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PLACE: 999 E Street, NW., Washington,
DC (Ninth Floor).
STATUS: This meeting will be open to the
public.
ITEMS TO BE DISCUSSED:
Correction and approval of minutes.
Final rules and explanation and
justification on soft money.
Administrative matters.
FOR FURTHER INFORMATION CONTACT: Mr.
Ron Harris, Press Officer, Telephone:
(202) 694–1220.

Mary W. Dove,
Secretary of the Commission.
[FR Doc. 02–15088 Filed 6–11–02; 2:19 pm]
BILLING CODE 6715–01–M

FEDERAL RESERVE SYSTEM
Change in Bank Control Notices;
Acquisition of Shares of Bank or Bank
Holding Companies
The notificants listed below have
applied under the Change in Bank
Control Act (12 U.S.C. 1817(j)) and
§ 225.41 of the Board’s Regulation Y (12
CFR 225.41) to acquire a bank or bank
holding company. The factors that are
considered in acting on the notices are
set forth in paragraph 7 of the Act (12
U.S.C. 1817(j)(7)).
The notices are available for
immediate inspection at the Federal
Reserve Bank indicated. The notices
also will be available for inspection at
the office of the Board of Governors.
Interested persons may express their
views in writing to the Reserve Bank
indicated for that notice or to the offices
of the Board of Governors. Comments
must be received not later than June 27,
2002.
A. Federal Reserve Bank of
Richmond (A. Linwood Gill, III, Vice
President) 701 East Byrd Street,
Richmond, Virginia 23261–4528:
1. Thomas A. Vann, Washington,
North Carolina, individually and
together with the following members of
his immediate family: Lee M. Vann,
Washington, North Carolina; Edward W.
Vann, Rocky Mount, North Carolina;
Emily D. Vann, Rocky Mount, North
Carolina; Richard S. Vann, WinstonSalem, North Carolina; Patricia H. Vann,
Winston-Salem, North Carolina; Lynn
M. Forbes, Greenville, North Carolina;
and Elizabeth W. Honeycutt, Greenville,
North Carolina; to acquire voting shares
of First South Bancorp, Inc.,
Washington, North Carolina, and
thereby indirectly acquire voting shares
of First South Bank, Washington, North
Carolina.
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Board of Governors of the Federal Reserve
System, June 7, 2002.
Robert deV. Frierson,
Deputy Secretary of the Board.
[FR Doc. 02–14858 Filed 6–12–02; 8:45 am]

the voting shares of Keene Bancorp,
Inc., Keene, Texas, and thereby
indirectly acquire Nichols Bancshares,
Inc., Dover, Delaware, and its subsidiary
First State Bank, Keene, Texas.

BILLING CODE 6210–01–S

Board of Governors of the Federal Reserve
System, June 7, 2002.
Robert deV. Frierson,
Deputy Secretary of the Board.
[FR Doc. 02–14859 Filed 6–12–02; 8:45 am]

