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71.1 [Amended]

m 2. The incorporation by reference in
14 CFR 71.1 of FAA Order JO 7400.11F,
Airspace Designations and Reporting
Points, dated August 10, 2021, and
effective September 15, 2021, is
amended as follows:

Paragraph 6005 Class E Airspace Areas
Extending Upward From 700 Feet or More
Above the Surface of the Earth.

* * * * *

AGL OHE5 Dayton, OH [Establish]
Moraine Air Park, OH
(Lat. 39°40’56” N, long. 84°14'24” W)

That airspace extending upward from 700
feet above the surface within an 6.3-mile
radius of the Moraine Air Park.

Issued in Fort Worth, Texas, on December
6, 2021.
Steven T. Phillips,

Acting Manager, Operations Support Group,
ATO Central Service Center.

[FR Doc. 2021-26639 Filed 12—8-21; 8:45 am]
BILLING CODE 4910-13-P

FEDERAL TRADE COMMISSION

16 CFR Part 1
[File No. R207004]

Petition for Rulemaking of Randall
David Marks

AGENCY: Federal Trade Commission.

ACTION: Receipt of petition; request for
comment.

SUMMARY: Please take notice that the
Federal Trade Commission
(“Commission’’) received a petition for
rulemaking from Randall David Marks,
and has published that petition online
at https://www.regulations.gov. The
Commission invites written comments
concerning the petition. Publication of
this petition is pursuant to the
Commission’s Rules of Practice and
Procedure, and does not affect the legal
status of the petition or its final
disposition.

DATES: Comments must identify the
petition docket number and be filed by
January 10, 2022.

ADDRESSES: You may view the petition,
identified by docket number FTC-2021—
0066, and submit written comments
concerning its merits by using the
Federal eRulemaking Portal at https://
www.regulations.gov. Follow the online
instructions for submitting comments.
Do not submit sensitive or confidential
information. You may read background
documents or comments received at
https://www.regulations.gov at any time.
FOR FURTHER INFORMATION CONTACT:
Daniel Freer, Office of the Secretary,

Federal Trade Commission, 600
Pennsylvania Avenue NW, Washington,
DC, 20580, dfreer@ftc.gov, (202) 326—
2663.

SUPPLEMENTARY INFORMATION: Pursuant
to Section 18(a)(1)(B) of the Federal
Trade Commission Act, 15 U.S.C.
57a(1)(B), and FTC Rule 1.31(f), 16 CFR
1.31(f), notice is hereby given that the
above-captioned petition has been filed
with the Secretary of the Commission
and has been placed on the public
record for a period of thirty (30) days.
Any person may submit comments in
support of or in opposition to the
petition. All timely and responsive
comments submitted in connection with
this petition will become part of the
public record. The Commission will not
consider the petition’s merits until after
the comment period closes.

Because your comment will be placed
on the publicly accessible website at
https://www.regulations.gov, you are
solely responsible for making sure your
comment does not include any sensitive
or confidential information. In
particular, your comment should not
include any sensitive personal
information, such as your or anyone
else’s Social Security number; date of
birth; driver’s license number or other
state identification number, or foreign
country equivalent; passport number;
financial account number; or credit or
debit card number. You are also solely
responsible for making sure your
comment does not include any sensitive
health information, such as medical
records or other individually
identifiable health information. In
addition, your comment should not
include any ‘““trade secret or any
commercial or financial information
which . . . is privileged or
confidential’—as provided by Section
6(f) of the FTC Act, 15 U.S.C. 46(f), and
FTC Rule 4.10(a)(2), 16 CFR 4.10(a)(2).

Authority: 15 U.S.C. 46; 15 U.S.C. 57a; 5
U.S.C. 601 note.
April J. Tabor,
Secretary.
[FR Doc. 2021-26611 Filed 12—8-21; 8:45 am]
BILLING CODE 6750-01-P

FEDERAL TRADE COMMISSION
16 CFR Part 314

RIN 3084-AB35

Standards for Safeguarding Customer
Information

AGENCY: Federal Trade Commission
(“FTC” or “Commission”).

ACTION: Supplemental notice of
proposed rulemaking; request for public
comment.

SUMMARY: The Commission requests
public comment on its proposal to
further amend the Standards for
Safeguarding Customer Information
(“Safeguards Rule” or “Rule”) to require
financial institutions to report to the
Commission any security event where
the financial institutions have
determined misuse of customer
information has occurred or is
reasonably likely and at least 1,000
consumers have been affected or
reasonably may be affected.

DATES: Written comments must be
received on or before February 7, 2022.

ADDRESSES: Interested parties may file a
comment online or on paper by
following the Request for Comment part
of the SUPPLEMENTARY INFORMATION
section below. Write “Safeguards Rule,
16 CFR part 314, Project No. P145407,”
on your comment and file your
comment online at https://
www.regulations.gov by following the
instructions on the web-based form. If
you prefer to file your comment on
paper, mail your comment to the
following address: Federal Trade
Commission, Office of the Secretary,
600 Pennsylvania Avenue NW, Suite
CC-5610 (Annex B), Washington, DC
20580, or deliver your comment to the
following address: Federal Trade
Commission, Office of the Secretary,
Constitution Center, 400 7th Street SW,
5th Floor, Suite 5610 (Annex B),
Washington, DC 20024.

FOR FURTHER INFORMATION CONTACT:
David Lincicum, Katherine McCarron,
or Robin Wetherill, Division of Privacy
and Identity Protection, Bureau of
Consumer Protection, Federal Trade
Commission, 600 Pennsylvania Avenue
NW, Washington, DC 20580, (202) 326—
2773, (202) 326-2333, or (202) 326—
2220.

SUPPLEMENTARY INFORMATION:
I. Background

Congress enacted the Gramm Leach
Bliley Act (“GLBA”’) in 1999.1 The
GLBA provides a framework for
regulating the privacy and data security
practices of a broad range of financial
institutions. Among other things, the
GLBA requires financial institutions to
provide customers with information
about the institutions’ privacy practices
and about their opt-out rights, and to
implement security safeguards for
customer information.

1Public Law 106-102, 113 Stat. 1338 (1999).
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