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Executive Summary

Direct marketing continues to grow in the United
States as a method for small and medium-size produc-
ers to increase their profits. The number of farmers
markets in the United States increased by 63 percent
between 1994 and 2000. There are currently 2,863
seasonal and year-round markets throughout the
country.

All forms of direct marketing — farmers markets,
roadside stands, Community Supported Agriculture
(CSA), farm to school, and pick-your-own operations
—are also becoming increasingly popular with con-
sumers who seek fresh and healthful agricultural
products. Direct marketing data collected for the
1992 and 1997 Censuses of Agriculture showed that
during this 5-year period, the number of farms
involved in direct marketing increased 7.8 percent to
93,140 farms. The total value of direct marketing
sales and direct marketing sales per farm also in-
creased.!

As the Agricultural Marketing Service (AMS) in-
creases its involvement in direct marketing, it is
important to facilitate access to resources for all
participants: producers, vendors, market managers,
consumers, academics, extension educators, and
Federal and State employees. The objective of this
publication is to assist in this process by compiling a
bibliography of various documents concerning farmer
direct marketing.

The large body of information concerning farmer
direct marketing continues to grow. The first version
of the Farmer Direct Marketing Bibliography was
published in November 1998. This 2001 edition
contains more than 70 new entries. Three new
categories, “Farm to School,” “Internet Marketing,”
and “ATTRA (Appropriate Technology Transfer for
Rural Areas) Publications,” have been added.

The Farmer Direct Marketing Bibliography catalogs
work that has been done since approximately 1980.
While some pre-1980 publications have been in-
cluded, the cutoff date of 1980 was selected based on
resource constraints. Twenty-seven functional catego-
ries are used to divide the references from various
resources including private industry, academia, and
State and Federal Governments. References were
compiled from various sources, primarily from bibli-
ographies of individual publications and inquiries
distributed on various Internet list servers. The
bibliography will be maintained through regular
updates on the USDA Farmer Direct Marketing Web

page (http://www.ams.usda.gov/directmarketing).

1 For more information on the Census of Agriculture direct marketing
data and a State-by-State breakdown, visit http://www.ams.usda.gov

directmarketing/news 04 99.htm#seven.
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Introductory Notes

Categories:

Efforts were made to create topic categories that
facilitate use of the bibliography. Although some
references could be listed in more than one category,
they are only noted once to make the bibliography as
concise as possible. Thus, each reference is listed in
the category that reflects the primary component or
objective of the individual publication. For this
reason, users of the bibliography should keep in mind
that it might be useful to check several categories
when researching a particular topic.

The “Miscellaneous” section was intentionally left
without further division. It largely contains articles
concerning food security, consumer issues from an
academic point of view, and direct marketing in
relation to economic and community development.

Details:

If the National Agricultural Library (NAL) has the
particular reference, the call number is noted at the
end of the citation.

Additional information, such as the address of a
publisher, is noted where appropriate.

The first sections (2-7) are compiled alphabetically by
State. Later sections (8-24) are compiled alphabeti-
cally by author.

Articles from newspapers have been omitted.

Retrieval of Materials:

The materials listed in this bibliography, with the
exception of articles in section 1, “Publications on
Direct Marketing by Wholesale and Alternative
Markets (USDA),” are not available from the author

nor from Wholesale and Alternative Markets (USDA).

When looking for a publication that does not have
contact information listed, the following is suggested
for those with Internet access:

1. Check the Farmer Direct Marketing Web site’s
“On-line Articles and Publications” at http:
www.ams.usda.gov/directmarketing /resouces.htm.
Articles in the Farmer Direct Marketing Bibliogra-
phy that are available on-line are linked from this
Web page.

2. Contact the National Agricultural Library (USDA)
in Beltsville, MD. Phone: (301) 504-5766 or
http: //www.nal.usda.gov

3. Cooperative State Research, Education, and
Extension Service (CSREES) (USDA) maintains a
Web site which provides contact information for
individual States’ Cooperative Extension programs
and land grant colleges and universities. An Exten-
sion educator may be able to help find the informa-
tion.

