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SOFT DRINK INTERBRAND COMPETITION ACT
[Public Law 96-308]

[As Amended Through P.L. 96-308, Enacted July 9, 1980]

[Currency: This publication is a compilation of the text of Public Law 96-308. It was
last amended by the public law listed in the As Amended Through note above and
below at the bottom of each page of the pdf version and reflects current law
through the date of the enactment of the public law listed at https:/
www.govinfo.gov/app/collection/comps/1

[Note: While this publication does not represent an official version of any Federal
statute, substantial efforts have been made to ensure the accuracy of its contents.
The official version of Federal law is found in the United States Statutes at Large
and in the United States Code. The legal effect to be given to the Statutes at
Large and the United States Code is established by statute (1 U.S.C. 112, 204).1

An Act to clarify the circumstances under which territorial provisions in licenses to
manufacture, distribute, and sell trademarked soft drink products are lawful
under the antitrust laws.

Be it enacted by the Senate and House of Representatives of the
United States of America in Congress assembled,

SECTION 1. This Act may be cited as the “Soft Drink
Interbrand Competition Act”.

[15 U.S.C. 3501 notel

SEC. 2. Nothing contained in any antitrust law shall render
unlawful the inclusion and enforcement in any trademark licensing
contract or agreement, pursuant to which the licensee engages in
the manufacture (including manufacture by a sublicensee, agent, or
subcontractor), distribution, and sale of a trademarked soft drink
product, of provisions granting the licensee the sole and exclusive
right to manufacture, distribute, and sell such product in a defined
geographic area or limiting the licensee, directly or indirectly, to
the manufacture, distribution, and sale of such product only for ul-
timate resale to consumers within a defined geographic area: Pro-
vided, That such product is in substantial and effective competition
with other products of the same general class in the relevant mar-
ket or markets.

[15 U.S.C. 35011

SEC. 3. Nothing in this Act shall be construed to legalize the
enforcement of provisions described in section 2 of this Act in
trademark licensing contracts or agreements described in that sec-
tion by means of price fixing agreements, horizontal restraints of
trade, or group boycotts, if such agreements, restraints, or boycotts
would otherwise be unlawful.

[15 U.S.C. 35021
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SEC. 4. In the case of any proceeding instituted by the United
States described in subsection (i) of section 5 of the Clayton Act (re-
lating to suspension of the statute of limitations on the institution
of proceedings by the United States) (15 U.S.C. 16(i)) which is
pending on the date of the enactment of this Act, that subsection
shall not apply with respect to any right of action referred to in
that subsection based in whole or in part on any matter complained
of in that proceeding consisting of the existence or enforcement of
any provision described in section 2 of this Act in any trademark
licensing contract or agreement described in that section.

[15 U.S.C. 3501 notel
SEC. 5. As used in this Act, the term “antitrust law” means the
Sherman Act (15 U.S.C. 1 et seq.), the Clayton Act (15 U.S.C. 12
et seq.), and the Federal Trade Commission Act (15 U.S.C. 41 et
seq.).
[15 U.S.C. 35031
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