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(6) To prohibit the use of any label
which contains any statement, design,
device, or pictorial representation,
which relates to or is capable of being
construed as relating to the Armed
Forces of the United States or to the
American flag, or any emblem, seal,
insignia, or decoration associated with
the Armed Forces or the flag, under 27
CFR 4.39(g), 5.42(b)(7), and 7.29(d).

(7) To require that the words
‘‘cordial’’ or ‘‘liqueur’’ be used to
designate a product when it is necessary
to clearly indicate that the product is a
cordial or a liqueur, under 27 CFR
5.35(a).

(8) To require that the State of
distillation be shown on the label or to
permit such other labeling as may be
necessary to negate any misleading or
deceptive impression which may be
created as to the actual State of
distillation, under 27 CFR 5.36(d).

(9) To specifically exempt, pursuant
to application, liquor bottles of unusual
design from the ‘‘headspace’’ and
‘‘design’’ requirements under 27 CFR
5.46.

(10) To approve certificates of label
approval, under 27 CFR 4.40, 4.50(a),
5.51, 5.55(a), 7.31 and 7.41.

(11) To approve exemptions from
label approval, under 27 CFR 4.50(b)
and 5.55(b).

(12) To issue duplicate originals of
certificates of label approval or of
certificates of exemptions, under 27 CFR
4.52 and 5.55(c).

(13) To approve distilled spirits
formulas, under 27 CFR 5.26.

(14) To approve applications by
successors to adopt predecessors’
distilled spirits formulas, under 27 CFR
5.28.

c. The Chief, Market Compliance
Branch is delegated authority to take
final action on the following matters:

(1) To prohibit the use of any
advertisement for wine, distilled spirits,
or malt beverages which contains any
statement, design, device, or
representation of or relating to analyses,
standards, tests, or any guarantee,
irrespective of falsity, which is likely to
mislead the consumer, under 27 CFR
4.64(a)(4), 4.64(a)(5), 5.65(a)(4),
5.65(a)(5), 7.54(a)(4), and 7.54(a)(5).

(2) To prohibit the use of an
advertisement for distilled spirits which
contains any statement, design, device,
or pictorial representation which relates
to or is capable of being construed as
relating to the Armed Forces of the
United States, or the American flag, or
any emblem, seal, insignia, or
decoration associated with such flag or
Armed Forces, under 27 CFR 5.65(g).

5. Redelegation. The authorities in
this order may not be redelegated.

6. For Information Contact. William
Moore, Product Compliance Branch,
Bureau of Alcohol, Tobacco and
Firearms, 650 Massachusetts Avenue,
NW., Washington, DC 20226, (202) 927–
8140.

Dated: May 29, 1996.
John W. Magaw,
Director.
[FR Doc. 96–15496 Filed 6–18–96; 8:45 am]
BILLING CODE 4810–31–P

UNITED STATES INSTITUTE OF
PEACE

Announcement of Fall Unsolicited
Grant Competition

AGENCY: United States Institute of Peace.

ACTION: Notice.

SUMMARY: The agency is Soliciting
Applications for Projects that fall within
its general mandate ‘‘to promote the
peaceful resolution of international
conflict.’’ Grants may support, academic
research, curriculum development,
public education, and other programs.

DATES: Application Material Available
Upon Request Receipt Date for Return of
Applications: October 1, 1996.
Notification of Awards: February 1997.

ADDRESSES: For Application Package:
United States Institute of Peace, Grant
Program, 1550 M Street, NW, Suite 700,
Washington, DC 20005–1708, (202) 429–
6063 (fax), (202) 457–1719 (TTY),
usip—requests@usip.org (email).

FOR FURTHER INFORMATION CONTACT:
The Grant Program, Phone (202)–429–
3842.

Dated: June 12, 1996.
Bernice J. Carney,
Director, Office of Administration.
[FR Doc. 96–15497 Filed 6–18–96; 8:45 am]
BILLING CODE 3155–01–M
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