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st.rued to prohibit free and general distribution of articles commonly 
used for advertising except so far as such articles are actually used 
for commercial bribery as hereinabove defined. 

(b) Using or substituting any material inferior in quality to that 
specified by the purchaser of any product. 

( c) Maliciously inducing or attempting to induce the breach of 
an existing oral or written contract between a competitor and his 
customer or source of supply, or interfering with or obstructing the 
performance of any such contractual duties or services. 

( d) The secret payment or allowance of rebates, refunds, com­
missions, credits, or unearned discounts, whether in the form of 
money or otherwise, or the secret extension to certain purchasers of 
special services or privileges not extended to all purchasers on like 
terms and conditions. 

(e) The branding or marking of any :product of the Division in 
any manner which tends to deceive or mislead purchasers, with re­
spect to the grade, quality, quantity, origin, size, material content, 
or preparation of such product. 

!f) Selling on more liberal terms than 3/ 10 E.0.M. 
g) The failure to plainly mark seconds. 
h) The making or causing or knowingly permitting to be made 

or published any false, materially inaccurate, or deceptive statement 
by way of advertisement or otherwise, whether concerning the grade, 
quality, g_uantity, substance, character, nature, origin, size, finish, or 
preparat10n of any product of the Division, or the credit terms, 
values, policies, or services of any member of the Division, or other­
wise, having the tendency or capacity to mislead or deceive customers 
or prospective customers. 

(i) Making sales upon any other terms than expressly set forth 
in the invoice pertaining to such sales. 

4. The selling or offering for sale of any product of the Division 
on memorandum or on consignment or on conditional sale shall be 
an unfair-trade practice. 

The Divisional Committee shall have the power to suspend the 
operation of the provisions of this Section. 

III-HOURS 

1. Members of the Division shall not operate for more than one 
shift of forty ( 40) hours. 



TABLE PAD DIVISION 

Division No. 3 

I-DEFINITION 

The term " Table Pad Division " as used herein includes all mem­
bers of the Industry producing table pads and/or table mats. 

II-TRADE PRACTICES 

1. No member of the Division shall sell or exchange or offer to 
sell any product of the Division, except small novelty mats, below 
his own cost of labor and raw materials except to meet the competi­
tion of any member of the Division whose price for a product of 
equivalent quality is not less than his own cost. When a uniform 
and standard system of cost accounting, prescribed by the Divisional 
Committee, shall be approved by the Administrator, every member of 
the Division shall use a system of accounting which conforms to the 
principles of such system. The Divisional Committee shall, subject 
to the approval of the Administrator, determine the cost factors to 
be included in su,ch system. 

The Divisional Committee shall have the power to suspend the 
operation of the provisions of this Section and to make provision 
for the disposal of discontinued lines, seconds, and other sales to be 
excepted from the application of this Section. 

The Administrator may suspend the operation of the provisions 
of this Section after giving notice to the Division. 

2. Members of the Division shall file with the Divisional Commit­
tee a schedule of prices and terms of sale :for the products o:f the 
Division, except small novelty mats, within thirty (30) days after 
the effective date of this Code. Such price lists may be revised only 
upon five ( 5) days notice by registered mail to the Divisional Com­
mittee. The Divisional Committee shall immediately send copies 
of all price lists filed to all members of the Di vision. 

Members of the Division shall not sell their products at lower 
prices or on more liberal terms than set :forth in their own price 
list. When any member of the Di vision revises his price list, any 
other member of the Division may revise his price list accordingly, 
to become effective on the same date as the revised price list first filed. 

The Divisional Committee shall have the power to suspend the 
o~ration of the provisions o:f this Section. 

The Administrator may suspend the operation of the provisions 
of this Section after giving notice to the Division. 

3. The :following Unfair Trade Practices are prohibited: 
(a) Giving, permitting to be given, or directly offering to give, 

anything of value for the purpose of influencing or rewarding the 
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action of any employee, a.gent, or representative of another in rela­
tion to the business of the employer of such employee, the principal 
of such agent, or the represented party, without the knowledge of 
such employer, principal, or party. This provision shall not be con­
strued to prohibit free and general distribution of articles commonly 
used for advertising, except so far as such articles are actually used 
for commercial bribery as hereinabove defined. 

