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Number of Average bur-
Respondents rglsurggggr?tfs responses den/response T%flh%ﬂrg‘)gn
p respondent (in hours)
Respondents with genetic variants of interest ...........cccccoveiveriii e, 110 1 2 220
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Dated: February 8, 2002.
Julie Fishman,
Acting Deputy Director for Policy, Planning
and Evaluation, Centers for Disease Control
and Prevention.
[FR Doc. 02—3729 Filed 2—14—02; 8:45 am]
BILLING CODE 4163-18-P

DEPARTMENT OF HEALTH AND
HUMAN SERVICES

Centers for Disease Control and
Prevention

[60Day—-02-27]

Proposed Data Collections Submitted
for Public Comment and
Recommendations

In compliance with the requirement
of section 3506(c)(2)(A) of the
Paperwork Reduction Act of 1995 for
opportunity for public comment on
proposed data collection projects, the
Centers for Disease Control and
Prevention (CDC) will publish periodic
summaries of proposed projects. To
request more information on the
proposed projects or to obtain a copy of
the data collection plans and
instruments, call the CDC Reports
Clearance Officer on (404) 639-7090.

Comments are invited on: (a) Whether
the proposed collection of information
is necessary for the proper performance
of the functions of the agency, including
whether the information shall have
practical utility; (b) the accuracy of the
agency’s estimate of the burden of the
proposed collection of information; (c)
ways to enhance the quality, utility, and
clarity of the information to be
collected; and (d) ways to minimize the
burden of the collection of information
on respondents, including through the
use of automated collection techniques
or other forms of information
technology. Send comments to Anne

O’Connor, CDC Assistant Reports
Clearance Officer, 1600 Clifton Road,
MS-D24, Atlanta, GA 30333. Written
comments should be received within 60
days of this notice.

Proposed Project

Process Evaluation of CDC’s Youth
Media Campaign—NEW—National
Center For Chronic Disease Prevention
and Health Promotion (NCCDPHP),
Centers for Disease Control and
Prevention (CDC)

In FY 2001, Congress established the
Youth Media Campaign at the Centers
for Disease Control and Prevention
(CDQC). Specifically, the House
Appropriations Language said: The
Committee believes that, if we are to
have a positive impact on the future
health of the American population, we
must change the behaviors of our
children and young adults by reaching
them with important health messages.
CDC, working in collaboration with the
Health Resources and Services
Administration (HRSA), the National
Center for Child Health and Human
Development (NICHD), and the
Substance Abuse and Mental Health
Services Administration (SAMHSA), is
coordinating an effort to plan,
implement, and evaluate a campaign
designed to clearly communicate
messages that will help kids develop
habits that foster good health over a
lifetime. The Campaign will be based on
principles that have been shown to
enhance success, including: designing
messages based on research; testing
messages with the intended audiences;
involving young people in all aspects of
Campaign planning and
implementation; enlisting the
involvement and support of parents and
other influencers; tracking the
Campaign’s effectiveness and revising
Campaign messages and strategies as
needed.

For the Campaign to be successful,
close monitoring of the implementation
of the Campaign through process
evaluation is essential. Campaign
planners are interested in understanding
how well and under what conditions
the Campaign was implemented and the
size of the audience that was exposed to
the messages. This understanding will
facilitate any strategy changes that may
be necessary to increase the Campaign’s
effectiveness and sustainability.

The Youth Media Campaign will
conduct process evaluation with
convenience samples during community
events in up to 15 communities
nationwide, as well as through the
Campaign Web site and listservs. This
process evaluation may include, but is
not limited to, gathering information
from tweens, parents, other teen and
adult influencers, community
stakeholders, and partners through: in-
person and follow-up telephone
interviews; intercept interviews; panels
or reoccurring focus groups; internet
online surveys; and bounce-back Web
surveys with users of Web site.
Additionally, the Youth Media
Campaign process evaluation will
examine the implementation of
Campaign strategies through community
partners. Partner process evaluation
methods include, but are not limited to,
partner reporting logs, a partner listserv
reporting system, partner surveys, and
partner interviews.

The purpose of the process research is
to determine to what extent the Youth
Media Campaign was implemented as
planned, the challenges that occurred
and how they were addressed, in order
to refine campaign strategies.
Additionally, the process research will
examine to what extent partnerships
were formed and the effectiveness of the
partnership activities.

Average bur-
Number of
Number of den of re- Total burden
Respondents respondents ;ggpggggﬁi sponse (in hours)
p (in hours)

TWEENS (AGES 9—13) .eeiiiiiiiieiiiieeeitie ettt e sttt et e et e et e e e e sba e e e e be e e e aabeee s 20,000 1 %60 5,000
Reoccurring tween Panel(S) .....c.veeoiurieiriieeiiie et e 30 4 2 240
= 1= 1SRRI 10,000 1 %60 2,500
Reoccurring parent PanI(S) ...ocveeeiueeeiiiiieeiiie et e 30 4 2 240
AdUIt INFIUBNCETS ..o s 7,500 1 %60 1,875
Older teen INfIUBNCETS .....ooiuiiiiiiiii s 4,000 1 %60 1,000
Community StaKENOIAEIS .......oveeiiiieiiie e 2,000 1 3%o0 1,000
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Average bur-
Number of
Number of den of re- Total burden
Respondents respondents responses/ sponse (in hours)
respondent (in hours)
Reoccurring community stakeholder panel(s) .........ccccvveviiiniiiiiniiiiienee 40 2 2 160
Partners/allianCes ...........oooiiiiiiiiii i 2,000 6 3%0 6,000
LI ] = L TP PP TSP U OO TP UPPPN TOPRRPPPPRPPPRRTN 18,015

