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this report. This duplication is a very minor one.

This committee print undoubtedly represents the most comprehensive bibliog­
raphy on the corporate chain and comprises 1,139 references.
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subject matter, writers and authors, journals, trade papers, magazines, book 
publishers, and speeches in the Congressional Record. A report will be appre­
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Library of Congress, Division of Bibliography

LIST OF REFERENCES ON CHAIN STORES

W. A. Slade, Chief Bibliographer

(March 4, 1920)

1. Adams, C. F. Consumer and the chain grocery store. Outlook, 
Jan. 24, 1917, v. 115: 154+ AP2.08, v. 115

2. All package grocery stores co. Business digest, Oct.-Dec. 1917, 
v. 4: 29. HF1001.B8, v. 4

3. Another angle on tobacco war. Printers’ ink, Sept. 18, 1913, 
v. 84: 51, 54. HF5801.P7, v. 84

4. Banning, K. Whelan—millionaire statistician. System, Jan.
1915, v. 27: 37-42. HF5001.S9, v. 27

5. Basket stores co. [New chain in Nebraska] Business digest, 
July-Sept. 1917, v. 3: 91. HF1001.B8, v. 3

6. Big business of the 5 and 10 cent stores. American industries, v.
18: Dec. 17, 1918; 8-9. HD4802.A6, v. 18

7. Blind soldiers to run chain stores [run by the government in con­
nection with the Red Cross.] Printers’ ink, v. 106, Feb. 20, 
1919: 60. HF5801.P7, v. 106

8. Bruce, R. A. Chain stores. Printers’ ink, July 10-17, 31, Aug.
7, 1913, v. 84: 3-6; 27-28; 36-40; 3-8; 55-58.

Contents: How to start a chain of manufacturers’ stores. 
Some essentials of chain-store management. A successful 
profit-sharing system for chain stores. Some pointers on 
chain-store management. HF5801.P7, v. 84

9. Burroughs adding machine company, Detroit, Mich. A better 
day’s pro—.

“An account of the Maypole dairy company of England.’* 
10. Chain methods make overhead an investment. Printers’ ink, 

v. 107, May 29, 1919: 109+ HF5801.P7, v. 107
11. A chain of tire stores is planned. Rubber age, May 10, 1917,

v. 1:147. TS1870.R6, v. 1
12. Chain store competition. American druggist, Mar. 1918, v. 66: 

94.
13. Chain store problem. American druggist, Nov. 1919, v. 67: 450.

RS1.A4, v. 67
14. Chain stores advertise as economy measure. Philadelphia 

consolidation also eliminates deliveries and telephones. Print­
ers’ ink, v. 100, Aug. 9, 1917: 119-120. HF5801.P7, v. 100
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2 SMALL BUSINESS BIBLIOGRAPHY

15. Chain stores can sell bread cheaper than regular stores. Modern 
merchant and grocery world, b. 64, Nov. 19, 1917: 19.

TX343.G9, v. 64
16. Chain stores for groceries in Philadelphia. Business digest, 

Jan.-June, 1918, v. 5: 175-176. HF1001.B8, v. 5
17. Chain stores for selling automobiles. Business digest, Apr.- 

June, 1917, v. 2: 93. HF1001.B8, v. 2
18. Chain stores stop delivery and telephones. Modern merchant 

and grocery world, v. 64, July 2, 1917: 6. TX343, G9, v. 64
19. Chain stores will need but one license. Modern merchant and 

grocery world, v. 64, Oct. 29, 1917: 5. TX343, G9, v. 64
20. Chicago’s proposed big chain of stores. Grovers’ magazine, 

June, 1911, v. 22: 23. TX343.G8, v. 22
21. Dake, Rolla A. The chain store a tonic with the advertiser’s 

help. Printers’ ink, Feb. 17, 1916, v. 94: 45-52.
HF5801.P7, v. 94

22. Davis, Harry. Sebastian Spering Kresge: started business 
twenty years ago in a small shop in Memphis, Tenn. Maga­
zine of Wall street, May 11, 1918, v. 22: 165-167.

HG4501.M3, v. 22
23. The day of the chain store. Advertising and selling, v. 27, May, 

1918: 10.
“There are now nearly 4,000 chain systems in all lines 

operating with a total of about 65,000 stores.”
HF5801.A28, v. 27

24. Do chain stores “get soaked” on rents? Business digest, Jan. 21, 
1919, v. 23: 917

From an article by J. R. Sprague in Printers’ ink, Jan. 16, 
1919, p. 3.

25. Donley, J. G. Story of the chain stores; Chain store war pros­
perous. Magazine of Wall street, Apr. 13, 27, 1918, v. 22: 
29-32,103-108. HG4501.M3, v. 22

26. Erling, Howard. Interesting account of the Woolworth success. 
Grocers’ magazine, v. 31, July, 1917: 9. TX343.G8, v. 31

27. Etherington, Leonard. A chain store man’s view of “service.” 
Printers’ ink, v. 106, Feb. 27, 1919: 108-117.

HF5801.P7, v. 106
28. Field, Clifton C. Retail buying; modern principles and prac­

tice. New York and London, Harper & brothers [1917] 219 p.
Chain-store competition: p. 101-103. HF5437.F5

29. Fifth Avenue trade as diagnosed by the Woolworth company. 
Printers’ ink, v. 103, May 30, 1918: 56, 59.

HF5801.P7, v. 103
30. Fighting chain store competition. Business digest, Apr.-June, 

1917, v. 2: 427-428. HF1001.B8, v. 2
31. First national stores, inc., New York. Projected chain. Com­

mercial and financial chronicle, Jan. 20, 1917, v. 104: 260.
HG1.C7, v. 104

32. Fisher, Vai. Chain stores in the British drug trade. Eighteen 
firms control eight thousand chain stores in Great Britain. 
American druggist, May, 1918, v. 66: 198. RS1.A4, v. 66
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33. Fisk, James W. Retail selling; a guide to the best modern 
practice. New York and London, Harper & brothers [19161 
334 p. (Harper’s retail business series, ed. by J. B. Swinney.)

Competition with chain stores: p. 29-37, 81; Supervision 
of chain store by travelling inspectors: p. 315-327.

HF5429.F5
34. Five- and ten-cent grocery. Printers’ ink, v. 106, Feb. 20, 1919:

48. HF5801.P7, v. 106
35. Five- and ten-cent grocery stores. New chain, started in Phila­

delphia, combines self-service and Woolworth ideas. Business 
digest, May 6, 1919, v. 23: 571.

From Retail public ledger, Mar. 18, 1919.
36. 5- and 10-cent store costs. System, June, 1916, v. 29: 643-644.

HF5001.S9, v. 29
37. Five and ten cent stores. Business digest, Jan .- Mar. 1917, v. 

1:174. HF1001.B8, v. 1
38. Five and ten cent stores. Business digest, Jan.-June, 1918, v. 5: 

303-304. HF1001.B8, v. 5
From article by G. A. Nichols in Printers’ ink, May 23, 

1918.
39. Former Wool worth man starts a “five and ten” cent grocery. 

Retail public ledger, Mar. 18, 1919.
40. From one store to six hundred. The story of the five-and-ten- 

cent business—its growth and upbuilding—the men and meth­
ods that have made possible a $65,000,000 enterprise. Hard­
ware dealers’ magazine, Sept. 1912, v. 38: 581 585.

TS200.H86, v. 28
41. The future of the chains. Printers’ ink, Sept. 17, 1914, v. 88: 

75-76. HF5801.P7, v. 88
42. Getting maximum sales out of chain store system. An intimate 

description of how the Regal shoe company keep its system 
up to the mark . . . Printers’ ink, v. 80: Aug. 1, 1912; 28, 
32-36. HF5801.P7, v. 80

43. Gigantic Woolworth chain. Printers’ ink, v. 77: Nov. 16, 1911,
23. HF5801.P7, v. 77

44. Gould, F. D. The new Regal policy of dealer cooperation.
Printers’ ink, Apr. 20, 1916, v. 95: 41-48. HF5801.P7, v. 95

45. Grocer must be competent to beat chain stores. Grocers’ maga­
zine, v. 30, Jan. 1916; 13. TX343.G8, v. 30

46. Growth of the five-and-ten-cent stores. Literary digest, May 1, 
1915, v. 50: 1054. AP2.L58, v. 50

47. Hanan, John H. Chain store economies practicable in many 
lines. Growth and development of this selling method vir­
tually a certainty—expensive, but often necessary, to get or 
keep an outlet for one’s product—views of a progressive manu­
facturer-merchant. Printers’ ink, v. 78: Mar. 21, 1912, 3-10, 
117-118. HF5801.P7, v. 78

48. Henderschott, F. C. James C. Penny, who cut the cost of doing 
business for a small store from an average of twenty per cent 
to eleven per cent—and runs seventy stores to prove how it is 
done. System, June, 1914, v. 25: 637-641. HF5001.S9, v. 25

49. How New York state grocer met chain stores competition. Mer­
chants trade journal, v. 19, Jan. 1918: 44. HF5001.M55, v. 19
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50. How to keep informed on chain store developments. Printers’ 
ink, v. 110, Feb. 19, 1920;44. HF5801.P7, v. 110

51. Hurd, Charles W., M. Zimmerman. Chain stores. Printers’ 
ink, Sept. 10-24, Oct. 8-Dec. 24, 1914, v. 88-89.

Contents: I. Why advertisers must give chain-store 
growth their serious attention. II and III. Why adver­
tisers and dealers see danger in chain stores. IV. How the 
chains are taking over the retail field. Taking the chains by 
fields and their number in each. VI. Concentration of 
ownership and directions in other fields. VII. Chain store 
advantages in organization and financing. VIII. Advan­
tages that retailer’s chains gain in financing. IX. Chains 
picking up the best sites in retail field. X. Chains out-class 
individual dealers in buying advantages. XI. How big 
retailers’ chains outsell independent competitors. XII. 
Chains big problem keeping up organizations. XIII. How 
accounting helps the chains out-battle the independents. 
XIV. A summing up of the chain store situation

HF5801.P7
52. Kathvir, H. D. Chain of co-operative stores for advertising 

manufacturer. An experiment in retail merchandizing that 
will be watched with great interest by national advertisers— 
will it solve the present knotty problem of adequate representa­
tion in large cities? Printers’ ink, v. 77: Dec. 28, 1911; 70-73.

