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similar surveys and focus groups. It is

estimated that 80,500 respondents will
have to be screened annually to recruit
the appropriate number of respondents

for this data collection activity. Specific
information will be provided with each
individual project submission. The
estimated annualized burden hours for

this data collection activity is 49,667.
There is no cost to respondents other
than their time.

ESTIMATED ANNUALIZED BURDEN HOURS

Number of Total response

Type of respondent Form name rglsurggggr?tfs responses per Aveerr?(gse gglslgs burden

P respondent | P P (hours)
General public and health care providers SCreener .......ccceveeeenenne 80,500 1 10/60 13,417
General public and health care providers Consent Forms 30,000 1 5/60 2,500
General public and health care providers Moderator’s Guide ........ 30,000 1 1 30,000
General public and health care providers SUIVeys .....cocvveveciennee 15,000 1 15/60 3,750
L] - | B B R PTRRUOU TRTOTORURPRRRRRRRINY 49,667

Dated: February 28, 2013.
Ron A. Otten,

Director, Office of Scientific Integrity (OSI),
Office of the Associate Director for Science
(OADS), Office of the Director, Centers for

Disease Control and Prevention.

[FR Doc. 2013-05236 Filed 3-5-13; 8:45 am]
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comments to CDC Desk Officer, Office of

Management and Budget, Washington,
DC 20503 or by fax to (202) 395-5806.
Written comments should be received
within 30 days of this notice.

Proposed Project

Formative Research for the
Development of CDC’s Act Against

DEPARTMENT OF HEALTH AND
HUMAN SERVICES

Centers for Disease Control and
Prevention

[30Day-13-12EX]

Agency Forms Undergoing Paperwork

Reduction Act Review

The Centers for Disease Control and

Prevention (CDC) publishes a list

information collection requests under
review by the Office of Management and
Budget (OMB) in compliance with the
Paperwork Reduction Act (44 U.S.C.
Chapter 35). To request a copy of these
requests, call the CDC Reports Clearance

Officer at (404) 639-7570 or send

email to omb@cdc.gov. Send written

AIDS Social Marketing Campaigns
Targeting Consumers—New—National
Center for HIV/AIDS, Viral Hepatitis,
STD, and TB Prevention (NCHHSTP),
Centers for Disease Control and
Prevention (CDC).

Background and Brief Description

The purpose of this study is to
conduct interviews and focus groups in
four rounds of data collections
(exploratory research, message testing,
concept testing, materials testing) with
consumer groups aged 18 to 64 over a
3-year period to develop various social
marketing campaigns aimed at
increasing HIV testing rates, increasing
HIV awareness and knowledge,
challenging commonly held
misperceptions about HIV, and

of

an

promoting HIV prevention and risk
reduction.

The research results will be used to
develop materials for six specific HIV
social marketing campaigns under the
umbrella of the larger Act Against AIDS
campaign. The campaigns will target
consumers aged 18—64. Some campaigns
will target the general public as a whole
and other campaigns will focus on
specific subpopulations at greatest risk
for HIV infection. The target audiences
will include Latinos, men who have sex
with men (MSM), HIV-positive
individuals and African Americans.

The study will screen 2338 people per
year for eligibility. Of the 2,338 people
screened, it is expected that 500 people
will participate in focus groups, 500
people will participate in in-depth
interviews and 700 will participate in
intercept interviews. All focus group
and in-depth interview participants
(total 1000) will complete a brief paper
and pencil survey.

There are no costs to the respondents
other than their time.

The total estimated annual burden
hours are 2,311.

ESTIMATED ANNUALIZED BURDEN HOURS

Average
Number of
Respondents Form name rglsupnclgg;r?tfs respons%s per brtérg;gngeer
respondent (in Hours)
Individuals (males and females) | Screening INStrUMENt .........c.coviiiiiiiiieiicee e 2338 1 2/60
aged 18-64. In-depth interview focus group and intercept interview
Exploratory—HIV Testing In-depth Interview Guide ..... 74 1 1
Exploratory—HIV Prevention In-depth Interview Guide 74 1 1
Exploratory—HIV Communication and Awareness In- 74 1 1
depth Interview Guide.
Exploratory—HIV Prevention with Positives In-depth 74 1 1
Interview Guide.
Consumer Message Testing In-depth Interview Guide 68 1 1
Consumer Concept Testing In-depth Interview Guide 68 1 1
Consumer Materials Testing In-depth Interview Guide 68 1 1
Exploratory—HIV Testing Focus Group Interview 74 1 2
Guide.
Exploratory—HIV Prevention Focus Group Interview 74 1 2
Guide.
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ESTIMATED ANNUALIZED BURDEN HOURS—Continued
Average
Number of
Number of burden per
Respondents Form name respondents re;;;or;?]edsegter response
P (in Hours)
Exploratory—HIV Communication and Awareness 74 1 2
Focus Group Interview Guide.
Exploratory—IV Prevention with Positives Focus 74 1 2
Group Interview Guide.
Consumer Concept Testing Focus Group Interview 68 1 2
Guide.
Consumer Message Testing Focus Group Interview 68 1 2
Guide.
Consumer Materials Testing Focus Group Interview 68 1 2
Guide.
Paper and Pencil—HIV Testing Survey .........ccccoceenee 250 1 30/60
Paper and Pencil—HIV Prevention Survey 250 1 30/60
Paper and Pencil—HIV Communication and Aware- 250 1 30/60
ness Survey.
Paper and Pencil—HIV Prevention with Positives Sur- 250 1 30/60
vey.
Intercept Interview Guide ..........cccovviiriiiiiiiiic s 700 1 20/60

