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the quantity limitations of this section, an industry member may furnish
to a retailer the next larger size.

coupons which are redeemable at a retail establishment does not constitute
a means to induce within the meaning
of section 105(b)(3) of the Act, provided
the following conditions are met:
(1) All retailers within the market
where the coupon offer is made may redeem such coupons; and
(2) An industry member may not reimburse a retailer for more than the
face value of all coupons redeemed,
plus a usual and customary handling
fee for the redemption of coupons.
(b) Direct offerings. Contest prizes,
premium offers, refunds, and like items
may be offered by industry members
directly to consumers. Officers, employees and representatives of wholesalers or retailers are excluded from
particiption.

[T.D. ATF–364, 60 FR 20423, Apr. 26, 1995]

§ 6.92 Newspaper cuts.
Newspaper cuts, mats, or engraved
blocks for use in retailers’ advertisements may be given or sold by an industry member to a retailer selling the
industry member’s products.
[T.D. ATF–364, 60 FR 20423, Apr. 26, 1995]

§ 6.93 Combination packaging.
The act by an industry member of
packaging and distributing distilled
spirits, wine, or malt beverages in combination with other (non-alcoholic)
items for sale to consumers does not
constitute a means to induce within
the meaning of section 105(b)(3) of the
Act.

[T.D. ATF–74, 45 FR 63251, Sept. 23, 1980, as
amended by T.D. ATF–364, 60 FR 20423, Apr.
26, 1995]

[T.D. ATF–364, 60 FR 20423, Apr. 26, 1995]

§ 6.97

§ 6.94 Educational seminars.
An industry member may give or
sponsor educational seminars for employees of retailers either at the industry member’s premises or at the retail
establishment. Examples would be
seminars dealing with use of a retailer’s equipment, training seminars for
employees of retailers, or tours of industry member’s plant premises. This
section does not authorize an industry
member to pay a retailer’s expense in
conjunction with an educational seminar (such as travel and lodging). This
does not preclude providing nominal
hospitality during the event.

§ 6.98 Advertising service.
The listing of the names and addresses of two or more unaffiliated retailers
selling the products of an industry
member in an advertisement of that industry member does not constitute a
means to induce within the meaning of
section 105(b)(3) of the Act, provided:
(a) The advertisement does not also
contain the retail price of the product
(except where the exclusive retailer in
the jurisdiction is a State or a political
subdivision of a State), and
(b) The listing is the only reference
to the retailers in the advertisement
and is relatively inconspicuous in relation to the advertisement as a whole,
and
(c) The advertisement does not refer
only to one retailer or only to retail establishments controlled directly or indirectly by the same retailer, except
where the retailer is an agency of a
State or a political subdivision of a
State.

[T.D. ATF–74, 45 FR 63251, Sept. 23, 1980, as
amended by T.D. ATF–364, 60 FR 20423, Apr.
26, 1995]
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§ 6.95 Consumer tasting or sampling at
retail establishments.
An industry member may conduct
tasting or sampling activities at a retail establishment. The industry member may purchase the products to be
used from the retailer, but may not
purchase them from the retailer for
more than the ordinary retail price.

[Reserved]

[T.D. ATF–364, 60 FR 20423, Apr. 26, 1995]

§ 6.99 Stocking, rotation, and pricing
service.
(a) General. Industry members may,
at a retail establishment, stock, rotate
and affix the price to distilled spirits,
wine, or malt beverages which they

§ 6.96 Consumer promotions.
(a) Coupons. The act by an industry
member of furnishing to consumers
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