit report[s], contact [insert name of CRA(s)],
which [is/are] the [consumer reporting agency/consumer reporting agencies]
from which we obtained your credit report[s].

It is a good idea to check your credit report[s] to make sure the information [it
contains/they contain] is accurate.

How can you obtain a copy of
your credit report[s]?

Under federal law, you have the right to obtain a copy of your credit report([s]
without charge for 60 days after you receive this notice. To obtain your free
report[s], contact [insert name of CRA(s)]:

By telephone: Call toll-free: 1-877-XXX-XXXX

By mail: Mail your written request to:
[Insert address]

On the web: Visit [insert web site address]

How can you get more
information about credit
reports?

For more information about credit reports and your rights under federal law,
visit the Consumer Financial Protection Bureau’s website at
www.consumerfinance.gov/learnmore, or the Federal Trade Commission’s
website at www.ftc.gov/creditnotice.
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A-2. Model form for account review risk-based pricing notice

[Name of Entity Providing the Notice]

Your Credit Report[s] and the Pricing of Your Account

A credit report is a record of your credit history. It includes information about

What is a credit report? : . X
! iy whether you pay your bills on time and how much you owe to creditors.

How did we use your credit We have used information from your credit report[s] to review the terms of
report[s]? your account with us.

Based on our review of your credit report[s], we have increased the annual
percentage rate on your account.

What if there are mistakes in | You have the right to dispute any inaccurate information in your credit
your credit report[s]? report[s].

If you find mistakes on your credit report[s], contact [insert name of CRA(s)],
which [is/are] the [consumer reporting agency/consumer reporting agencies]
from which we obtained your credit report[s].

It is a good idea to check your credit report[s] to make sure the information [it
contains/they contain] is accurate.

How can you obtain a copy of | Under federal law, you have the right to obtain a copy of your credit report[s]
your credit report[s]? without charge for 60 days after you receive this notice. To obtain your free
report[s], contact [insert name of CRA(s)]:

By telephone: Call toll-free: 1-877-xXX-XXXxX

By mail: Mail your written request to:
[Insert address]

On the web: Visit [insert web site address]
How can you get more For more information about credit reports and your rights under federal law,
information about credit visit the Consumer Financial Protection Bureau’s website at
reports? www.consumerfinance.gov/learnmore, or the Federal Trade Commission’s

website at www.ftc.gov/creditnotice.
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A-3. Model form for credit score disclosure exception for loans secured by one to four units of residential real
property

[Name of Entity Providing the Notice]
Your Credit Score and the Price You Pay for Credit

Your Credit Score

Your credit score [Insert credit score]

Source: [Insert source] Date: [Insert date score was created]
Understanding Your Credit Score
What you Your credit score is a number that reflects the information in your credit report.
should know
about credit Your credit report is a record of your credit history. It includes information about
scores whether you pay your bills on time and how much you owe to creditors.

Your credit score can change, depending on how your credit history changes.

How we use Your credit score can affect whether you can get a loan and how much you will have
your credit to pay for that loan.

score

The range of Scores can range from a low of [Insert bottom number in range] to a high of [Insert
scores top number in range].

Generally, the higher your score, the more likely you are to be offered better credit
terms.

How your score

compares to
the scores of c 30%
other
consumers S
15% 15%
10% D 10%
Score Range

[or] [Your credit score ranks higher than [X] percent of U.S. consumers.]
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Understanding Your Credit Score (continued)

Key factors that
adversely affected
your credit score

[Insert first factor]

[Insert second factor]

[Insert third factor]

[Insert fourth factor]

[Insert fifth factor, if applicable]

Checking Your Credit Report

What if there are
mistakes in your
credit report?

You have a right to dispute any inaccurate informaiton in your credit report. If you
find mistakes on your credit report, contact the consumer reporting agency.

It is a good idea to check your credit report to make sure the information it
contains is accurate.

How can you
obtain a copy of
your credit report?

Under federal law, you have the right to obtain a free copy of your credit report
from each of the nationwide consumer reporting agencies once a year.

