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§ 460.19

§ 460.23

Savings claims.

(a) If you say or imply in your ads,
labels, or other promotional materials
that insulation can cut fuel bills or
fuel use, you must have a reasonable
basis for the claim. For example, if you
say that insulation can ‘‘slash’’ or
‘‘lower’’ fuel bills, or that insulation
‘‘saves money,’’ you must have a reasonable basis for the claim. Also, if you
say that insulation can ‘‘cut fuel use in
half,’’ or ‘‘lower fuel bills by 30%,’’ you
must have a reasonable basis for the
claim.
(b) If you say or imply in your ads,
labels, or other promotional materials
that insulation can cut fuel bills or
fuel use, you must make this statement about savings: ‘‘Savings vary.
Find out why in the seller’s fact sheet
on R-values. Higher R-values mean
greater insulating power.’’
(c) If you say or imply that a combination of products can cut fuel bills
or use, you must have a reasonable
basis for the claim. You must make the
statement about savings in paragraph
(b) of this section. Also, you must list
the combination of products used. They
may be two or more types of insulation; one or more types of insulation
and one or more other insulating products, like storm windows or siding; or
insulation for two or more parts of the
house, like the attic and walls. You
must say how much of the savings
came from each product or location. If
you cannot give exact or approximate
figures, you must give a ranking. For
instance, if your ad says that insulation and storm doors combined to cut
fuel use by 50%, you must say which
one saved more.
(d) If your ad or other promotional
material is covered by § 460.18 (a), (b),
(c), or (d), and also makes a savings
claim, you must follow the rules in
§§ 460.18 and 460.19. However, you need
not make the statement explaining Rvalue in § 460.18(a).
(e) Manufacturers are liable if they
do not have a reasonable basis for their
savings claims before the claim is
made. If you are not a manufacturer,
you are liable only if you know or
should know that the manufacturer
does not have a reasonable basis for the
claim.

(f) Keep records of all data on savings
claims for at least three years. For the
records showing proof for claims, the
three years will begin again each time
you make the claim. Federal Trade
Commission staff members can check
these records at any time, but they
must give you reasonable notice first.
(g) The affirmative disclosure requirements in § 460.19 do not apply to
ads on television or radio.
[44 FR 50242, Aug. 27, 1979, as amended at 51
FR 39651, Oct. 30, 1986; 70 FR 31276, May 31,
2005]

§ 460.20

R-value per inch claims.

In labels, fact sheets, ads, or other
promotional materials, do not give the
R-value for one inch or the ‘‘R-value
per inch’’ of your product. There are
two exceptions:
(a) If an outstanding FTC Cease and
Desist Order applies to you but differs
from the rules given here, you can petition to amend the order.
(b) You can do this if actual test results prove that the R-values per inch
of your product does not drop as it gets
thicker.
You can list a range of R-value per
inch. If you do, you must say exactly
how much the R-value drops with
greater thickness. You must also add
this statement: ‘‘The R-value per inch
of this insulation varies with thickness. The thicker the insulation, the
lower the R-value per inch.’’
[44 FR 50242, Aug. 27, 1979, as amended at 70
FR 31276, May 31, 2005]

§ 460.21

Government claims.

Do not say or imply that a government agency uses, certifies, recommends, or otherwise favors your
product unless it is true. Do not say or
imply that your insulation complies
with a governmental standard or specification unless it is true.
§ 460.22

Tax claims.

Do not say or imply that your product qualifies for a tax benefit unless it
is true.
§ 460.23

Other laws, rules, and orders.

(a) If an outstanding FTC Cease and
Desist Order applies to you but differs
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§ 460.24

16 CFR Ch. I (1–1–10 Edition)

from the rules given here, you can petition to amend to order.
(b) State and local laws and regulations that are inconsistent with, or
frustrate the purposes of, the provisions of this regulation are preempted.
However, a State or local government
may petition the Commission, for good
cause, to permit the enforcement of
any part of a State or local law or regulation that would be preempted by
this section.
(c) The Commission’s three-day cooling-off rule stays in force.
[44 FR 50242, Aug. 27, 1979, as amended at 70
FR 31276, May 31, 2005]

§ 460.24 Stayed or invalid parts.
If any part of this regulation is
stayed or held invalid, the rest of it
will stay in force.
APPENDIX TO PART 460—EXEMPTIONS
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Section 18(g)(2) of the Federal Trade Commission Act, 15 U.S.C. 57a(g)(2), authorizes
the Commission to exempt a person or class
of persons from all or part of a trade regulation rule if the Commission finds that application of the rule is not necessary to prevent
the unfair or deceptive acts or practices to
which the rule relates. In response to petitions from industry representatives, the
Commission has granted exemptions from
specific requirements of 16 CFR part 460 to
certain classes of sellers. Some of these exemptions are conditioned upon the performance of alternative actions. The exemptions
are limited to specific sections of part 460.
All other requirements of part 460 apply to
these sellers. The exemptions are summarized below. For an explanation of the scope
and application of the exemptions, see the
formal Commission decisions in the FEDERAL
REGISTER cited at the end of each exemption.
(a) Manufacturers of perlite insulation
products that have an inverse relationship
between R-value and density or weight per

square foot are exempted from the requirements in §§ 460.12(b)(2) and 460.13(c)(1) that
they disclose minimum weight per square
foot for R-values listed on labels and fact
sheets. This exemption is conditioned upon
the alternative disclosure in labels and fact
sheets of the maximum weight per square
foot for each R-value required to be listed. 46
FR 22179 (1981).
(b) Manufacturers of rigid, flat-roof insulation products used in flat, built-up roofs are
exempted from the requirements in § 460.12
that they label these home insulation products. 46 FR 22180 (1981).
(c) New home sellers are exempted from:
(1) the requirement in § 460.18(a) that they
disclose the type and thickness of the insulation when they make a representation in an
advertisement or other promotional material about the R-value of the insulation in a
new home;
(2) the requirement that they disclose in
an advertisement or other promotional material the R-value explanatory statement
specified in § 460.18(a) or the savings explanatory statement specified in § 460.19(b), conditioned upon the new home sellers alternatively disclosing the appropriate explanatory statement in the sales contract along
with the disclosures required by § 460.16;
(3) the requirement that they make the
disclosures specified in § 460.19(c) if they
claim that insulation, along with other products in a new home, will cut fuel bills or fuel
use; and
(4) the requirement that they include the
reference to fact sheets when they must disclose the R-value explanatory statement or
the savings claim explanatory statement
under § 460.18(a) or § 460.19(b), respectively.
The exemptions for new home sellers also
apply to home insulation sellers other than
new home sellers when they participate with
a new home seller to advertise and promote
the sale of new homes, provided that the primary thrust of the advertisement or other
promotional material is the promotion of
new homes, and not the promotion of the insulation product. 48 FR 31192 (1983).
[61 FR 13666, Mar. 28, 1996]
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