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of such respective Division representing three-fourths of the dollar 
sales volume of such respective Divisions for: the preceding calendar 
year. 

ARTicLE VII-UNFAIR METHODS oF CoMPETITION 

· SECTION 1. The following practices unfair methods of 
competition and shall constitute a violation of this Code: 

(a) To procure, by fraud, Inisrepresentation or other unfair 
means, any information concerning the business of such member 
which is properly regarded by it as a trade secret or confidential 
within its organization other than information relating to a violation 
of any provision of the Code. 

(b) To give, permit to be given, or offer to give, anything of 
value for the purpose of influencing or the action of any 
employee, agent, or representative of another 1n relation to the 
business of the employer of such employee, the principal of such 
agent or the represented party, without the knowledge of such 
employer, principal or party. This provision shall not be construed 
to prohibit free and general distribution of articles commonly used 
for advertising except so far as such articles are actually used for 
commercial bribery as hereinabove defined. 

(c) To promise or arrange reciprocity of any kind for the pur­
pose of influencing a sale. 

(d) To imitate, or simulate any design, style, mark or brand used 
by any other member of the Industry in a manner which is intended 
to or does deceive or mislead purchasers or prospective purchasers. 

(e) To disseminate, publish, or circulate any false or misleading 
information relative to a.ny product or price for any product of 
any member of the Industry, or the credit standing of ability of 
any member thereof, or the performance of any work or manufac­
ture or production of any product, or the conditions of employment 
among the employees of any member thereof. 

(f) Wilfully to induce or attempt to induce the breach of exist­
ing contracts between competitors and their customers by any false 
or deceptive means, or interfere with or obstruct the performance of 
any such contractual duties or services by any such means, with the 
purpo e and effect of hampering, injuring or embarrassing com­
petitors in their business. 

(g) To make or give to any purchaser of any product any guar· 
tee or protection in any form against decline in the market price 
of such product. 

(h) To give free samples in excess of five (5) pounds of any one 
grade. 

(i) To deliver the products thereof on consignment except to an 
affiliated company of such member. An affiliated company shall 
mean a company in which a member of the Industry has a voting 
control throuo-h the record or equitable title of the voting stock 
thereof, or has control of such company in any other manner. 

(j) To make fal e tatements or reports, written or oral, required 
pursuant to any of the provisions of this Code or required by the 
Administrator. 
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(k) Knowingly to withhold from or insert _in any quotation or 
invoice any statement that makes it inaccurate in any material 
particular. 

TRADE TERMS 

SEcTION 2. (a) All invoices covering dom-estic sales by members of 
the Industry shall be due and payable within thirty (30) days from 
the date of invoice, provided, however, that there shall be twenty 
(20) days free time for shipments from the Atlantic ports to Pacific 
ports or vice versa made by a member directly to a bona fide pur­
chaser, and five (5) days free time for shipments made from Ea. tern 
territory to the Missi sippi Valley Section or vice ver. a. 

(b) The discount which may be allowed for cash shall not exceed 
two (2 % ) per cent for payment within ten (10) day from date of 
invoice, or for payment in cash or invoices dated from the first to 
the fifteenth of any month, inclusive, and paid on or before the 
25th of each month, or for invoices dated from the sixteenth to 
the end of any month, inclusive, and which are paid on or before the 
tenth of the succeeding month. 

ARTICLE VIII-MoDIFICATION 

SECTION 1. This Code and all the provisions thereof are expres ly 
made subject to the right of the President, in accordance with the 
provisions of Subsection (b) of Section 10 of the Act, from time to 
time to cancel or modify any order, approval, license, rule or regula­
tion issued under said Act. 

SECTION 2. Any member of the Industry may propose an amend­
ment to this Code to the Code Authority or to the Administrator. 
Each amendment proposed to the Code Authority shall be submitted 
to a meeting of the Co~ Authority, and if the Code Authority shall 
approve thereof the amendment so proposed shall be submitted to 
the members of the Division or Divisions of the Industry affected 
thereby and eligible to vote. If at such meeting, the members of the 
Industry representing three-fourths of the members of such Divi­
sion or Divisions and concurred in by members of such respective 
Division or Divisions representing th?·ee-fourths of the dollar sales 
volume of such respective Division or Divisions for the preceding 
calendar year, shall vote in favor of the adoption of such amend­
ments, such amendments shall be submitted by the Code Authority 
to the Administrator for approval. 

ARTICLE IX-MONOPOLIES 

No provision of this Code shall be so applied as to permit monop­
olies or monopolistic practices, or to eliminate, oppress, or discrimi­
nate against small enterprises. 

ARTICLE X-EFFECTIVE DATE 

This Code shall become effective on the second Monday after its 
approval by the President. 

Approved Code No. 504. 
Registry No. 601-{)1. 
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