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certain things better than we are. In Japan 
and Korea, the parents are actively involved 
in their children’s schools—I’d say more so 
than here. Students do much more home-
work. This will go over well down there 
in Orlando with the public schools, but they 
do much more homework than the average 
student in American schools. In China, stu-
dents routinely learn two or three lan-
guages. I happen to think we need to do 
better in multilingual disciplines. 

In the Soviet Union, students are learning 
algebra in elementary school. You saw the 
reports the other day from this nationwide 
study, and it was appalling what we’re not 
achieving in mathematics. Government 
leaders around the world tell me that stu-
dents are learning math in different ways 
than American youngsters. They aren’t just 
learning to use computers, but are applying 
math to everyday problems, everyday situa-
tions. 

So, there is a lot to learn from other 
countries. I am not apologizing and saying 
that they’re all right and we’re wrong. But 
we should remember that we want to have 
American schools that countries everywhere 
are trying to emulate. Japan, for instance, 
is trying to introduce more creativity and 
get away from just learning by rote. And 
wherever we go, we’re the world’s grand 
champions in scientific research and tech-
nology. So, we can learn from them, and 
they can learn from us. 

But the main point is, we’re involved here 
in something that is really revolutionary. 
For America 2000 to succeed, we’ve got 
to think anew, as Lincoln said. We’ve got 
to do it in a way that approaches these 

problems with no fixed conclusions as to 
how to solve them, but with innovative 
ideas. And that is why I am so delighted 
with the participation of the Governors. 
That’s why I’m so delighted with what you 
referred to, sir, as the Points of Light ap-
proach where communities and public 
media and everybody are involved in inno-
vating, in putting the focus where it needs 
to be put—and that is on getting this coun-
try better educated. 

And we can do it. This isn’t just a lot 
of hot air rhetoric out of Washington. Be-
lieve me, as I go around this country, I 
sense a determination in the communities 
to get the job done, to improve our edu-
cational system. And it’s not simply a desire 
of Americans to be number one again, al-
though I think we’ve got an awful lot that 
lends that description to us right now. It’s 
a desire to see—it’s an understanding—put 
it this way—that a better educated young 
people guarantees the future of this coun-
try. 

So, look, thanks for letting me drop in 
on you from about 22,000 miles out there 
in space by satellite. And thank you all for 
all that you are doing to make America 
smarter. Thank you all, and I hope you 
have a wonderful meeting there. 

Note: The President spoke at 9:39 a.m. in 
Room 459 of the Old Executive Office Build-
ing via a two-way video and audio hookup 
with the meeting in Orlando. In his remarks, 
he referred to Rae Ellen McKee, a teacher 
at Slanesville Elementary School, Slanesville, 
WV; Secretary of Education Lamar Alex-
ander; and Gov. Roy Romer of Colorado. 

Remarks in a Teleconference With the National Advertising 
Conference of the American Advertising Federation in Nashville, 
Tennessee 
June 11, 1991 

The President. Thank you. My heavens, 
what a welcome. I can see you all—the 
backs of your heads here. Ooops, I can see 
you turning around. [Laughter] 

Thank you all very much. What a mar-
velous technology. Howard Bell, ladies and 
gentlemen, it is a pleasure to join you today 
on a medium you understand so well and to 
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address this, the 23d annual National Ad-
vertising Conference of the Federation— 
of the American Advertising Federation. 

Normally in these speeches, you say ‘‘I 
wish I were with you.’’ I will say I wish 
I were there in Opryland. I’m a country 
fan, and this week we had Barbara Mandrell 
up at Camp David. We’ve had Mo Bandy 
up there, Jimmy Dean, the Gatlins, Lee 
Greenwood, and just last week we were 
privileged to have Alabama singing for our 
congressional barbecue. So, I’m a fan of 
country music. And I just wish I were there 
to not only hear your proceedings, but to 
catch a little of that act later on. 

But I was thinking this morning that 
there’s one advantage to addressing an audi-
ence from the advertising industry. If my 
remarks cause a headache or upset stomach, 
you’ll know how to get fast, fast relief— 
click it. 

But look, this is reasonably short—reason-
ably short because in a few minutes I’m 
going over to Seaford, Delaware, to a GED 
graduation—these night school guys, old 
and young. And it’s exciting what’s hap-
pening in education. 

But back to the subject at hand. We tend 
to forget in this age of instant communica-
tion that your profession has informed 
Americans for more than two centuries— 
two centuries. You probably know that 
Thomas Jefferson once noted that advertise-
ments contain the only truths to be relied 
on in a newspaper. You agreed with Thom-
as, hey? I’m not sure I don’t agree with 
Thomas. As a matter of fact, I think I do. 