To order your free annual credit report —
By telephone: Call toll-free: 1-877-322-8228

On the web: Visit www.annualcreditreport.com

By mail: Mail your completed Annual Credit Report Request Form
(which you can obtain from the Federal Trade Commission’s
web site at
http://www.ftc.gov/bep/conline/include/requestformfinal.pdf )
to:

Annual Credit Report Request Service
P.O. Box 105281
Atlanta, GA 30348-5281

How can you get
more information?

For more information about credit reports and your rights under federal law, visit
the Consumer Financial Protection Bureau’s website at
www.consumerfinance.gov/learnmore, or the Federal Trade Commission’s website
at www.ftc.gov/creditnotice.
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A-4. Model form for credit score disclosure exception for loans not secured by residential real property

Your Credit Score

[Name of Entity Providing the Notice]

Your Credit Score and the Price You Pay for Credit

Your credit score

[Insert credit score]

Source: [Insert source] Date: [Insert date score was created]

Understanding Your Credit Score

What you should
know about
credit scores

Your credit score is a number that reflects the information in your credit report.

Your credit report is a record of your credit history. It includes information about whether
you pay your bills on time and how much you owe to creditors.

Your credit score can change, depending on how your credit history changes.

How we use your
credit score

Your credit score can affect whether you can get a loan and how much you will have to pay
for that loan.

The range of
scores

Scores can range from a low of [Insert bottom number in range] to a high of [Insert top
number in range].

Generally, the higher your score, the more likely you are to be offered better credit terms.

How your score
compares to the
scores of other
consumers

30%

20%
15% 15%

10% 10%

Score Range

[or] [Your credit score ranks higher than [X] percent of U.S. consumers.]
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Checking Your Credit Report

What if there are You have a right to dispute any inaccurate informaiton in your credit report. If you find
mistakes in your mistakes on your credit report, contact the consumer reporting agency.
credit report?

It is a good idea to check your credit report to make sure the information it contains is
accurate.

How can you obtain | Under federal law, you have the right to obtain a free copy of your credit report from
a copy of your each of the nationwide consumer reporting agencies once a year.

credit report?
To order your free annual credit report —

By telephone: Call toll-free: 1-877-322-8228
On the web: Visit www.annualcreditreport.com
By mail: Mail your completed Annual Credit Report Request Form (which you

can obtain from the Federal Trade Commission’s web site at
http://www.ftc.gov/bcp/conline/include/requestformfinal.pdf ) to:

Annual Credit Report Request Service
P.O. Box 105281
Atlanta, GA 30348-5281

How can you get For more information about credit reports and your rights under federal law, visit the
more information? | Consumer Financial Protection Bureau’s website at
www.consumerfinance.gov/learnmore, or the Federal Trade Commission’s website at

www.ftc.gov/creditnotice.
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A-5. Model form for credit score disclosure for loans where credit score is not available

Your Credit Score

[Name of Entity Providing the Notice]

Credit Scores and the Price You Pay for Credit

Your credit score is not available from [Insert name of CRA], which is a consumer reporting agency,

What if there
are mistakes in

Your credit . . s
e because they may not have enough information about your credit history to calculate a score.
What you Your credit score is a number that reflects the information in your credit report.
should know
about credit Your credit report is a record of your credit history. It includes information about whether you pay your
scores bills on time and how much you owe to creditors.
Your credit score can change, depending on how your credit history changes.
Why credit Credit scores are important because consumers who have higher credit scores generally will get more
scores are favorable credit terms.
important

Checking Your Credit Report

Not having a credit score can affect whether you can get a loan and how much you will have to pay for
that loan.

