Federal Register / Vol. 67, No. 124 / Thursday, June 27, 2002 / Notices
Title III of
the Export Trading Company Act of
1982 (15 U.S.C. Sections 4001–21)
authorizes the Secretary of Commerce to
issue Export Trade Certificates of
Review. The regulations implementing
Title III are found at 15 CFR part 325
(2001).
The Office of Export Trading
Company Affairs (‘‘OETCA’’) is issuing
this notice pursuant to 15 CFR 325.6(b),
which requires the Department of
Commerce to publish a summary of the
Certificate in the Federal Register.
Under section 305 (a) of the Act and 15
CFR 325.11(a), any person aggrieved by
the Secretary’s determination may,
within 30 days of the date of this notice,
bring an action in any appropriate
district court of the United States to set
aside the determination on the ground
that the determination is erroneous.

SUPPLEMENTARY INFORMATION:

Description of Certified Conduct
Export Trade
1. Products. All products.
2. Services. All services.
3. Technology Rights. All intellectual
property rights associated with Products
or Services, including, but not limited
to: patents, trademarks, copyrights, and
trade secrets.
4. Export Trade Facilitation Services
(as they Relate to the Export of
Products, Services, and Technology
Rights). Export Trade Facilitation
Services include professional services in
the areas of government relations and
assistance with state and federal
programs; foreign trade and business
protocol; consulting; market research
and analysis; collection and
dissemination of information on trade
opportunities; marketing; negotiations;
joint ventures; export management;
export licensing; advertising;
documentation and services related to
compliance with customs requirements;
insurance and financing; trade show
exhibitions and seminars; organizational
development; management and labor
strategies; transfer of technology; and
facilitating transportation and shipping.
Export Markets
The Export Markets include all parts
of the world except the United States
(the fifty states of the United States, the
District of Columbia, the
Commonwealth of Puerto Rico, the
Virgin Islands, American Samoa, Guam,
the Commonwealth of the Northern
Mariana Islands, and the Trust Territory
of the Pacific Islands).
Export Trade Activities and Methods of
Operation
ROCACO and/or its Member may:
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1. Develop Export Trading Companies
who provide and/or arrange for the
provision of Export Trade Facilitation
Services;
2. Engage in promotional and
marketing activities and collect
information on trade opportunities in
the Export Markets and distribute such
information to clients;
3. Enter into exclusive and/or nonexclusive licensing and/or sales
agreements with Suppliers for the
export of Products, Services, and/or
Technology Rights to Export Markets;
4. Enter into exclusive and/or nonexclusive agreements with distributors
and/or sales representatives in Export
Markets;
5. Allocate export sales or divide
Export Markets among Suppliers for the
sale and/or licensing of Products,
Services, and/or Technology Rights;
6. Allocate export orders among
Suppliers;
7. Establish the price of Products,
Services, and/or Technology Rights for
sales and/or licensing in Export
Markets;
8. Negotiate, enter into, and/or
manage licensing agreements for the
export of Technology Rights;
9. Enter into contracts for shipping;
and
10. Exchange information on a one-toone basis with individual Suppliers
regarding inventories and near-term
production schedules for the purpose of
determining the availability of Products
for export and coordinating export with
its distributors.
Terms and Conditions of Certificate
1. In engaging in Export Trade
Activities and Methods of Operation,
neither ROCACO nor its Member will
intentionally disclose, directly or
indirectly, to any Supplier any
information about any other Supplier’s
costs, production, capacity, inventories,
domestic prices, domestic sales, or U.S.
business plans, strategies, or methods
that are not already generally available
to the trade or public.
2. ROCACO and its Member will
comply with requests made by the
Secretary of Commerce on behalf of the
Secretary of Commerce or the Attorney
General for information or documents
relevant to conduct under the
Certificate. The Secretary of Commerce
will request such information or
documents when either the Attorney
General or the Secretary of Commerce
believes that the information or
documents are required to determine
that the Export Trade, Export Trade
Activities, and Methods of Operation of
a person protected by this Certificate of
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Review continue to comply with the
standards of Section 303(a) of the Act.
Definitions
1. ‘‘Member,’’ within the meaning of
Section 325.2(1) of the Regulation, is
The REIS Foundation.
2. ‘‘Supplier’’ means a person who
produces, provides, or sells Products,
Services and/or Technology Rights.
Protection Provided by the Certificate
This Certificate protects ROCACO, its
Member, and their directors, officers,
and employees acting on their behalf
from private treble damage actions and
government criminal and civil suits
under U.S. federal and state antitrust
laws for the export conduct specified in
the Certificate and carried out during its
effective period in compliance with its
terms and conditions.
A copy of this certificate will be kept
in the International Trade
Administration’s Freedom of
Information Records Inspection Facility
Room 4102, U.S. Department of
Commerce, 14th Street and Constitution
Avenue, NW., Washington, DC 20230.
Dated: June 21, 2002.
Jeffrey C. Anspacher,
Director, Office of Export Trading, Company
Affairs.
[FR Doc. 02–16195 Filed 6–26–02; 8:45 am]
BILLING CODE 3510–DR–P

