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BURDEN TO THE PUBLIC

(a) Estimated number of respondents ..............................................................................................................................................
(b) Frequency of response ...............................................................................................................................................................
(c) Estimated average burden per response ....................................................................................................................................
(d) Estimated total reporting burden .................................................................................................................................................
(e) Estimated annual cost to respondents .......................................................................................................................................

General Description of Collection:
This information is used to add assets
to the digital library on the Peace Corps
Web site; provide stories and photos for
use in exhibits, news articles and events
about Peace Corps; assist in
documenting the history of the Peace
Corps as experienced by its Volunteers
through the years.
Request for Comment: Peace Corps
invites comments on whether the
proposed collection of information is
necessary for proper performance of the
functions of the Peace Corps Response,
including whether the information will
have practical use; the accuracy of the
agency’s estimate of the burden of the
proposed collection of information,
including the validity of the information
to be collected; and, ways to minimize
the burden of the collection of
information on those who are to
respond, including through the use of
automated collection techniques, when
appropriate, and other forms of
information technology.

developed in accordance with guidance
issued on November 5, 2010 by the
Office of Management and Budget’s
Office of Federal Procurement Policy
(OFPP). OFPP’s guidance is available at
http://www.whitehouse.gov/sites/
default/files/omb/procurement/memo/
service-contract-inventories-guidance11052010.pdf. The Office of
Acquisitions and Contract Management
has posted its inventory and a summary
of the inventory on the Peace Corps
homepage at the following link: http://
www.peacecorps.gov/open/.
FOR FURTHER INFORMATION CONTACT:
Questions regarding the service contract
inventory should be directed to Sandra
R. Harrell in the Office of Acquisitions
and Contract Management at 202–692–
1107 or sharrell@peacecorps.gov.

This notice issued in Washington, DC, on
February 24, 2012.
Garry W. Stanberry,
Acting Associate Director, Management.

BILLING CODE 6015–01–P

[FR Doc. 2012–4859 Filed 2–28–12; 8:45 am]

Dated: February 21, 2012.
Sandra R. Harrell,
Chief of Procurement Policy, Office of
Acquisitions and Contract Management.
[FR Doc. 2012–4763 Filed 2–28–12; 8:45 am]

POSTAL REGULATORY COMMISSION
[Docket No. R2012–6; Order No. 1252]

BILLING CODE 6051–01–P

Postal Service Pricing Proposal

Public Availability of Office of
Acquisitions and Contract
Management FY 2011 Service Contract
Inventory
United States Peace Corps.
Notice of public availability of
FY 2011 Service Contract Inventories.

AGENCY:
ACTION:

In accordance with Section
743 of Division C of the Consolidated
Appropriations Act of 2010 (Pub. L.
111–117), the Office of Acquisitions and
Contract Management is publishing this
notice to advise the public of the
availability of the FY 2011 Service
Contract inventory and FY2010
Analysis Report. This inventory
provides information on service contract
actions over $25,000 that were made in
FY 2011. The information is organized
by function to show how contracted
resources are distributed throughout the
agency. The inventory has been
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Postal Regulatory Commission.
ACTION: Notice.
AGENCY:

PEACE CORPS

Jkt 226001

The Commission is noticing a
recently Postal Service filing concerning
a Summer 2012 promotion offering
discounts for First-Class Mail and
Standard mailing with mobile barcodes
or other technology. This notice
addresses procedural steps associated
with this filing.
ADDRESSES: Submit comments
electronically by accessing the ‘‘Filing
Online’’ link in the banner at the top of
the Commission’s Web site (http://
www.prc.gov) or by directly accessing
the Commission’s Filing Online system
at https://www.prc.gov/prc-pages/filingonline/login.aspx. Commenters who
cannot submit their views electronically
should contact the person identified in
the FOR FURTHER INFORMATION CONTACT
section as the source for case-related
information for advice on alternatives to
electronic filing.
SUMMARY:

PO 00000

Frm 00103

Fmt 4703

Sfmt 4703

DATES:

1,000.
one time.
15 minutes.
250 hours.
$0.00.

Comments are due: March 12,

2012.
FOR FURTHER INFORMATION CONTACT:

Stephen L. Sharfman, General Counsel,
at 202–789–6820 (case-related
information) or DocketAdmins@prc.gov
(electronic filing assistance).
SUPPLEMENTARY INFORMATION:
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I. Introduction
On February 21, 2012, the Postal
Service filed a notice with the
Commission announcing its intent to
adjust prices for several market
dominant products within First-Class
Mail and Standard Mail pursuant to 39
U.S.C. 3622 and 39 CFR 3010.1 The
adjustment is a 2 percent discount on
the prices for First-Class Mail and
Standard Mail letters, flats, and cards
(presort and automation), which include
a qualifying mobile barcode or similar
print technology inside or on the
qualifying mailpieces (2012 Promotion).
Id. at 1. The 2012 Promotion is
proposed to take effect at 12:01 a.m. on
July 1, 2012 and will expire at 11:59
p.m. on August 31, 2012. Id.
II. Postal Service Filing
Incentive program. The Postal Service
proposes an upfront 2 percent discount
on First-Class Mail and Standard Mail
letters, flats, and cards (presort and
automation) that include, in or on the
mailpiece, a qualifying mobile barcode.
Id. The mobile barcode must direct the
recipients of the mailpieces to a mobileoptimized Web site that facilitates the
purchase of a product or service, or to
a personalized mobile Web site that is
tailored to the recipient. Id. at 1, 4.
The Postal Service states that the 2012
Promotion is designed to encourage
mailers to accelerate their integration of
more advanced mobile commerce and
personalization techniques into their
direct mail campaigns. Id. at 4.
Participants will be required to register
for and accept the terms of the 2012
Promotion at least 24 hours prior to
1 United States Postal Service Notice of MarketDominant Price Adjustment, February 21, 2012
(Notice).
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