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June 22 / Administration of William J. Clinton, 1998

Chief Executive, and in accordance with various
statutory authorities. I am providing this report
as part of my efforts to keep the Congress fully
informed about developments in Bosnia and
other states in the region. I will continue to
consult closely with the Congress regarding our
efforts to foster peace and stability in the former
Yugoslavia.

Sincerely,

WILLIAM J. CLINTON

NOTE: Identical letters were sent to Newt Ging-
rich, Speaker of the House of Representatives,
and Strom Thurmond, President pro tempore of
the Senate. This letter was released by the Office
of the Press Secretary on June 22.

Presidential Determination No. 98–32—Memorandum on the Purchase of
Airline Tickets to Lebanon
June 19, 1998

Memorandum for the Secretary of
Transportation

Subject: Purchase of Airline Tickets to Lebanon

By virtue of the authority vested in me by
49 U.S.C. 40106(b), I hereby determine that
the prohibition of transportation services to Leb-
anon established by Presidential Determination
85–14 of July 1, 1985, as amended by Presi-
dential Determination 92–41 of August 17, 1992,
is hereby further amended to permit U.S. air
carriers to engage in foreign air transportation,
solely through interline arrangements, of pas-
sengers, including U.S. and non-U.S. citizens,
and their accompanying baggage, to and from
Lebanon and to permit U.S. and foreign air
carriers to sell in the United States air transpor-
tation services for passengers, including U.S. and
non-U.S. citizens, to and from Lebanon.

All other prohibitions set forth in the above-
referenced Presidential Determinations, includ-
ing the prohibition on direct operations to Leb-
anon by U.S. air carriers, remain in effect.

Presidential Determination 95–42 is hereby
revoked. You are directed to implement this de-
termination immediately and to revoke effective
immediately any regulations inconsistent here-
with.

You are further directed to publish this deter-
mination in the Federal Register.

WILLIAM J. CLINTON

NOTE: This memorandum was released by the Of-
fice of the Press Secretary on June 22, but it was
not received for publication in the Federal Reg-
ister.

Remarks Announcing a Survey of Youth Tobacco Brand Preference and an
Exchange With Reporters
June 22, 1998

The President. Good morning. I’m about to
leave for Vice President Gore’s Family ReUnion
Conference in Nashville, something that he and
Mrs. Gore have done now for many years, to
discuss central concerns of America’s families.
And since we have been here in the White
House, we’ve often used the conference as a
springboard for new initiatives to strengthen our
families and move our country forward.

Today we’re going to be talking about health
concerns of American families. Of course, one
of the biggest health concerns is youth smoking,
something we’ve been discussing a lot around
here lately. We all now know that 3,000 young
people start smoking every day, and that 1,000
will die earlier because of it, even though it’s
illegal in every State to sell cigarettes to young
people.
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That is why 3 years ago, through the Food
and Drug Administration, my administration
began to act to end the practice of tobacco
companies marketing cigarettes to children and
why for the past year we’ve been working so
hard to forge an honorable and bipartisan com-
promise to protect our children from the dan-
gers of tobacco.

A majority of the Senate now stands ready
to join us, but last week the Republican leader-
ship placed partisan politics and tobacco compa-
nies above our families. Their vote was not just
pro-tobacco-lobby; it was anti-family. The bipar-
tisan bill they blocked would not only protect
families from tobacco advertising aimed at chil-
dren; it would protect children from drugs, give
low and middle income families a tax cut by
redressing the marriage penalty, and make sub-
stantial new investments in medical research, es-
pecially in cancer research.

The congressional leadership seems willing to
walk away from its obligation to our children,
but this issue is too important to walk away.
We’ll continue to move forward on every pos-
sible front to protect children.

By the end of year, the FDA’s operation to
enforce its ban on tobacco sales to minors will
be active in nearly every State in America. And
while we wait for Congress to heed the call
of America’s families, I’m instructing the De-
partment of Health and Human Services to
produce the first-ever annual survey on the
brands of cigarettes teenagers smoke and which
companies are most responsible for the problem.
Parents, quite simply, have a right to know. Pub-
lic health officials can also use this information
to reduce youth smoking.

The tobacco companies’ automatic and angry
dismissal of this new survey shows their contin-
ued disregards for their children’s health and
parents’ concerns. We have a right to know.
For years and years and years, they had informa-
tion that proved tobacco was addictive and that
demonstrated they were marketing to children,
and they didn’t think we had a right to know
that either. I believe this is very helpful informa-
tion, and we’ll do our best to get good, accurate,
honest data.

Once this information becomes public, com-
panies will then no longer be able to evade
accountability, and neither will Congress. From
now on, the new data will help to hold tobacco
companies accountable for targeting children.

Again, I urge Congress to pass bipartisan
comprehensive legislation rather than a watered-
down bill written by the tobacco lobby. The
leadership must put families’ interests above big
tobacco’s interests. America’s children deserve
that, and I’ll continue to do everything I can
to ensure that they get it.

Thank you.
Q. Isn’t it a lost cause, Mr. President?
The President. No.
Q. Mr. President, absent any penalties, what

confidence do you have that just finger pointing
at the tobacco companies will have any impact
on teen smoking?

The President. I think if you have an annual
survey—first of all, I think it will be easier to
get penalties. But if you have an annual survey
that shows a substantial differential in brand
preference among young people, then it will
clearly demonstrate that there is something in
the nature of the advertising that has something
to do with this.

I mean, we basically know that the three ele-
ments involved here are advertising and access
and then the general culture, so I believe that—
I think that advertising is very important. If
there is no advertising—excuse me, and price,
the fourth thing is price. And so if advertising
can be isolated and we can see that in brand
preference, I think it will help us quite a lot
to forge some good policies.

But you’ve got to understand, I still think
we can get legislation, and I’m not at all ready
to give up on it. I’m going to keep fighting
for it. A majority wants it. The leadership of
the Republican Party in Congress does not want
it—desperately doesn’t want it. And the tobacco
companies don’t want it. But the American peo-
ple do.

And all of the evidence that I’ve seen shows
that the more people know about what’s in the
bill, as opposed to their $40-million characteriza-
tion of it, the more their support goes up. So
we need to keep fighting, and we intend to
continue to do that.

Thank you.

NOTE: The President spoke at 10:18 a.m. outside
the Oval Office at the White House, prior to his
departure for Nashville, TN.
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