To find a local Extension office, visit: http://
www.reeusda.gov /1700 /statepartners /usa.htm

4. All State governments maintain a Web site that
uses their postal abbreviations. Starting from a
particular State’s home page, it would be possible
to get information concerning the State’s depart-
ment of agriculture.

Examples:

New Hampshire State Department of Agriculture
via the State of New Hampshire Web site at:
http://www.state.nh.us

Kansas State Department of Agriculture via the State
of Kansas Web site at: http://www.state.ks.us

For those without Internet access seeking a particular
publication, contacting a local municipal or land grant
university library or calling the relevant institution
directly is suggested.
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for Rural Areas) Publications

ATTRA - Appropriate Technology Transfer for Rural
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Center for Appropriate Technology (NCAT). ATTRA
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To view a copy on line, visit http: //www.attra.org.
To receive a free hard copy of these publications, call
ATTRA at 800-346-9140.
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Resources for Organic Marketing
Alternative Marketing of Pork

Alternative Meat Marketing

Alternative Beet Marketing

Overview: Adding Value to Farm Products
Small-Scale Food Dehydration

Keys to Success in Value-Added Agriculture
Pastured Poultry

Sustainable Chicken Production
Sustainable Beef Production

Sustainable Hog Production Overview

23. ATTRA (Appropriate Technology Transfer for Rural Areas) Publications

41



Information Resources

(Alphabetical by author/publisher)

Campidonica, Mark. “How to Find Agricultural
Information on the Internet.” DANR Communica-
tion Services, University of California, 6701 San
Pablo Avenue, Oakland, CA 94608-1239. Publica-
tion 3387, 1997.

Fabian, Morris. “Highlights of Resources Available in
Direct Marketing - The Act of 1976 in Perspective.”
Cooperative Extension, Rutgers University. Special
Report 69, March 1983.

Gold, Mary. “Direct Marketing and Related Topics.”
National Agricultural Library, United States Depart-
ment of Agriculture. Quick Bibliography Series 97-
02, June 1997.

James, Henry. The Farmer’s Guide to the Internet,
date unknown.

Maetzold, Jim. “Alternative Enterprise and
Agritourism: Farming For Profit and Sustainability
Tool Kit.” Natural Resources Conservation Service,
U.S. Department of Agriculture. http://
www.nhg.nrcs.usda.gov/RESS /econ /altenterprise
Toolkit.html, undated.

Nichols, S.C. and H.M. Bahn. “Farmers’ Market
Organization and Operation: An Annotated Bibliog-

raphy.” Cooperative Extension Service, University of
Massachusetts. C-143, 1980.

Patton, L. Jeftrey (ed.). “Farmer’s Guide to Market-
ing Resources.” Lehigh County Cooperative Exten-
sion, Pennsylvania State University, 1994.

Southern Sustainable Agriculture Working Group.
“Farmers’ First Marketing Conference Marketing
Resource Directory.” Southern Sustainable Agricul-
ture Working Group, 1994. (NAL Call No.
HD9003.F37-1994)

United States Department of Agriculture. “Agricul-
tural Research and Development, Public and Private
Investments Under Alternative Markets and Institu-
tions.” National Agricultural Statistical Service and
Economic Research Service. AER-735, date un-
known.

United States Department of Agriculture. “Building
Better Rural Places: Federal Programs for Sustainable
Agriculture, Forestry, Entrepreneurship, Conserva-
tion and Community Development.” January 2001.

42 = Farmer Direct Marketing Bibliography 2001



Periodicals

(Alphabetical by Title)

Acres: A Voice for Eco-Agriculture. Acres U.S.A., P.O.
Box 8800, Metairie, LA 77011.

American Fruit Grower. 37733 Euclid Avenue,
Willoughby, OH 44094-5992.

American Small Farm. 267 Broad Street, Westerville,
OH 43081.

American Vegetable Grower. 37733 Euclid Avenue,
Willoughby, OH 44094-5992.

The Community Farm: A Voice for Community Sup-
ported Agriculture. The Community Farm, 3480
Potter Road, Bear Lake, MI 49614

Country Folks Grower. Lee Publications, Inc., P.O.
Box 121, 6113 State Highway 5, Palatine Bridge, NY
13428.