FEDERAL RESERVE SYSTEM
Formations of, Acquisitions by, and
Mergers of Bank Holding Companies
The companies listed in this notice
have applied to the Board for approval,
pursuant to the Bank Holding Company
Act of 1956 (12 U.S.C. 1841 et seq.)
(BHC Act), Regulation Y (12 CFR Part
225), and all other applicable statutes
and regulations to become a bank
holding company and/or to acquire the
assets or the ownership of, control of, or
the power to vote shares of a bank or
bank holding company and all of the
banks and nonbanking companies
owned by the bank holding company,
including the companies listed below.
The applications listed below, as well
as other related filings required by the
Board, are available for immediate
inspection at the Federal Reserve Bank
indicated. The application also will be
available for inspection at the offices of
the Board of Governors. Interested
persons may express their views in
writing on the standards enumerated in
the BHC Act (12 U.S.C. 1842(c)). If the
proposal also involves the acquisition of
a nonbanking company, the review also
includes whether the acquisition of the
nonbanking company complies with the
standards in section 4 of the BHC Act
(12 U.S.C. 1843). Unless otherwise
noted, nonbanking activities will be
conducted throughout the United States.
Additional information on all bank
holding companies may be obtained
from the National Information Center
website at www.ffiec.gov/nic/.
Unless otherwise noted, comments
regarding each of these applications
must be received at the Reserve Bank
indicated or the offices of the Board of
Governors not later than July 8, 2002.
A. Federal Reserve Bank of Atlanta
(Sue Costello, Vice President) 1000
Peachtree Street, N.E., Atlanta, Georgia
30309–4470:
1. CenterState Banks of Florida, Inc.,
Winter Haven, Florida; to acquire 100
percent of the voting shares of
CenterState Bank of Florida, Winter
Haven, Florida.
B. Federal Reserve Bank of Kansas
City (Susan Zubradt, Assistant Vice
President) 925 Grand Avenue, Kansas
City, Missouri 64198–0001:
1. Pinnacle Bancorp, Inc., Central
City, Nebraska; to acquire 100 percent of
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BILLING CODE 6210–01–S

DEPARTMENT OF HEALTH AND
HUMAN SERVICES
Office of the Secretary
Meeting of the National Human
Research Protections Advisory
Committee (NHRPAC)
AGENCY: Office of Public Health and
Science, Office for Human Research
Protections.
ACTION: Notice of July 30–31, 2002
meeting.
SUMMARY: Pursuant to section 10(d) of
the Federal Advisory Committee Act, as
amended (5 U.S.C. Appendix 2), notice
is hereby given of a meeting of the
National Human Research Protections
Advisory Committee (NHRPAC).
The meeting will be open to the
public, with attendance limited to space
available. Individuals who plan to
attend and need special assistance, such
as sign language interpretation or other
reasonable accommodations, should
notify the contact person listed below.
Individuals planning on attending the
meeting and who want to ask questions
must submit their requests in writing in
advance of the meeting to the contact
person listed below.
DATES: The Committee will hold its next
meeting on July 30–31, 2002. The
meeting will convene EST from 8:30
a.m. to its recess at approximately 5:30
p.m. on July 30 and resume at 8:30 a.m.
to 5:00 p.m. on July 31.
ADDRESSES: Four Points Sheraton, 1201
K Street, N.W., Washington, D.C. 20005
(202) 289–7600.
FOR FURTHER INFORMATION CONTACT:
Keisha Johnson, Program Assistant,
National Human Research Protections
Advisory Committee, Office for Human
Research Protections, The Tower
Building, 1101 Wootton Parkway, Suite
200, Rockville, Maryland 20852, (301)
435–4917. The electronic mail address
is: kjohnson@osophs.dhhs.gov.
SUPPLEMENTARY INFORMATION: The
National Human Research Protections
Advisory Committee was established on
June 6, 2000, to provide expert advice
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and recommendations to the Secretary
of HHS, Assistant Secretary for Health,
the Director, Office for Human Research
Protections, and other departmental
officials on a broad range of issues and
topics pertaining to or associated with
the protection of human research
subjects.
Information about NHRPAC, and the
draft agenda for the Committee’s July
2002 meeting, will be posted on the
NHRPAC website at: http://
ohrp.osophs.dhhs.gov/nhrpac/
nhrpac.htm.
Dated: June 5, 2002.
Greg Koski,
Executive Secretary, National Human
Research Protections Advisory Committee.
[FR Doc. 02–14948 Filed 6–12–02; 8:45 am]
BILLING CODE 4150–28–P

DEPARTMENT OF HEALTH AND
HUMAN SERVICES
Centers for Disease Control and
Prevention
[60Day–02–61]