You have a right to dispute any inaccurate informaiton in your credit report. If you find mistakes on your
credit report, contact the consumer reporting agency.

information?

your credit
report? It is a good idea to check your credit report to make sure the information it contains is accurate.
How can you Under federal law, you have the right to obtain a free copy of your credit report from each of the
obtain a copy of | nationwide consumer reporting agencies once a year.
your credit
report? To order your free annual credit report —
By telephone: Call toll-free: 1-877-322-8228
On the web: Visit www.annualcreditreport.com
By mail: Mail your completed Annual Credit Report Request Form (which you can obtain from
the Federal Trade Commission’s web site at
http://www.ftc.gov/bcp/conline/include/requestformfinal.pdf ) to:
Annual Credit Report Request Service
P.O. Box 105281
Atlanta, GA 30348-5281
How can you For more information about credit reports and your rights under federal law, visit the Consumer Financial
get more Protection Bureau’s website at www.consumerfinance.gov/learnmore, or the Federal Trade

Commission’s website at www.ftc.gov/creditnotice.
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A-6. Model form for risk-based pricing notice with credit score information

[Name of Entity Providing the Notice]

Your Credit Report[s] and the Price You Pay for Credit

A credit report is a record of your credit history. It includes information about

What is a credit report? R . .
! itren whether you pay your bills on time and how much you owe to creditors.

How did we use your credit We used information from your credit report[s] to set the terms of the credit
report[s]? we are offering you, such as the [Annual Percentage Rate/down payment].

The terms offered to you may be less favorable than the terms offered to
consumers who have better credit histories.

What if there are mistakes in You have the right to dispute any inaccurate information in your credit
your credit report[s]? report[s].

If you find mistakes on your credit report[s], contact [insert name of CRA(s)],
which [is/are] the [consumer reporting agency/consumer reporting agencies]
from which we obtained your credit report[s].

It is a good idea to check your credit report[s] to make sure the information [it
contains/they contain] is accurate.

How can you obtain a copy of | Under federal law, you have the right to obtain a copy of your credit report[s]
your credit report[s]? without charge for 60 days after you receive this notice. To obtain your free
report[s], contact [insert name of CRA(s)]:

By telephone: Call toll-free: 1-877-xxx-xxxx

By mail: Mail your written request to:
[Insert address]

On the web: Visit [insert web site address]
How can you get more For more information about credit reports and your rights under federal law,
information about credit visit the Consumer Financial Protection Bureau’s website at
reports? www.consumerfinance.gov/learnmore, or the Federal Trade Commission’s

website at www.ftc.gov/creditnotice.
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Your Credit Score and Understanding Your Credit Score

Your credit score

[Insert credit score]

Source: [Insert source] Date: [Insert date score was created]

What you should
know about credit
scores

Your credit score is a number that reflects the information in your credit report. We used
your credit score to set the terms of the credit we are offering you.

Your credit score can change, depending on how your credit history changes.

The range of

Scores range from a low of [Insert bottom number in the range] to a high of [Insert top

your credit score

scores number of the range].
Key factors that [Insert first factor]
adversely affected | [Insert second factor]

[Insert third factor]
[Insert fourth factor]
[Insert number of enquiries as a key factor, if applicable]

[How can you get
more information
about your credit
score?]

[If you have any questions regarding your credit score, you should contact [entity that
provided the credit score] at:
Address:

[Toll-free] Telephone number: |

Pt. 698, App. A
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A-7. Model form for account review risk-based pricing notice with credit score information

[Name of Entity Providing the Notice]
Your Credit Report[s] and the Pricing of Your Account

A credit report is a record of your credit history. It includes information about

What i dit rt? . .
Ll L whether you pay your bills on time and how much you owe to creditors.

How did we use your credit We used information from your credit report[s] to review the terms of your
report[s]? account with us.

Based on our review of your credit report[s], we have increased the annual
percentage rate on your account.

What if there are mistakes in | You have the right to dispute any inaccurate information in your credit
your credit report[s]? report[s].

If you find mistakes on your credit report[s], contact [insert name of CRA(s)],
which [is/are] [a consumer reporting agency/consumer reporting agencies]
from which we obtained your credit report[s].

It is a good idea to check your credit report[s] to make sure the information [it
contains/they contain] is accurate.