HF5801.P7, v. 77 
53. Kellogg’s fight on chain stores. Printers’ ink, v. 88: Sept. 17, 

1914; 2324. HF5801.P7, v. 88
54. King, A. Rowden. The ten-cent store as a means of sampling. 

Printers’ ink, v. 106, Jan. 30, 1919: 37-40.
HF5801.P7, v. 106

Business digest and weekly investment, Feb. 18, 1919, 
v. 23: 27. HF5001.B824, v. 23

55. The King of the ten-cent bazaar. [Mr. Woolworth.] Current 
opinion, Sept. 1913, v. 55: 211-213. AP2.C95, v. 55

56. Koijane, F. A. Systematizing window displays for chain drug 
stores. American druggist, Aug. 1917, v. 65: 327.

RS1.A4, v. 65 
57. Kresge stores raise limit to one dollar. Printers’ ink, v. 110, 

Feb. 5, 1920: 165. HF5801.P7, v. 110
58. Lambert, S. C. The five-and-ten-cent store outlet for advertised 

products. Printers’ ink, v. 90, Jan. 14, 1915: 3-12.
HF5801.P7, v. 90 

59. Lanterns and umbrellas, ten cents each—cost seventy-nine and 
twenty-eight cents each—how Wool worth made a hit in 
Lancaster. Hardware dealers’ magazine, Dec. 1912, v. 38: 
1223-1224. TS200.H86, v 38:

60. McCrory stores cooperation. Earnings. Commercial and finan­
cial chronicle, Mar. 24, 1917, v. 104: 1149. HG1.C7, v. 104 

61. Man who saw millions in a nickel [F. W. Woolworth]. Literary 
digest, v. 61, May 3, 1919, p. 70-78. AP2.L58, v. 61

62. Manufacturer and retailer debate question of chain stores vs. 
individual stores, and the manufacturer’s responsibility to 
both. Modern merchant and grocery world, v. 64, Aug. 13, 
1917: 8-9; Aug. 27, 1917: 4. ' TX343.G9, v. 64
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63. Methods of the man who founded chain of 3,500 stores. George 
H. Hartford, President of Great Atlantic and Pacific Tea 
company. Printers’ ink, v. 100, Sept. 13, 1917: 83-84, 88.

HF5801.P7, v. 100
6*4. Multiple-shops in Germany. Printers’ ink, v. 80, Aug. 29, 1912: 

82.
“Shops organized on the multiple-shop principle for the 

retail sale of provisions and groceries are found throughout 
Germany.” HF5801.P7, v. 80

65. New Rockefeller and Whelan drug chains worry manufacturers. 
Printers’ ink, v. 110, Jan. 8, 1920: 65-66.

Reprinted from Drug topics. HF5801.P7, v. 110
66. Nichols, G. A. Chains making independents better merchants.

Printers’ ink, v. 99, Apr. 5, 1917: 101-108. HF5801.P7, v. 99
67.----- Five and ten-cent stores are now boldly “trading up.” 

Printers’ ink, v. 105, Dec. 19, 1918: 129-136.
HF5801.P7, v. 105

68.----- Higher-priced goods in “variety stores” means bigger out­
lets for manufacturers. Significant breaking away from five 
and ten cent lines by Kresge and others. Will Woolworth 
hold out? Printers’ ink, v. 99, May 31, 1917: 3-8.

HF5801. P7, v. 99
69----- How F. W. Woolworth built his wonderful distributing 

machine. Printers’ ink, v. 107, Apr. 17, 1919: 254.
HF5801.P7, v. 107

70.----- “I’ll sell anything,” drug chain owner says [MacLean drug 
stores, Chicago] Printers’ ink, v. 104, Sept. 5, 1918: 17-20, 
25,26. HF5801.P7, v. 104

71.- -----  Is collective buying the answer to the growing chain store
menace? Amazing recent expansion of chains brings problem 
to front again. Printers’ ink, v. 110, Jan. 15, 1920: 17-20, 
177-180. HF5801.P7, v. 110

72.- -----  Millions from nickels and dimes: How F. W. Woolworth
built up one of the most wonderful retail distributing machines 
business has ever known. Business digest and investment 
weekly, Apr. 29, 1919, v. 23: 537-538.

From Printers’ ink, Apr. 17, 1919. HF5001.B824, v. 23
73. Nichols, G. A. The small chain a growing market for manufac­

turers. Printers’ ink, v. 107, Apr. 10, 1919: 96 +
HF5801.P7,v.l07

74.- -----  Tremendous new market springs from five and ten cent
expansion. Printers’ ink, v. 103, May 23, 1918: 3-8, 110-115.

HF5801.P7, v. 103
75. Nicoll, De Lancey. The United States of America, appellant, 

v. the American tobacco company and others . . . The Amer­
ican tobacco company and others, appellants, v. the United 
States of America. Oral argument of De Lancey Nicoll . . . 
John G. Johnson . . . Junius Parker ... for the American 
tobacco company and others; and of Sol. M. Stroock . . . for 
United cigar stores company, on January 9, 10 and 11, 1911. 
[New York.] The Evening post job printing office [1911]. 
143 p. In the U. S. Supreme court, October term, 1910, no. 
118 (formerly 316) and no. 119 (formerly 317)

HD 2780.A7A3 1910s

k BRARY
■ 1342 s
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76. No secrets in chain store success. Business digest and invest­
ment weekly, Aug. 5, 1919, v. 24: 173, 190.

HF5001.B824, v. 24 
77. Nowlan, Philip F. Philadelphia jobbers and retailers to meet 

chain-store methods; Co-operation without monopoly also 
gives manufactures ready-made distribution in 2,500 groceries. 
Printer’s ink, v. 101, Oct. 25, 1917: 37-38, 40

HF 5801.P7, v. 101 
78. Nystrom, Paul H. The economics of retailing. 2d ed. New 

York. The Roland press company, 1919. 404 p.
“Chain-store systems”: p. 268-287.
A history of chain-stores in the United States and Europe, 

giving the names of the firms, date of establishment, location 
of the stores, etc. HF5429.N8 1919

79. Open letter to Kellogg co. at last answered: Chain stores advance 
to 9 cents. Modern merchant and grocery world, v. 64, 

Aug. 13, 1917: 6. TX343.G9, v. 64
80. Parson, H. T. Why Woolworth is starting a store in Fifth 

Avenue, New York. Printers’ ink, v. 98, Feb. 15, 1917: 
65-70. HF 5801.P7, v. 98

81. Patterson, A. Man who at 28 suddenly had a great idea [F. W. 
Woolworth}. American magazine, v. 84, Oct. 1917: 52-53.

AP2.A346, v. 84 
82. Penney, J. C. How Penney chain finds and trains profit-making 

“partners.” Remarkable self-financing growth of Golden 
Rule clothing stores which now take in 125 small towns and 
cities in 18 states of the West. Printers’ ink, v. 95, May 4, 
1916: 41-44, 49-52. HF5801.P7, v. 95

83. Philadelphia sees new development in co-operative grocery ad­
vertising. Judicial advertiser, v. 16, Apr. 1918: 49.

HF5801.J8, v. 16 
84. Picard, A. J. Five and ten-cent grocery store chain. Printers’ 

ink, v. 77: Dec. 7, 1911: 19.
A suggestion for the establishment of such a chain.

HF5801.P7, v. 77 
85. Pillsbury, Edward B. Good plan for meeting chain store 

competition. Changing a grocery business from three- quarters 
credit to three-quarters cash. Grocers’ magazine, v. 31, Dec. 
1917:9,11. TX343.G8, v. 31

86.- -----  History and secrets of the chain store grocery business.
Grocers’ magazine, v. 22, Apr. 1911: 9-13; May 3, 1911: 9-12.

TX343.G8, v. 22 
87. Powers, Barnard. The chain stores. How nickels and dimes 

grow into millions. Magazine of Wall street, Nov. 1915, v. 
17: 179-182. HG4501.M3, v. 17

Woolworth, Kresge and McCrory.
88. Price, T. H. Reasons for the success of the chain grocery stores. 