(b) Using or substituting any material inferior in quality to that 
specified by the purchaser of any product. 

( c) Maliciously inducing or attempting to induce the breach of an 
existing oral or written contract between a competitor and his cus­
tomer or source of supply, or interference with or obstructing the 
performance of any such contractual duties or services. 

( d) The secret payment or allowance of rebates, refunds, commis­
sions, credits, or unearned discounts, whether in the form of money 
or otherwise, or the secret extension to certain purchasers of special 
services or privileges not extended to all purchasers on like terms 
and conditions. 

( e) The branding or marking of any product of the Division 
in any manner which tends to deceive or mislead purchasers, with 
respect to the grade, quality, quantity, origin, size, material content, 
or preparation of such product. 

(f) Selling on more liberal terms than 2% 10 days, end of month, 
net 60 days. 

(g). The failure to plainly mark seconds. 
(h) The making or causing or knowingly permitting to be made 

or published any false, materially inaccurate, or deceptive statement 
by way of advertisement or otherwise, whether concerning the grade, 
quality, guantity, substance, character, nature, origin, size, finish, or 
preparation of any product of the Division, or the credit terms, 
values, policies, or services of any member of the Division, or other­
wise, having the tendency or capacity to mislead or deceive cus­
tomers or prospective customers. 

(i) Making sales upon any other terms than expressly set forth 
in the invoice pertaining to such sales. 

(j) Making any allowances or discounts for advertising or for 
payment for space in newspapers, magazines1 guides, or directories on 
behalf of any retailer to be used in promoting the sale of merchan­
dise to the consumer. The supplying of cuts, matrices, or window 
cards shall, however, not be included in such prohibition. This 
provision shall not be circumvented by advertising directly for the 
benefit of any purchaser or particular group of purchasers. Nothing 
herein, however, shall be deemed to prohibit any member of the Di­
vision from nationally or generally advertising his merchandise so 
as to benefit all of his trade equally. 



QUILTING DIVISION 

Di vision No. 4 

I-DEFINITION 

The term " Quilting Division " as used herein includes all members 
of the Industry producing quilting and quilting products. 

II-TRADE PRACTICES 

1. No member of the Division shall sell or exchange or offer to sell 
any product of the Division below his own cost, when and if same 
may be determined as herein provided, except to meet the competi­
tion of any member of the Division whose price for a product of 
equivalent quality is not less than his own cost. When a uniform 
and standard system of cost accounting, prescribed by the Divisional 
Committee, shall be approved by the Administrator, every member 
of the Division shall use a system of accounting which conforms to 
the principles of such system. The Divisional Committee shall, sub­
ject to the approval of the Administrator, determine the cost factors 
to be included in such system. 

The Divisional Committee shall have the power to suspend the 
operation of the provisions of this Section and to make provision 
for the disposal' of discontinued lines, seconds, and other sales to be 
excepted from the application of this Section. 

2. Members of the Division shall file with the Divisional Com­
mittee a schedule of prices and terms of sale for the products of the 
Division, within thirty (30) days after the effective date of this 
Code. Such price lists may be revised only upon five ( 5) days' notice 
by registered mail to the Divisional Committee. The Divisional 
Committee shall immediately send copies of all price lists filed 
to all members of the Division. 

Members of the Division shall not sell their products at lower 
prices or on more liberal terms than set forth in their own price list. 
When any member of the Division revises his price list, any other 
member of the Division may revise his price list accordingly, to 
become -effective on the same date as the revised price list first filed. 

"Dropper lines" and/or "seconds" shall be sold a;nd/ or shipped 
07W!J during the 11Wnths of January and August of a11l!J calendar year 
and" dropped lines" and/or" seconds" cannot be sold or shipped at 
any other time. 

For the 'f>W!'pose of this Seation "seconds " are finished prodiwts 
which have been damaged during the process of manufacturing 
qwi,lts and quilting prod'U(Jts, includvng misprints; a;nd ' dropped 
lines " mre merchandise where the oolor assortment is not compwte or 
where the 77Wrcha;ndise has proved unsalable/' 

1 Italicized words added by Amendment No. 5, appr oved Aug. 8, 1934. 
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The Divisional Committee shall have the power to suspend the 
operation of the provisions of this Section. 