How can you obtain a copy of | Under federal law, you have the right to obtain a copy of your credit report[s]
your credit report[s]? without charge for 60 days after you receive this notice. To obtain your free
report[s], contact [insert name of CRA(s)]:

By telephone: Call toll-free: 1-877-XxX-XXXx

By mail: Mail your written request to:
[Insert address]

On the web: Visit [insert web site address]
How can you get more For more information about credit reports and your rights under federal law,
information about credit visit the Consumer Financial Protection Bureau’s website at
reports? www.consumerfinance.gov/learnmore, or the Federal Trade Commission’s

website at www.ftc.gov/creditnotice.
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Your Credit Score and Understanding Your Credit Score

Your credit score

[Insert credit score]

Source: [Insert source] Date: [Insert date score was created]

What you should
know about credit
scores

Your credit score is a number that reflects the information in your credit report. We used
your credit score to set the terms of the credit we are offering you.

Your credit score can change, depending on how your credit history changes.

The range of
scores

Scores range from a low of [Insert bottom number in the range] to a high of [Insert top
number of the range].

Key factors that
adversely affected
your credit score

[Insert first factor]

[Insert second factor]

[Insert third factor]

[Insert fourth factor]

[Insert number of enquiries as a key factor, if applicable]

[How can you get
more information

[If you have any questions regarding your credit score, you should contact [entity that
provided the credit score] at:

about your credit Address:

score?]

[Toll-free] Telephone number:

[86 FR 51805, Sept. 17, 2021]

APPENDIX B TO PART 698—MODEL FORMS
FOR AFFILIATE MARKETING OPT-OUT
NOTICES

A. Although use of the model forms is not
required, use of the model forms in this Ap-
pendix (as applicable) complies with the re-
quirement in section 624 of the Act for clear,
conspicuous, and concise notices.

B. Certain changes may be made to the
language or format of the model forms with-
out losing the protection from liability af-
forded by use of the model forms. These
changes may not be so extensive as to affect
the substance, clarity, or meaningful se-
quence of the language in the model forms.
Persons making such extensive revisions will
lose the safe harbor that this Appendix pro-
vides. Acceptable changes include, for exam-
ple:

1. Rearranging the order of the references
to ‘“‘your income,” ‘‘your account history,”
and ‘‘your credit score.”’

2. Substituting other types of information
for ‘“‘income,” ‘‘account history,” or ‘‘credit
score’”’ for accuracy, such as ‘‘payment his-

tory,” ‘‘credit history,” ‘‘payoff status,” or
‘‘claims history.”

3. Substituting a clearer and more accu-
rate description of the affiliates providing or
covered by the notice for phrases such as
‘“‘the [ABC] group of companies,” including
without limitation a statement that the en-
tity providing the notice recently purchased
the consumer’s account.

4. Substituting other types of affiliates
covered by the notice for ‘‘credit card,” ‘‘in-
surance,”’ or ‘‘securities’ affiliates.

5. Omitting items that are not accurate or
applicable. For example, if a person does not
limit the duration of the opt-out period, the
notice may omit information about the re-
newal notice.

6. Adding a statement informing con-
sumers how much time they have to opt out
before shared eligibility information may be
used to make solicitations to them.

7. Adding a statement that the consumer
may exercise the right to opt out at any
time.

8. Adding the following statement, if accu-
rate: “If you previously opted out, you do
not need to do so again.”

665



Pt. 698, App. B

9. Providing a place on the form for the
consumer to fill in identifying information,
such as his or her name and address.

B-1 Model Form for Initial Opt-out notice
(Single-Affiliate Notice)

B-2 Model Form for Initial Opt-out notice
(Joint Notice)

B-3 Model Form for Renewal Notice (Sin-
gle-Affiliate Notice)

B-4 Model Form for Renewal Notice (Joint
Notice)

B-5 Model Form for Voluntary ‘“No Mar-
keting’’ Notice

B-1 MODEL FORM FOR INITIAL OPT-OUT
NOTICE (SINGLE-AFFILIATE NOTICE)

[YOUR CHOICE TO LIMIT MARKETING]/
[MARKETING OPT-OUT]

« [Name of Affiliate] is providing this no-
tice.

¢ [Optional: Federal law gives you the
right to limit some but not all marketing
from our affiliates. Federal law also requires
us to give you this notice to tell you about
your choice to limit marketing from our af-
filiates.]

