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The trust created under this Agreement
shall be operated and administered under the
laws of the State of .

In Witness Whereof, Operator and Trustee
have executed this instrument on the date(s)
shown below.

Operator

(signature)
Date

Name

(typed or printed)
Title

Trustee

(signature)
Date

Name
(typed or printed)
Title

[Doc. No. DOT-OST-2014-0140, 84 FR 15941,
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§381.1 Purpose.

The purpose of this part is ensure
that air travelers who have purchased
tours to special events will receive the
promised admission to the event. This
part expands the ‘“Super Bowl rule’ to
other events.

§381.3 Applicability.

This part applies to Special Event
Tours that are in interstate air trans-
portation, or in foreign air transpor-
tation originating at a point in the
United States. This part applies to U.S.
and foreign operators of Special Event
Tours, whether they be air carriers or
ticket agents. This part applies to
scheduled, charter, and other air trans-
portation.

§381.5 Definition.

Special Event Tour means a tour that
is organized for the purpose of attend-
ing a sporting, social, religious, edu-
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cational, cultural, political or other
event of a special nature and limited
duration, which exists for reasons
apart from the tour itself, and which is
represented by the operator of the tour
as including admission to that event.
Examples of such events include, but
are not limited to, college and profes-
sional sporting events, the Olympics,
concerts, the Passion Play in
Oberammergau, etc.

§381.7 Advertising.

No operator of a Special Event Tour
or agent of such an operator shall con-
duct, or cause or allow to be conducted,
any advertising, solicitation or other
promotion for a Special Event Tour un-
less:

(a) The operator is in physical posses-
sion of enough tickets for admission to
the event to provide such tickets for a
substantial number of seats on the
tour; or

(b) The operator has entered into a
written contract with an organization
that is the distributor of such tickets
or an organization that receives such
tickets directly from the distributor
(e.g., a bowl committee; football con-
ference, league or team; concert pro-
moter or arena; etc.), the terms of
which provide for that organization to
furnish the operator enough admission
tickets to provide such tickets for a
substantial number of seats on the
tour; or

(c) The operator has entered into a
written contract with another person
or organization that has a written con-
tract or series of written contracts
with the distributor of such tickets or
with an organization that receives such
tickets directly from the distributor,
the terms of which provide for that or-
ganization (the organization with
which the operator has contracted) to
furnish the operator enough admission
tickets to provide such tickets for a
substantial number of seats on the
tour.

§381.9 Sales.

(a) Except as provided in paragraph
(b) of this section:

(1) No operator of a Special Event
Tour shall accept money for a seat on
a Special Event Tour, or authorize an
agent to accept such money, unless the
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operator has physical possession of, or
written contracts (in the manner de-
scribed in §381.7) for, a ticket for ad-
mission to the event for that indi-
vidual. To the extent that the operator
receives an unsolicited booking for
which the operator does not have phys-
ical possession of or written contracts
for a ticket for admission to the event,
any payment accompanying that book-
ing must be returned within 3 business
days.

(2) Upon acceptance of the money for
a sale, the operator must reserve one
event ticket for that individual. An op-
erator may not sell more seats on the
tour than it has event tickets in hand
or under contract. (An operator need
not continue to reserve an event ticket
for an individual who withdraws from
the tour by providing notice to the op-
erator or by being notified by the oper-
ator that the individual’s participation
has been canceled due to failure to
remit a required installment payment.)

(b) An operator of a Special Event
Tour may accept a booking and pay-
ment from an individual for whom the
operator does not have an event ticket
in hand or under contract if that indi-
vidual agrees in writing that he or she
understands that no event ticket has
been reserved for him or her. This
agreement shall specify whether the
person has agreed to participate in the
tour without an event ticket and/or the
operator has agreed to attempt to ac-
quire an event ticket for this person. If
the two parties agree that the operator
will attempt to acquire an event tick-
et, the agreement shall specify any
penalties that will apply if the indi-
vidual later cancels because an event
ticket did not become available. If the
operator notifies this person that an
event ticket has become available, that
person shall enjoy all the other protec-
tions of this part from that time.

§381.11 Refunds.

If promised admission to the primary
event for which a Special Event Tour
was organized is not furnished by the
tour operator, at the tour price agreed
to before departure (including any in-
creases that the participant has ac-
cepted pursuant to §381.13(a)), the oper-
ator must provide each tour partici-
pant affected in this way a refund of
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the total tour price. This refund is to
be provided within 14 calendar days
after the scheduled return date of the
tour.

§381.13 Price increases.

(a) Should the tour operator increase
a participant’s tour price by more than
10 percent (aggregate of all increases to
that participant), that participant
shall have the option of canceling his
or her participation in the tour and re-
ceiving a full refund within 14 days
after the cancellation.

(b) The tour operator shall not in-
crease the tour price to any participant
less than ten days before departure.

PART 382—NONDISCRIMINATION
ON THE BASIS OF DISABILITY IN
AIR TRAVEL

Subpart A—General Provisions

Sec.

382.1 What is the purpose of this part?

382.3 What do the terms in this rule mean?

382.5 When are U.S. and foreign carriers re-
quired to begin complying with the pro-
visions of this part?

382.7 To whom do the provisions of this part
apply?

382.9 What may foreign carriers do if they
believe a provision of a foreign nation’s
law conflicts with compliance with a pro-
vision of this part?

382.10 How does a carrier obtain a deter-
mination that it is providing an equiva-
lent alternative to passengers with dis-
abilities?

Subpart B—Nondiscrimination and Access
to Services and Information

382.11 What is the general nondiscrimina-
tion requirement of this part?

382.13 Do carriers have to modify policies,
practices, and facilities to ensure non-
discrimination?

382.15 Do carriers have to make sure that
contractors comply with the require-
ments of this part?

382.17 May carriers limit the number of pas-
sengers with a disability on a flight?

382.19 May carriers refuse to provide trans-
portation on the basis of disability?

382.21 May carriers limit access to transpor-
tation on the basis that a passenger has
a communicable disease or other medical
condition?

382.23 May carriers require a passenger with
a disability to provide a medical certifi-
cate?
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