Country Journal. Cowles Enthusiast Media, P.O. Box
420235, Palm Coast, FL 32142-0235.

The Delmarva Farmer. P.O. Box 2026, Easton, MD
21601-2026.

Direct Marketing News. Farmers Direct Marketing
Association and the Commonwealth of Virginia
Department of Agriculture and Consumer Services.

Farm and Market Report. Massachusetts Department
of Food and Agriculture, 100 Cambridge Street,
Boston, MA 02202.

The Fruit Growers News. Great American Publishing
Inc., 343 South Union Street, Spara, MI 49345.

Grit! American Pastured Poultry Producers’ Associa-
tion, 5207 70th Street, Chippewa Falls, WI 54729.

Growing for Market. P.O. Box 3747, Lawrence, KS
66046

Lancaster Farming. P.O. Box 609, 1 East Main
Street, Ephrata, PA 17522.

Missouri Farm: Agricultural Alternatives for the New
Family Farm. c/o Ridge Top Ranch, Route 1, Clark,
MO 65243.

Progressive Farmer. P.O. Box 830069, Birmingham,
AL 35283-00069.

Rural Enterprise. P.O. Box 878, Menomonee Falls,
WI 53051.

The Seasonal Marketer. 76 Applewood Dr., Meriden,
CT 06450-7900.

Small Farmer’s Journal. P.O. Box 1627, Sisters, OR
97759.

Small Farm Today: The How-To Magazine of Alterna-
tive Crops, Livestock, and Divect Marketing. 3903
West Ridge Trail Road, Clark, MO 65243.

The Vegetable Growers News. Great American Publish-
ing Inc., 343 South Union Street, Spara, MI 49345.

West Virginia Divect Marketing Association Newsletter.
WVDMA, Fred Welshan Jr., Box 61, Colliers, WV
26035.

25. Periodicals = 43



Miscellaneous

(Alphabetical by author/publisher)

American Vegetable Grower Staff. “Farmers’ Markets

Are Coming to Town!” American Vegetable Grower.
pp. 11-13 and 42, June 1977.

Armstrong-Cummings, Karen. “Building Bridges -
Growing Community: Emerging Alliances for Com-
munity-Based Farm Product Marketing in Kentucky.”
Annual Report of a partnership project: Burley
Tobacco Growers Cooperative Association, Com-
modity Growers Cooperative, Community Food
Security Coalition, Kentucky League of Cities, Ken-
tucky State University, Partners for Family Farms and
University of Kentucky College of Agriculture,
November 1998.

Atkinson, M. and J. Williams. “Farmers Markets:
Breathing New Life Into Old Institutions.” Public
Management. Vol. 76, No. 1, pp 16-20, 1994.

Auburn, Jill. “Decentralizing the Distribution of
Fresh Fruits and Vegetables in California: Implica-
tions for Energy Use and Local Marketing.” Ph.D.
dissertation. University of California - Davis, 1985.

Aylsworth, Jean D. “State Promotions Offer New

Marketing Opportunities.” American Vegetable
Grower. pp. 27-29, 59-63, September 1989.

Bahn, H.M. and R.L. Christensen. “A Comparison of
Selt-Sufficiency in Food Production - The East North
Central and New England Regions.” Massachusetts
Agricultural Experiment Station. #2284, 1979.

Barham, Elizabeth. “What’s In a Name? Eco-Label-
ing in the Global Food System.” Department of
Sociology, Cornell University, 1997.

Baum, Hilary and Theodore Spitzer. “Public Markets
and Community Revitalization.” Project for Public
Spaces, Inc. and the Urban Land Institute, 1995.

Bell, James and Don Long (eds.). “Proceedings of
the 1984 Virginia Direct Marketing Conference.”
Virginia Cooperative Extension Service and Virginia
Polytechnic Institute and State University. Publication
448-009, 1984.

Biehler, Dawn, Andy Fisher, Kai Siedenburg, Mark
Winne, and Jill Zachary. “Getting Food to the Table:
An Action Guide to Local Food Policy.” Community
Food Security Coalition, 1999.

