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withdraw from the agreement or make
final the agreement’s proposed order.

AmeriFreight is an automobile
shipment broker—that is, it arranges
shipment of consumers’ automobiles
through third-party freight carriers. This
matter involves AmeriFreight’s online
advertising for those services. The
Commission’s complaint alleges that the
Respondents violated Section 5(a) of the
Federal Trade Commission Act by
misrepresenting that AmeriFreight was
a highly rated or top-ranked automobile
shipment broker based on its customers’
unbiased reviews. The complaint also
alleges that AmeriFreight failed to
disclose that it paid consumers to post
reviews.

The proposed order includes
injunctive relief that prohibits these
alleged violations and fences in similar
and related violations.

Part I of the Order prohibits the
Respondents from misrepresenting that
their products or services are highly
rated or top-ranked based on unbiased
customer reviews or that their customer
reviews are unbiased.

Part II of the Order requires the
Respondents, when using an
endorsement to advertise any product or
service, to clearly and prominently
disclose a material connection, if one
exists, between the person providing the
endorsement and Respondents.

Part III contains recordkeeping
requirements for advertisements and
other documents relevant to the order.

Parts IV through VII of the proposed
order require Respondents to: Deliver a
copy of the order to principals, officers,
directors, managers, employees, agents,
and representatives having
responsibilities with respect to the
subject matter of the order; notify the
Commission of changes in corporate
structure, discontinuance of current
business or employment, or affiliation
with any new business or employment
that might affect compliance obligations
under the order; and file compliance
reports with the Commission.

Part VIII provides that the order will
terminate after twenty (20) years, with
certain exceptions.

The purpose of this analysis is to
facilitate public comment on the
proposed order, and it is not intended
to constitute an official interpretation of
the complaint or proposed order, or to
modify the proposed order’s terms in
any way.

By direction of the Commission.

Donald S. Clark,

Secretary.

[FR Doc. 2015-05105 Filed 3-5-15; 8:45 am]
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SUMMARY: The information collection
requirements described below will be
submitted to the Office of Management
and Budget (“OMB”’) for review, as
required by the Paperwork Reduction
Act (“PRA”’). The FTC intends to ask
OMB to extend for an additional three
years the current PRA clearance for the
FTC’s enforcement of the information
collection requirements in its Fair
Packaging and Labeling Act regulations
(“FPLA Rules”). That clearance expires
on May 31, 2015.

DATES: Comments must be filed by April
6, 2015.

ADDRESSES: Interested parties may file a
comment online or on paper, by
following the instructions in the
Request for Comment part of the
SUPPLEMENTARY INFORMATION section
below. Write “FPLA Rules, PRA
Comment, P074200” on your comment
and file your comment online at
https://ftcpublic.commentworks.com/
ftc/fplaregspra2 by following the
instructions on the web-based form. If
you prefer to file your comment on
paper, mail your comment to the
following address: Federal Trade
Commission, Office of the Secretary,
600 Pennsylvania Avenue NW., Suite
CC-5610 (Annex J), Washington, DC
20580, or deliver your comment to the
following address: Federal Trade
Commission, Office of the Secretary,
Constitution Center, 400 7th Street SW.,
5th Floor, Suite 5610 (Annex J),
Washington, DC 20024.

FOR FURTHER INFORMATION CONTACT:
Megan Gray, Attorney, Division of
Enforcement, Bureau of Consumer
Protection, (202) 326—3405, 600
Pennsylvania Ave. NW., Room 9541,
Washington, DC 20580.

SUPPLEMENTARY INFORMATION: On
December 16, 2014, the FTC sought
public comment on the information
collection requirements associated with
the FPLA Rules (December 16, 2014
Notice?), 16 CFR parts 500-503 (OMB
Control Number 3084—-0110).2 No

179 FR 74722.

2Section 4 of the FPLA specifically requires
packages or labels to be marked with: (1) A
statement of identity; (2) a net quantity of contents
disclosure; and (3) the name and place of business
of the company responsible for the product. The
FPLA Rules, 16 CFR parts 500-503, specify how

relevant comments were received.
Pursuant to the OMB regulations, 5 CFR
part 1320, that implement the PRA, 44
U.S.C. 3501 et seq., the FTC is providing
this second opportunity for public
comment while seeking OMB approval
to renew the pre-existing clearance for
the Rule. All comments should be filed
as prescribed herein, and must be
received on or before April 6, 2015.