Grocers’ magazine, v. 31, Mar. 1917: 11-12. TX343.G8, v. 31 
89. Rapid increase of chain stores. Current opinion, Dec. 1914, v.

57: 436-439. AP2.C95, v. 57
90. Redding, Leo L. Mr. F. W. Woolworth’s story. The funda­

mentals of his great success—how buying for cash and the 
proper locations of the stores made the five and ten cent stores 
succeed—how the great tower was built. World’s work, 
Apr. 1913, v. 25: 659-665. AP2.W8, v. 25
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91. Retail chain stores evolution. Printers’ ink, v. 84, Aug. 7, 1913:
83-84. HF5801.P7, y. 84

92. Rexall and A. D. S. drug store chains now national advertisers.
Printers’ ink, v. 84, Sept. 25, 1913: 74-76. HF5801.P7, v. 84

93. Rexall’s sales tips to dealer-partners [United Drug co. hints on 
selling Jenteel]. Printers’ ink, v. 103, June 27, 1918: 33-34.

HF5801.P7, v. 103
94. Rise of “5-50 cent” stores. The metropolitan store chain seems 

to have discovered a hitherto unfilled niche in retailing. 
Business digest and investment weekly, July 22, 1919, v.
24: 107. HF5001.B824, v. 24

95. Rood, H. Big dreams that came true: Whelan, Conden, 
Woolworth. Everybody’s magazine, Nov. 1916, v. 35: 
603, 604, 607. AP2.E9, v. 36

96. Russell, Thomas. Chain store trading in England. Printers’ 
ink, v. 89, Oct. 1, 1914: 75-81. HF5801R.7, v. 89

97. Russell, William. To prevent chain store monopolies. Grocers’ 
magazine, Jan. 1911, v. 22: 20. TX343.G8, v. 22

98. S. S. Kresge company uses paid advertising. One of the five- 
and ten-cent chains takes the occasion to change in policy to 
advertise a merchandise message. Printers’ ink, v. 110, Feb.
19, 1920: 49-50. HF5801.P7, v. 110

99. Shoe repair “chain” advertises. Printers’ ink, v. 106, Mar. 13, 
1919: 128. HF5801.P7, v. 106

100. Side line selling in chain stores. Business digest, Apr.-June 
1917, v. 2: 93. HF1001.B8, v. 2

101. Sonnichsen, Albert. The menace of co-operative stores. Chain 
stores offer one kind of effective opposition to vast consumer 
organization movement that shows augmenting rate of in­
crease in many foreign countries—few signs here yet. 
Printers’ ink, v. 84, Aug. 7, 1913: 3-8. HF5801.P7, v. 84

102. Specialty chains as market for side lines. Printers’ ink, v. 99, 
Apr. 19, 1917: 134-135. HF5801.P7, v. 99

103. Sprague, J. R. What your branch manager is up against. 
Printers’ ink, v. 106, Jan. 16, 1919: 3-6, 97-100.

HF5801.P7, v. 106
104. Stroock, Solomon M. The United States of America, appellant, 

against the American tobacco company and others, appellees. 
Brief and argument for the defendant: United cigar stores 
company, appellee; Stroock & Stroock, solicitors for United 
cigar stores company . . . Sol. M. Stroock, of counsel. 
New York, The Evening post job printing office [1909]. 
53 p.

105. Ten years a chain store employee. A true story containing 
many useful hints for grocers. Grocers’ magazine, v. 23, Oct. 
1911:13-14. TX343.G8, v. 23

106. This writer believes that no chain store should buy cheaper than 
the small buyer. Modern merchant and grocery world, v. 65, 
May 27, 1918: 7. TX343.G9, v. 65

107. Union grocery stores co. Los Angeles, Cal. Business digest, 
Apr.-June 1917, v. 2: 450. HF1001.B8, v. 2

108. Whelan, Charles A. How I waUh tjie sales of a chain of 1,000 
stores [United cigar stores]. ' System, May 1916, v. 29: 
481-487. /o' / HF5001.S9, v. 29

fe ‘ ^42

B ' %
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109. Whelan, George J. United cigar stores, their practices and 
policies. Printers’ ink, v. 77, Dec. 14-28, 1911: 3-6, 69; 36^2; 
3-8, 66-67. HF5801.P7, v. 77

110. When he earned ten dollars a week he felt rich enough to get 
married [F. W. Woolworth]. Current opinion, June, 1917, v. 
62: 397-398. AP2.C9, v. 62

111. Why does the boss now eat at Childs? Printers’ ink, v. 109, 
Nov. 27, 1919: 36. HF5801.P7, v. 109

112. Wilder, John P. Welding first links in a chain store system. A 
strong guarantee features the professional service extended by 
New York manufacturing optician—file of customers a leading 
feature of selling system—has national store system ambitions. 
[M. P. Harris]. Printers’ ink, v. 77, Dec. 7, 1911: 44-46.

HF5801.P7, v. 77
113. Winchester Arms co. invades chain store field. Printers’ ink, v.

110, Jan. 8, 1920: 17-18. HF5801.P7, v. 110
114. Woolley, Edward M. Money sticking out; story of a man who 

sold groceries [fiction]. McClure’s magazine, Jan. 1914, v. 42: 
109-116. AP2.M2, v. 42

115. -----  The tower of nickels and dimes. Woolworth and his
imposing lesson in selling efficiency. Hearst’s magazine, Oct. 
1919, v. 22: 17-19. AP2.W75, v. 22



SUPPLEMENTARY LIST OF REFERENCES ON CHAIN STORES

W. A. Slade, Chief Bibliographer

(July 21, 1921)

1. Advertising is determining what products the chains shall carry.
Fruiters’ ink, v. 115, Apr. 28, 1921: 136. HF 5801.P7, v. 115

2. [Agassiz, Garnault] Chain stores and the high cost of living.
New York, Chandler & co., 1917. 24 p. HD9321.9.A6A5

3. American method of expansion in foreign trade. Printers’ ink, 
v. 112, Aug. 5, 1920: 169-170. HF5801.P7, v.U2

4. Analysis of the chain store by wholesale grocers. Printers’ ink, 
v. 115, Apr. 28, 1921: 177. HF5801.P7, v. 115

5. Anti-chain advertising must reach fundamentals. Printers’ ink, 
v. Ill, May 13, 1920: 145. HF5801.P7, v. Ill

6. Butler, Ralph S. Marketing methods. New York, Alexander 
Hamilton institute [1917]. 346 p. (Modem business; a 
series of texts prepared as part of the modem business course 
and service of the Alexander Hamilton institute, v. 5.)

See p. 53-54, 79-106. HF5351.M76, v.5
7. Cherington, Paul T. Advertising as a business force; a compila­

tion of experience records. [Garden City, N. Y.J Doubleday, 
Page & co., for the Associated advertising clubs of America, 
1913. 569 p. HF5823.C5

“Advertising aspects of the Chain store”: p. 171-196.
8.- ----- . The advertising book, 1916. [Garden City, N. Y.] Double­

day, Page & co. for the Associated advertising clubs of the 
world, 1916. 604 p. HF5823.C52

Chain stores and national advertising: p. 229-287.
9. Cherington, Paul T. The elements of marketing. New York, 

The Macmillan company, 1920. 238 p. HF5415.C5
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HG1501.A8, v. 24
69. Warland, F. H. The chain store tax. American tax­
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HG1.C7, v. 133
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72. Fulton, H. A. Anti-chain store legislation. Michigan 

law review, Dec. 1931, v. 30: 274-279. Law
73. Adelman, P. Chain stores, history and growth, license 

tax legislation, constitutionality, effect. St. John’s law 
review, Dec. 1931, v. 6: 163-166. Law

74. 1932. Lebhar, G. M. The chains in 1931 and 1932. Chain 
store age, v. 8, Jan. 1932, p. 21- 22. HF5468.A1C4, v. 8

75. Foster, H. M. More regulation? North American review, 
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76. Cup, Allison. Still another legal way to harness the chains; 
anti-discrimination statute test cases. Chain store 
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77. Nichols, J. P. Summarizing the present condition of the 
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1932: 12-13.

78. Taxation—The chain store tax case. American political
science review, Apr. 1932, v. 26: 278-280. JA1.A6, v. 26

79. Grether, E. T. Market factors limiting chain-store growth. 
Harvard business review, Apr. 1932, v. 10:323-331.

HF5001.H3, y. 10
80. Directory of leading chain store companies. National 

real estate journal, v. 32, Apr. 20, 1932: 39-44.
HD251.N35, y. 32

81. Chain stores meet the depression; a period of consolidation. 
Index, June, 1932, v. 12: 123-128. HC10.I5, y. 12

82. Hansen, H. E. Financial results of grocery and variety 
chain operations for year 1931. Annalist, v. 40, July 18, 
1932: 78-79. HG1.N6, v. 40

83. Cooperative stores vs. Chain stores; with reply bj N. 
Thomas. Cooperation, July, 1932, v. 18: 136-138.

HD2951.C66, v. 18
84. Sykes, M’Cready. The obverse side: Chain store develop­

ment. Commerce and finance, Aug. 8, 1932, v. 21: 1009.
HF1.C57, v. 21
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BIBLIOGRAPHIES

1. American institute of accountants. Accountants’index: a bibli­
ography of accounting literature, January, 1932-December, 
1935 (inclusive) Fourth supplement. New York, American 
institute publishing co., inc., 1936. 503 p.