Blake, Bill. “Farmers’ Market Produce Prices: A
Multivariate Analysis.” Prepared for University of
California Cooperative Extension, November 1994.

Brushett, Lynda and Michael Sciabarrasi. “Marketing
Bedding Plants to New Hampshire Supermarkets and
Mass Merchandisers.” Cooperative Extension Service,
University of New Hampshire, 1994.

Business New Hampshire. “Farmers Cultivate Custom-
ers as Well as Crops.” Vol. 4, No. 7, June 1988.

Burke, P. “Reviving the Public Market: Don’t Fix It
Up Too Much.” Nation’s Cities. Vol. 16, pp. 9-12,
date unknown.

Chase, Nancy and J. Hugh Winn. “Farmers’ Markets:
An Idea Whose Time Has Come....Again.” Journal of
Extension. pp. 12-17, March-April 1981.

Cook, Roberta. “The Dynamic U.S. Fresh Produce
Industry: An Overview.” Post-Harvest Technology of
Horticultural Crops, Second Edition. Technical
Editor: Adel A. Kader. Division of Agriculture and
Natural Resources, University of California. Publica-
tion 3311, 1991.

Daniels, R., P.J. Bell, and C. Rambeau. “Direct
Marketing: More Than Produce Changes Hands.”
Penn State Agriculture. pp. 14-20, 1984.

DeMarco, Susan. “Home Grown Agriculture.”
Southern Exposure, January 1987.

Dionis, K. and E. Buckalew. “Where Farm and City
Meet.” Penn State Agriculture. pp. 11-19, Winter
1991. (NAL Call No. S451.P4P45)

Dixon Springs Agricultural Center. Fruit and Veg-
ctable Clip-Art for Direct Marketers. Route 1, Box
256, Simpson, 1L 62985.

44 = Farmer Direct Marketing Bibliography 2001



Emerich, Monica. “Alternative Delivery Systems Take
Root as Consumers Seek Convenience.” Natural
Foods Merchandiser. pp. 43-44, January 1997.

Festing, Harriet. Farmers’ Markets - An American
Success Story. Wye College, University of London.
Eco-Logic Books, 10/12 Picton Street, Bristol, BS6
5QA, United Kingdom, 1997.

Field C.R. and R. Sommer. “Regional-Seasonal
Patterns in Produce Consumption at Farmers’ Mar-
kets and Supermarkets.” Journal of Ecology of Food
and Nutrition. Vol. 12, pp. 109-115, 1982.

Fisher, Andy. “Community Food Security: A Food

Systems Approach to the 1995 Farm Bill and Beyond:

A Policy Options Paper.” Chicago, IL, August 25,
1994.

Gale, Fred. “Direct Farm Marketing as a Rural
Development Tool.” Rural Development Perspectives.
United States Department of Agriculture, Vol. 12,
No. 2, pp. 19-25, February 1997.

Gettings, T.L. “A Farmers Market with a Sense of

Community.” Organic Gardening and Farming. pp.
155-156, August 1977.

Getz, A. “Design for Community: Consumer-Pro-
ducer Co-Partnerships: A Direct Marketing Ap-

proach.” The Permaculture Activist. Vol. 7, No. 3, pp.

1,4-10, 1996.

Getz, A. “Urban Foodsheds.” The Permaculture
Activist. Vol. 7, No. 3, pp. 26-27, 1996.

Gibson, Eric. “Fresh From the Farm.” California
Grower, April 1990.

Gibson, E. “A Slice of the Pie: Direct Restaurant
Sales Oftfer High Profit Potential.” The Grower. pp.
18-20, 1987.

Gibson, R. “Boosting Produce Sales with Specialty
Brokers.” Rural Enterprise. Vol. 6, No. 3, pp. 3-5,
Spring 1992. (NAL Call No. HD2346.U5R8)

Gustafson, M.R. and C. Moulton. “The Marketing
Situation and Opportunities for Low Income Grow-
ers for Fresh Produce in California.” Department of

Applied Behavioral Sciences, University of California -
Davis. Special Publication 3237, 1978.