Burden Statement

As detailed in the December 16, 2014
Notice, the FTC estimates cumulative
annual burden on affected entities to be
8,015,140 hours and $185,149,734 in
labor costs. Commission staff believes
that the FPLA Rules impose negligible
capital or other non-labor costs, as the
affected entities are likely to have the
necessary supplies and/or equipment
already (e.g., offices and computers) to
implement the packaging and labeling
disclosure requirements under the FPLA
Rules.

Request for Comment

You can file a comment online or on
paper. For the FTC to consider your
comment, we must receive it on or
before April 6, 2015.

You can file a comment online or on
paper. For the Commission to consider
your comment, we must receive it on or
before April 6, 2015. Write “FPLA
Rules, PRA Comment, P074200”’ on
your comment. Your comment—
including your name and your state—
will be placed on the public record of
this proceeding, including to the extent
practicable, on the public Commission
Web site, at http://www.ftc.gov/os/
publiccomments.shtm. As a matter of
discretion, the Commission tries to
remove individuals’ home contact
information from comments before
placing them on the Commission Web
site.

Because your comment will be made
public, you are solely responsible for
making sure that your comment doesn’t
include any sensitive personal
information, like anyone’s Social
Security number, date of birth, driver’s
license number or other state
identification number or foreign country
equivalent, passport number, financial
account number, or credit or debit card
number. You are also solely responsible
for making sure that your comment
doesn’t include any sensitive health
information, like medical records or
other individually identifiable health
information. In addition, do not include
any “[t]rade secret or any commercial or
financial information which . . .is

manufacturers, packagers, and distributors of
“consumer commodities” must do this.


https://ftcpublic.commentworks.com/ftc/fplaregspra2
https://ftcpublic.commentworks.com/ftc/fplaregspra2
http://www.ftc.gov/os/publiccomments.shtm
http://www.ftc.gov/os/publiccomments.shtm
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privileged or confidential,” as discussed
in Section 6(f) of the FTC Act, 15 U.S.C.
46(f), and FTC Rule 4.10(a)(2), 16 CFR
4.10(a)(2). In particular, don’t include
competitively sensitive information
such as costs, sales statistics,
inventories, formulas, patterns, devices,
manufacturing processes, or customer
names.

If you want the Commission to treat
your comment as confidential, you must
file it in paper form, with a request for
confidentiality, and you have to follow
the procedure explained in FTC Rule
4.9(c).3 Your comment will be kept
confidential only if the FTC General
Counsel grants your request in
accordance with the law and the public
interest.

Postal mail addressed to the
Commission is subject to delay due to
heightened security screening. As a
result, we encourage you to submit your
comments online. To make sure that the
Commission considers your online
comment, you must file it at https://
ftepublic.commentworks.com/ftc/
fplaregspra2, by following the
instructions on the web-based form.
When this Notice appears at http://
www.regulations.gov/#!home, you also
may file a comment through that Web
site.

If you file your comment on paper,
write “FPLA Rules, PRA Comment,
P074200” on your comment and on the
envelope, and mail it to the following
address: Federal Trade Commission,
Office of the Secretary, 600
Pennsylvania Avenue NW., Suite CC—
5610 (Annex J), Washington, DC 20580,
or deliver your comment to the
following address: Federal Trade
Commission, Office of the Secretary,
Constitution Center, 400 7th Street SW.,
5th Floor, Suite 5610 (Annex J),
Washington, DC 20024. If possible,
submit your paper comment to the
Commission by courier or overnight
service.

The FTC Act and other laws that the
Commission administers permit the
collection of public comments to
consider and use in this proceeding as
appropriate. The Commission will
consider all timely and responsive
public comments that it receives on or
before April 6, 2015. For information on
the Commission’s privacy policy,
including routine uses permitted by the
Privacy Act, see http://www.ftc.gov/ftc/
privacy.htm. For supporting
documentation and other information

3In particular, the written request for confidential
treatment that accompanies the comment must
include the factual and legal basis for the request,
and must identify the specific portions of the
comment to be withheld from the public record. See
FTC Rule 4.9(c), 16 CFR 4.9(c).

underlying the PRA discussion in this
Notice, see http://www.reginfo.gov/
public/jsp/PRA/praDashboard. jsp.

