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account profile used to match with
Sender name and address or Sender’s
representative authority to file an
international inquiry for a lost or
damaged package.

9. Click-n-Ship Account Linking
Information: Customer Address Details,
Authentication, Customer Contact
Name, Currency, Label Metadata,
Marketplace Label data, Order ID, Order
Status, Shipping Code, Value, IP
Address, MAC Address, Device Type,
Browser Type, OAuth accessToken,
OAuth expiry, OAuth refreshToken,
OAuth refreshTokenExpiry, OAuth
tokenType, Marketplace Data ID,
Marketplace Data Version, Marketplace
Data Account Type, Marketplace Data
Account Identifier, Marketplace Data
Reference ID, Marketplace Data Labels.

RECORD SOURCE CATEGORIES:

Customers, Individual Sender and
Sender’s representative filing an
international inquiry for lost or
damaged packages.

ROUTINE USES OF RECORDS MAINTAINED IN THE
SYSTEM, INCLUDING CATEGORIES OF USERS AND
PURPOSES OF SUCH USES:

Standard routine uses 1. through 7.,
10., and 11. apply.

POLICIES AND PRACTICES FOR STORAGE OF
RECORDS:

Automated database, computer
storage media, and paper.

POLICIES AND PRACTICES FOR RETRIEVAL OF
RECORDS:

By customer name, customer ID(s),
phone number, mail, email address, IP
address, text message address, and any
customer information or online user
information.

By tracking number for International
package shipments for which an
individual sender or sender’s
representative is filing an online
International inquiry for loss or damage.

POLICIES AND PRACTICES FOR RETENTION AND
DISPOSAL OF RECORDS:

1. ACH records are retained up to 2
years.

2. Records stored in the registration
database are retained until the customer
cancels the profile record, 3 years after
the customer last accesses records, or
until the relationship ends.

3. For small business registration,
records are retained 5 years after the
relationship ends.

4. Online user information may be
retained for 6 months. Records existing
on paper are destroyed by burning,
pulping, or shredding. Records existing
on computer storage media are
destroyed according to the applicable
USPS media sanitization practice.

ADMINISTRATIVE, TECHNICAL, AND PHYSICAL
SAFEGUARDS:

Paper records, computers, and
computer storage media are located in
controlled-access areas under
supervision of program personnel.
Access to these areas is limited to
authorized personnel, who must be
identified with a badge.

Access to records is limited to
individuals whose official duties require
such access. Contractors and licensees
are subject to contract controls and
unannounced on-site audits and
inspections. Computers are protected by
mechanical locks, card key systems, or
other physical access control methods.
The use of computer systems is
regulated with installed security
software, computer logon
identifications, and operating system
controls including access controls,
terminal and transaction logging, and
file management software. Online data
transmissions are protected by
encryption.

For small business registration,
computer storage tapes and disks are
maintained in controlled-access areas or
under general scrutiny of program
personnel. Access is controlled by logon
ID and password as authorized by the
Marketing organization via secure
website. Online data transmissions are
protected by encryption.

RECORD ACCESS PROCEDURES:

Requests for access must be made in
accordance with the Notification
Procedure above and USPS Privacy Act
regulations regarding access to records
and verification of identity under 39
CFR 266.5.

CONTESTING RECORD PROCEDURES:

See Notification Procedures and
Record Access Procedures.

NOTIFICATION PROCEDURES:

Customers wanting to know if
information about them is maintained in
this system of records must address
inquiries in writing to the system
manager. Inquiries must contain name,
address, and other identifying
information.

EXEMPTIONS PROMULGATED FOR THE SYSTEM:

None.

HISTORY:

March 8, 2023, 88 FR 14400;
December 27, 2018, 83 FR 66768;
August 25, 2016, 81 FR 58542; June 30,
2016, 81 FR 42760; June 20, 2014, 79 FR
35389; January 23, 2014, 79 FR 3881;
July 11, 2012, 77 FR 40921; October 24,

2011, 76 FR 65756; May 08, 2008, 73 FR
26155; April 29, 2005, 70 FR 22516.