3. The following Unfair Trade Practices are prohibited: 
(a) Giving, permitting to be given, or directly offering to give, 

anything of value for the purpose of influencing or rewarding the 
action of any employee, agent, or representative of another in rela­
tion to the business of the employer o:f such employee, the principal 
of such agent or the represented party, without the knowledge of 
uch employer, principal, or party. This provision shall not be con­

strued to prohibit free and general distribution of articles commonly 
used for advertising except so far as such articles are actually used 
for commercial bribery as hereinabove defined. 

(b) Using or substituting any material inferior in quality to that 
specified by the purchaser of any product. 

( c) Maliciously inducing or attempting to induce the breach o:f 
an existing oral or written contract between a competitor and his 
customer or source of supply, or interfering with or obstructing the 
performance of any such contractual duties or services. 

( d) The secret payment or allowance of rebates, refunds, com­
missions, credits, or unearned discounts, whether in the form of 
money or otherwise, or the secret extension to certain purchasers of 
special services or privileges not extended to all purchasers on like 
terms and conditions. 

( e) The branding or marking of any product o:f the Division in 
any manner which tends to deceive or mislead purchasers, with 
respect to the grade, quality, quantity, origin, size, material content, 
or preparation of such product. 

(£) Selling on more liberal terms than 3/ 10 E.0.M. 
(g) The failure to plainly stamp seconds. 
(h) The making or causing or knowingly permitting to be made 

or published any false, materially inaccurate, or deceptive statement 
by way of advertisement or otherwise, whether concerning the grade, 
quality, quantity, substance, character, nature, origin, size, finish, 
or preparation of any product of the Division, or the credit terms, 
values, policies, or services of any member of the Division, or other­
wise, having the tendency or capacity to mislead or deceive customers 
or prospective customers. 

(i) Making sales upon any other terms than expressly set forth in 
the invoice pertaining to such sales. 

4. The selling or offering for sale of any product of the Division 
on memorandum or on consignment or on conditional sale shall be 
an unfair trade practice. 

The Divisional Committee shall have the power to suspend the 
operation of the provisions of this Section. 



FABRIC AUTO EQUIPMENT DIVISION 

Division No. 5 

I-DEFINITION 

The term "Fabric Auto Equipment Division" as used herein 
includes all members of the Industry producing auto seat and slip 
covers, tire covers, top covers, side curtains, auto awnings, and fabric 
accessories for automobiles. 

II-TRADE PRACTICES 

The following Unfair Trade Practices are prohibited : 
(a) Giving, permitting to be given, or directly offering to give, 

anything of value for the purpose of influencing or rewarding the 
action of any employee, agent, or representative of another in rela­
tion to the business of the employer of such employee, the principal 
of such agent or the represented party, without the knowledge of 
such employer, principal, or party. This provision shall not be 
construed to prohibit free and general distribution of articles com­
monly used for advertising, except so far as such articles are actually 
used for commercial bribery, as hereinabove defined. 

(b) The branding or marking of any product of the Division in 
any manner which tends to deceive or mislead purchasers, with re­
spect to the grade, quality, quantity, origin, size, material content, or 
preparation of such product. 

( c) The making or causing or knowingly permitting to be made 
or published any false, materially inaccurate, or deceptive statement 
by way of advertisement or otherwise, whether concerning the grade, 
quality, quantity, substance, character, nature, origin, size, finish, 
or preparation of any product of the Division, or the credit terms, 
values, policies, or services of any member of the Division, or other­
wise, having the tendency or capacity to mislead or deceive customers 
or prospective customers. 

( d) The failure to plainly stamp seconds. 
( e) Rendering a bill or statement of account which is inaccurate 

in any particular. 
( f) Failure to show the present 2% excise tax on the invoice as 

a separate item, excepting in the case of those members of the Divi­
sion who sell to the jobbing or wholesale trade, who shall include 
the excise tax in their selling price. 

(g) The selling or offering for sale of any product of the Divi­
sion on memorandum or on consignment or on conditional sale shall 
be an unfair trade practice. 

