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EQUAL EMPLOYMENT OPPORTUNITY
COMMISSION

Sunshine Act Meeting

DATE AND TIME: Wednesday, December
21, 2005, 9 a.m. eastern time.

PLACE: Clarence M. Mitchell, Jr.,
Conference Room on the Ninth Floor of
the EEOC Office Building, 1801 “L”
Street, NW., Washington, DC 20507.

STATUS: The meeting will be open to the
public.

MATTERS TO BE CONSIDERED:
Open Session

1. Announcement of Notation Votes,
and

2. Modification of EEOC Order 120—
Boundaries of the Baltimore Field
Office

Note: In accordance with the Sunshine Act,
the meeting will be open to the public
observation of the Commission’s
deliberations and voting. (In addition to
publishing notices on EEOC Commission
meetings in the Federal Register, the
Commission also provides a recorded
announcement a full week in advance on
future Commission sessions).

Please telephone (202) 663-7100
(voice) and (202) 663—4074 (TTY) at any
time for information on these meetings.
CONTACT PERSON FOR MORE INFORMATION:
Stephen Llewellyn, Acting Executive
Officer on (202) 663—4070.

Dated: December 12, 2005.

Stephen Llewellyn,

Acting Executive Officer, Executive
Secretariat.

[FR Doc. 05-24118 Filed 12—12-05; 4:44 am]
BILLING CODE 6570-06-M

FEDERAL RESERVE SYSTEM

Notice of Proposals to Engage in
Permissible Nonbanking Activities or
to Acquire Companies that are
Engaged in Permissible Nonbanking
Activities

The companies listed in this notice
have given notice under section 4 of the
Bank Holding Company Act (12 U.S.C.
1843) (BHC Act) and Regulation Y (12
CFR Part 225) to engage de novo, or to
acquire or control voting securities or
assets of a company, including the
companies listed below, that engages
either directly or through a subsidiary or
other company, in a nonbanking activity
that is listed in § 225.28 of Regulation Y
(12 CFR 225.28) or that the Board has
determined by Order to be closely
related to banking and permissible for
bank holding companies. Unless

otherwise noted, these activities will be
conducted throughout the United States.

Each notice is available for inspection
at the Federal Reserve Bank indicated.
The notice also will be available for
inspection at the offices of the Board of
Governors. Interested persons may
express their views in writing on the
question whether the proposal complies
with the standards of section 4 of the
BHC Act. Additional information on all
bank holding companies may be
obtained from the National Information
Center website at http://www.ffiec.gov/
nic/.

Unless otherwise noted, comments
regarding the applications must be
received at the Reserve Bank indicated
or the offices of the Board of Governors
not later than December 30, 2005.

A. Federal Reserve Bank of San
Francisco (Tracy Basinger, Director,
Regional and Community Bank Group)
101 Market Street, San Francisco,
California 94105-1579:

1. SouthwestUSA Corporation, Las
Vegas, Nevada; to acquire 100 percent of
Trustar Corporation, and thereby
indirectly acquire Nevada Trust
Company, both of Las Vegas, Nevada,
and thereby engaging in trust activities
pursuant to section 225.28(b)(5) of
Regulation Y.

Board of Governors of the Federal Reserve
System, December 12, 2005.

Robert deV. Frierson,

Deputy Secretary of the Board.

[FR Doc. E5-7373 Filed 12—14—05; 8:45 am]
BILLING CODE 6210-01-S

DEPARTMENT OF HEALTH AND
HUMAN SERVICES

Centers for Disease Control and
Prevention

[60Day-06-06AM]

Proposed Data Collections Submitted
for Public Comment and
Recommendations

In compliance with the requirement
of Section 3506(c)(2)(A) of the
Paperwork Reduction Act of 1995 for
opportunity for public comment on
proposed data collection projects, the
Centers for Disease Control and
Prevention (CDC) will publish periodic
summaries of proposed projects. To
request more information on the
proposed projects or to obtain a copy of
the data collection plans and
instruments, call 404-639-4766 and
send comments to Seleda Perryman,
CDC Assistant Reports Clearance
Officer, 1600 Clifton Road, MS-D74,

Atlanta, GA 30333 or send an e-mail to
omb@cdc.gov.

Comments are invited on: (a) Whether
the proposed collection of information
is necessary for the proper performance
of the functions of the agency, including
whether the information shall have
practical utility; (b) the accuracy of the
agency’s estimate of the burden of the
proposed collection of information; (c)
ways to enhance the quality, utility, and
clarity of the information to be
collected; and (d) ways to minimize the
burden of the collection of information
on respondents, including through the
use of automated collection techniques
or other forms of information
technology. Written comments should
be received within 60 days of this
notice.

Proposed Project

Intimate Partner Violence (IPV)
National Media Campaign—Choose
Respect—Renewal—National Center for
Injury Prevention and Control (NCIPC),
Centers for Disease Control and
Prevention (CDC).

Background and Brief Description

Intimate partner and sexual violence
is a significant problem in the United
States. According to the National
Violence against Women Survey, an
intimate partner physically assaults or
rapes approximately 1.5 million women
and 850,000 men in the United States
each year. Many more individuals are
subjected to threats of violence and
psychological and emotional abuse.
Alarmingly, intimate partner violence
(IPV) behaviors are manifested in youth
populations. The literature suggests that
attitudes and behaviors can be shaped
and reinforced more easily and more
effectively as individuals are developing
in youth than after they have been
firmly established. To begin to address
IPV and sexual violence in youth
populations, the CDC’s NCIPC has
developed a media campaign entitled,
“Choose Respect.” The campaign targets
prevailing norms that support
victimization and perpetration of
violence against women. Because
attitudes and behaviors related to IPV
begin to manifest early on, CDC will
focus its efforts on early adolescents,
and on the people who influence them.