* You may limit our affiliates in the [ABC]
group of companies, such as our [credit card,
insurance, and securities] affiliates, from
marketing their products or services to you
based on your personal information that we
collect and share with them. This informa-
tion includes your [income], your [account
history with us], and your [credit score].

¢ Your choice to limit marketing offers
from our affiliates will apply [until you tell
us to change your choice]/[for x years from
when you tell us your choicel/[for at least 5
years from when you tell us your choice].
[Include if the opt-out period expires.] Once
that period expires, you will receive a re-
newal notice that will allow you to continue
to limit marketing offers from our affiliates
for [another x years]/[at least another 5
years].

* [Include, if applicable, in a subsequent
notice, including an annual notice, for con-
sumers who may have previously opted out.]
If you have already made a choice to limit
marketing offers from our affiliates, you do
not need to act again until you receive the
renewal notice.

To limit marketing offers, contact us [include
all that apply]:

¢ By telephone: 1-8TT-###-H###

¢ On the web: www.—.com

¢ By mail: Check the box and complete the
form below, and send the form to:

[Company name]

[Company address]

__ Do not allow your affiliates to use my
personal information to market to me.

16 CFR Ch. | (1-1-25 Edition)

B2 MODEL FORM FOR INITIAL OPT-OUT
NOTICE (JOINT NOTICE)

[YOUR CHOICE TO LIMIT MARKETING]/
[MARKETING OPT-OUT]

¢ The [ABC group of companies] is pro-
viding this notice.

* [Optional: Federal law gives you the
right to limit some but not all marketing
from the [ABC] companies. Federal law also
requires us to give you this notice to tell you
about your choice to limit marketing from
the [ABC] companies.]

*« You may limit the [ABC companies],
such as the [ABC credit card, insurance, and
securities] affiliates, from marketing their
products or services to you based on your
personal information that they receive from
other [ABC] companies. This information in-
cludes your [income], your [account history],
and your [credit score].

¢ Your choice to limit marketing offers
from the [ABC] companies will apply [until
you tell us to change your choice]/[for x
years from when you tell us your choice]/[for
at least 5 years from when you tell us your
choice]. [Include if the opt-out period ex-
pires.] Once that period expires, you will re-
ceive a renewal notice that will allow you to
continue to limit marketing offers from the
[ABC] companies for [another x years]/[at
least another 5 years].

¢ [Include, if applicable, in a subsequent
notice, including an annual notice, for con-
sumers who may have previously opted out.]
If you have already made a choice to limit
marketing offers from the [ABC] companies,
you do not need to act again until you re-
ceive the renewal notice.

To limit marketing offers, contact us [include
all that applyl:

* By telephone: 1-8TT-##H#-H#H#

¢ On the web: www.—.com

* By mail: Check the box and complete the
form below, and send the form to:

[Company name]

[Company address]

__ Do not allow any company [in the ABC
group of companies] to use my personal in-
formation to market to me.

B-3 MODEL FORM FOR RENEWAL NOTICE
(SINGLE-AFFILIATE NOTICE)

[RENEWING YOUR CHOICE To LIMIT MAR-
KETING]/[RENEWING YOUR MARKETING OPT-
ouT]

¢ [Name of Affiliate] is providing this no-
tice.

¢ [Optional: Federal law gives you the
right to limit some but not all marketing
from our affiliates. Federal law also requires
us to give you this notice to tell you about
your choice to limit marketing from our af-
filiates.]

* You previously chose to limit our affili-
ates in the [ABC] group of companies, such
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as our [credit card, insurance, and securities]
affiliates, from marketing their products or
services to you based on your personal infor-
mation that we share with them. This infor-
mation includes your [income], your [ac-
count history with us], and your [credit
score].

¢ Your choice has expired or is about to ex-
pire.

To renew your choice to limit marketing for
[x] more years, contact us [include all that
applyl:

* By telephone: 1-8TT-###-H#HH#

¢ On the web: www.—.com

¢ By mail: Check the box and complete the
form below, and send the form to:

[Company name]

[Company address]

Renew my choice to limit marketing
for [x] more years.