The Divisional Committee shall have the power to suspend the 
operation of the provision of this Section. 
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(h) Selling on more liberal terms than 2%, 10 days E.0.M., net 30 
except that dating on seasonable merchandise may be allowed, but 
arnticipation shall not be allowed at a rate of more than ½ of 1% 
per month.6 

(i) Failure to invoice samples of complete products. 
(j) To make awy cillowa:nce or d?JScount for adtvertising or for 

paym,ent for space in newspapers, magazines, guides, or directories 
on b(:;half of (l(l?,y retailer and/or wholesaler to be used in promoting 
the sale of merchandise to the consumer in excess of one-half of the 
cost of the advertisinq; providing, how1ever, that payment for such 
advertising shall not be made until a copy of the publication contain­
ing the advertising together· with receipted bill there/ or is presf:;nted 
to a mernber of the Division. The supplying of cuts, matrices, or 
window card8 shall not be included in such prohibition. Nothing 
herein, however, shall prohibit any member of the Division from 
nationally or generally adveJrtising his merchandise. 

( k) To make a contract for a definite quantity of advertising tire 
covers at a stipulated price and to deliver a smaller quantity without 
charging the regular price applying to the quantity delivered. 

( l) To acoept orders for future reqwi,rernents which do not make 
provision for quantities, ewcepting that an average or wnderage of 
10% is aZlowed.6 

Ill 

When a standard system of oost accounting and methods of cost 
finding and/or estirnating capable of use by all m embers of the 
Division is prepared by the Divisiona,l O ommittee and approved by 
the Administrator, full details concerning said. system shall be made 
ava:ilable to all members of the Division. Thereafter, all members 
of the Division shall determine and/or estimate costs in accordance 
with the principles of such methods. 

Following the approval of such system no rnMnber of the Divi­
sion shall sell or ewchange or off er to sell any product of the Division 
below his own cost of making such prodruct, ewcept to meet the com­
petition of any member of the Division whose price for a product of 
equivalent quality is not less than his cost of making the product. 

The Divisional Committee shall have the power to suspend the 
operation of the provisions of this Article provid(:;d fiv e days' notice 
is r,iven the Administrator and the m embers of the Division, and to 
make provisions for the disposal of discontinued lines, seconds, and 
other sales to be ewcepted from the (J)pplication of this Article.6 

IV 

Learners may be employed for a period not ewcf:;eding four (4) 
weeks (J)t a rate of not less than 80% of the mini-mwm wages called 
for in the Oode, provided that no ernployer may em,ploy more thwn 
10% of the total employees as lear_ners, and provided further that 
awy employer may be entitled to one learner at the above specified 
wage, and provided fwrther that no employer ca;n employ as a learner 
any empl01.Jee who has been in the Division of the Industry within 
three years previous to the date of such e-mployment.6 

• Italici:red words added by .Amendment No. 3, approved June 29, 1931. 



COVERED CARPET PADDING DIVISION 

Division No. 6 

I-DEFINITION 

The term "Covered Carpet Padding Division" as used herein in­
cludes all members of the Industry producing padded, quilted, paper, 
and/or cloth covered carpet and rug linings and stair pads. 

Il----TRADE PRACTICES 

1. No member of the Di vision shall sell or exchange or off er to sell 
any product of the Di vision below his own cost, when and if same 
may be determined as herein provided, except to meet the competi­
tion of any member of the Division whose price for a product of 
equivalent quality is not less than his own cost. When a uniform 
and standard system of cost accounting, prescribed by the Divisional 
Committee, shall be approved by the Administrator, every member of 
the Division shall use a system of accounting which conforms to the 
principles of such system. The Divisional Committee shall, subject 
to the approval of the Administrator, determine the cost factors to 
be included in such system. 

The Divisional Committee shall have the power to suspend the 
operation of the provisions of this Section and to make provision for 
the disposal of discontinued lines, seconds, and other sales to be 
excepted from the. application of this Section. 