Hamilton, Neil. “Tending the Seeds: The Emergence
of'a New Agriculture in the United States.” Drake
Journal of Agricultural Law. Vol. 1, 1996.

Heisley, Deborah, Mary Ann McGrath, and John
Sherry, Jr. “To Everything There is a Season: A
Photoessay of a Farmers” Market.” Journal of Ameri-
can Culture. Vol. 14, No. 3, pp. 53-80, Fall 1991.

Hilchey, D. “Farmers’ Markets ‘Incubate’ Rural

Businesses.” Long Island Horticulture News. pp. 1-2,
October 1994.

Hodges, Laurie. “Weights and Measures Guidelines
for Sales at Farmers’ Markets, Roadside Stands and
Other Commercial Outlets.” Cooperative Extension
Service, University of Nebraska. Neb Facts. NF97-
344, 1997.

Karim, M. Bazlul. A Farmers’ Market in America.
Carlton Press Inc., New York, NY, 1981.

Kelly, D. “The Real Thing: Marketing Fads Come,
and Marketing Fads Go, But Farmers Markets?
They’re Here to Stay.” California Farmer. Vol. 268,
No. 8, pp. 12-12, 48, 1988.

Kidwell, Boyd. “Vegetable Growers Get Fresh With
Consumers.” Progressive Farmer, July 1995.

Killefer, Gail. “Farmers and Consumers: The Direct
Marketing Alternative.” Nutrition Action, June 1977.

Koralek, Robin. “Conference on Access to Food,”
September 18-19, 1995. Report of the Proceedings.
KRA Corporation, Silver Spring, MD, November
1996.

26. Miscellaneous = 45



Leopold Center for Sustainable Agriculture. “Sustain-
able Agriculture: People, Products, and Profits.”
1994 Conference Proceedings. Iowa State University,
August 1994.

Lindgren, D.T. “Horticultural Crop Sales and Partici-
pation in Rural Farmers” Markets.” HortTechnology.
Vol. 1, No. 1, pp. 106-108, October-December
1991.

Linstrom, H.R. “Farmer to Consumer Marketing.”
Economics, Statistics, and Cooperative Service,
United States Department of Agriculture. Report No.
ESCS-01, 1978.

Lyson, T. and J. Green. The Agricultural
Marketscape: Implications of Alternative Food Systems
for Communities and Landscapes in the Northeast.
Ithaca, NY: Cornell University, 1996.

Lyson, T.A.; G.W. Gillespie, and D. Hilchley. “Farm-
ers” Markets and the Local Community: Bridging the
Formal and Informal Economy.” American Journal of
Alternative Agriculture. Vol. 10, No. 3, pp. 108-113,
Summer 1995. (NAL Call No. $605.5.A43)

Moore, G. and K. Hetland. “Homegrown Effort
Cultivating Path Between Farm and Farmers Mar-
ket.” Rural Development News. Vol. 17, No. 1, pp.
11-12,14, February 1993.

Mueller, William and Brad Edmondson. “From
Farmer to Table: How Can You Get Consumers Back
to the Grocery Store, Once They’ve Bought From
the Farm.” American Demographics. Vol. 10, No. 6,
pp- 41-47, June 1988.

Myers, C. “What’s Ahead for Farmers’ Markets.”
Small Farm News. Small Farm Center, University of
California - Davis. pp. 1-3, March-April 1991. (NAL
Call No. HD1476.U52C27).

National Catholic Rural Life Conference. “Church
Supported Agriculture.” 4625 Beaver Avenue, Des
Moines, TA 50310-2199, date unknown.

Nettleton, J. “Regional Farmers” Market Develop-
ment as an Employment and Economic Development
Strategy.” Environmental Enhancement Through
Agriculture. Proceedings of a Conference held in
Boston, MA, November 15-17, 1995.

Nutrition Week. “Community Farming Unites Farm-
ers and Consumers,” October 30, 1992.

Nutrition Week. “Grantmakers Shift Toward Commu-
nity Food Security,” May 3, 1996.

Nutrition Week. “Local Farm Project Grows Food
Security Solutions.” September 1, 1995.