Chain stores (accounting, costs, statistics, stock-taking, 
taxation): p. 94-95.

See also previous issues. Z7164.C81A5
2. Nichols, John P. Chain store manual (1936 ed.) New York 

city, Institute of distribution, inc. [1936] 143 p.
Bibliography: p. 129-143. HF5468.N5 1936
This bibliography has sections on: Chain store history; 

Chain store public relations; Chain store buying policies; 
Selling policies; Costs and profits; Cooperative (Voluntary) 
chains; Comparison of independent store and chain store 
prices; Chain stores and the business depression; Chain store 
relations with manufacturers; Relations with farmers; Ac­
counting and office practice; Chain costs and profits; Chain 
store growth; Chain store taxes; Voluntary chains; Chain 
stores abroad; Debate manuals; Sources of information on 
chain stores; Chain store directories; List of publications of 
Institute of distribution.

3. U. S. Bureau of foreign and domestic commerce (Dept, of commerce) 
Market research sources; a guide to information on domestic 
marketing. Prepared by Rachel Bretherton. Washington, 
U. S. Govt, print, off., 1936. 253 p. (Domestic commerce 
series 55) HF5415.U3 1936

See Index under Chain stores.
References to government documents and directories of 

chain stores are included.
4.- -----  Library of Congress. Division of Bibliography. Chain

stores: a bibliographical list. October 23, 1930. 14 p. 
Mimeographed.

-----—---- ------- (Supplementary) January 24, 1933. 7 p. 
Typewritten.

5. —- Voluntary chains: a bibliographical list of writ­
ings. September 19, 1933. 9 p. Typewritten.

Additional references are added at end. July 25, 1935.
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6. Wisconsin. University. University extension division. Bureau 
of business information. Retailing, a select list of books and 
pamphlets. Madison, 1934. 48 p. Mimeographed.

Chains and voluntary chains: p. 6-9 Z7164.C81.W73
BOOKS AND PAMPHLETS

7. Agnew, Hugh E., and others. Outlines of marketing. New 
York and London, McGraw-Hill book co., inc., 1936. 324 p.

See Index under Chain stores: Voluntary chains.
HF5415.A33

8. American institute of food distribution, inc. Directory of volun­
tary grocery chains. New York, N. Y., The American insti­
tute of food distribution, inc., 1933. 1 v.

Lithographed. HD9321.3.A&
9-- ---- 7 Group selling by 100,000 retailers; the evolution of food 

distribution in voluntaries and cooperatives, by Gordon C. 
Corbaley; a Food institute study from research conducted by 
Donald E. West and Ruth W. Delclisur, with editing by Grant 
P. Gore and Thomas B. Corbaley. New York city, American 
institute of food distribution, inc. [1936] 196 p.

HD9321.6.A7
Corporate chains going voluntary?: p. 167-181.

10. American retail federation. Chain store taxes: a digest of each 
state law. Washington, D. C., 1627 K Street, N. W., 1937. 
27 p.

Arranged alphabetically by states and gives the Basis 
subject to tax; rate; exemptions; payments penalty; use; 
validity; date effective.

11. Baer, Kurt St. Der Kampf gegen grossbetriebe des einzel- 
handels und die volkswirtschaft. Jena, G. Fischer, 1932. 
93, [1] p. (Miinchener volkswirtschaftliche studien . . . 
neue folge . . . hft. 19)

“Literaturverzeichnis”: p. 91-93. HF5349.G3B3
12. Barnett, H. R. Chain store methods exposed; how chain stores 

make as much profit for their owners as their total wage pay­
ments to employees; detailed facts on chain store earnings 
and expenses taken from financial and statistical reports on 
chain store organizations. Los Angeles, Barnett pub. co., 
1936. 47 p.

*12a. See 396.
13. Brisco, Norris A. Retailing. New York, Prentice-Hall, inc., 

1935. 666 p. (Retailing series.) HF5429.B655
See Index under Chains; Chain stores; Voluntary chains.

14. Bullock, Roy J. A history of the Great Atlantic and Pacific 
tea company. [New York, 1933.] 1 p. 1., 289-298, [1] 
59-69 p.

Extract from thesis (PH.D.)—Johns Hopkins university, 
1933. HD9321.9.G7B8 1933

“Reprinted from the Harvard business review, vol. XI
April, 1933 . . . and vol. XII, October, 1933.”

Contents: Beginnings of the chain store in Europe and 
America; The tea chains; The rise of local grocery chains; 
The transformation of the tea chains and the expansion of 
the local grocery companies.
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15. California chain stores association, inc. The fifty thousand 
percent chain store tax, a reference book. [Los Angeles] 
California chain stores association, inc., 1936. 83 p.

HF5468.C25
Contents: What the tax is; There is no valid reason for 

tax; The chains are a benefit to the producer and the con­
sumer; The truth about those back of the tax; This tax, 
with multiplying losses, would be a yoke around the throat 
of California’s prosperity; Adding up the costs; Full text 
of store license (or chain store) tax bill.

16. Canada. Bureau of statistics. Census of merchandising and 
service establishments. Drug store chains in Canada 1930. 
Published by authority of the Hon. H. H. Stevens, M. P., 
minister of trade and commerce. Ottawa, 1934 lip.

Lithographed. HD9670.C22A5 1930
17.----- ------- Variety-store chains in Canada. 1930. Published

by authority of the Hon. Stevens. Ottawa, 1934. 10 p.
Lithographed. HF5465.C3A6 1930

18.-  Parliament. House of commons. Special committee on price 
spreads and mass buying. Proceedings and evidence. Ottawa, 
J. O. Patenaude, printer to the King, 1934. 3 v.

H. H. Stevens, chairman. HB235.C2A62 1934
“First report”: vol. I, p. iv. “Third report”: vol. Ill, 

p. 3935-3936.
19. Canada. Royal commission on price spreads. Report. Ottawa, 

J. O. Patenaude, Printer to the King, 1935. 506 p.
See Index under Chain stores. HB235.C2A62 1935

20. Chamber of commerce of the United States of America. Dis­
criminatory legislation affecting retailers. Washington, D. C., 
1934.

With reference to taxation.
21 Cornish, Newel H. Marketing of manufactured goods. Boston, 

Mass., The Stratford co., 1935. 282 p. HF5415.C457
Marketing through chain stores: p. 123-138.

22. Converse, Paul D. The elements of marketing. Rev. ed. 
New York, Prentice-Hall, inc., 1935. 985 p.

The chain store: p. 437-476.
References: p. 475-476.
See also Index under Voluntary chains.

HF5415.C55 1935
23.- ----- Essentials of distribution. New York, Prentice-Hall, inc., 

1936. 588 p. „ . , .
Chain stores: p. 183-201; Meeting chain competition: 

n 202-220. See also Index under Voluntary chains.
F HF5415.C548

24. Daly, Robert F. Multiple shop accounts; a guide to the ac- 
. countancy and audit of multiple shop companies. London, 
F Sir I. Pitman & sons, ltd., 1933. 182 p. HF5686.C18D3

25. Davis, Thomas C. Chain stores vs. farm problem. Baltimore, 
Md., George W. King printing company [1933] 99 p.

Contents: Introduction; Farm board and chain opera­
tions, forgotten man; Tabulation of a billion dollars worth 
of food; One million traveling salesmen lose their positions; 
railroads lose the less-car shipments; Wholesale predicament;
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Destructive methods and the effect; Brokers, taxes, and 
general effect; Machines that help, methods that do harm; 
Independent retailers, what they can do to help themselves; 
Manufacturers lose, chain stores gain; Dr. Jekyll and Mr. 
Hyde, stock exchange, general summing up.

HF5468.D45 
26. Doubman, John R. Principles of retail merchandising. New 

York, London, Longmans, Green & co., 1936. 213 p. [Amer­
ican business fundamentals, editor-in-chief, J. H. MooreJ 

HF5351.A42D6 
Chain stores (characteristics, organization, growth, dis­

advantages, voluntary chains): p. 14-18.
A list of the more important chain stores with their 

organization dates is given in a footnote, p. 15.
HF5429.D65 

27. Douglass, W. E. Douglass’s chain store directory (classified), 
1935: buying headquarters of chain store firms in the general 
merchandise field covering the principal chains in all Unes 
throughout the United States. New York, Chain store 
directory company, 1934. 119 p.

28. Editorial research reports, Washington, D. C. Taxation of 
chain stores. By Buel W. Patch. August 28,1934. Editorial 
research reports (1013 13th St.), v. II, 1934: 135-151.