This project will implement and
evaluate the Choose Respect Campaign
in a national roll-out in twelve states:
Arizona, California, Connecticut,
Illinois, Indiana, Michigan, Minnesota,
New York, North Carolina, Texas,
Washington, and Washington D.C. The
campaign will target youth as the
primary audience and parents and
teachers as secondary audiences. A
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baseline and post-campaign survey will
be conducted with adolescents, their
parents and their teachers to determine
outcomes of the campaign including
attitudes, beliefs and intended behaviors
toward IPV and sexual violence both
before and after implementation of the
campaign. The baseline information
collected prior to the campaign launch
will assist CDC in tailoring the
communication materials to each of the
middle schools and community groups
selected from the target markets. The

evaluation will then utilize these
baseline measures along with the
information collected following
implementation to assess the
campaign’s success at decreasing IPV-
tolerant attitudes, increasing the
identification of appropriate ways to
respond in situations that could lead to
IPV, and increasing the awareness of
resources to help facilitate discussions
about appropriate dating behavior.
The pre-post research design of this
campaign evaluation will aid CDC in

ESTIMATED ANNUALIZED BURDEN TABLE

assessing the changes in attitudes,
beliefs and behaviors associated with
the campaign.

The goal of CDC’s Media Campaign,
Choose Respect, is to increase the
perception among adolescents that any
form of violence between intimate
partners, whether physical, verbal or
sexual is considered inappropriate and
unacceptable. There is no cost to
respondents other than their time.

Number of re- | Average bur-
Respondents rglsunclgg;r?tfs sponses/re- | den/response TO‘?}' olzjt:;den
P spondent (in hours)
Teachers Baseling SUIVEY .......c.cooiiiiiiiiiiiiiieee e 600 1 15/60 150
Parents Baseline Survey ........ 6000 1 15/60 1500
Adolescents Baseling SUIVEY .........ocooiiiiiiiiiiiie s 6000 1 25/60 2500
Teachers Post-campaign SUIVEY .......ccccooiiiiiiiiiieiieee e 600 1 15/60 150
Parents Post-campaign SUIVEY ........cccooiiiiiiiiiiiieeeeie e 6000 1 15/60 1500
Adolescents Post-campaign SUIVEY ........ccccceeviririiiciieneceeseee e 6000 1 25/60 2500
LI €= LR UPPTURRPNt 25,200 | ceeeeeeiiiierireeeeee | e 8300

Dated: December 7, 2005.
Joan F. Karr,

Acting Reports Clearance Officer, Centers for
Disease Control and Prevention.

[FR Doc. E5-7378 Filed 12-14—05; 8:45 am]
BILLING CODE 4163-18-P

DEPARTMENT OF HEALTH AND
HUMAN SERVICES

Centers for Disease Control and
Prevention

[60Day—06—06AL]

Proposed Data Collections Submitted
for Public Comment and
Recommendations

In compliance with the requirement
of Section 3506(c)(2)(A) of the
Paperwork Reduction Act of 1995 for
opportunity for public comment on
proposed data collection projects, the
Centers for Disease Control and
Prevention (CDC) will publish periodic
summaries of proposed projects. To
request more information on the
proposed projects or to obtain a copy of
the data collection plans and
instruments, call 404—-639—-4766 or send
comments to Seleda Perryman, CDC
Assistant Reports Clearance Officer,
1600 Clifton Road, MS-D74, Atlanta,
GA 30333 or send an e-mail to
omb@cdc.gov.

Comments are invited on: (a) Whether
the proposed collection of information
is necessary for the proper performance
of the functions of the agency, including
whether the information shall have
practical utility; (b) the accuracy of the
agency’s estimate of the burden of the
proposed collection of information; (c)
ways to enhance the quality, utility, and
clarity of the information to be
collected; and (d) ways to minimize the
burden of the collection of information
on respondents, including through the
use of automated collection techniques
or other forms of information
technology. Written comments should
be received within 60 days of this
notice.

Proposed Project

Customer Surveys Generic Clearance
for the National Center for Health
Statistics -New-National Center for
Health Statistics (NCHS), Centers for
Disease Control and Prevention (CDC).

Background and Brief Description

As part of a comprehensive program,
the National Center for Health Statistics
(NCHS) plans to assess its customers’
satisfaction with the quality and
relevance of the information it
produces. NCHS will conduct voluntary
customer surveys to assess strengths in
agency products and services. Results of
these surveys will be used in future
planning initiatives. This is a request for

a generic approval from OMB to
conduct customer surveys over the next
three years.

The data will be collected using a
combination of methodologies
appropriate to each survey. These may
include: Evaluation forms, Mail surveys,
Focus groups, Automated and electronic
technology (e.g., e-mail, Web-based
surveys), and Telephone surveys.

Systematic surveys of several groups
will be folded into the program. Among
these are Federal customers and policy
makers, state and local officials who
rely on NCHS data, the broader
educational, research, and public health
community, and other data users. The
2006 surveys will include: (1) a self-
selected broad-based group of data users
who register for and/or attend NCHS
sponsored conferences and (2) all
persons who access the NCHS Website.
Data items will include (in broad
categories) information regarding an
individual’s gender, age, occupation,
affiliation, location, etc. The proposed
questions will attempt to obtain
information that will characterize the
respondents’ familiarity with and use of
NCHS data, their assessment of
usefulness, general satisfaction with
available services and products, and
suggestions for improvement of services
and products. There is no cost to
respondents other than their time to
participate in the survey.
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