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1 Available at http://www.ftc.gov/reports/ 
violence/vioreport.pdf (hereafter ‘‘2000 Report’’). 

2 Available at http://www.ftc.gov/reports/ 
violence/violence010423.pdf. 

proper entities and this would prevent 
the Commission from fulfilling its 
statutory responsibilities under the Act 
to preserve and advance universal 
service. 
Federal Communications Commission. 
Gloria J. Miles, 
Federal Register Liaison, Office of the 
Secretary, Office of Managing Director. 
[FR Doc. 2012–23415 Filed 9–21–12; 8:45 am] 

BILLING CODE 6712–01–P 

FEDERAL ELECTION COMMISSION 

Sunshine Act Meeting 

AGENCY: Federal Election Commission. 
DATE & TIME: Thursday, September 27, 
2012 and its continuation on Tuesday, 
October 2, 2012 at 10 a.m. 
PLACE: 999 E Street NW., Washington, 
DC. 
STATUS: This Meeting Will Be Closed to 
the Public. 
ITEMS TO BE DISCUSSED: 

Compliance matters pursuant to 2 
U.S.C. 437g. 

Audits conducted pursuant to 2 
U.S.C. 437g, 438(b), and Title 26, U.S.C. 

Matters concerning participation in 
civil actions or proceedings or 
arbitration. 

Internal personnel rules and 
procedures or matters affecting a 
particular employee. 
* * * * * 
PERSON TO CONTACT FOR INFORMATION: 
Judith Ingram, Press Officer, Telephone: 
(202) 694–1220. 

Shelley E. Garr, 
Deputy Secretary of the Commission. 
[FR Doc. 2012–23574 Filed 9–20–12; 4:15 pm] 

BILLING CODE 6715–01–P 

FEDERAL RESERVE SYSTEM 

Formations of, Acquisitions by, and 
Mergers of Bank Holding Companies 

The companies listed in this notice 
have applied to the Board for approval, 
pursuant to the Bank Holding Company 
Act of 1956 (12 U.S.C. 1841 et seq.) 
(BHC Act), Regulation Y (12 CFR part 
225), and all other applicable statutes 
and regulations to become a bank 
holding company and/or to acquire the 
assets or the ownership of, control of, or 
the power to vote shares of a bank or 
bank holding company and all of the 
banks and nonbanking companies 
owned by the bank holding company, 
including the companies listed below. 

The applications listed below, as well 
as other related filings required by the 

Board, are available for immediate 
inspection at the Federal Reserve Bank 
indicated. The applications will also be 
available for inspection at the offices of 
the Board of Governors. Interested 
persons may express their views in 
writing on the standards enumerated in 
the BHC Act (12 U.S.C. 1842(c)). If the 
proposal also involves the acquisition of 
a nonbanking company, the review also 
includes whether the acquisition of the 
nonbanking company complies with the 
standards in section 4 of the BHC Act 
(12 U.S.C. 1843). Unless otherwise 
noted, nonbanking activities will be 
conducted throughout the United States. 

Unless otherwise noted, comments 
regarding each of these applications 
must be received at the Reserve Bank 
indicated or the offices of the Board of 
Governors not later than October 19, 
2012. 

A. Federal Reserve Bank of 
Richmond (Adam M. Drimer, Assistant 
Vice President) 701 East Byrd Street, 
Richmond, Virginia 23261–4528: 

1. SCBT Financial Corporation, 
Columbia, South Carolina, to acquire 
100 percent of the voting securities of 
The Savannah Bancorp, Inc., Savannah, 
Georgia, and thereby indirectly acquire 
The Savannah Bank, NA, Savannah, 
Georgia, and Bryan Bank & Trust, 
Richmond Hill, Georgia. 

In connection with this application, 
Applicant also has applied to acquire 
Minis & Co. Inc., Savannah, Georgia, 
and thereby engage in financial and 
investment advisory activities, pursuant 
to section 225.28(b)(6) of Regulation Y. 

Board of Governors of the Federal Reserve 
System, September 19, 2012. 
Michael J. Lewandowski, 
Assistant Secretary of the Board. 
[FR Doc. 2012–23490 Filed 9–21–12; 8:45 am] 

BILLING CODE 6210–01–P 

FEDERAL TRADE COMMISSION 

Agency Information Collection 
Activities; Proposed Collection; 
Comment Request 

AGENCY: Federal Trade Commission. 
ACTION: Notice. 

SUMMARY: The Federal Trade 
Commission (‘‘FTC’’ or ‘‘Commission’’) 
intends to conduct (with parental 
permission) an online survey of 
children, ages 8–16 years, who watch 
movies, listen to music, and/or play 
game applications (‘‘apps’’) on 
smartphones, Internet-accessible 
handheld devices, or tablet computers 
(collectively ‘‘app-capable mobile 
devices’’) that run either the iOS or 
Android operating systems. Before 

gathering this information, the FTC is 
seeking public comments on its 
proposed consumer research. Comments 
will be considered before the FTC 
submits a request for Office of 
Management and Budget (‘‘OMB’’) 
review under the Paperwork Reduction 
Act (‘‘PRA’’). 

DATES: Comments must be received on 
or before November 23, 2012. 

ADDRESSES: Interested parties may file a 
comment online or on paper, by 
following the instructions in the 
Request for Comment part of the 
SUPPLEMENTARY INFORMATION section 
below. 

FOR FURTHER INFORMATION CONTACT: 
Keith Fentonmiller, (202) 326–2775, 
Attorney, Federal Trade Commission, 
Bureau of Consumer Protection, 
Division of Advertising Practices, 600 
Pennsylvania Ave. NW., Washington, 
DC 20580. 

SUPPLEMENTARY INFORMATION: 

Background 

In September 2000, the Commission 
issued a report requested by the 
President and Congress entitled, 
Marketing Violent Entertainment to 
Children: A Review of Self-Regulation 
and Industry Practices in the Motion 
Picture, Music Recording & Electronic 
Game Industries.1 The 2000 Report 
examined the structure and operation of 
each industry’s self-regulatory program, 
parental familiarity with and use of 
those systems, and whether the 
industries had marketed violent 
entertainment products in a manner 
inconsistent with their own parental 
advisories. The Commission found that 
industry members routinely targeted 
children in their advertising and 
marketing of violent entertainment 
products and that children under age 17 
could purchase these products relatively 
easily. The Commission called upon the 
industries to strengthen their self- 
regulatory programs by: (1) Prohibiting 
target-marketing to children and 
imposing sanctions for violations; (2) 
improving self-regulatory programs at 
the retail level; and (3) increasing 
parental awareness of the ratings and 
labels. 

The Commission issued follow-up 
reports to assess changes in industry 
practices in April 2001,2 December 
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