Sarah Sullivan,

Attorney, Ethics and Legal Compliance.
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POSTAL SERVICE

Notice of Availability of Draft
Supplemental Environmental Impact
Statement for Next Generation Delivery
Vehicles Acquisitions

Pursuant to the requirements of the
National Environmental Policy Act
(NEPA) of 1969, the Council on
Environmental Quality’s regulations
implementing NEPA (40 CFR parts
1500-1508), and the Postal Service’s
regulations for NEPA compliance set
forth at 39 CFR part 775, the U.S. Postal
Service announces availability of the
Draft Supplemental Environmental
Impact Statement (SEIS) which analyzes
the environmental impacts of a range of
alternatives for a modification to the
Postal Service’s February 23, 2022,
Record of Decision (ROD) to purchase,
over ten years, 50,000 to 165,000
purpose-built, right-hand drive
vehicles—the Next Generation Delivery
Vehicle (NGDV)—to replace existing
delivery vehicles nationwide that are
beyond the end of their service life. A
minimum of 10 percent of those
vehicles would be battery electric
vehicles (BEVs).

As our Preferred Alternative, the
Postal Service proposes in this Draft
SEIS to modify the current ROD in three
primary ways: (1) substantially increase
the minimum BEV commitment to 62
percent, (2) reduce the total number of
vehicles proposed for purchase at this
time to 106,480, purchased over six
years, and (3) include a mix of both
NGDV and commercial-off-the-shelf
(COTS) vehicles. This Draft SEIS also
analyzes an NGDV-only Alternative
with 62 percent BEV commitment,
purchased over eight years, as well as a
“No-Action” Alternative, which would
proceed with the existing decision
under the ROD.

The Postal Service is soliciting
comments on the Draft SEIS during a
45-day public comment period.
Comments should be received no later
than August 14, 2023.

In addition, the Postal Service will
also conduct a virtual public hearing on
July 26, 2023. Registration information
will be made available 15 days prior to
the hearing date at the following
website: http://uspsngdveis.com/.

Interested parties may view the Draft
SEIS and the prior NGDV ROD at http://


http://uspsngdveis.com/
http://uspsngdveis.com/
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uspsngdveis.com/. Interested parties
may mail or deliver written comments,
containing the name and address of the
commenter, to: Mr. Davon Collins,
Environmental Counsel, United States
Postal Service, 475 L’Enfant Plaza SW,
Office 6606, Washington, DC 20260—
6201, or at NEPA@usps.gov. Note that
comments sent by mail may be subject
to delay due to Federal security
screening. Faxed comments are not
accepted. All submitted comments and
attachments are part of the public record
and subject to disclosure. Do not
enclose any material in your comments
that you consider confidential or
inappropriate for public disclosure.

References

1. U.S. Postal Service, Notice of Availability
of Record of Decision, Next Generation
Delivery Vehicles Acquisitions (87 FR
14588; Mar. 15, 2022).

2. U.S. Postal Service, Notice of Intent to
Prepare a Supplement to the Next
Generation Delivery Vehicles
Acquisitions Final Environmental
Impact Statement (87 FR 35581; June 10,
2022).

3. U.S. Postal Service, Notice to Postpone
Public Hearing and Extend Public
Comment Period for Supplement to the
Next Generation Delivery Vehicles
Acquisitions Final Environmental
Impact Statement (87 FR 43561; July 21,
2022).

Sarah Sullivan,
Attorney, Ethics & Legal Compliance.
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BILLING CODE P

SECURITIES AND EXCHANGE
COMMISSION

[SEC File No. 270-508, OMB Control No.
3235-0565]

Submission for OMB Review;
Comment Request; Extension: Rule
482

Upon Written Request, Copies Available
From: Securities and Exchange
Commission, Office of FOIA Services, 100
F Street NE, Washington, DC 20549-2736

Notice is hereby given that, pursuant
to the Paperwork Reduction Act of 1995
(44 U.S.C. 3501 et seq.) (“Paperwork
Reduction Act”), the Securities and
Exchange Commission (“Commission”)
has submitted to the Office of
Management and Budget (“OMB”’) a
request for extension of the previously
approved collection of information
discussed below.