DEPARTMENT OF COMMERCE
International Trade Administration
[Docket No. 020613147–2147–01 ]

International Buyer Program Support
for Domestic Trade Shows
AGENCY: International Trade
Administration, Commerce.
ACTION: Notice and call for applications
for the FY 2004 International Buyer
Program.
SUMMARY: This notice sets forth
objectives, procedures and application
review criteria associated with the
International Buyer Program (IBP) of the
U.S. Department of Commerce (DOC), to
support domestic trade shows. Selection
is for the International Buyer Program
for Fiscal Year 2004 (October 1, 2003
through September 30, 2004).
The International Buyer Program was
established to bring international buyers
together with U.S. firms by promoting
leading U.S. trade shows in industries
with high export potential. The
International Buyer Program emphasizes
cooperation between the DOC and trade
show organizers to benefit U.S. firms
exhibiting at selected events and
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provides practical, hands-on assistance
such as export counseling and market
analysis to U.S. companies interested in
exporting. The assistance provided to
show organizers includes worldwide
overseas promotion of selected shows to
potential international buyers, endusers, representatives and distributors.
The worldwide promotion is executed
through the offices of the DOC United
States and Foreign Commercial Service
(hereinafter referred to as the
Commercial Service) in 74 countries
representing America’s major trading
partners, and also in U.S. Embassies in
countries where the Commercial Service
does not maintain offices. The
Department expects to select
approximately 28 shows for FY2004
from among applicants to the program.
Shows selected for the International
Buyer Program will provide a venue for
U.S. companies interested in expanding
their sales into international markets.
DATES: Applications must be received
within August 26, 2002. Contributions
(discussed below) are for shows selected
and promoted during the period
between October 1, 2003, and
September 30, 2004.
ADDRESSES: Export Promotion Services/
International Buyer Program,
Commercial Service, International Trade
Administration, U.S. Department of
Commerce, 14th & Constitution Avenue,
NW., H2116, Washington, DC 20230.
Telephone: (202) 482–0146 (For
deadline purposes, facsimile or email
applications will be accepted as interim
applications, to be followed by signed
original applications).
FOR FURTHER INFORMATION CONTACT: Jim
Boney, Product Manager, International
Buyer Program, Room 2116, Export
Promotion Services, U.S. and Foreign
Commercial Service, International Trade
Administration, U.S. Department of
Commerce, 14th & Constitution Avenue,
NW., Washington, DC 20230.
Telephone: (202) 482–0146; Fax: (202)
482–0115; Email:
Jim.Boney@mail.doc.gov.
SUPPLEMENTARY INFORMATION: The
Commercial Service is accepting
applications for the International Buyer
Program (IBP) for events taking place
between October 1, 2003, and
September 30, 2004. A contribution of
$7,000 for shows of five days or less is
required. For shows more than five days
in duration, or requiring more than one
International Business Center, a
contribution of $9,000 is required.
Under the IBP, the Commercial
Service seeks to bring together
international buyers with U.S. firms by
selecting and promoting U.S. domestic
trade shows in international markets in
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industries with high export potential.
Selection of a trade show is valid for
one event, i.e., a trade show organizer
seeking selection for a recurring event
must submit a new application for
selection for each occurrence of the
event. Even if the event occurs more
than once in the 12-month period
covering this announcement, the trade
show organizer must submit a separate
application for each event.
The Commercial Service will select
approximately 28 events to support
between October 1, 2003, through
September 30, 2004. The Commercial
Service will select those events that, in
its judgment, most clearly meet the
Commercial Service’s statutory mandate
to promote U.S. exports, especially
those of small and medium size
enterprises and that best meet selection
criteria articulated below.
Successful show organizer applicants
will be required to enter into a
Memorandum of Understanding (MOU)
with the DOC. The MOU constitutes an
agreement between the DOC and the
show organizer specifying which
responsibilities are to be undertaken by
DOC as part of the IBP and, in turn,
which responsibilities are to be
undertaken by the show organizer.
Anyone who requests information
regarding applying will be sent a copy
of the MOU along with the application
package. The responsibilities to be
undertaken by DOC will be carried out
by the Commercial Service.
The Department selects trade shows
to be IBP partners that it determines to
be leading international trade shows
appropriate for participation by U.S.
exporting firms and for promotion in