B-4 MODEL FORM FOR RENEWAL NOTICE
(JOINT NOTICE)

[RENEWING YOUR CHOICE ToO LIMIT MAR-
KETING]/[RENEWING YOUR MARKETING OPT-
ouT]

« The [ABC group of companies] is pro-
viding this notice.

* [Optional: Federal law gives you the
right to limit some but not all marketing
from the [ABC] companies. Federal law also
requires us to give you this notice to tell you
about your choice to limit marketing from
the [ABC] companies.]

* You previously chose to limit the [ABC
companies], such as the [ABC credit card, in-
surance, and securities] affiliates, from mar-
keting their products or services to you
based on your personal information that
they receive from other [ABC] companies.
This information includes your [income],
your [account history], and your [credit
score].

Pt. 698, App. C

* Your choice has expired or is about to ex-
pire.

To renew your choice to limit marketing for
[x] more years, contact us [include all that
applyl:

* By telephone: 1-8TT-##H#-H#H#

¢ On the web: www.—.com

¢ By mail: Check the box and complete the
form below, and send the form to:

[Company name]

[Company address]

Renew my choice to limit marketing
for [x] more years.

B-5 MODEL FORM FOR VOLUNTARY ‘‘NO
MARKETING’’ NOTICE

Your Choice To Stop Marketing

¢ [Name of Affiliate] is providing this no-
tice.

* You may choose to stop all marketing
from us and our affiliates.

* [Your choice to stop marketing from us
and our all affiliates will apply until you tell
us to change your choice.]

To stop all marketing offers, contact us [in-
clude all that apply]:

* By telephone: 1-8TT-##H#-H#HH#

¢ On the web: www.—.com

¢ By mail: check the box and complete the
form below, and send the form to:

[Company name]

[Company address]

__ Do not market to me.

[84 FR 23485, May 22, 2019]

APPENDIX C TO PART 698—MODEL
PRESCREEN OPT-OUT NOTICES

In order to comply with 16 CFR part 642,
the following model notices may be used:

(a) English language model notice—(1) Short
notice.
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/

16 CFR Ch. | (1-1-25 Edition)

R Here’s a Line About Credit

15 Name
12345 Friendly Street
City, 5T 12345

Drear Ms. Name,

Back in the last century, we saw how technology was changing the way people
do things. 5o we set out to create a the last century, we saw how technology was
changing the way people do things. Back in the [ast century, we saw how
technology was changing the way people do things. 50 we set out to create a
the last century, we saw how technology was changing the way people do
things.

Back in the last century, we saw how technology was changing the way people
do things. 5o we set out to create 3 smart kind of credit card. Back in the last
century, we saw how technology was changing the way. Back in the [ast
century, we saw how technology was changing the way people do things. 50
we set out to create in the last century, we saw how technology was changing
the way people do things.

Back in the last century, we saw how technology was changing the way people
do things. 50 we set out to create 3 smart kind of credit card. Back in the last
century, we saw how technology was changing the way people do things. 5o we
set out to create a smart kind of credit card. Back in the last century, we saw how
technology was changing the way people do things. So we set out to create a
smart kind of credit 3 smart kind of credit card.

S0 we set out to create a smart kind of oedit card. Back in the last century, we
saw how technology was dhanging the way people. Back in the last century,
we saw how technology was changing the way people do things. 5o we set
out to create a smart kind of credit card.

We saw how technology was changing the way people do things. So we set
out to create a smart kind of credit card. Back in the last century, we saw how
technology.

Sinceraly,

John W.Deoe
President, Credit Card Company

PFOR 00 MON
FIXED ABC

BALANCETR
FOR 00 MONTHS

NO MONTHS FEE

INTERNET SECURITY
SECURITY

ONLINE FRAUD PRO
GUARNTEE

YOUR BALANCE
PAY YOUR BILL

FEE-FREE REWARDS

You can choose to stop receiving “prescreened” offer of [credit or insurance] from this and other companies
by calling toll-free [toll-free number]; or visiting [prescreen opt-out website]. See PRESCREEN & OPT-
OUT NOTICE on other side [or other location] for more information about prescreened offers.

