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regulations. The Department will
publish a notice of final results of this
administrative review, which will
include the results of its analysis of
issues raised in any such comments.

The Department shall determine, and
the Customs Service shall assess,
antidumping duties on all appropriate
entries. Individual differences between
U.S. price and FMV may vary from the
percentages stated above. The
Department will issue appraisement
instructions directly to the Customs
Service.

Notification of Interested Parties
This notice serves as a preliminary

reminder to importers of their
responsibility under section 353.26 of
the Department’s regulations to file a
certificate regarding the reimbursement
of antidumping duties prior to
liquidation of the relevant entries
during this review period. Failure to
comply with this requirement could
result in the Secretary’s presumption
that reimbursement of antidumping
duties occurred and the subsequent
assessment of double antidumping
duties.

This administrative review and notice
are in accordance with section 751(a)(1)
of the Act (19 U.S.C. 1675(a)(1)) and
section 353.22 of the Department’s
regulations.

Dated: November 20, 1996.
Robert S. LaRussa,
Acting Assistant Secretary for Import
Administration.
[FR Doc. 96–30623 Filed 11–29–96; 8:45 am]
BILLING CODE 3510–DS–P

Exporters’ Textile Advisory
Committee; Solicitation for Members

The Exporters’ Textile Advisory
Committee was re-established effective
October 21, 1996.

The Committee provides advice and
guidance to Department officials on the
identification and surmounting of
barriers to the expansion of textile
exports, and on methods of encouraging
textile firms to participate in export
expansion.

The Committee shall consist of
approximately 35 members appointed
by the Secretary of Commerce to ensure
a balanced representation of textile and
apparel products. Representatives of
small, medium and large firms with
broad geographical distribution in
exporting shall be included on the
Committee. Members shall represent the
views of their companies, trade
associations and other entities on
matters that affect their business interest
in exporting.

The Committee shall function solely
as an advisory body in compliance with
the provisions of the Federal Advisory
Committee Act.

Persons interested in becoming
members are invited to submit a letter
to Troy H. Cribb, Deputy Assistant
Secretary for Textiles, Apparel and
Consumer Goods Industries, U.S.
Department of Commerce, Washington,
DC 20230 telephone: (202) 482–3737.
Letters must include the applicant’s
social security number, date of birth,
place of birth and home address. This
information is required to process a
records check to determine suitability
for membership.

Dated: November 26, 1996.
Troy H. Cribb,
Deputy Assistant Secretary for Textiles,
Apparel and Consumer Goods Industries.
[FR Doc. 96–30683 Filed 11–29–96; 8:45 am]
BILLING CODE 3510–DR–F

Joint Projects With the U.S.
Commercial Centers in Sao Paulo,
Brazil, Jakarta, Indonesia, and
Shanghai, People’s Republic of China

AGENCY: U.S. and Foreign Commercial
Service, International Trade
Administration, Department of
Commerce.
ACTION: Notice of opportunity.

SUMMARY: The Department of Commerce
offers a unique opportunity for
nonprofit trade promotion organizations
to undertake a joint project with the
U.S. and Foreign Commercial Service
(US&FCS), the export promotion arm of
the U.S. Government, in three of the
world’s most promising Big Emerging
Markets: Brazil, Indonesia and the
People’s Republic of China. This joint
project features space sharing with the
US&FCS in the U.S. Commercial Centers
(‘‘Commercial Centers’’) in Sao Paulo,
Jakarta, and Shanghai to enhance
opportunities for joint project
participants to work toward shared
market development goals and assist
U.S. companies in-country.
FOR FURTHER INFORMATION CONTACT:
John Steuber, Director, U.S. Commercial

Center—Sao Paulo, Rua Estados
Unidos, 1812, Sao Paulo, SP. 01427–
002, Brazil

or
AMCONGEN—Sao Paulo, Unit 3502,

APO AA 34030, TEL: (55–11) 853–
2811, FAX: (55–11) 3061–0718,
INTERNET: JSteuber@doc.gov

Jon Kuehner, Director, U.S. Commercial
Center—Jakarta, Wisma Metropolitan
II, Third Floor, JL. Jendral Sudirman,
Jakarta 12920, Indonesia, TEL: (62–21)

526–2850, FAX: (62–21) 526–2855,
INTERNET, Jkuehner@doc.gov

Amy Chang, Director, U.S. Commercial
Center—Shanghai, Portman Shanghai
Centre, Suite 631, 1369 Nanjing West
Road, Shanghai, 200040 China, TEL:
(86–21) 6279–7640, FAX: (86–21)
6279–7649, INTERNET:
AChang@doc.gov.

SUPPLEMENTARY INFORMATION:
Commerical Center Concept: U.S.
Commercial Centers are enhanced U.S.
government export promotion programs
that provide, under one roof, expert
business counseling by frontline
Commercial Officers, a winning
collection of core trade promotion
programs, and an impressive array of
world class, in-house business facilities.
Commercial Centers are the only U.S.
government operations that are designed
physically and legally to share space on
a long-term basis with nonprofit trade
promotion entities who seek to build a
presence in one or more of these Big
Emerging Markets. US&FCS has
authority to enter into joint projects on
matters of mutual interest with public
organizations and establish U.S.
Commercial Centers overseas under 15
U.S.C. §§ 1525 and 4723a. Through joint
projects, nonprofit trade promotion
organizations can expand both the trade
promotion resources available to U.S.
companies as well as the number of U.S.
companies served at the Commercial
Center.

Eligible Participants: The U.S. and
Foreign Commercial Service seeks other
federal trade promotion agencies, state-
local economic development agencies,
nonprofit industry associations, and
other nonprofit trade promotion entities
to share space in the Commercial
Centers.

Features of Commercial Centers:
Commercial Centers are strategically
placed in the heart of the business
districts of Sao Paulo, Jakarta and
Shanghai to serve clients, U.S.
companies, and their business partners
in-county. While striving to adapt to
local business conditions and
opportunities, each Commercial Center
provides a consistent level of service
and access to core features. In
accordance with the authorizing
legislation, Title IV, Jobs Through
Exports Act of 1992, U.S. Commercial
Centers offer the following basic
features:

• All the core US&FCS export
promotion programs and services,
including expert business counseling,
advocacy, business-facilitation services;

• Long-term space-sharing for
nonprofit trade promotion partners,
such as other federal trade promotion
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