overseas markets by U.S. Embassies and
Consulates. Selection as an IBP partner
does not constitute a guarantee by the
U.S. Government of the show’s success.
IBP partnership status is not an
endorsement of the show organizer
except as to its international buyer
activities. Non-selection should not be
viewed as a finding that the event will
not be successful in the promotion of
U.S. exports.
Exclusions: Trade shows that are
either first-time or horizontal (nonindustry specific) events will not be
considered. Annual trade shows will
not be selected for this program more
than three times in any four-year period
(e.g., shows selected for fiscal years
2001, 2002 and 2003 are not eligible for
inclusion in this program in fiscal year
2004, but can be considered in
subsequent years).
General Selection Criteria: The
Department will select shows to be IBP
partners that, in the judgment of the
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Department, best meet the following
criteria:
(a) Export Potential: The trade show
promotes products and services from
U.S. industries that have high export
potential, as determined by DOC
sources, e.g., Commercial Service best
prospects lists and U.S. export statistics
(certain industries are rated as priorities
by our domestic and international
commercial officers in their Country
Commercial Guides).
(b) International Interest: The trade
show meets the needs of a significant
number of overseas markets and
corresponds to marketing opportunities
as identified by the posts in their
Country Commercial Guides (e.g. best
prospect lists). Previous international
attendance at the show may be used as
an indicator.
(c) U.S. Content of Show Exhibitors:
Trade shows with exhibitors featuring a
high percentage of U.S. products or
products with a high degree of U.S.
content will be preferred. To be
considered ‘‘U.S.’’, products and
services to be exhibited must be
produced or manufactured in the U.S.,
or if produced or manufactured outside
of the U.S., the products or services
must contain more than 50% U.S.
content and must be marketed under the
name of a U.S. firm.
(d) Stature of the show: The trade
show is clearly recognized by the
industry it covers as a leading event for
the promotion of that industry’s
products and services, both
domestically and internationally, and as
a showplace for the latest technology or
services in that industry or sector.
(e) Exhibitor Interest: There is
demonstrated interest on the part of U.S.
exhibitors in receiving international
business visitors during the trade show.
A significant number of U.S. exhibitors
should be new-to-export or seeking to
expand sales into additional
international markets.
(f) Overseas Marketing: There has
been a demonstrated effort to market
prior shows overseas. In addition, the
applicant should describe in detail the
international marketing program to be
conducted for the event, explaining how
efforts should increase individual and
group international attendance.
[Planned cooperation with Visit USA
Committees overseas is desirable.]
(g) Logistics: The trade show site,
facilities, transportation services, and
availability of accommodations are in
the stature of an international-class
trade show.
(h) Cooperation: The applicant
demonstrates a willingness to cooperate
with the Commercial Service to fulfill
the program’s goals and to adhere to
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target dates set out in the MOU and the
event timetable, both of which are
available from the program office (see
‘‘For Further Information’’ section above
on when, where, and how to apply).
Past experience in the IBP will be taken
into account in evaluating current
applications to the program.
Legal Authority: The Commercial
Service has the legal authority to enter
into MOUs with for-profit show
organizers and other groups (partners)
under the provisions of the Mutual
Educational and Cultural Exchange Act
of 1961 ((MECEA), as amended (22
U.S.C. Section 2455(f)) MECEA allows
the Commercial Service to accept
contribution of funds and services from
firms for the purposes of furthering its
mission. The statutory program
authority for the Commercial Service to
conduct the International Buyer
Program is 15 U.S.C. 4724.
The Office of Management and Budget
(OMB) has approved the information
collection requirements of the
application to this program under the
provisions of the Paperwork Reduction
Act of 1995 (44 U.S.C. 3512 et seq.)
(OMB Control No. 0625–0151).
Notwithstanding any other provision of
law, no person is required to respond to
nor shall a person be subject to a
penalty for failure to comply with a
collection of information subject to the
requirements of the Paperwork
Reduction Act unless that collection of
information displays a currently valid
OMB Control Number.
John Klingelhut,
Director, Office of Trade Event Programs, U.S.
and Foreign Commercial Service,
International Trade Administration, U.S.
Department of Commerce.
[FR Doc. 02–16258 Filed 6–26–02; 8:45 am]