Comments on the information
collection requirements subject to
review under the PRA should
additionally be submitted to OMB. If
sent by U.S. mail, they should be
addressed to Office of Information and
Regulatory Affairs, Office of
Management and Budget, Attention:
Desk Officer for the Federal Trade
Commission, New Executive Office
Building, Docket Library, Room 10102,
725 17th Street NW., Washington, DC
20503. Comments sent to OMB by U.S.
postal mail, however, are subject to
delays due to heightened security
precautions. Thus, comments instead
should be sent by facsimile to (202)
395-5806.

David C. Shonka,

Principal Deputy General Counsel.

[FR Doc. 2015-05194 Filed 3—-5—15; 8:45 am|]
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DEPARTMENT OF HEALTH AND
HUMAN SERVICES

Centers for Disease Control and
Prevention

[30-Day—15-14LA]

Agency Forms Undergoing Paperwork
Reduction Act Review

The Genters for Disease Control and
Prevention (CDC) has submitted the
following information collection request
to the Office of Management and Budget
(OMB) for review and approval in
accordance with the Paperwork
Reduction Act of 1995. The notice for
the proposed information collection is
published to obtain comments from the
public and affected agencies.

Written comments and suggestions
from the public and affected agencies
concerning the proposed collection of
information are encouraged. Your
comments should address any of the
following: (a) Evaluate whether the
proposed collection of information is
necessary for the proper performance of
the functions of the agency, including
whether the information will have
practical utility; (b) Evaluate the
accuracy of the agencies’ estimate of the
burden of the proposed collection of
information, including the validity of
the methodology and assumptions used;
(c) Enhance the quality, utility, and
clarity of the information to be
collected; (d) Minimize the burden of
the collection of information on those
who are to respond, including through
the use of appropriate automated,

electronic, mechanical, or other
technological collection techniques or
other forms of information technology,
e.g., permitting electronic submission of
responses; and (e) Assess information
collection costs.

To request additional information on
the proposed project or to obtain a copy
of the information collection plan and
instruments, call (404) 639-7570 or
send an email to omb@cdc.gov. Written
comments and/or suggestions regarding
the items contained in this notice
should be directed to the Attention:
CDC Desk Officer, Office of Management
and Budget, Washington, DC 20503 or
by fax to (202) 395-5806. Written
comments should be received within 30
days of this notice.

Proposed Project

Annual Survey of Colorectal Cancer
Control Activities Conducted by States
and Tribal Organizations—New—
National Center for Chronic Disease
Prevention and Health Promotion
(NCCDPHP), Centers for Disease Control
and Prevention (CDC).

Background and Brief Description

In July 2009, the Centers for Disease
Control and Prevention’s (CDC’s)
Division of Cancer Prevention and
Control, National Center for Chronic
Disease Prevention and Health
Promotion, funded the Colorectal
Cancer Control Program (CRCCP) for a
5-year period. The purpose of the
CRCCP is to promote colorectal cancer
(CRQ) screening to increase population-
level screening rates to 80% and,
subsequently, to reduce CRC incidence
and mortality. The current awardees are
25 states and 4 tribal organizations.

The CRCCP includes two program
components: (1) CRC screening of low-
income, uninsured and underinsured
people (screening provision) and (2)
implementation of interventions to
increase population-level screening
rates (screening promotion).

As a comprehensive, organized
screening program, the CRCCP supports
activities including program
management, partnership development,
public education and targeted outreach,
screening and diagnostic services,
patient navigation, quality assurance
and quality improvement, professional
development, data management and
utilization, and program monitoring and
evaluation. For clinical service delivery,
grantees fund health care providers in
their state/territory/tribe to deliver
colorectal cancer screening, diagnostic
evaluation, and treatment referrals for
those diagnosed with cancer.

An annual survey of CRCCP grantees
was fielded from 2011-2013 through the
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