Contents: Development of anti-chain store legislation: 
Independents, chain stores, and the N. R. A. Growth of 
chain-store taxes in states and cities: Original anti-chain 
store laws, 1927-1928; Two principal types of chain-store 
tax laws; Summary of rates of state chain-store taxes; 
Theoretical basis of Wisconsin legislation; Taxation of chain 
stores by municipalities. Chain-store tax laws in state and 
federal courts: Invalidation of early statutes by state 
courts; Decision of the Supreme court in Indiana case; 
Supremo court’s action on the Florida statute; Justice 
Brandeis’s dissent in the Florida case; Supreme court’s 
decision on oleomargarine tax. Record of chain stores 
during the depression: Number of chain stores in the United 
States; Recent trends in chain operations and sales; Inde­
pendent retailers vs. the chain store. H35.E35, v. II 1934 

29. Filene, Edward A. Next steps forward in retailing, by Edward 
A. Filene; with the collaboration of Werner K. Gabler and 
Percy S. Brown. New York and London, Harper & brothers, 
1937. 309 p. HF5429.F46

Contents include: The organization of a chain department 
store (central research and planning division; the central 
selling division; the central personnel division; the central 
public relations division; the central control division; the 
central finance division; the unit stores of a chain of depart­
ment stores): Next steps forward in small store organiza­
tion (the voluntary chain selling in voluntary chains; 
research in voluntary chains; personnel in voluntary chains; 
public relations in voluntary chains; finance and control in 
voluntary chains).
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30. Fox, F. L. The taxation of chain stores, (Tn National tax 
association. Proceedings, 1936. Columbia, S. C., 1937. p. 
337-348.) HJ2240-.N3 1936

31. Gabler, Werner K. Probleme der amerikanischen warenhauser. 
Zurich und Leipzig, Orell Fiissli, 1934. 206 p.

“Literaturverzoichnis”: p. 202-206 HF5465.U4G3 1934
32. Gaskill, Nelson B. What you may and may not do under the 

new price discrimination law, Robinson-Patman law. Pre­
pared for and distributed privately by the Kiplinger Washing­
ton agency, inc. Washington, D. C. [1936] 63 p. HF5417.G3 

Chain “listing” vs. local competition: p. 42.
33. Gault, Edgar H. Control of the retail units of chain stores. 

Ann Arbor, University of Michigan, School of business ad­
ministration, Bureau of business research, 1935. 99 p. 
([Michigan. University. School of business administration. 
Bureau of business research] Michigan business studies, vol. 
VII, no. 1)

Issued also as thesis (PH.D.) University of Chicago.
Contents: Introduction; Control of merchandising, in­

ventory, finance, personnel; Conclusion.
HF5468.G3 1935a
HF5006.M5 v. 7, no. 1

34. Givens, Robert H., Jr. Outlawry of chainstores. Tampa, Fla., 
Martello publishers, inc., 1936. 143 p.

“The Florida recovery act”: p. 125-143. HF5468.G5
35. Haring, Albert. Retail price cutting and its control by manu­

facturers. New York, The Ronald press co. [1935] 247 p. 
See Index under Advertising allowances; Chain stores;

Voluntary chains. HF5417.H3
36. Holtzclaw, Henry F. The principles of marketing. New York, 

T. Y. Crowell co. [1935] 694 p.
The chain store: p. 115-140.
Selected references: p. 138-140. HF5415.H75

37. Huff, Sidney H. Chain store tyranny and the independent 
grocers’ dilemma, for everybody. Pittsfield, Mass., 1934. 
32 p. HF5468.H8

38. Institute of distribution. What chain stores mean to America 
and her people; facts on chain stores. New York, Institute of 
distribution. 1937. 1 chart.

Statistics.
39. Jacquet, Paul. La succursale et le gerant des maisons d’alimen­

tation. Paris, Librairie generate de droit & de jurisprudence, 
1934. 218 p. Law

40. Larrabee, Carroll B., and Henry W. Marks, eds. Tested selling 
ideas, from the files of Printers’ ink and Printers’ ink monthly. 
New York and London, McGraw-Hill book co., inc., 1936. 
368 p.

See Index under Chain stores. HF5438.L28
41. Learned, Edmund P. Problems in marketing. New York and 

London, McGraw-Hill book co., inc., 1936. 669 p.
HF5415.L36 1936

See Index under Chain stores, taxes, voluntary, etc.
42. Leigh, Ruth. Elements of retailing. 1936 ed. New York, D. 

Appleton-Century co., inc. [1936] 385 p. HF5429.L4 1936 
The chain store: p. 8-9, 25-26.
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43. Lyons, Robert W. Taxation of chain stores. (In National 
conference on the relation of law and business. Current 
problems in public finance. New York, Chicago, Commerce 
clearing house, inc., 1933. p. 233-239.) HJ257.N26

44. McNair, M. P. Chain store expenses and profits; an interim 
report for 1932. Boston, 1934. 32 p. Harvard university. 
Graduate school of business administration. Bureau of busi­
ness research. (Bulletin no. 94.)

45. National association of real estate boards. Broker's division. 
Chain store directory. Chicago, Ill., 1936. 60 p.

46. National chain store association. The chain store industry 
under the National industrial recovery act. The proceedings 
of the chain store meeting held id Washington, D. C., on 
June 22, 23, 24, 1933, to consider industry action under the 
Industrial recovery act—and the Agricultural adjustment 
act. Edited by John P. Nichols. New York city, National 
chain store association [1933]. 77 p. HF5468.N3

47. Nichols, John P. Chain store manual. (1936 ed.) New York 
city, Institute of distribution, inc. [1936] 143 p.

HF5468.N5 1936
48. Nystrom, Paul H. Elements of retail selling. New York, The 

Ronald press co. [1936]. 369 p. HF5429.N815
“Suggested readings” at end of most of the chapters; 

“Selected list of reference books”: p. 325-326.
Independent, branch, and chain stores: p. 15-18, 22-24.

49. Packard, F. E. Why provisions of chain store tax laws should 
not apply to gasoline filling stations, with discussion. (In 
National tax association. Proceedings, 1936. Columbia, 
S. C., 1937. p. 352-370.) HJ2240.N3 1936

50. Pyle, John F. Marketing principles, organization and policies. 
Rev. ed. New York and London, McGraw-Hill book co., 
inc., 1936. 783 p.

Chain stores: p. 201-233.
References: p. 231-232. See also Index under Voluntary 

chains. HF5415.P9 1936
51. State law index; an index and digest to the legislation of the 

States of the United States enacted during the biennium 
1925-26, 1927-28, 1929-30, 1931-32, 1933-34. no. 1-5. 
Washington, U. S. Govt, print, off., 1929-36. 5 v.

“Compiled by the Legislative reference service of the 
Library of Congress under the immediate direction of Miss 
Margaret W. Stewart.”

In 3 sections: Index to state legislation—Digest of 
important state legislation. Digest of state laws relating 
to administrative organization and personnel.

See each vol. under Merchants and stores. Z6457.A1S8
52. Teele, Stanley F. Expenses and profits of limited price variety 

chains in 1935. Boston, Harvard university press [1936?] 
31 p. (Harvard university. Graduate school of business 
administration. Bureau of business research. Bulletin no. 
103.)
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53. Twentieth century fund. Committee on taxation. Facing the 
tax problem; a survey of taxation in the United States and a 
program for the future. New York, Twentieth century 
fund, inc., 1937. 606 p. HJ2377.T85

Recommendation that “all special taxes on chain stores 
be immediately repealed”: p. 504.

54. U. S. Bureau of foreign and domestic commerce {Dept, of commerce). 
Consumer market data handbook, 1936 . . . By Raleigh W. 
Dawson, Market research division. June 1936. [Washing­
ton, 1936] 373 p. (Market research series no. 15.)

HF5415.U33 no. 15
Lithographed. HC106.3.U6 1936

55. Store modernization needs, by Nelson A. Mil­
ler ... [Washington, 1936] 119 p. (Market research 
series no. 8.)

Includes scattered material on chain stores.
HF5415.U33 no. 8 
HF5429.U5 1936d 

56. ----- Bureau of the census. Census of American business: 1933. 
A civil works administration project. Retail distribution. 
May, 1935. [Washington, 1935] 5 v.

Lithographed. HF3007.A415 1933
Statistics of distribution by chains: v. 1, p. 29-33.

*56a. See 397.
57.- ----- -  Drug retailing including drug-store chains.

May, 1935. [Washington, 1935] 25 p.
Lithographed. HF3007.A415 1933c

58. Chains and independents, and other types
of operation. State summaries and eighteen kinds of business. 
[Washington, 1935?] 102 p.

Lithographed. HF3007.A415 1933b
59. Variety store chains and department store

chains. [Washington, 1935?] 14 p.
Lithographed. HF3007.A415 1933g

60. Fifteenth census of the United States. Census of
distribution. Retail distribution. Retail chains. Washing­
ton, U. S. Govt, print, off., 1933. 270 p.

HF3007.A415 1930b
61. U. S. Congress. House. Special committee to investigate the 

American retail federation. Investigation of the trade prac­
tices of big scale retail and wholesale buying and selling 
organizations. Hearings, 74th Congress, 1st and 2d sessions. 
Washington, [U. S. Govt, print, off.] 1935-36. 4 v.

[v. 1] Hearings, June 5-6, 25, 27-28, July 9-10, 1935. 
507 p. .

[v. 2] (Reprint) Hearings, July 31, Aug. 8-9, 1935. 
150 p.