Today, you transport facts and proclama-
tions, pleas and arguments to every corner 
of America. And the federation’s more than 
52,000 members—advertisers, advertising 
agencies, media companies, advertising pro-
fessionals, and college students majoring in 
advertising—you all study and refine the 
arts of informing and persuading the public. 
Together you’ve done more than take aim 
at the bottom line. You’ve shown that any 
definition of a successful life must include 
serving others. 

And I believe so very strongly in the his-
toric concept of one American helping an-
other. We call it, as I’m sure you know, 
a Thousand Points of Light. You have en-
hanced the Points of Light Foundation, do-

nating millions and millions of dollars a year 
in multimedia public service announce-
ments. Your chapters and members have 
served communities nationwide. 

Atlanta’s Advertising Club established a 
minority relations program. Houston’s Ad-
vertising Federation reached out to those 
afflicted by the terrifying disease AIDS. 
And in Arkansas, advertisers poured their 
time and talent into a campaign that com-
bats child abuse. And way out in Honolulu, 
you promoted the lifesaving cause of organ 
donation. You’ve taken on projects as vast 
and various as our great land, helping peo-
ple in more than 220 communities and 200 
college campuses. No one should underesti-
mate the power of your deeds or the impor-
tance of your profession. 

You know, there’s an old story of how 
an ad salesman was trying to convince a 
store owner to do some advertising. And 
the owner said, ‘‘Look, I’ve been in this 
location for 50 years, and I’ve never needed 
to advertise.’’ And the salesman said, ‘‘The 
town church has been in the same location 
for 100 years, but they still ring their bells.’’ 

Two years ago this month, our administra-
tion recognized the AAF with the Private 
Sector Initiative Commendation. Last year, 
another Presidential award testified to your 
belief that, as Emerson said, ‘‘The only gift 
is a portion of thyself.’’ 

Today, let me close by praising a man 
who has given much of himself and much 
to our nation. Howard Bell makes his final 
appearance as AAF president at this con-
vention. And he has served as an advertising 
evangelist and trailblazer. And he’s built the 
AAF into the megaphone of the ad industry. 
Under his leadership, membership tripled, 
AAF established new means and standards 
of self-regulation. And perhaps most impor-
tant of all, the federation under Howard’s 
leadership acted upon the axiom that pros-
perity without purpose means nothing. 

And for that, I thank him and commend 
him. And I thank you. You’ve made a big 
difference in this nation’s life. But let’s go 
further still. Let’s build a better and more 
focused future for ourselves, our families, 
our communities, and our great country. 
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And now, Howard, since I’ve traveled so 
far to be with you, I’m glad to take a few 
questions, but that’s the end of the formal 
part—end of the speech. 

Thank you. 
Mr. Bell. Thank you. Thank you very 

much, Mr. President. And we appreciate 
your willingness to answer a couple of ques-
tions. And the first question, sir, is: As you 
know, the economic downturn has affected 
all areas of business and particularly the 
communications and the media industries. 
Do you see, Mr. President, any positive 
signs in the economy that signal the begin-
ning of an upturn? 

The President. Well, Howard, if I can bor-
row a term from Wall Street, I am bullish 
on the economy. Not overly optimistic, not 
Pollyannic about it. But while some sectors 
are still sluggish, on the whole a turn- 
around in the economy appears to be in 
the making. I don’t want to be in the pre-
diction business. What a President says on 
this can adversely affect markets and all 
of that. But according to the just-released 
May unemployment report, over half of all 
industries added to their payrolls. Industrial 
production has also been rising. And such 
upward trends will continue, according to 
the Index of Leading Indicators. 

The index has risen for 3 consecutive 
months, a strong signal that the economic 
future looks bright. Now, I don’t want to 
sound, as I say, euphoric because, frankly, 
some people are still hurting in this country 
and they’re hurting badly. And this worries 
me; this concerns me. But things are begin-
ning to move forward. And as far as your 
industry is concerned, I’m optimistic that 
it, too, will pick up as the rest of the econ-
omy gathers steam. Increased factory orders 
will have an impact on the advertising in-
dustry as businesses begin to move their 
products. 

So, I think there’s reason to be optimistic. 
This recession has lasted perhaps longer 
than we would have thought. It hasn’t been 
as deep as many have predicted. Let’s see 
where we go. I think things are looking 
much more promising as I speak to you 
here. 

Q. Well, thank you. Mr. President, I’d 
like now to introduce David Bell, the presi-
dent of Bozell and AAF’s national chairman, 
who will ask the next question. 

Q. Mr. President, the American Adver-
tising Federation is currently working with 
the private sector division of the United 
States Information Agency to develop ad-
vertising and marketing data with respect 
to the free market economic system that 
will be made available to embassies around 
the world. Now, these data and expertise 
will provide access to proven methodologies 
to the Eastern European countries, among 
others, as they move toward a market econ-
omy. Do you see additional ways that the 
advertising industry can help foster these 
important developments in such countries? 