(2) Long notice.
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(b) Spanish language model notice—(1) Short
notice.
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Jshowmne Aquti estan lineas crédito

15 Noenbee
4234 Calle Améstosa
Chidad, ST 12385

Estimads Sefiora Nembre:

Em el sigh s comi 1a oz s cambiando ] £
wehgﬁmm&mmiﬁsqmnmunammdeamm . §
iefigents, vimos comp {a ternolidgis estaby ja3 = en guefa mm DE
gonte hace ias cosas: B of siglo pasado vimas coMa i temotosts estaba BALANCE FOR MESES

hiando ra ppgue = hace jas cosas. Msb que creamos una

tarjetas de tridite rtelizente: Vimos como fa fomia estahs cambtands & o

AT By q‘ueiagawbz fiace fas cosas.

£ 23 aeamas s tarjata de crédito nteligente. Vimas com fa teinolezia SIN: CUGTA NENSOM.
estaba da fas que!agem'zmmxmsas Enelsgh

pasado vimos com [a tecnciogia estaba camiianids Iz manera en que iz [

gente hate las coses. Aszqnemmsuni m}mésmm irteligemta,

wimos como ts ternolopis estaba ia e gie iz genhehace FAGO BECIRONESCO
{ay cosas, SESUEO

Visnos camt ia tecnologia estaba cambiando 1a rmarers e gue Ta gente bace

ias cosas: Enﬂﬂgiupaﬁmwmsmbmgmmbamm -

engueiap fare fas cosas. B T COBRITI0S AR tarfErs ﬂe .

credive intalizente, Wimos conw 14 ko wstalya o s PROTECOHOM CONTRA
‘qui &2 pente hace 155 cozas, En el siglo b i ; i FRAGDE EN LINEX
estabs cambando s menors mm%agmwlmmlasmas, GARENTIZADD
Asi que oreamos LR tareta de crédite inteligente. Vimed comeo la tecnologia .

estabs :ambz:nda ia maners en gue ia geﬁte Eﬁcg 1as togas. En el sigio n

i torm i3 tecnaiogie estatia = queta .

gzmem iasicosas. A5 que Creamas una m1ﬂamerredﬁn imaliants. SU BALANCE PABA SU
Yirnes comn I8 tecnologis estab 1 e Ta gente hisce CUENTA

a5 cosas.

; -

SinCerawETE;

S W Dk PROGRAMA DE
Presidents, Compafia RECOMPENSAS SIN CUENTA

Usted puede elegir no recibir mas “ofertas de [orédito o seguro] pre-investigadas” de esta y otras
tompafiiss Hemando sin carges sl frdmero sin cargo} o visitando [pdeing web de pre-investigecion ¥
exclusionl. Ver ia BOTIECACION DE PRE-WVESTIGACION ¥ EXCLUSHIN VOLUNTARLA ol oo tedo de ests

) phging {o en otes fugar] para mds inforimacin solre ofertas pretinvestigades.

(2) Long notice.
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muglupmmmhmuslmhumlmm LY I-c:llsmislqm wimes

mmunfemnhp m-mmqﬂhsmmhmaﬂvmmmnlwmhmlmmvh
pent= hace las cosas. Asi g una tarjeta it
aqud esTAN
Proteccian Programa de Su Balance Sim Cusots Proteccion Recompensas Sin Cuctn
Contrs Fraude pensaz Faga Menzual Contra Fraude Sin Cuents Mensusl

@ds‘ghpndo vimn:m'moh E_ﬁas'qopsldo Asi que Ceamos Enel!gnpusm Asiguecrsamas. | Vimos como s

gin estabe B una tarjets o= vimas como s tecnologia estaba
tecnologis estabe | camiiando i tecnolopia estaba | crédito intedgente. estabe cambiando i
L) que s i = smiisndo ls manera en que i
manersenguein | gemte hace s maners en que i manera en que is gente hace s
geEnte hace las cosas. Vimos como | genta hace las gente hace s
cosas. s tecnoiogia cosas. En el sigio cosas.
‘estaba cambiando vimos

mﬂqhmmmhm@mamlmm#-mhﬂmm"1 rjetn de credito inbeip vimas
coma s estaba L] mlfﬂhsuml-zﬁmalelqbpmmmmm "' estaba E en gue la
B a5 cosas. Asi g una tarjetn e vimnsmhm L] que i a3 cosas. Asi
qumunmummﬁmml quela g Ias cosas.