[v. 3] (Rev. print.) Hearings, Dec. 30, 1935. 94 p.
[v. 41 (Rev. print.) Hearings, Jan. 2, 11, Feb. 8, 10, 15, 

24, Mar. 17, 1936. 371 p. HF5429.U5 1935
Hearings of June 5-6, 1935 [v. 1] issued also separately; 

has title: Investigation of lobbying activities of American 
retail federation. HF5429.U5 1935b
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<62.--------- ----------------- Index digest of the transcript of the record 
of the hearings before the Special committee . . . 74th 
Congress, 1st session, House Res. 203 and 239. Compiled by 
the Chairman of the Committee. Washington, U. S. Govt, 
print, off., 1936. 105 p. HF5429.U5 1935 Index

■63.----- Federal trade commission. Chain stores. Chain-store 
advertising. Letter from the chairman of the Federal trade 
commission, transmitting in response to Senate resolution no. 
224, Seventieth Congress, report of the Federal trade com­
mission. Washington, U. S. Govt, print, off., 1934. 89 p. 
(73d Cong., 2d sess. Senate. Doc. 84.) HF 5468.U6 1933f 

64.—------—----- The chain store in the small town. 1924. 1934.
112 p. (73d Cong., 2d sess. Senate. Doc. 93.)

HF5468.U6 1933] 
65.----- ------- ------- Chain-store leaders and loss leaders. 1932.

57 p. (72d Cong., 1st sess. Senate. Doc. 51.)
HF5468.U6 1932 

66.----- --------------- Chain-store manufacturing. 1933. 129 p.
(73d Cong., 1st sess. Senate. Doc. 13.) HF5468.U6 1933c 

67.--------------------Chain-store price policies. 1934. 73d Cong.,
2d sess. Doc. 85.) 146 p. HF5468.U6 1933g

68.------------------ Chain-store private brands. 1933. (72d Cong.,
2d sess. Senate. Doc. 142.) 126 p. HF5468.U6 1932c 

69.------------------- Chain-store wages. 1933. 116 p. (73d Cong.,
2d sess. Senate. Doc. 82.) HF5468.U6 1933e

70.------------------- Cooperative drug and hardware chains. 1932.
28 p. (72d Cong., 1st sess. Senate. Doc. 82.)

HF5468.U6 1932a
71. U. S. Federal trade commission. Chain stores. Cooperative 

grocery chains. Letter from the chairman of the Federal 
trade commission transmitting in response to Senate resolution 
no. 224, Seventieth Congress, report of the Federal trade 
commission relative to cooperative grocery chains. Washing­
ton, U. S. Govt, print, off., 1932. 199 p.

HF5468.U6 1931c
------------ [Another issue] 1932. 199 p. (72d Cong., 1st sess.

Senate. Doc. 12.) HF5468.U6 1931d
Issued also without document series note (“Bureau ed.”) 

72.------------------- Gross profit and average sales per store of retail
chains. 1933. 75 p. (72d Cong., 2d sess. Senate. Doc. 
178.) HF5468.U6 1933

73.------------------- - Growth and development of chain stores 1932.
81 p. (72d Cong., 1st sess. Senate. Doc. 100.)

HF5468.U6 1932b
74.--------------------Invested capital and rates of return of retail

chains. 1934. 142 p. (73d Cong., 2d sess. Senate. Doc. 
87.) HF5468.U6 1933gc

75.------------------- Miscellaneous financial results of retail chains.
1934. 93 p. (73d Cong., 2d sess. Senate. Doc. 99.)

HF5468.U6 1933k
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76.

77.

78.

79.

80.

81.

82.

83.

84.

85.

86.

87.

SMALL BUSINESS BIBLIOGRAPHY

--------------------Prices and margins of chain and independent 
distributors. 1933-34. 8 v. (73d Cong., 1st sess. Senate. 
Doc. 62, 69; 73d Cong., 2d sess. Senate. Doc. 81,88,95-98.) 

This study was planned originally to include the grocery, 
drug and tobacco trades, but owing to insufficient appropri­
ations it is probable that the results of the study of the 
tobacco trade will not be published, c/. [part 1] p. ix.

Contents: Washington, D. C. Grocery. 1933. Mem­
phis. Grocery. 1933. Detroit. Grocery. 1933. Cincinnati. 
Grocery. 1933. Detroit. Drug. 1934. Washington, D. C. 
Drug. 1934. Cincinnati. Drug. 1934. Memphis. Drug. 
1934. HF5468.U6 1934

------------------- Quality of canned vegetables and fruits (under 
brands of manufacturers, chains and other distributors). 1933. 
viii, 53 p. (72d Cong., 2d sess. Senate. Doc. 170.)

HD9000.9.U5A5 1933
------------------- Sales, costs, and profits of retail chains. 1933.

xvii, 120 p. (73d Cong., 1st sess. Senate. Doc. 40.)
HF5468.U6 1933d 

-----  -----  -----  Scope of the chain-store inquiry. 1932. x,
33 p. (72d Cong., 1st sess. Senate. Doc. 31.)

HF5468.U6 1931
U. S. Federal trade commission. Chain stores. Service features 

in chain stores. Letter from the chairman of the Federal trade 
commission transmitting in response to Senate resolution no. 
224, Seventieth Congress, report of the Federal trade commis­
sion relative to service features in chain stores. Washington, 
U. S. Govt, print, off., 1934. xii, 67 p. (73d Cong., 2d sess. 
Senate. Doc. 91.) HF5468.U6 1933i

-------------------Short weighing and over weighing in chain and 
independent grocery stores. 1933. xiii, 42 p. (72d Cong., 
2d sess. Senate. Doc. 153.) QC89.U5A5 1932

-------------------Sizes of stores of retail chains. 1933. x, 50 p.
(72d Cong., 2d sess. Senate. Doc. 156.)

HF5468.U6 1932d
-------------------Sources of chain-store merchandise. 1932. xiii, 

76 p. (72d Cong., 1st sess. Senate. Doc. 30.)
HF5468.U6 1931a 

------------------ Special discounts and allowances to chain and 
independent distributors. 1934. 3 v. (73d Cong., 2d sess. 
Senate. Doc. 86, .89, 94.) HF5468.U6 1933gb

Contents: Tobacco trade.—Grocery trade.—Drug trade. 
------------—— State distribution of chain stores, 1913-28.

1934. xii, 55 p. (73d Cong., 2d sess. Senate. Doc. 130.)
HF5468.U6 1933h

------------------ Wholesale business of retail chains. 1932. x, 
38 p. (72d Cong., 1st sess. Senate. Doc. 29.)

HF5468.U6 1931b
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Butler Bros_____________ 55-327,

75-106, 75-139
Child’s__________________  5-41
Conden__________________ 7-95
Dominion Stores (Canada). 76-151 
First National____________ #-31,

50-278, 75-101
Grant Stores, W. T________ 12-2 

42-145, 45-191
Hickey Bros. Cigar Stores. 76-161 
Jewel Food Stores_______ 4#-139 
Kaufman-Leonard Furniture

Company--------------------- 44-178
Kresge Co_______________  7-8,

4-57, 5-68, 6-87, 70-20
Kresge, S. S______________ #-22
Kroger-------------------------  ##-144,

47-122, 5#-303, 56-378
Liggett Co_______ 40-103, 47-220 
Lincoln Stores____________ 45-151
MacLean Drug Stores_____ 5-70 
McCrory Stores__________  4-60

6-87, 42-142, 5#-301 
McKesson & Robbins____ 79-216 
McLellan Stores.__ 42-142, 47-218 
Maypool Dairy Co., Eng... 7-10 
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Chain Store Companies—Con.

Melville Shoe Chain_____ 79-213
Montgomery Ward---------79-187, 

41-124, 43-162, 54-341
New Orleans Drug Chain__ 84-283
Penney, J. C., Co------------- 3-48,

9-82, 10-27, 16-54, 33-148, 
35-23, 47-228, 73-159.

13, 19, 28, 29, 43-143, 55-358
Red Owl Stores_____ ______ 13-97
Regal Shoe Co---------------- 3-42-4
Rexall______ - - - - 7-92-3, 45-192
Rockefeller Drug Chain----- 5-65
Schulte Cigar Store------ 71-68, 81
Seaman Inc., Frank________ 15-56
Sears, Roebuck & Co_____ 13-69,

33-144, 73-187, 47-228, 54- 
341.

Standard Oil Co. of N. J_ 44-165, 
31-231

Thom McAn____________  79-213
Union Grocery Stores Co— 7-107
United Cigar Stores---------- 5-75,

3-109, 10-25, 33, 71-81, 42- 
142, 45-208-10-11.

United Drug Co_____ 7-93, 10-25
Walgreen Co____________45-215
Western Auto Supply------  55-379
Whelan______  5-65, 7-95, 42-142
Whelan, Banning K_____________  1-4
Whelan, Charles A_________ 7-108
Whelan, Geo. J____________ 3-109
Winchester Arms Co_ 3-113, 10-34
Woolworth Co., F. W. Wool­

worth__________ 3-26-9,
3-43, 4-55-9, 61, 5-68-9, 72,
5-80-1-7, 90, 7-95, 3-110-15, 
11-42, 13-70, 39-92, 41-120-4, 
43-163, 50-277, 51-289, 291, 
74-122.

Chain-store minded___________  14~66
Chain-store side______ _ 13-80, 33-149 
Challenge_____________________ 37-39
Chicago______________________ 3-20
Cincinnati___________________  71-76
Clayton antitrust act------------- 43-161
Cleveland___  42-140-1-4-6-7, 45-212 
Colorado___________  44-176, 75-164,

73-195, 79-204-9, 35-303
Comparative price surveys, 

chains v. independent_____  3-15,
30-2, 54-8, 55-13, 73-115, 81- 
240.

