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is a change in any of this required in-
formation within 10 business days.

[62 FR 48493, Sept. 16, 1997, as amended at 63
FR 55962, Oct. 20, 1998; 64 FR 33424, June 23,
1999; 656 FR 58477, Sept. 29, 2000; 69 FR 72047,
Dec. 10, 2004; 74 FR 1604, Jan. 13, 2009; 74 FR
46703, Sept. 11, 2009; 75 FR 7369, Feb. 19, 2010]

EFFECTIVE DATE NOTE: At 75 FR 7369, Feb.
19, 2010, paragraph (g)(3) was stayed.

§79.2 Accessibility of programming
providing emergency information.

(a) Definitions. (1) For purposes of
this section, the definitions in §§79.1
and 79.3 apply.

(2) Emergency information. Informa-
tion, about a current emergency, that
is intended to further the protection of
life, health, safety, and property, i.e.,
critical details regarding the emer-
gency and how to respond to the emer-
gency. Examples of the types of emer-
gencies covered include tornadoes, hur-
ricanes, floods, tidal waves, earth-
quakes, icing conditions, heavy snows,
widespread fires, discharge of toxic
gases, widespread power failures, indus-
trial explosions, civil disorders, school
closings and changes in school bus
schedules resulting from such condi-
tions, and warnings and watches of im-
pending changes in weather.

NOTE TO PARAGRAPH (a)(2): Critical details
include, but are not limited to, specific de-
tails regarding the areas that will be affected
by the emergency, evacuation orders, de-
tailed descriptions of areas to be evacuated,
specific evacuation routes, approved shelters
or the way to take shelter in one’s home, in-
structions on how to secure personal prop-
erty, road closures, and how to obtain relief
assistance.

(b) Requirements for accessibility of
programming providing emergency in-
formation.

(1) Video programming distributors
must make emergency information, as
defined in paragraph (a) of this section,
accessible as follows:

(i) Emergency information that is
provided in the audio portion of the
programming must be made accessible
to persons with hearing disabilities by
using a method of closed captioning or
by using a method of visual presen-
tation, as described in §79.1 of this
part;

(ii) Emergency information that is
provided in the video portion of a regu-
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larly scheduled newscast, or newscast
that interrupts regular programming,
must be made accessible to persons
with visual disabilities; and

(iii) Emergency information that is
provided in the video portion of pro-
gramming that is not a regularly
scheduled newscast, or a newscast that
interrupts regular programming, must
be accompanied with an aural tone.

(2) This rule applies to emergency in-
formation primarily intended for dis-
tribution to an audience in the geo-
graphic area in which the emergency is
occurring.

(3) Video programming distributors
must ensure that:

(i) Emergency information should
not block any closed captioning and
any closed captioning should not block
any emergency information provided
by means other than closed captioning;
and

(ii) Emergency information should
not block any video description and
any video description provided should
not block any emergency information
provided by means other than video de-
scription.

(c) Complaint procedures. A complaint
alleging a violation of this section may
be transmitted to the Commission by
any reasonable means, such as letter,
facsimile transmission, telephone
(voice/TRS/TTY), Internet e-mail,
audio-cassette recording, and Braille,
or some other method that would best
accommodate the complainant’s dis-
ability. The complaint should include
the name of the video programming
distributor against whom the com-
plaint is alleged, the date and time of
the omission of emergency informa-
tion, and the type of emergency. The
Commission will notify the video pro-
gramming distributor of the complaint,
and the distributor will reply to the
complaint within 30 days.

[66 FR 26762, May 9, 2000, as amended at 65
FR 54811, Sept. 11, 2000]

§79.3 Video description of video pro-
gramming.

(a) Definitions. For purposes of this
section the following definitions shall
apply:

(1) Designated Market Areas (DMAS).
Unique, county-based geographic areas
designated by Nielsen Media Research,
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