2. Member,s of the Division shall file with the Divisional Com­
mittee a schedule of prices and terms of sale for the products of the 
Division, within thirty ( 30) days after the effective date of this 
Code. Such price lists may be revised only upon five ( 5) day~ 
notice by registered mail to the Divisional Committee. The Divi­
sional Committee shall immediately send copie.s of all price lists 
filed to all members of the Di vision. 

Members of the Division shall not sell their products at lower 
prices or on more liberal terms than set forth in their own price Ii t. 
vVhen any member of the Di vision revises hi,s price list, any other 
member of the Division may revise his price list accordingly, to 
become effective on the same date as the revised price list first filed. 

The following may be sold without filing revised price lists th re­
for, but shall be reported to the Divi,sional Committee immediately 
after sale : dropped lines. 

The Divisional Committee shall have the power to suspend the 
operation of the provisions of this Section. 

3. The following Unfair Trade Practices are prohibited : 
(a) Giving, permitting to be given, or directly offering to o-ive 

anything of value for the purpose of influencing or rewarding the 
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action of any employee, agent or representative of another in relation 
to the business of the employer of such employee, the principal o: 
,such agent or the represented party, without the knowledge of such 
em:ployer, principal, or party. This provision shall not be construed 
to prohibit free and general distribution of articles commonly use<l 
£or advertising except so far as such articles are actually used for 
commercial bribery as hereinabove defined. 

(b) Using or substituting any material inferior in quality to that 
specified by the purchaser of any product. • 

(c) Maliciously inducing or attempting to induce the breach of an 
existing oral or written contract between a competitor and his cus­
tomer or source of supply, or interference with or obstructing the 
performance of any such contractual duties or services. 

(d) The secret payment or allowance of rebates, refunds, com­
missions, credits, or unearned discounts, whether in the form of 
money or otherwise, or the secret extension to certain purchasers of 
special services or privileges not extended to all purchasers on like 
terms and conditions. 

( e) The branding or marking of any product of the Division in 
any manner which tends to deceive or mislead purchasers, with 
respect to the grade, quality, quantity, origin, size, material content, 
or _P,reparation of such product. 

(£) Selling on more liberal terms than 5/ 10 or 4/ 10/ 60 Ex. 
(g) The making or causing or knowingly permitting to be made or 

published any false, materially inaccurate, or deceptive statement by 
way of advertisement or otherwise, whether concerning the grade, 
quality, quantity, s,ubstance, character, nature, origin, size, finish, or 
preparation of any product of the Division, or the credit terms, 
values, policies, or services of any member of the Division, or other­
wise, having the tendency or capacity to mislead or deceive customers 
or prospect1 ve customers. 

(h) Making sales upon any other terms than expressly set forth 
in the in voice pertaining to such sales. 



MOTOR ROBE DIVISION 

Di vision No. 7 

I-DEFINITION 

The term "Motor Robe Division" as used herein includes all 
members of the Industry producing motor robes exclusive of loom­
finished, fringed steamer rugs. 

II-TRADE PRACTICES 

1. All deliveries shall be F.O.B. factory or within the Metropoli­
tan District thereof. 

2. The following Unfair Trade Practices are prohibited: 
(a) Giving, permitting to be given, or directly offering to give, 

anything of value for the purpose of influencing or rewarding the 
action of any employee, agent or representative of another in rela­
tion to the business of the employer of such employee, the principal 
of such agent or the represented party, without the knowledge of 
such employer, principal, or party. This provision shall not be 
construed to prohibit free and general distribution of articles com­
monly used for advertising except so far as such articles are actually 
used for commercial bribery as hereinabove defined. 

(b) The secret payment or allowance of rebates, refunds, com­
missions, credits, or unearned discounts, whether in the form of 
money or otherwise, or the secret extension to certain purchasers of 
special services or privileges not extended to all purchasers on like 
terms and conditions. 

(c) Selling on more liberal terms than 2% 10 days E.O.M. except 
that for shipments made to points west of the Rocky Mountains 
terms shall be 2% 10 days E.O.M. or 2% 10 days after receipt of 
goods. Goods invoiced on and after the twenty-fifth of any month 
may be dated as of the first day of the following month. No antic­
ipation shall be allowed at a greater rate than 6% per annum. 

( d) Making guarantees against price :fluctuations. 
(426) 
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