Durham, N. C_. 31-132, 33-62, 41-129
Chicago, Ill__________________ 34-3
Fed. Tr. Comm________  33-76, 73-60
Cin’ti, O_____________________ 71-76
Champaign-Urbana, Ill_________ 73-90

Competition (incl. meeting)____ 3-28, 
30, 3-33, 45-9, 5-66, 70, 5-77, 
33-5, 10-17, 24, 14-20-3-5-6- 
7-8, 15-50, 13-81, 19-87, 30- 
115, 31-128, 137, 33-142, 44- 
180, 45-189, 45-239-41, 59-274, 
53-310, 53-329, 54-336, 55-372, 
54-8, 55-14-19-20, 70-65, 73- 
113.

See Voluntary chains.
Concentration of ownership. (1-8) 4~51 
Congress, discussions (list)____ 33-151 

See U. S. Congress.
Congressman’s views__________ 19-85
Constitutionality of chain-store

tax laws--------------------  37-43, 39-73
Consumer____________________ 1—1,

9-2, 13-6, 44-168, 47-233, 49- 
250-3-4, 53-325, 54-8, 55-18, 
58-32, 75-134-42, 75-166, 77- 
182, 73-185-6-90, 79-211-14, 
31-230, 82-250, 34-286, 35-328.

Consumer cooperatives_______ 7-101, 
30-118, 85-300 

Control of volume retail outlets. 3-47, 
4-51, 5-90, 11-40 

See also Rental policies.
Cooperative chains:

See Voluntary chains.
Cost of living_______ 9-2, 13-6, 38-64 
Costs:

See Profits.
Court decisions___ 13-5, 15-51 (Md., 

N. C.), 31-133 (Ind.), 38-49, 
39-70 (N. C., Miss., Ala.), 76, 
33-28 (Ind., Fla., Wis.), 47- 
223-5, 45-242 (Fla.), 244, 51- 
295, 54-8, 59-46, 70-62, 71- 
75 (Mich.), 83-252, 260, 84- 
6-7, 292, 85-303-6.

See also States by name, 
Supreme Court of U. S.

Dairy industry relations_____  55-369,
57-391

Debates (manuals)_____________13-9,
12, 34-5-6-8-9, 35-10, 30-2, 
71-67, 78-193-199, 79-203, 83- 
266-7.

Delivery service eliminated.. (1-8) 14,
18, 27, 47

Depression, business_______ 37-37, 44, 
33-28, 39-95

Directory____________________ 10-26,
14-24, 15-42, 15-49, 39-78, 30- 
3, 33-27, 35-45,57-29, 58-39.

Disadvantages_________  15-35, 33-26
Discounts, quantity________4^-196-7

See Price discrimination.
Earle, Gov. of Penna________ 55-373
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Economic effects_____________  16-47,

18-76, 19-86, 30-105, 28-50-1- 
2-4, 64-8, 65-18, 80-220.

See also Social, political.
Economies______________ 3-47, 65-13
Efficiency___________________  4~H5,

17-61, 76-158, 77-168, 78-186, 
82-257, 84-279.

Electrical appliances___________ 10-32
Employees:

See Labor relations.
Evils__________ 13-82, 43-157, 55-351
Executives’ salary and bonus___  41-

126, 55-363
Expenses:

See Profits.
Fair trade laws________________ 41-

127, 47-227, 52-818-17, 69-51, 
70-56, 71-80, 75-187-8, 76-150, 
162, 33-274.

Farmer relations______________ 19-
97, 28-55, 30-2, 32-25, 43-157, 
51-299, 56-869, 65-18, 71-79 
73-101-5, 74-118-19, 80-220, 
34-293, 36-321-8.

Federal trade commission act._ 43-161 
Federal Trade Commission In­

vestigation_____________  23-161,
26-80-1-2-8, 27-84-5-6,37-63- 
1-2-3-4-5-6-7-8-9. 70-1-2-3- 
4-5, 33-76-7-8-9-80-1-2-3-4- 
5-6-7.

Financing____________________ 4~51,
14-19, 16-48-9, 56, 13-90-1, 
27-45, 40-111, 45-182, 47-221, 
49-261, 67-27, 63-31, 70-68, 
83-275, 35-297, 301.

Five and ten cent chains_______ 1-6,
3-34-5-6-7-8-9-40-6, 4-54, 5- 
67-8-74, 6-87, 11-36-8, 13-8, 
16-53, 21-129, 41-125, 47-229, 
54-340, 55-360, 56-377-380, 
57-385, 63-38, 69-49, 70-68, 
71-81, 73-107, 77-172, 82-258, 
83-269.

Five and ten cent groceries-- 3-34-5-9, 
6-84, 56-383

Five to fifty cent stores________ 7-94
Foreign countries_____________ 7-101,

9-8, 21-181, 31-14, 67-26
Africa____________________21-125
Australia_________________25-12
Canada_________________  17-57,

18-71, 25-11, 32-16-17-18-19, 
44-173, 53-324-34, 64 to 87- 
123-31-51.

Czechoslovakia___________  17-57
Denmark________________  16-57
Europe__________________  6-78
France__________________  16-57,

34-39, 51-289
Germany____  5-64, 15-37,16-57, 

30-2, 31-11, 34-31, 39-92, 65-18
Great Britain_____________ 1-9,

3-32, 7-96, 13-13, 15-34, 16-57, 
17-64, 30-2, 32-24, 74-116.

Foreign countries—Continued.
Italy____________________  17-57
Mexico____________________17-51
Orient___________________ 20-111
Porto Rico________________ 16-57
Russia___________________ 30-2
Switzerland________________17-57

Gas appliances_________________ 10-80
Georgia_______________ 72-99, 33-268
Good citizens_________  28-60, 82-251
Growth of Chains___ _________ 1 to 8,

13-16-17-20-3-5-40-6-41-7- 
50-1-76-8-86-7-8-9-91-5, 12 
to 23 10-16-18-31-3, 11-86, 12 
to 23, 12-8-4, 13-8-9-10-11, 
14-20, 15-32-5-0-40-2, 16-55, 
17-61-2,13-65-9-72-5-4-9, 
13-86-102-3, 31-127-34-5, 22- 
139-40-53, 34-7, 35-11-15-22, 
26-88, 27-44, 33-61, 29-71-8- 
4-7-9-81-4-5, 30-2, 31-6-18- 
14, 33-26-8-33-41, 35-50, 
37-73, 39-94, 40-111, 43-135- 
7-8, 43-160-4, 44-177, 43-212, 
47-218-19, 43-240, 49-259, 50- 
277-8, 51-289, 53-301-2-4-8-9, 
53-322-4-32-3, 54-338-9-40-1, 
55-355-9-64, 56-380, 57-384- 
5-91, 66-14-15-17-25-26, 
70-60, 71-68-70-81, 73-85- 
7-96, 73-100-2-11, 74-124-5, 
75-145, 76-154-8, 77-175-83, 
73-188, 79-218, 31-228-9-33- 
5-6-8, 33-245-7-58-9, 33-261- 
2-4, 34-278-280-2-5-96-7-8.

Independent alliance__________  19-98
Independent Grocers Alliance._ 50-280 
Indiana_______________________ 36-26
Indiana, Univ, of_____________ 34-9
Insurance, local agent relations. 53-314 
Investments:

See Financing.
Iowa______________  25-17, 45-187-8,

190-4, 43-204, 47-223, 51-283-8
Iowa, University of----------------- 34-8
Kentucky_________________ 34-276-7
Labor relations____________  7-103-5,

13-101, 34-1, 43-140-1-4-6-7, 
43-148-9-50, 44-172, 43-191, 
46-199, 48-236-46-48, 43-258, 
53-331, 57-396, 66-22, 74-116, 
76-152, 77-176, 30-220, 33-254- 
6, 36-318-22-8.

Leases:
See Rental policies.

Legislation___________________  7-97,
13-5, 16-51, 17-59, 33-139, 
(30 to 58) 32, 51, 88, 105-&-61, 
208-17-20, 244-7, 251-3-4, 281- 
5, 292, 316-17, 320-35-42-52- 
4-6, 370-1-4 (64 to 87) 9, 26, 
36, 46-7-8, 51, 66, 71, 73-4-5, 
79, 80-4, 150, 207-16, 282-4.

See also Taxation.
Licenses_____________________  3-19
Limitations___________________ 18-75

318569—41------7
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Liquor sales_________________£3-262
Lists of companies:

See Directory.
Lobbying___________________ 33-61,

37-62, 35-13, 33-327
Loss-leader practices__________ 4-53,

3-79, 35-29, 37-65, 40-101, 
37-26, 77-179.

Louisiana________________54-346-8-9,
350, 55-354-6-7,57-386, 35-306

Louisiana berry growers______ 74-119,
34-293

McKesson Robbins, Inc______ 73-216
Mail order___________________ 10-16,

31, 45-162, 43-205
Management:

See Operation.
Managers________________ ____ 73-1
Manual__________ 35-21, 30-2, 35-47
Manufacturer owned______ 3-112-13,

3-14
Manufacturer relations________ 3-47,

4-52-3-62, 5-65-8-73, 3-79, 
3-112-13, 3-14, 70-34, 13-50, 
13-95, 30-121, 33-143-7, 30-2, 
33-21, 34-35, 47-125-31, 53- 
317, 53-318, 55-360, 53-371, 
77-73, 30-220, 35-298.