Page, D. “Farmers’ Markets Are Growing.” Small
Farm Today. Vol. 12, No. 5, pp. 50-51, October
1995. (NAL Call No. S1.M57)

Pastier, John. “Uncommon Market.” Historic Preser-
vation, January-February 1996.

Peck, Kathleen, et al. “Popularity Has Spawned
Diversity - And Rules - At Certified Farmers” Mar-
kets.” California Agriculture. Vol. 47, No. 2, pp. 30-
32, March-April 1993. (NAL Call No. 100-C12Cag)

Penn State Agriculture. “Where City and Farm
Meet.” Penn State Agriculture. pp. 12-13, Fall 1993-
Winter 1994. (NAL Call No. $451.P4P45)

Price, Charlene and Michael Harris. “Increasing Food
Recovery From Farmers” Markets: A Preliminary
Analysis.” Food and Rural Economics Division,
Economic Research Service, U.S. Department of
Agriculture. Food Assistance and Nutrition Research
Report No. 4 (FANRR-4), January 2000.

Price, Charlene and Michael Harris. “Increasing Food
Recovery From Farmers” Markets: A Preliminary
Analysis.” Journal of Food Distribution Research. Vol.
XXXI, Number 1, March 2000.

Public Spaces, Inc. “Market Portraits: The Magic of
Downtown Farmers’ Markets.” (video) Public Market

Collaborative, Project for Public Spaces, New York,
NY, 1989.

46 = Farmer Direct Marketing Bibliography 2001



Richards, Keith and Debra S. Wechsler. “Making it on
the Farm, Increasing Sustainability Through Value-
Added Processing and Marketing.” Southern SAWG.
Elkins, AR, August 1996.

Seelye, H. “Farmers Market Selling Can Increase
Returns.” California Grower. Vol. 17, No. 6, pp. 32-
36, June 1993.

Slattery, P. “Small-Scale Processing Offers Large-Scale
Profits.” Acres USA, September 1995.

Sommer, Robert. “The Case for Farmers” Markets:
Satistying Unfulfilled Consumer Needs Breeds Suc-
cess.” Marketing News, March 1, 1985.

Sommer R. and M. Wing. “Farmers’ Markets Please
Their Customers.” California Agriculture. Vol. 34,
No. 4, pp. 10-12, 1980.

Sommer, R.; M. Wing, and S. Aitkins. “Price Savings
to Consumers at Farmers’ Markets.” The Journal of
Consumer Affuirs. Vol. 14, No 2, pp. 452-462, 1980.

Sommer R.; J. Herrick, and T.R. Sommer. “The
Behavioral Ecology of Supermarkets and Farmers’

Markets.” Journal of Environmental Psychology. No. 1,
pp. 13-19, 1981.

Sommer, Robert. Farmers Markets of America: A
Renaissance. Capri Publishers, Santa Barbara, CA,
1980.

Sommer, Robert. “Farmers Markets as Community
Events.” Public Places and Open Spaces. Irwin Altman
and Ervin Zube (eds.). Plenum Press, New York, NY,
1989.

Sommer, Robert. “Farmers Markets.” Presentation
given at 7th International Making Cities Livable
Conference. Carmel, CA, March 1990.

Stumbos, J. “UC Program Helps Small Farmers Reap
Big Harvest.” California Agriculture. University of
California. Vol. 47, No. 2, pp. 5-18, 1993.

Tyburczy I. and R. Sommer. “Farmers Markets Are
Good for Downtown: They Can Help Revitalize
Declining City Center Shopping Areas.” Californin
Agriculture. Vol. 37, No. 5/6, pp. 30-32, May-June
1983.

United States Department of Agriculture. “Food
Consumption, Prices, and Expenditures, 1996.”
Economic Research Service. SB 928, April 1996.

United States Department of Agriculture. “A Study
of Access to Nutritious and Affordable Food.” Food
and Nutrition Service, April 1998.

26. Miscellaneous = 47



		Superintendent of Documents
	2025-07-01T20:08:06-0400
	Government Publishing Office, Washington, DC 20401
	U.S. Government Publishing Office
	Government Publishing Office attests that this document has not been altered since it was disseminated by Government Publishing Office




