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by Section 821 of Public Law 112–95. 
The FAA will continuously update 
these conditions and limitations as 
necessary to best ensure these 
operations meet this equivalent level of 
safety. 

Issued in Washington, DC, on February 14, 
2013. 
John M. Allen, 
Director, Flight Standards Service. 
[FR Doc. 2013–04052 Filed 2–21–13; 8:45 am] 

BILLING CODE 4910–13–P 

DEPARTMENT OF HOMELAND 
SECURITY 

Coast Guard 

33 CFR Part 110 

[Docket No. USCG–2012–0159] 

RIN 1625–AA01 

Anchorages; Captain of the Port Puget 
Sound Zone, WA 

Correction 

In rule document 2013–03121, 
appearing on pages 9811–9814 in the 
issue of Tuesday, February 12, 2013, 
make the following correction: 

§ 110.230 [Corrected] 

■ On page 9813, in the third column, on 
the eighteenth line from the top, 
‘‘latitude 47°7′30″ N’’ should read 
‘‘latitude 47°47′30″ N’’. 
[FR Doc. C1–2013–03121 Filed 2–21–13; 8:45 am] 

BILLING CODE 1505–01–D 

POSTAL SERVICE 

39 CFR Part 111 

Promotions and Incentive Programs 
for First-Class Mail and Standard Mail 

AGENCY: Postal ServiceTM. 
ACTION: Final rule. 

SUMMARY: The Postal Service will revise 
the Mailing Standards of the United 
States Postal Service, Domestic Mail 
Manual (DMM®) 709.3 to include new 
promotions and incentive programs that 
will be offered at various time periods 
during calendar year 2013 for Presorted 
and automation First-Class Mail® cards, 
letters, and flats, and Standard Mail® 
letters, flats, or parcels. 
DATES: Effective date: March 4, 2013. 
FOR FURTHER INFORMATION CONTACT: 
Krista Becker at 202–268–7345 or Bill 
Chatfield at 202–268–7278. Email 
contacts are: mobilebarcode@usps.gov 
for the Mobile Coupon/Click-to-Call, 

Emerging Technologies, Product 
Samples, and Mobile Buy-It-Now 
programs; and earnedvalue@usps.gov or 
picturepermit@usps.com for the two 
other programs. 
SUPPLEMENTARY INFORMATION: The Postal 
Service filed a notice with the Postal 
Regulatory Commission (PRC) (Docket 
No. R2013–1) on October 11, 2012 to 
offer six new promotions in 2013 and 
the PRC approved the 2013 promotions 
on November 16, 2012. 

In this final rule, the Postal Service 
provides a description of the eligibility 
conditions for the various promotional 
programs and the revised mailing 
standards to implement the programs. 
The types of eligible mailpieces are 
listed in the descriptions for each 
promotion. EDDM-Retail® mailings are 
not eligible for participation in any of 
the promotions. OMAS and official 
government mailings are eligible for 
participation in the Earned Value Reply 
Mail promotion only. Registration for 
must be made separately for each 
promotion through the Business 
Customer Gateway. 

Summary of Promotional Programs 
The six promotional programs, in 

calendar order are: 
1. Direct Mail Mobile Coupon and Click-to- 

Call 
2. Earned Value Reply Mail 
3. Emerging Technologies 
4. Picture Permit Imprint 
5. Product Samples 
6. Mobile Buy-It Now 

Postage Payment for Mobile Coupon/ 
Click-to-Call, Emerging Technologies, 
and Mobile Buy-It Now 

The following parameters apply to the 
Mobile Coupon/Click-to-Call, Emerging 
Technology, and Mobile Buy-It Now 
promotions. 

Mailing documentation and postage 
statements must be submitted 
electronically. Mailings entered by an 
entity other than the mail owner must 
identify the mail owner and mail 
preparer in the by/for fields. Full- 
service mailings are limited to 9,999 
pieces if submitted via Postal Wizard. If 
some pieces in a mailing are not 
claiming a promotion discount, separate 
postage statements must be used for 
pieces not claiming the discount and for 
pieces claiming the discount. All 
discounts must be claimed on the 
electronic postage statement at the time 
of mailing and will not be rebated at a 
later date. 

Postage payment methods will be 
restricted to permit imprint, metered 
postage, or precancelled stamps. Pieces 
with metered postage must bear an exact 
amount of postage as stipulated by the 

class and shape of mail. Affixed postage 
values for metered mailings will be as 
follows: 

First-Class Mail postcards .................. $0.20 
First-Class Mail automation and 

(PRSTD) machinable letters ........... 0.25 
First-Class Mail nonmachinable let-

ters .................................................. 0.45 
First-Class Mail automation and 

Presorted flats ................................. 0.35 
STD Mail Regular letters .................... 0.12 
STD Mail Regular flats ....................... 0.13 
STD Nonprofit letters .......................... 0.05 
STD Nonprofit flats ............................. 0.06 

Mailings with postage paid by 
metered or precancelled stamp postage 
will have the percentage discount 
deducted from the additional postage 
due, except for Value Added Refund 
mailings, which may include the 
amount of the discount with the amount 
to be refunded. 

Description of Promotional Programs 

Mobile Coupon/Click-to-Call 

This promotion provides an upfront 2 
percent postage discount for presort and 
automation mailings of First-Class Mail 
letters, postcards, or flats and Standard 
Mail (including Nonprofit) letters and 
flats that integrate mail with mobile 
technology and promote the value of 
direct mail. There are two separate ways 
to participate within the one overall 
program: Mobile Coupon and Click-to- 
Call. Mailers may participate in one or 
both ways, but only one discount may 
apply per mailing. The Mobile Coupon 
option will encourage mailers to 
integrate hard-copy coupons in the mail 
with mobile platforms for redemption. 
The Click-to-Call option will drive 
consumer awareness and increase usage 
of mail with mobile barcodes that 
provide click-to-call functionality. 

For the Mobile Coupon program, at 
least one of the following options apply: 

1. The mailpiece must be a coupon, 
entitling only the recipients to a 
discount off a product or service. 

2. The mailpiece must contain either 
mobile-print technology (such as a 2D 
barcode or smart tag) that can be 
scanned by a mobile device linking to 
a mobile coupon or a short number to 
be used to initiate a text communication 
that then triggers a SMS/EMS or MMS 
message with a one-time coupon or 
code. Texts that allow an option for 
ongoing coupons via text are not 
eligible. 

Coupon recipients must be able to 
present physical coupons or coupons 
stored on mobile devices at any of the 
mailer’s retail locations that exist. For 
mailers who do not have retail 
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