The President. Well, what is it about the 
Bell name that is just dominating that con-
vention? But anyway, I know no nepotism 
is involved—I’ve been told that. Look, it’s 
a good question. Let me say that I was 
just over at USIA last week at the swearing- 
in of Henry Catto, our new Director, former 
Ambassador. I know that Henry is very ex-
cited about AAF’s volunteer work with the 
Private Sector Market Resource Com-
mittee. 

The important skills that our Eastern Eu-
ropean friends acquire through your gen-
erosity will help provide the building blocks 
to establish a productive economy. David, 
I think the advertising community can show 
these nations how to transform—transmit, 
I should say, information swiftly and cre-
atively. With the many public service an-
nouncements your industry produces, you 
help teach people about these important 
issues. In fact, as I recall, you helped create 
and produce the production of the Depart-
ment of Energy’s ‘‘Do Your Part, Drive 
Smart’’ energy efficiency campaign. Now, 
that campaign showed us all how a few 
simple steps would help us become more 
energy efficient. 

And also, let me speak about a personal 
friend here. Look at the wondrous success 
of Jim Burke and the Partnership for a 
Drug-Free America. What a fantastic job 
Jim and the others—many of them with 
you today there—are doing. The advertising 
they’ve produced has helped stem the tide 
of illegal use of drugs by powerfully illus-
trating the often-fatal consequences of drug 
use. The ads are superb. 

And every country has problems that can 
be addressed with effective public affairs 
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advertising. And as countries begin to real-
ize that they need help to communicate 
information, they’ll do it with advertising. 

So, a good question and a good way to 
end this teleconference. Thank you. Thank 
you all for what you’re doing. Thank you 
for having me in Nashville, and God bless 
you all. Thank you so much. 

Note: The President spoke at 10:05 a.m. in 
Room 459 of the Old Executive Office Build-

ing via a two-way video and audio hookup 
with the meeting in Nashville. In his re-
marks, he referred to Howard H. Bell and 
David A. Bell, president and chairman of 
the federation; Henry Catto, Director of the 
U.S. Information Agency and former U.S. 
Ambassador to the United Kingdom; and 
James E. Burke, chairman of the Partnership 
for a Drug-Free America. 

Remarks at the James H. Groves Adult High School 
Commencement Ceremony in Seaford, Delaware 
June 11, 1991 

Thank you so very much, and may I first 
thank our Governor. In my book, he de-
serves not just two introductions but as 
many as you want to give him. He’s done 
a superb job. And he was one of the leaders 
in the classic Governors meeting at Char-
lottesville as we began to set and eventually 
set the national education goals for our 
great country. 

I want to thank all of you for this warm 
welcome. I especially want to say what a 
glorious and wonderful day it is for the par-
ents and the families that are here today. 
And, of course, I was very pleased to come 
over here with the former Governor and 
now our great Secretary of Education. He’ll 
work you to death. Watch out. The guy 
is killing me because he is determined to 
see this America 2000 education program 
succeed. I told him I’d help, and I’ve done 
nothing else since I said that. 

So, I’m delighted to be here. But I can’t 
really think of any more important domestic 
challenge than the success of Lamar Alexan-
der’s and, I’ll proudly say, my education 
program. And believe me, it is bipartisan. 
It isn’t Republican; it isn’t Democrat; it’s 
not liberal; it’s not conservative. It is good, 
sound educational policy for this, the great-
est country on the face of the Earth. 

I am delighted to see Bill Roth. I don’t 
want to put a time mark on him, but he 
and I went to the Congress on exactly the 
same day—elected on the same day in 
1966—and he has represented this State 

with great distinction in a wide array of 
domestic matters and a wide array of for-
eign affairs matters. And so, I am pleased 
to be with him today. 

I want to salute your principal, Wayne 
Meluney, who I’m told has done a superb 
job here; and your superintendent, Super-
intendent Frunzi, who we heard from a lit-
tle bit today. 

And finally, but perhaps most important, 
let me congratulate the graduates today, 
their friends and families. And I will say 
to Vicki—who looked a little bit nervous 
up here as she walked up, but did a superb, 
a super job on her speech—and to Bill Fritz 
sitting over here, what I got out of both 
you all’s speeches is family, faith, and deter-
mination. If any three values ever came 
through, it was those. Thank you for giving 
us that great performance. Bill, thank you, 
sir. 

I appreciate your being here. I under-
stand it wasn’t easy. After all, when you 
go to night school, you can’t always make 
it to a graduation during the day. Most of 
you, hopefully, are getting some sleep 
somewhere along the line. And I remember 
when the teacher would want a note when-
ever you missed a day of school. And today 
I understand a few of you could have used 
a note for your employers explaining why 
you’ve been absent from work. I can’t write 
notes for you, but I can thank all of the 
employers out there who have their prior-
ities right, who give a day off for a momen- 
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