Like most issuers of securities, when
an investment company (“fund”)? offers

1“Investment company” refers to both
investment companies registered under the

its shares to the public, its promotional
efforts become subject to the advertising
restrictions of the Securities Act of 1933
(15 U.S.C. 77) (the “Securities Act”’). In
recognition of the particular problems
faced by funds that continually offer
securities and wish to advertise their
securities, the Commission has
previously adopted advertising safe
harbor rules. The most important of
these is rule 482 (17 CFR 230.482) under
the Securities Act, which, under certain
circumstances, permits funds to
advertise investment performance data,
as well as other information. Rule 482
advertisements are deemed to be
“prospectuses’”” under Section 10(b) of
the Securities Act (15 U.S.C. 77j(b)).

Rule 482 contains certain
requirements regarding the disclosure
that funds are required to provide in
qualifying advertisements. These
requirements are intended to encourage
the provision to investors of information
that is balanced and informative,
particularly in the area of investment
performance. For example, a fund is
required to include disclosure advising
investors to consider the fund’s
investment objectives, risks, charges and
expenses, and other information
described in the fund’s prospectus, and
highlighting the availability of the
fund’s prospectus. In addition, rule 482
advertisements that include
performance data of open-end funds or
insurance company separate accounts
offering variable annuity contracts are
required to include certain standardized
performance information, information
about any sales loads or other
nonrecurring fees, and a legend warning
that past performance does not
guarantee future results. Such funds
including performance information in
rule 482 advertisements are also
required to make available to investors
month-end performance figures via
website disclosure or by a toll-free
telephone number, and to disclose the
availability of the month-end
performance data in the advertisement.
The rule also sets forth requirements
regarding the prominence of certain
disclosures, requirements regarding
advertisements that make tax
representations, requirements regarding
advertisements used prior to the
effectiveness of the fund’s registration
statement, requirements regarding the
timeliness of performance data. In
addition, rule 482(b) describes the
information that is required to be
included in an advertisement, including
a cautionary statement under rule

Investment Company Act of 1940 (“Investment
Company Act”) (15 U.S.C. 80a—1 et seq.) and
business development companies.

482(b)(4) disclosing the particular risks
associated with investing in a money
market fund.

On October 26, 2022, the Commission
adopted rule and form amendments that
modernize the requirements for annual
and semi-annual shareholder reports
provided by open-end management
investment companies.2 The
Commission also adopted amendments
to the advertising rules for registered
investment companies and business
development companies to promote
more transparent and balanced
statements about investment costs. The
advertising rule amendments require
that investment company
advertisements providing fee and
expense figures include: (1) the
maximum amount of any sales load or
any other nonrecurring fee; and (2) the
total annual expenses without any fee
waiver or expense reimbursement
arrangement. Under the amendments to
rule 482, investment company fee and
expense presentations in advertisements
must include timely and prominent
information about a fund’s maximum
sales load (or any other nonrecurring
fee) and gross total annual expenses,
based on the methods of computation
that the company’s Investment
Company Act or Securities Act
registration statement form prescribes
for a prospectus.

Rule 482 advertisements must be filed
with the Commission or, in the
alternative, with the Financial Industry
Regulatory Authority (“FINRA”).3 This
information collection differs from
many other federal information
collections that are primarily for the use
and benefit of the collecting agency.

Rule 482 contains requirements that
are intended to encourage the provision
to investors of information that is
balanced and informative, particularly
in the area of investment performance.
The Commission is concerned that in
the absence of such provisions fund
investors may be misled by deceptive
rule 482 advertisements and may rely
on less-than-adequate information when
determining in which funds they should
invest money. As a result, the

2 Tailored Shareholder Reports for Mutual Funds
and Exchange-Traded Funds; Fee Information in
Investment Company Advertisements, Investment
Company Act Release No. 34731 (Oct. 26, 2022), 87
FR 72758 (Nov. 25, 2022) (the “Adopting Release™).

3 See note to rule 482(h) under the Securities Act,
which states that “these advertisements, unless
filed with [FINRA], are required to be filed in
accordance with the requirements of § 230.497.”
See also rule 24b—3 under the Investment Company
Act (17 CFR 270.24b-3), which provides that any
sales material, including rule 482 advertisements,
shall be deemed filed with the Commission for
purposes of Section 24(b) of the Investment
Company Act upon filing with FINRA.
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