Proposed Data Collections Submitted
for Public Comment and
Recommendations
In compliance with the requirement
of section 3506(c)(2)(A) of the
Paperwork Reduction Act of 1995 for
opportunity for public comment on
proposed data collection projects, the
Centers for Disease Control and
Prevention (CDC) will publish periodic
summaries of proposed projects. To
request more information on the
proposed projects or to obtain a copy of
the data collection plans and
instruments, call the CDC Reports
Clearance Officer on (404) 498–1210.
Comments are invited on: (a) Whether
the proposed collection of information
is necessary for the proper performance
of the functions of the agency, including
whether the information shall have
practical utility; (b) the accuracy of the
agency’s estimate of the burden of the
proposed collection of information; (c)

ways to enhance the quality, utility, and
clarity of the information to be
collected; and (d) ways to minimize the
burden of the collection of information
on respondents, including through the
use of automated collection techniques
or other forms of information
technology. Send comments to Anne
O’Connor, CDC Assistant Reports
Clearance Officer, 1600 Clifton Road,
MS–D24, Atlanta, GA 30333. Written
comments should be received within 60
days of this notice.
Proposed Project
Youth Media Campaign Awareness
and Reaction Tracking Study—New—
National Center for Chronic Disease
Prevention and Health Promotion
(NCCDPHP), Centers for Disease Control
and Prevention (CDC). CDC’s National
Center for Chronic Disease Prevention
and Health Promotion, Office of the
Director, Youth Media Campaign,
proposes to conduct ongoing monitoring
of the awareness and reaction to the
brand and messages of the Youth Media
Campaign. In FY 2001, Congress
established the Youth Media Campaign
at the Centers for Disease Control and
Prevention (CDC). Specifically, the
House Appropriations Language said:
The Committee believes that, if we are
to have a positive impact on the future
health of the American population, we
must change the behaviors of our
children and young adults by reaching
them with important health messages.
CDC, working in collaboration with
federal partners, is coordinating an
effort to plan, implement, and evaluate
a campaign designed to clearly
communicate messages that will help
kids develop habits that foster good
health over a lifetime.
The Campaign will be based on
principles that have been shown to
enhance success, including: designing
messages based on research; testing
messages with the intended audiences;
involving young people in all aspects of
Campaign planning and
implementation; enlisting the
involvement and support of parents and

other influencers; tracking the
Campaign’s effectiveness and revising
Campaign messages and strategies as
needed.
For the Campaign to be successful,
ongoing monitoring of the campaign’s
penetration with the target audiences is
essential. Campaign planners must have
mechanisms to determine the targets’
awareness of, and reaction to, the
campaign brand and messages as the
campaign evolves. Campaign planners
also need to identify which messages
are likely to have the greatest impact on
attitudes and desired behaviors. The
purpose of this monitoring strategy is to
continually assess and improve the
effectiveness of the targeted
communication and other marketing
variables throughout the evolution of
the campaign. Another important
objective is to determine which media
channels are most effective’to optimize
communication variables such as weight
levels, frequency and reach
components, programming formats, etc.
that will have the greatest effect upon
communicating the desired message to
the target audiences. As the marketing
efforts are implemented in selected
cities, the Campaign planners also want
to evaluate which strategies are most
effective in which locales.
The Youth Media Campaign will use
a tracking methodology using agetargeted samples. Tracking methods
may include, but are not limited to
telephone surveys, telephone or inperson focus groups, web-based surveys,
or intercept interviews with tweens,
parents, other teen influencers and adult
influencers nationally and in cities with
+YMC-hosted events. Continuous
tracking of awareness of the brand and
the advertising messages are standard
tools in advertising and marketing. The
commitment of resources to YMC’s
marketing efforts mandates that
campaign planners be able to respond
quickly to changes needed in message
execution or delivery as is standard
practice in the advertising industry.
There is no cost to respondents.

Number of respondents

Number of responses/respondent

Tweens (ages 9–13) ........................................................................................
Parents .............................................................................................................
Adult influencers ..............................................................................................
Older teen influencers .....................................................................................

20,000
10,000
7,500
4,000

1
1
1
1

15/60
15/60
15/60
15/60

5,000
2,500
1,875
1,000

Total ..........................................................................................................

........................

........................

........................

10,375

Respondents
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