Dated: February 28, 2013.
Ron A. Otten,
Director, Office of Scientific Integrity (OSI),
Office of the Associate Director for Science
(OADS), Office of the Director, Centers for
Disease Control and Prevention.

[FR Doc. 2013-05233 Filed 3-5-13; 8:45 am]
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DEPARTMENT OF HEALTH AND
HUMAN SERVICES

Centers for Medicare & Medicaid
Services

[Document Identifier CMS-10066 and CMS—
R-193]

Agency Information Collection
Activities: Proposed Collection;
Comment Request

AGENCY: Centers for Medicare &
Medicaid Services, HHS.

In compliance with the requirement
of section 3506(c)(2)(A) of the
Paperwork Reduction Act of 1995, the
Centers for Medicare & Medicaid
Services (CMS) is publishing the
following summary of proposed
collections for public comment.
Interested persons are invited to send
comments regarding this burden
estimate or any other aspect of this
collection of information, including any
of the following subjects: (1) The
necessity and utility of the proposed
information collection for the proper
performance of the agency’s functions;
(2) the accuracy of the estimated
burden; (3) ways to enhance the quality,
utility, and clarity of the information to
be collected; and (4) the use of
automated collection techniques or
other forms of information technology to

minimize the information collection
burden.

1. Type of Information Collection
Request: Extension. Title of Information
Collection: Detailed Notice of Discharge
(DND). Use: When a Medicare
beneficiary requests a Quality
Improvement Organization review of
his/her inpatient hospital discharge,
hospitals and Medicare plans have used
the DND to provide the beneficiary with
a detailed explanation regarding the
reason for discharge. Form Number:
CMS-10066 (OCN 0938-1019).
Frequency: Yearly. Affected Public:
Private Sector (business or other for-
profit and not-for-profit institutions).
Number of Respondents: 6,169. Total
Annual Responses: 12,852. Total
Annual Hours: 12,852. (For policy
questions regarding this collection
contact Evelyn Blaemire at 410-786—
1803. For all other issues call 410-786—
1326.)

2. Type of Information Collection
Request: Extension. Title of Information
Collection: Important Message from
Medicare (IM). Use: Hospitals have used
the IM to inform original Medicare,
Medicare Advantage, and other
Medicare plan beneficiaries who are
hospital inpatients about their hospital
rights and discharge rights. In
particular, the IM provides information
about when a beneficiary will and will
not be liable for charges for a continued
stay in a hospital and offers a detailed
description of the Quality Improvement
Organization review process. Form

Number: CMS—R—-193 (OCN 0938-0692).

Frequency: Yearly. Affected Public:
Private Sector (business or other for-
profit and not-for-profit institutions).
Number of Respondents: 6,169. Total

Annual Responses: 19,840,000. Total
Annual Hours: 2,976,000. (For policy
questions regarding this collection
contact Evelyn Blaemire at 410-786—
1803. For all other issues call 410-786—
1326.)

To obtain copies of the supporting
statement and any related forms for the
proposed paperwork collections
referenced above, access CMS’ Web Site
address at http://www.cms.hhs.gov/
PaperworkReductionActof1995, or
Email your request, including your
address, phone number, OMB number,
and CMS document identifier, to
Paperwork@cms.hhs.gov, or call the
Reports Clearance Office on (410) 786—
1326.

In commenting on the proposed
information collections please reference
the document identifier or OMB control
number. To be assured consideration,
comments and recommendations must
be submitted in one of the following
ways by May 6, 2013:

1. Electronically. You may submit
your comments electronically to http://
www.regulations.gov. Follow the
instructions for “Comment or
Submission” or “More Search Options”
to find the information collection
document(s) accepting comments.

2. By regular mail. You may mail
written comments to the following
address: CMS, Office of Strategic
Operations and Regulatory Affairs,
Division of Regulations Development,
Attention: Document Identifier/OMB
Control Number , Room C4-26-05,
7500 Security Boulevard, Baltimore,
Maryland 21244-1850.
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