insufficient data. This document
provides additional important
information concerning these meetings..
DATES: The meetings will be held on
July 8–12, 2002.
ADDRESSES: These meetings will be held
at the Hyatt Sarasota Hotel, 1000
Boulevard of the Arts, Sarasota, FL
34236; telephone: 941–953–1234.
Council address: Gulf of Mexico
Fishery Management Council, 3018 U.S.
Highway 301 North, Suite 1000, Tampa,
FL 33619.
FOR FURTHER INFORMATION CONTACT:
Wayne E. Swingle, Executive Director,
Gulf of Mexico Fishery Management
Council; telephone: (813) 228–2815.
SUPPLEMENTARY INFORMATION:
Correction
In 67 FR Doc. 02–15885 of June 24,
2002, on page 42547, in the second
column, add the following information
under the last entry for July 12, 2002,
‘‘Other Business’’ to read as follows:
11:45–12 noon—Other Business.
The Council will consider a request
from the South Atlantic Fishery
Management Council (SAFMC) to the
Secretary of Commerce that the SAFMC
be allowed to have their own Dolphin/
Wahoo Fishery Management Plan.
Dated: June 24, 2002.
Theophilus R. Brainerd,
Acting Director, Office of Sustainable
Fisheries, National Marine Fisheries Service.
[FR Doc. 02–16280 Filed 6–26–02; 8:45 am]
BILLING CODE 3510–22–S

Gulf of Mexico Fishery Management
Council; Public Meetings; Correction
AGENCY: National Marine Fisheries
Service (NMFS), National Oceanic and
Atmospheric Administration (NOAA),
Commerce.
ACTION: Notice of public meeting;
correction.
SUMMARY: The Gulf of Mexico Fishery
Management Council published a
document in the Federal Register of
June 24, 2002, convening public
meetings. The document contained
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DEPARTMENT OF COMMERCE

[I.D. 062002A]

Marine Mammals; Permit No. 3581564–02, Permit No. 782–1532, File No.
1016–1651, File No. 800–1664, File No.
434–1669, and File No. 881–1668

National Marine Fisheries
Service (NMFS), National Oceanic and
Atmospheric Administration (NOAA),
Commerce.
ACTION: Issuance of permit amendment.

[I.D. 061402C]

BILLING CODE 3510–22–S

National Oceanic and Atmospheric
Administration

AGENCY:

National Oceanic and Atmospheric
Administration

Dated: June 20, 2002.
Trevor Spradlin,
Acting Chief, Permits, Conservation and
Education Division, Office of Protected
Resources, National Marine Fisheries Service.
[FR Doc. 02–16282 Filed 6–26–02; 8:45 am]

DEPARTMENT OF COMMERCE

Marine Mammals; File No. 662–1345
DEPARTMENT OF COMMERCE

Alaska Region, NMFS, P.O. Box
21668, Juneau, AK 99802-1668; phone
(907)586–7221; fax (907)586–7249.
FOR FURTHER INFORMATION CONTACT: Jill
Lewandowski or Trevor Spradlin,
(301)713–2289.
SUPPLEMENTARY INFORMATION: The
subject amendment to Permit No. 662–
1345–00, originally issued on May 30,
1997 (62 FR 13368), has been granted
under the authority of the Marine
Mammal Protection Act of 1972, as
amended (16 U.S.C. 1361 et seq.), and
the Regulations Governing the Taking
and Importing of Marine Mammals (50
CFR part 216).
The permit holder requested
authorization to extend Permit No. 662–
1345–00 for an additional 12 months
and change the annual report due date
to December 31. The new expiration
date for the permit is May 31, 2003, and
the new annual report due date is
December 31 of each year the permit is
valid. The permit number has been
changed to No. 662–1345–01 to reflect
that the permit has been amended.

National Oceanic and Atmospheric
Administration

[I.D. 052102I]

BILLING CODE 3510–FP–P

43283

SUMMARY: Notice is hereby given that
Dena Matkin, P.O. Box 22, Gustavus,
Alaska 99826, has been issued an
amendment to scientific research Permit
No. 662–1345–00.
ADDRESSES: The amendment and related
documents are available for review
upon written request or by appointment
in the following office(s):
Permits, Conservation and Education
Division, Office of Protected Resources,
NMFS, 1315 East-West Highway, Room
13705, Silver Spring, MD 20910; phone
(301)713–2289; fax (301)713–0376; and
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AGENCY: National Marine Fisheries
Service (NMFS), National Oceanic and
Atmospheric Administration (NOAA),
Commerce.
ACTION: Receipt of applications to
amend permits, receipt of applications
for scientific research permits, and
availability of Environmental
Assessment.
SUMMARY: Notice is hereby given of the
following actions regarding permits for
takes of Steller sea lions (Eumetopias
jubatus) for the purposes of scientific
research: NMFS has received permit
applications from Dr. Glenn
VanBlaricom, Washington Cooperative
Fish and Wildlife Research Unit, School
of Aquatic and Fishery Sciences,
University of Washington, Seattle, WA
98195; Dr. Randall Davis, Department of
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