Market wreckers______________ 45-157
Menace____________________ 33-54-8
Mergers______________________45-142
Methods:

See Operation.
Michigan____________________  77-75
Middleman__________________ 70-17
Minnesota___________________  70-62
Mississippi___________________ 40-257
Monopolies____________ 7-97, 33-153,

35-154-5-6-7-8-9, 43-156
Moody’s manual of investments. 37—27
Municipal taxation_____________33-28
Mystery____________________ 47-116
Northwestern University______ 34-8
N. R. A________  33-28, 35-46, 40-108
Old age pensions______________ 33-314
Operation____________________ 4-51,

7-7-8-10, 3-33, 5-63, 5-76-82- 
6-8-90, 7-100-2-3-5-8, 3-109- 
12, 3-6-9-10-12, 70-23-5-7-9- 
31-2-5-7-9, 77-41, 73-8-16-18, 
74-20-1-2-6-7-9-30, 75-34-6- 
8-41-3-4-5-6, 73-52, 77-5S-61- 
3, 73-73, 30-119, 37-122-3-38, 
34-33-6-40-2, 35-48, 33-54-5, 
43-133, 45-201-2, 43-234, 43- 
252, 53-319, 54-345, 55-365, 
53-377, 57-387-95, 34-3-6-7-8, 
37-25-6, 53-32-3-4, 33-50, 70- 
54-5, 73-108, 75-143, 75-152- 
65-6, 77-180, 30-219, 33-270-2, 
34-285-90.

See also Accounting practices. 
Ownership:

See Financing.

Packers_____________________  73-17,
73-94, 30-105, 33-153-8

Patman chain store bill spon­
sors____________________  30-218

Pennsylvania_______________  55-362,
53-375, 33-252, 260, 34-292

Personnel:
See Labor relations.

Philadelphia__________________ 3-16
Political aspects_______  35-13, 30-220
Poor’s industrial volume, 1938. _ 33-31
Poverty_______  35-16, 33-273, 34-287
Power to destroy______________33-316
Prescription business__________ 3-11
Price cutting_________________ 18-17,

40-113, 43-157, 53-321
Price discrimination (legislation) _ 34-

32, 33-84, 33-88, 44-121, 43- 
253-4-5, 263, 50-281, 57-285, 
292, 53-328, 54-335-47, 53-370, 
34-4, 33-47-8, 70-53-6, 66.

Pro and con views____________ 243,
75-33, 30-226

Profit sharing_____________ 7-8, 3-82
Profits_______________________ 7-10,

4-60, 70-15, 37-129, 35-19, 35- 
24-5, 37-45, 33-82, 30-2, 37-12, 
35-44-52, 37-72-4-5, 44-174, 
43-200-13, 47-226, 50-275, 57- 
291-6, 53-332, 54-338-41, 57- 
388, 34-8, 33-38-9, 74-127, 75- 
145, 77-172, 33-246.

Propaganda_____________ 47-216-17,
222, 35-13, 33-18, 19, 20, 70-64, 
75-155, 37-239, 35-311.

Public interest________________ 73-9,
73-93, 30-104-14, 33-145-52-7, 
53-311, 53-40, 73-199.

See also Economic, social,
political effects.

Public Utility Chains_________  77-75
Reading list__________________ 35-14
Real estate:

See Rental policies.
Rental Policies_______________  3-24,

3-47, 4-51, 5-90, 77-40, 73-67- 
8, 33-141, 35-45, 33-100, 47- 
128, 45-155, 45-185, 45-214, 57- 
390, 57-29, 77-69, 75-133, 73- 
200, 30-223, 37-243, 33-249, 85- 
296.

Retail outlets:
See Rental policies.

Rental volume—outlets:
See Rental policies.

Robinson-Patman Act:
See Price discrimination.

Salary and bonus:
See Executives.

Sales:
See Growth.

Saturation point______________ 73-74
Securities:

See Financing.
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Self-serve____________________  3-35,

70-21-2, 77-39, 78-86, 35-299
Selling advantages________ 3-33, 4-41

See Advantages.
Small business__________ _— 50-274
Small chains__________________ 13-84
Social effects_________________ 13-76,

30-117, 33-50-1-2-4-5, 65-13 
See also Economic and politi­

cal.
South Dakota________ 51-295, 55-366
Statistics:

See Growth, financing.
Supermarkets-----------------------54-342,

55-367, 56-376, 382, 57-392-3- 
4-8, 70-57, 74-120, 75-144, SO- 
224, 33-245-6.

Supreme Court of U. S------------  5-75,
7-104, 33-139, 36-26, 33-28,
30-96-97-98-99 (Fla.), 45-159 
(W. Va.), 44-165 (W. Va.), 
169 (W. Va.), 45-247, 51-286, 
54-346 (La.), 348, 349 (La.), 
350 (La.), 55-357 (La.), 73-89, 
85-306, 86-316.

Surpluses___________________  73-105,
74-118, 75-147, 85-295

Surplus moving--------------------- 75-147
Taxation______________________17-60,

31-133, 33-146, (34 to 29) 
20-7-8, 47-8, 53-6-7-9, 63-5- 
6-7-8-9, 70-2-3-5-6-8, (30 to 
58) 10, 15, 20-5-8, 30-4, 41-3- 
9, 53, 82-9, 96-7-9, 106-7-12- 
14-15-17-19, 123, 130-2, 159, 
164-6-7-9, 170-1-5-6-9, 181- 
5-6-8-9, 190-1-2-3-4-5-6-7-8- 
9, 201-3-4-5-6-7-9-10-11-14- 
18, 221-2-3-5-7, 230-1-4-7-8, 
241-2-5-9, 256-7, 260-2-6, 272- 
6-9, 283-4-6-8, 290-4-5-7, 300- 
2-6-7-11-12-15, 323-6, 343-4- 
6-8, 350-6-8, 362-6-8-9, 373- 
5-9, 381-2-6-9, 394, (64-87) 
8-10-11-14, 21-3-5-8, 33-5-7, 
40-4-8, 59, 62-7, 72-5-7-8, 89, 
91-2-4-5-6-7-9, 102-3-4-10- 
12-14, 120-4-6-8-9, 131-5-8, 
140-1-6-8-9, 151-6-7, 160-3- 
4-7-8-9, 174-7-8, 181-3-4-5-9, 
190-3-4-6-8, 203-9, 214-18, 
221-3-6-7, 230-2-4-6, 241-2- 
4-8-9, 250-2, 260-5-6-8, 271- 
3-4-6-7, 281-7-8-9, 292, 303-

Taxation—Continued.
5-7-8-9-10-12-13-14—15-16- 
17-18-19-20-23-24-25-26, 
27-28.

See also Legislation.
Telephone service eliminated___  (7-8)

14, 18, 27, 47
Tennessee____________________ 46-203
Texas________________  72-91, 78-186
Tobacco war_________________ 7-3
Typical American institution__  79-202 
United Cigar Stores v. U. S. A.,

U. S. Congress______________ 83-151,
43-134, 46-25, 65-13, 66-14, 
77-72, 72-92-6, 73-103-4-10, 
74-126-8-9, 75-135-6-7-8-40- 
1-6-8-9, 76-156-60, 77-167-8- 
9-70-1-3-4-7-8-81-3-4-5-8-9- 
90-1-2-3-4-6-7-8-9-201-3-6- 
7-10-11-16, 80-218-23-25-27, 
87-230-41-2, 82-250, 88-263-5- 
6-7-71-3, 84-281-8-9, 85-304- 
5-6-7-8-9-10-11-12, 86-13-14- 
15-16-17-18-19-20-21-22-23- 
24-25-26-27-28.

Variety stores:
See Five- and ten-cent stores.

Voluntary chains_____________  7 to 8,
52, 71, 77, 79, 12-7, 18-78, 83- 
4-9, 92-4, 73-98, 25-13, 26-30- 
1-2, 33-83, 30-2-5, 37-6-7-8- 
9-13, 32-22-3, 38-26, 33, 34-41, 
35-50, 37-71, 39-93, 47-118, 
42-136, 43-158, 4^-183-95, 48- 
235-46-8, 50-267-71-80, 51- 
293, 52-305, 53-326, 64~6, 66- 
21, 67-25-6, 68-30, 63-52, 70- 
53-6-8, 73-115, 74-130, 87-240, 
84-294, 85-203.

Wages_______________-_______37-69
See also Labor relations.

Weights and measures__  28-62, 38-81
Wells of Discontent___________65-13
Wholesale business______ 27-36, 38-86
Wholesale differential------------- 50-282
Wholesale grocers, chains ana­

lyzed by__________________ 3-4
Wholesale grocery directory 

(1921)___________________ 70-26
Window display______________  4-56
Wisconsin__________  33-28, 40-112-4
Wisconsin, Univ, of----------------- 24~9
Woman’s Day (A. & P. pub.)— 70-61
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