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1 See Online Profiling: A Report to Congress (June
2000) (issued by a vote of 5–0, with Commissioner
Swindle concurring in part and dissenting in part),
available at http://www.ftc.gov/os/2000/06/
onlineprofilingreportjune2000.pdf; Online Profiling:
A Report to Congress, Part 2 (July 2000) (issued by
a vote of 4–1, with Commissioner Swindle
dissenting and Commissioner Leary concurring in
part and dissenting in part), available at http.//
www.ftc.gov/os/2000/07/onlineprofiling.htm.

Dated: February 2, 2001.
Elizabeth S. Woodruff,
Secretary to the Board, Federal Retirement
Thrift Investment Board.
[FR Doc. 01–3233 Filed 2–2–01; 4:56 pm]
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ACTION: Notice announcing public
workshop.

SUMMARY: The Federal Trade
Commission (‘‘Commission’’) has set
Tuesday, March 13, 2001 as the date for
a public workshop exploring how
businesses merge and exchange detailed
consumer information and how such
information is used commercially.
DATE & SCHEDULE: The workshop will be
held from 9:00 a.m. to 5:00 p.m. on
March 13, 2001 in the Commission
Meeting Room (432), 600 Pennsylvania
Avenue, NW., Washington, DC 20580.
Public sign-in will begin at 8:00 a.m.
The event is open to the public and no
advance registration is required. There
is no fee for attendance. In addition, the
workshop will be audiocast live over the
Internet. A detailed agenda and
additional information on the workshop
will be posted on the Commission’s web
site, www.ftc.gov. in advance of the
workshop.

FOR FURTHER INFORMATION: For questions
about the workshop, contact: Martha
Landesberg, telephone 202–326–2825, e-
mail mlandesberg@ftc.gov, or Allison
Brown, telephone 202–326–3079,
aibrown@ftc.gov. Both of the above staff
can be reached by mail at: Division of
Financial Practices, Federal Trade
Commission, 600 Pennsylvania Avenue,
NW., Washington, DC 20580.
SUPPLEMENTARY INFORMATION:

Background and Workshop Goals

In reports to Congress in June and July
2000, the Commission examined the
practices of third-party Internet
advertising networks engaged in ‘‘online
profiling’’ activities 1 These entities
collect information about consumers as

they surf across web sites to create
detailed profiles which include
information about consumers’ surfing
habits, and other personal and non-
personal information, for the purpose of
sending targeted online advertising
messages to individual consumers.

Now, the Commission proposes to
explore how detailed consumer
profiles—i.e., compilations of
identifying information, preference
information, purchasing habits, and
other information relating to a particular
consumer—are created and used by
entities other than third-party Internet
advertising networks. In particular, the
Commission plans to consider whether
and how consumer profiles are created
through the merger and exchange of
data between companies, regardless of
whether the data at issue is collected or
used online or offline, and how such
profiles are used commercially. The goal
of the upcoming workshop is to educate
the Commission and the public about
current business practices and emerging
technologies.

Questions To Be Addressed

Among the questions that may be
addressed at the workshop are the
following:
∑ What kinds of consumer

information do businesses purchase, sell
or exchange to create profiles and what
are the sources of that information?
∑ Are there new technologies or

technical standards that may increase
the sharing of detailed consumer
information and do they include or
facilitate privacy protections?
∑ How does the merger and exchange

of detailed consumer data between
companies affect consumers?
∑ What types of notice have

businesses provided to consumers
regarding various kinds of data merger
and exchange activities?
∑ What business purposes are served

by the creation of consumer profiles
through the merger of a company’s
internal information about consumers
with information obtained from third-
parties?

By direction of the Commission.
Donald S. Clark,
Secretary.
[FR Doc. 01–3194 Filed 2–6–01; 8:45 am]
BILLING CODE 6750–01–M

FEDERAL TRADE COMMISSION

[File No. 001 0086]

El Paso Energy Corp., et al.; Analysis
to Aid Public Comment

AGENCY: Federal Trade Commission.

ACTION: Proposed Consent Agreement.

SUMMARY: The consent agreement in this
matter settles alleged violations of
federal law prohibiting unfair or
deceptive acts or practices or unfair
methods of competition. The attached
Analysis to Aid Public Comment
describes both the allegations in the
draft complaint that accompanies the
consent agreement and the terms of the
consent order—embodied in the consent
agreement—that would settle these
allegations.

DATES: Comments must be received on
or before February 28, 2001.

ADDRESSES: Comments should be
directed to: FTC/Office of the Secretary,
Room 159, 600 Pennsylvania Ave., NW.,
Washington, DC 20580.

FOR FURTHER INFORMATION CONTACT:
William Vigdor or John Weber, FTC/S–
2105, 600 Pennsylvania Ave., NW,
Washington, DC 20580. (202) 326–3177
or 326–2829.

SUPPLEMENTARY INFORMATION: Pursuant
to Section 6(f) of the Federal Trade
Commission Act, 38 Stat. U.S.C. 46 and
§ 2.34 of the Commission’s rules of
practice (16 CFR 2.34), notice is hereby
given that the above-captioned consent
agreement containing a consent order to
cease and desist, having been filed and
accepted, subject to final approval, by
the Commission, has been placed on the
public record for a period of thirty (30)
days. The following Analysis to Aid
Public Comment describes the terms of
the consent agreement, and the
allegations in the complaint. An
electronic copy of the full text of the
consent agreement package can be
obtained from the FTC Home Page (for
January 29, 2001), on the World Wide
Web, at http://www.ftc.gov/os/2001/01/
index.htm. A paper copy can be
obtained from the FTC Public Reference
Room, Room H–130, 600 Pennsylvania
Ave., NW., Washington, DC 20580,
either in person or by calling (2020)
326–3627.

Public comment is invited. Comments
should be directed to: FTC/Office of the
Secretary, Room 159, 600 Pennsylvania
Ave., NW., Washington, DC 20580. Two
paper copies of each comment should
be filed, and should be accompanied, if
possible, by 31/2 inch diskette
containing, and electronic copy of the
comment. Such comments or views will
be considered by the Commission and
will be available for inspection and
copying at its principal office in
accordance with § 4.9(b)(6)(ii) of the
Commission’s rule of practice (16 CFR
4.9(b0(6)(ii)).
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