Asqmmmmummmmhwﬂlham-mm“hwmhmE‘m:l%hp-h
i -mmmquhsﬂummmurzmmulmummmummh

wnmumhmmq&h;ﬂzmumummmm de crédito Vimas estana
nmmhmmmhsﬂmnwmds@mmmmhwmmhmuquhmmhw
mq&:mw-hqﬂlne e 5 Wimos como 5 Z ' maners £n que 8 gente hace jas osas.
Vimeos coma i i enquelng fes casas. En el sigio vimos coma i L L
mq-uehpwem.smns.mqu —Fude inteligy mmmmmwmmmhmquhpmm
s coses. aldspnpmowmmohwmhmhmuwmmmmmmqﬂmmwmum

Wimos como in MnErs en gue i gente hace s coses. mughmmmhmq-mu
uml-nnullmmwhsﬂmnm&dvmwmm.wmmmummwhmmuw

TERMINGS ¥ CONDICIONA
mdqhmmmhm*mhumnmn -#mmmulmmmmumm
mhm mhmlmmquhpul—zhsmEn:lthﬂsmmmnlwmnmhmmlpﬂu

hace las cosas. Asi g una tarjeta 5 ® Is gente hace las cosas.
Asqmmu-uq:hﬂg edito i = gia estade i ummmg&:hpﬂ:mnm&ss@mmm
mhwmmmhmnwbmmkm Asi gue creamos una tarjets de iny vimos como i f
nmlmm#hsmmhm
mmlwmhmmlmm“hmmhmadﬂmmmu u' estabe i s
w-wmumnwmnmum iz vimos come la i Ia manera en Gue in gente hace s coses.
En e sigio pasado = i estaba i hmmqﬂi;ﬂhhﬂ:mm
uqmmw-wjmu i que in Bm&uvpﬂﬂnmm
mlwmmmhmmqﬂhwmmmmﬂmnhﬁuL ita intelig estaba
nmhmmmhsﬂmhm
En ef siglo pasado. gin estaba iando in maners en que Ims cosas. Asi g tarjetn de credito intslipente, vimas
comao i i = € que I8 gent Race s cases. B!ﬂqbpﬂsmmmn- i i en que in
Emnllz-smml«s , hwmmmlmm hsmhmlsnmm
wmmnmummﬁmmhmmmm-mmqﬂlwmBmmugmmmmm
hwmmmhmmwhwmnmmvmmqﬂﬁ : i ‘estaba
cambianca ia manera en que is pente hace fas cozas. Vimy 5 LY mphmmmmﬁmmhm
estaba ambiando ia manera en gue in gente hace ins cosas. Vi o estatm i maners en que i gEnte hace las cosas.

O X AR|A makhﬁhus@.ﬂmm&mmmuhmm
l!fwm:&cuimmudnq\:mw:nuumm b de tener p

usted sl aiterios, esta oferta no est3 i Emﬂlmhﬂ:m&tmﬁ[ﬁmumwk
£5ta y otras awmpanias, Bame 3 ks ias de i jon del idor [o nombre de |3 ager it ,!HHIF..
Iniimero sin cargo]: visite [pagina web de pre-i igacion y i0 :[nmthwach jon del ¥ it
de corres].
En el siglo pasado vi L] a‘ estaba ‘ hmmqﬂ.wﬂmnmm“m“uqﬂumw vimas
como g estaba i i que i pente hace tas cosas. Vime: ianco i maners en que 1a gente hace las
cosas i “' estaba ¥: q hsuﬂmﬁm.mumbmmamhmmphﬂ
hsce las cosas.

[86 FR 50850, Sept. 13, 2021]
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