Dated: February 8, 2002.
Julie Fishman,
Acting Deputy Director for Policy, Planning
and Evaluation, Centers for Disease Control
and Prevention.
[FR Doc. 02-3730 Filed 2—14—-02; 8:45 am]
BILLING CODE 4163-18-P

DEPARTMENT OF HEALTH AND
HUMAN SERVICES

Administration for Children and
Families

Submission for OMB Review;
Comment Request

Title: Application and Program
Reporting Requirements for Children’s
Justice Act Grants.

OMB No.: 0980-0196.

Description: The Program Instruction,
prepared in response to the Children’s
Justice Act and authorized by Title I of
the Child Abuse Prevention and
Treatment Act (CAPTA) (as amended)
and in the process of reauthorization,
provides direction to States and
Territories to accomplish the purposes
of assisting States in developing,
establishing, and operating programs
designed to improve: (1) The handling
of child abuse and neglect cases,
particularly child sexual abuse and
exploitation, in a manner which limits
additional trauma to the child victim;
(2) the handling of cases of suspected
child abuse or neglect related fatalities;
and (3) the investigation and
prosecution of cases of child abuse and

neglect, particularly child sexual abuse
and exploitation. This Program
Instruction contains information
collection requirements that are found
in Public Law 104-235 at Sections
107(b), 107(d), and pursuant to

receiving a grant award. The

information being collected is required
by statute to be submitted pursuant to
receiving a grant award.
The information submitted will be
used by the agency to ensure
compliance with the statute; to monitor,
evaluate, and measure grantee
achievements in addressing the
investigation and prosecution of child
abuse and neglect; and to report to

Congress.

Respondents: State Governments.

Annual Burden Estimates

Number of re-
Instrument Number of sponses A\égl;]a%gubrl;r- Total burden
respondents per rgi;t)ond- per response hours
APPHCALION ..o 52 1 40 2080
Annual Performance REPOIT .........cooiiiiiiiiiiiieree e 52 1 20 1040
Estimated total annual burden NOUIS ........cooouiiiiiiiiii e siie | eeeeeiieessieeessiees | eesnieeessireeessieeess | orrreessisneessnneeaes 3,120

Additional Information: Copies of the
proposed collection may be obtained by
writing to The Administration for
Children and Families, Office of
Information Services, 370 L’Enfant
Promenade, SW., Washington, DC
20447, Attn: ACF Reports Clearance
Officer.

OMB Comment: OMB is required to
make a decision concerning the
collection of information between 30
and 60 days after publication of this
document in the Federal Register.
Therefore, a comment is best assured of
having its full effect if OMB receives it
within 30 days of publication. Written
comments and recommendations for the
proposed information collection should
be sent directly to the following: Office
of Management and Budget, Paperwork
Reduction Project, 725 17th Street, NW.,
Washington, DC 20503, Attn: Desk
Officer for ACF.

Dated: February 6, 2002.
Bob Sargis,
Reports Clearance Officer.
[FR Doc. 02—3747 Filed 2—-14-02; 8:45 am]
BILLING CODE 4184-01-M

DEPARTMENT OF HOUSING AND
URBAN DEVELOPMENT

[Docket No. FR-4737-N-02]

Notice of Proposed Information
Collection for Public Comment:
Section 8 Random Digit Dialing Fair
Market Rent Telephone Survey

AGENCY: Office of Policy Development
and Research, HUD.
ACTION: Notice.

SUMMARY: The proposed information
collection requirement described below
will be submitted to the Office of
Management and Budget (OMB) for
review, as required by the Paperwork
Reduction Act. The Department is
soliciting public comments on the
subject proposal.

DATES: Comments Due Date: April 16,
2002.

ADDRESSES: Interested persons are
invited to submit comments regarding
this proposal. Comments should refer to
the proposal by name and/or OMB
Control Number and should be sent to:
Reports Liaison Officer, Office of Policy
Development and Research, Department
of Housing and Urban Development,
451 7th Street, SW, Room 8228,
Washington, DC 20410.

FOR FURTHER INFORMATION CONTACT:
Marie Lihn, Economic and Market
Analysis Division, Office of Policy
Development and Research, Department
of Housing and Urban Development,
451 7th Street, SW, Room 8222,
Washington, DC 20410; telephone (202)
708—-0590, extension 5866; e-mail
marie_1._lihn@hud.gov. This is not a
toll-free number. Copies of the proposed
forms and other available documents
submitted to OMB may be obtained
from Ms. Lihn.

SUPPLEMENTARY INFORMATION: The
Department of Housing and Urban
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